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Best  Christmas  Business  In  Years  Seen 
By  Merchants  and  Publishers 

Store  Sales  and  Newspaper  Linage  Show  Substantial  Gains  Telegraphic 
Survey  Reveals — Business  15  to  25%  Ahead  of  1933 


WITH  Santa  Claus  parades,  holiday 
street  decorations,  and  increased 
advertising  marking  the  beginning  of 
the  Christmas  buying  season  through¬ 
out  the  nation,  newspapermen  in  key 
cities  this  week  were  almost  unani¬ 
mously  cheerful  about  business  possi¬ 
bilities  of  the  coming  month. 

In  some  cities  merchants  are  look¬ 
ing  forward  to  the  best  holiday  season 
since  1928  and  1929,  according  to  re¬ 
ports  gathered  by  wire  this  week  by 
Editor  &  Publisher.  In  some  other 
cities  the  retailers  are  expecting,  ac¬ 
cording  to  the  publishers’  reports,  that 
business  will  exceed  last  year’s  by  as 
much  as  a  fourth  or  a  third.  Many  of 
the  reports,  it  is  only  fair  to  say,  do 
not  go  that  far,  but  many  are  the 
comments  that  10  to  15  per  cent  in¬ 
creases  are  in  sight. 

Linage  forecasts  are  less  specihc. 
Apparently  the  merchants,  and  par¬ 
ticularly  the  department  stores,  are  let¬ 
ting  their  advertising  volume  keep  pace 
with  their  sales  volume  so  that  the 
December  reports,  when  they  are  com¬ 
piled,  will  show  good  gains  over  De¬ 
cember,  1933.  Such  linage  predictions 
as  are  made  mention  10  to  15  to  25 
per  cent  gains,  but  most  of  the  news¬ 
papermen  are  content  to  express  con¬ 
fidence  and  omit  figures. 

Reports  of  special  cooperative 
stunts”  by  merchants  in  several  cities 
indicate  an  effort  to  lengthen  the  Christ¬ 
mas  buying  season  by  a  week,  as  was 
done  in  many  places  last  year.  With 
Thanksgiving  coming  practically  at  the 
end  of  November  this  year,  the  season 
would  last  only  a  trifle  over  three  weeks 
if  that  traditional  date  were  awaited 
for  the  launching  of  Christmas  promo¬ 
tions.  Merchants  in  many  cities  have 
not  hesitated  to  use  the  Christmas 
appeal  in  their  copy  already,  and  the 
staging  of  special  parades,  and  the  dec¬ 
orating  of  downtown  streets  in  holiday 
colors,  have  given  additional  emphasis 
to  this  appeal  in  the  minds  of  the  pub¬ 
lic. 

There  is  more  than  mere  holiday 
optimism  in  the  reports  which  follow. 
Numbers  of  them  cite  business  and 
industrial  barometers  which  indicate 
definite  improvement  of  business  con¬ 
ditions  in  their  localities.  Revived  fac- 
tocy.  employment,  quickened  mining  ac¬ 
tivities,  higher  grain  prices  as  well  as 
Federal  payments  to  farmers,  are 
ifflong  the  factors  cited.  Increased 
toy  sales  this  early  in  the  season  are 
ailed  a  barometer  indicating  better 
business  weather.  Larger  sales  by 
wholesalers,  and  repeat  orders  reach- 
mg  them  from  retailers,  give  proof 
that  goods  are  moving.  In  some  places 
unseasonably  warm  weather  still  delays 
Ae  sale  of  winter  goods,  and  the  Los 
^geles  street  car  strike  is  an  element 
of  uncertainty,  causing  one  merchant 
to  hold  out  his  advertising,  but  else¬ 
where  the  arrival  of  winter  cold  has 
»dded  the  buying  of  winter  goods  to 
pft  buying. 

A  sign  of  the  times  may  be  seen 
ju  statements  that  color  advertising 
ro  newspapers  is  to  feature  the  holiday 
dnves  of  some  merchants. 

Following  are  the  reports  which 
UITOR  &  Publisher  has  gathered 
from  newspapermen: 


FINE  CHRISTMAS  BUSINESS 

George  B.  Longan,  general  manager, 
Kansas  City  Star:  The  outlook  is 
favorable  for  a  fine  Christmas  busi¬ 
ness.  For  the  first  21  days  of  No¬ 
vember  the  local  linage  of  the  Star 
is  ahead  34,000  lines  over  the  corre¬ 
sponding  period  last  year.  Merchants 
are  optimistic  and  sales  are  good.  Dol¬ 
lar  wheat  and  dollar  corn  in  addition 
to  the  federal  bonus  allotments  have 
put  real  cash  in  the  hands  of  farmers 
in  the  Kansas  City  area.  Millions  of 
dollars  of  new  money  in  the  rural  sec¬ 
tions  are  directly  resjwnsible  for  the 
strong  business  revival  in  Kansas  City’s 
wholesale  and  retail  trade. 

LINAGE  UP  40  PER  CENT 

L.  C.  McAsKni,  Miami  Herald: 
Sources  which  we  consider  most  relir 
able  advise  that  Christmas  retail  busi¬ 
ness  this  year  will  exceed  last  year, 
which  was  exceptionally  good,  by  at 
least  30  per  cent.  The  Miami  Herald’s 
local  advertising  for  November  this 
year  exceeds  last  by  over  40  per  cent  and 
if  the  increase  in  December  is  only  20 
per  cent,  which  seems  reasonable  to 


expect,  the  Herald  will  carry  the 
largest  local  linage  volume  of  any  De¬ 
cember  since  1926.  This  is  all  a  natural 
increase  as  no  particularly  unusual  pro¬ 
motions  are  planned  thus  far  and  no 
elaborate  city-wide  program  is  planned 
except  the  Herald’s  Christmas  parade 
Dec.  14. 

A  DECIDED  PICK-UP 

Eugene  W.  Farrell,  business  and  ad¬ 
vertising  manager,  Newark  News:  Re¬ 
tail  merchants  in  Newark  have  reported 
increased  sales  in  the  past  few  weeks 
and  are  looking  forward  to  a  very  busy 
and  profitable  Christmas  season.  We 
expect  advertising  in  this  line  to  exceed 
that  of  last  year  by  a  good  margin. 
All  present  indications  point  to  a  de¬ 
cided  pick-up  in  Chistmas  advertising 
and  business. 

LOCAL  UNAGE  UP  20% 

F.  1.  Carruthers,  Denver  Post: 
Elaborate  street  Christmas  decorations 
are  all  up  and  merchants  are  confident 
of  heavy  buying.  The  increased  value 
of  gold  and  silver  has  made  a  big  min¬ 
ing  business  in  Colorado.  Colorado 


4-Page  Roto  Section  Marks  Field^s 

First  Use  of  Sunday  Advertising 


(Special  to  Editor  &  Publisher) 

CHICAGO,  Nov.  27— Marshall  Field 
&  Co.’s  first  use  of  Sunday  news¬ 
paper  advertising  in  a  dramatic  man¬ 
ner,  marking  a  reversal  of  a  long-estab¬ 
lished  policy,  will  be  heralded  here  next 
Sunday  with  a  four-page  rotogravure 
insert  in  the  Chicago  Sunday  Tribune 
roto  section,  G.  R.  Schaeffer,  advertis¬ 
ing  director  at  Fields,  told  Editor  & 
Publisher  today. 

The  rotogravure  section  will  serve  as 
Fields’  inaugural  1934  Christmas  adver¬ 
tising,  aside  from  some  special  black 
and  white  copy  on  the  day  after  Thanks¬ 
giving.  The  front  and  back  pages  of 
the  roto  supplement,  featuring  500 
‘‘best  gifts  for  Christmas,”  will  be  in 
full  color.  This  four-page  section  will 
be  the  most  expensive  single  newspaper 
advertising  ever  undertaken  by  Fields, 
according  to  Mr.  Schaeffer.  The  sec¬ 
tion,  together  with  “Fashions  of  the 
Hour,”  monthly  publication  mailed  to 
customers,  will  form  the  nucleus  of 
Fields’  Christmas  advertising  promotion. 

The  general  theme  of  the  rotogravure 
section  is  “Practically  Everything  New 
and  Desirable  in  Gifts  Shown  Anywhere 
During  1934  Christmas  Season  Is  At 
Fields.” 

In  preparing  this  dramatic  Christ¬ 
mas  advertising  section,  Mr.  Schaeffer 
explained  that  Fields’  merchandising  and 
advertising  departments  went  to  great 
lengths  to  make  sure  they  were  offering 
500  of  the  best  gifts  obtainable  in  the  re¬ 
tail  market,  including  the  latest  in 
“smart  gadgets.” 

“We  made  a  careful  survey  of  5,000 
different  lines  of  merchandise  offered 
by  the  various  companies  at  the  Mer¬ 
chandise  Mart  in  Chicago  and  then  sent 
a  staff  of  15  buyers  to  New  York  City 
to  make  a  final  checkup  in  all  the 
smart  stores  and  shops,”  said  Mr. 
Schaeffer.  “The  assistant  merchandise 
manager  and  two  members  of  the  ad¬ 


vertising  staff  also  combed  New  York 
and  held  daily  meetings  to  determine  the 
items  to  be  featured.  We  were  delighted 
to  find  that  over  95  per  cent  of  the 
merchandise  selected  by  this  group  was 
already  stocked.  The  cream  of  the  re¬ 
maining  5  per  cent  was  immediately  ob¬ 
tained  and  our  rotogravure  supplement 
advertising  copy  prepared.” 

Mr.  Schaeffer  stated  that  copies  of 
the  roto  supplement  will  be  furnished 
to  all  Field  employes  in  both  retail  and 
wholesale  organizations,  including  more 
than  8,000  in  the  former  and  2,600  in 
the  latter.  In  addition,  an  extra  supply 
of  the  roto  sections  will  be  purchased 
to  be  placed  at  the  disposal  of  custom¬ 
ers  at  all  entrances  of  the  big  State 
street  department  store  and  in  various 
departments  where  the  gifts  advertised 
are  for  sale,  to  serve  as  a  guide  for 
Christmas  shoppers. 

“Our  Christmas  business  is  already 
well  under  way,”  declared  Mr.  Schaeffer 
in  expressing  optimism  for  greatly  im¬ 
proved  Christmas  business  this  season. 
“We  have  mailed  out  the  Christmas 
number  of  ‘Fashions  of  the  Hour”  to 
210,000  customers  and  returns  coming 
in  already  are  substantially  ahead  of 
corresponding  days  a  year  ago.  Every 
evidence  indicates  that  our  Christmas 
business  will  be  ahead  of  last  year.” 

Asked  as  to  prospects  of  continued 
Sunday  advertising  by  Fields,  a  store 
that  has  never  made  a  practice  of  ad¬ 
vertising  on  Sunday  and  only  recently 
has  reversed  its  Sabbath  policy  of 
drawing  the  curtains  on  window  dis¬ 
plays,  Mr.  Schaeffer  told  Editor,  & 
Publisher  that  he  was  not  making  any 
commitments  for  future  use  of  Sunday 
papers. 

It  is  natural  to  assume,  however,  that 
if  the  first  effort  is  a  big  success,  there 
will  be  a  strong  urge  to  follow  up  this 
type  of  Sunday  advertising. 


resort  business  tripled  this  summer  and 
the  profits  are  already  being  spent  in 
Denver  stores.  Merchants  have  much 
heavier  stocks  this  year.  The  Post’s 
local  display  for  November  will  be 
up  more  than  20  per  cent.  This  re¬ 
flects  retail  increases.  December  reser¬ 
vations  are  materially  ahead  of  last 
year. 

25%  SALES  RISE  EXPECTED 

J.  I.  Meyerson,  advertising  manager, 
Oklahoma  City  Oklahoman  and  Times: 
City  department  stores  are  expecting 
holiday  business  10  to  25  per  cent  ahead 
of  last  year,  while  specialty  stores  fig¬ 
ure  on  25  per  cent  or  better.  Adver¬ 
tising  linage  probably  will  be  ahead 
10  per  cent.  Merchants  are  using  color 
to  a  greater  extent  than  ever  but  no 
other  unusual  promotion  is  planned. 

70  PER  CENT  GAIN  IN  NOVEMBER 

Leo  Abrams,  Chicago  Daily  Times 
advertising  manager :  The  Daily  Tiines 
this  month  has  done  the  best  advertis¬ 
ing  job  in  its  history.  We  will  show 
an  approximate  70  per  cent  gain  for 
November  as  compared  with  the  same 
month  last  year.  November  linage  has 
been  greater  than  October,  something 
that  has  never  happened  before.  As 
far  as  I  can  learn  from  the  merchants, 
prospects  are  bright  and  encouraging 
for  Christmas  business  and  everything 
points  to  substantial  gains  in  local  lin¬ 
age  for  December. 

15  TO  30  PER  CENT  INCREASE 

Dallas  Morning  News:  Dallas  re¬ 
tail  merchants  have  raised  $5,000,  35% 
more  than  last  year,  to  decorate  streets 
during  December  and  stage  a  giant 
Santo  Claus  parade  the  night  of  Nov. 
30.  Usually  waiting  until  after  Thanks¬ 
giving  to  decorate  windows  and  empha¬ 
size  Christmas  items,  the  merchants 
this  year  are  jumping  the  gun  and  al¬ 
ready  many  larger  stores  are  in  full 
holiday  dress.  A  check  of  department 
stores  and  larger  specialty  shops  shows 
merchants  are  anticipating  Deceinber 
business  15  to  30  per  cent  above  last 
year.  Dallas  wholesalers  report  an  in¬ 
creasing  number  of  last  minute  orders 
from  the  entire  Southwest,  indicating 
the  Dallas  situation  is  no  different  from 
other  Southwestern  cities.  The  recent 
cold  snap,  following  an  unusually  hot 
and  dry  autumn,  has  added  winter  shop¬ 
ping  to  holiday  volume  to  give  larger 
increase  in  volume. 

ONE  WEEK  AHEAD 

Atlanta  Journal:  The  retail  out¬ 
look  for  Christmas  business  is  good. 
Buying  is  starting  earlier  this  year 
than  for  several  years.  Last  Satur¬ 
day’s  business  was  comparable  to  next 
Saturday’s  business  one  year  ago.  In 
other  words  Christmas  business  is  one 
week  ahead  of  last  year.  Newspaper 
advertising  will  be  correspondingly 
good. 

AHEAD  OF  LAST  YEAR 

George  M.  Burbach,  business  man¬ 
ager,  St.  Louis  Post-Dispatch:  The 
outlook  for  Christmas  retail  business  is 
very  encouraging.  Merchants  are  re¬ 
porting  a  substantial  increases  in  both 
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number  of  sales  and  dollar  volume  over 
the  corresponding  period  of  last  year. 
Buying  in  anticipation  of  continuation  of 
the  present  increases,  downtown  stores 
staged  a  downtown  one-day  sale  last 
Saturday  which  resulted  in  a  tremen¬ 
dous  increases  in  newspaper  linage  and 
capacity  crowds  in  the  downtown 
stores.  Advertisers  are  reporting  an 
unusual  increase  in  Monday  business 
from  Sunday  advertising  which  we  l)e- 
lieve  to  be  the  forerunner  of  greater 
recognition  of  Sunday  newspapers. 


15  POINTS  AHEAD  OF  1933 

Rudolf  H.  Horst,  managing  editor, 
South  Bend  (Ind.)  Tribune:  The  out¬ 
look  for  retail  business  in  South  Bend 
for  Christmas  is  excellent  and  will  be 
from  12  to  15  points  ahead  of  busi¬ 
ness  one  year  ago.  Advertising  ap¬ 
propriations  are  in  the  same  propor¬ 
tion.  No  unusual  promotion  plans  have 
been  adopted  to  promote  business,  same 
being  permitted  to  increase  in  natural 
channels.  The  increase  is  accounted  for 
by  the  return  to  work  of  several  thou¬ 
sand  of  unemployed  in  this  vicinit>, 
the  Studebaker  Corporation  and  Ben- 
dix  Products  Corporation  in  particulai 
showing  an  increase  in  business.  .\n- 
ticipating  a  rush  far  in  excess  of  the 
last  three  years,  retail  merchants  are 
already  busy  signing  up  a  liost  of  e.xtra 
clerks.  The  first  of  these  will  go  on 
duty  next  Monday.  Shop  windows  will 
blossom  forth  with  Christmas  goods 
ne.xt  Saturday. 


LINAGE  BULGE  EXPECTED 

W.  K.  XoTTi.NGHAM,  busiiiess  man¬ 
ager,  Cincinnati  Enquirer:  The  con¬ 
census  of  a  number  of  Cincinnati  mer¬ 
chants  interviewed  indicates  they  are 
all  looking  forward  to  much  better  sales 
than  were  enjoyed  last  year.  They 
have  larger  inventories  on  hand  and 
sales  traceable  to  holiday  buying  have 
already  started.  Buying  may  be  par¬ 
ticularly  reflected  in  purchases  of  use¬ 
ful  things  and  merchants  believe  that 
people  have  more  money  and  more 
confidence  in  the  future  than  they  had 
a  year  ago.  The  Enquirer  anticipates 
greatly  increased  Christmas  advertising 
and  has  sold  a  24-page  gravure  section 
of  gift  suggestions  for  Dec.  2  and  will 
publish  a  Christmas  toy  section  in  black 
and  white  Dec.  16. 


157c  RETAIL  INCREASE 

J.  R.  Knowland,  Jr.,  Oakland 
(Cal.)  Tribune:  We  estimate  that 
retail  linage  in  Oakland  for  December 
will  show  an  increase  of  at  least  15 
per  cent.  November  sales  should  be 
up  approximately  20  per  cent  despite 
early  uncertainty  caused  by  the  election. 
Retail  jewelers  are  planning  a  cooper¬ 
ative  campaign  and  several  of  the  lead¬ 
ing  stores  report  exceeding  the  total 
of  last  year’s  sales  by  Nov.  20.  Increases 
in  industrial  payrolls  and  activity  on 
Oakland-San  Francisco  bridge  have  had 
a  d^ided  influence  on  consumer  pur¬ 
chasing  power  and  despite  the  midsum¬ 
mer  do^  strike  Oakland  sales  will 
show  a  good  increase  for  the  year. 


OUTLOOK  VERY  GOOD 

Earl  Maloney,  advertising  manager, 
Peoria  (Ill.)  Journal-Transcript:  The 
outlook  here  for  Christmas  retail  busi¬ 
ness  and  advertising  is  very  good.  The 
employment  situation  is  encouraging  and 
payrolls  are  15  per  cent  ahead  of  1933. 
Stores  report  a  gradual  increase  in 
buying  in  all  departments.  Estimates 
from  retailers  for  Qiristmas  business 
linage  are  from  ten  to  25  per  cent  over 
last  year.  Peoria  retailers  start  Christ¬ 
mas  decorations  of  downtown  streets 
this  week.  Two  large  stores  bring  Santa 
Claus  to  town  next  week.  Christmas  spec¬ 
tacles  in  stores  and  store  decorations 
are  more  elaborate  than  ever.  Peoria 
Journal-Transcript  retail  advertising 
linage  has  increased  690,0(X)  lines  over 
last  year. 


25  PER  CENT  RISE  EXPECTED 
L.  E.  Heindl,  advertising  director, 
Madison  (Wis.)  Capital-Times:  A 
huge  Santa  Claus  parade  staged  Satur¬ 
day,  Nov.  24,  officially  opened  the 


Xmas  shopping  season  here.  Toy  de¬ 
partments  which  are  always  a  good 
holiday  barometer  are  showing  an  in¬ 
crease  of  three  and  four  times  last  year’s 
figures  and  point  the  way  to  the  best 
Xmas  volume  since  1929.  From  early 
indications  Madison  newspapers  antici¬ 
pate  a  15  to  25  per  cent  increase  in 
local  advertising  volume. 


GRADUAL  IMPROVEMENT 

San  Antonio  Express  and  Ezvning 
Xt-u’s:  Merchants  in  San  Antonio  are 
looking  forward  to  a  whole  lot  better 
Christmas  trade  this  year  compared 
with  last  year.  A  better  feeling  pre- 
\ails  and  they  have  stocked  up  to  meet 
improved  conditions.  Business  since  the 
first  week  in  November  shows  a  grad¬ 
ual  but  steady  upward  trend  with  no 
present  fear  of  retrograding.  .Advertis¬ 
ing  has  some  increase  over  last  year’s 
comparison.  If  business  holds  and  war¬ 
rants  promotional  work  some  firms  will 
do  something  later,  nothing  definite  in 
view  now.  _ 

SPLENDID  RETAIL  BUSINESS 

Harrisburg  (Pa.)  Telegraph: 
Harrisburg  mertrhants  are  confident  of 
greatly  increased  retail  business  and  the 
Telegraph  Newspapers  anticipate  com¬ 
parative  increase  in  advertising.  The 
cooperative  plan  of  the  merchants  in  an 
unusual  scheme  of  Christmas  decora¬ 
tion  for  the  business  section  of  the  city 
is  expected  to  yield  the  same  sort  of 
results  as  have  been  obtained  in  other 
cities  where  this  plan  has  been  followed 
out.  While  the  comparatively  high 
temperatures  of  the  past  week  have 
militated  against  any  considerable  pre- 
Christmas  business,  the  optimism  of  the 
merchants  has  not  been  dulled  and 
everything  points  to  a  splendid  Christ¬ 
mas  retail  business. 


HEALTHY  INCREASE  SEEN 

J.  H.  Barry,  business  manager, 
Akron  (O.)  Beacon-J ournal :  We  an¬ 
ticipate  a  very  healthy  increase  in  holi¬ 
day  trade  in  Akron  due  to  the  increase 
in  industrial  payrolls  of  $22,000,000  in 
this  city  alone  during  the  past  year. 
Akron  stores  are  very  optimistic  over 
immediate  business  prospects  as  indi¬ 
cated  by  the  extra  promotion  already 
given  holiday  trade.  Department  store 
and  specialty  shop  business  in  Akron 
is  more  than  meeting  expectations  of 
merchants.  With  Akron’s  industrial 
payroll  and  bank  debits  showing  an  in¬ 
crease  of  forty  per  cent,  we  believe  the 
optimism  is  justified. 


SEES  SLIGHT  INCREASE 

E.  D.  Anderson,  advertising  man¬ 
ager,  Buffalo  Evening  News:  It  is 
the  general  opinion  of  retail  executives 
that  Christmas  business  and  advertising 
will  be  somewhat  better  than  last  year. 
No  outstanding  promotion  activities  are 
planned.  Employment  conditions  are 
slightly  better  this  year  and  there  seems 
to  be  more  money  in  circulation. 


MORE  MONEY  TO  SPEND 

William  M.  McNamee,  Chicago 
American  advertising  director.  There 
is  more  money  to  spend.  I  believe  that 
the  merchants  are  going  to  be  pleasantly 
surprised  when  they  see  the  public  re- 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  7 — Audit  Bureau  of  Cir¬ 
culations,  board  of  directors 
meeting,  Hotel  Astor,  New  York. 

Dec.  8-9  —  California  Press 
Assn.,  annual  convention,  St. 
Francis  Hotel,  San  Francisco. 


sponse  to  Christmas  gift  advertising. 
Those  who  have  not  already  made  plans 
to  increase  their  Christmas  advertising 
promotion  will,  no  doubt,  do  so  and  this 
will  naturally  reflect  in  increased  De¬ 
cember  advertising  as  compared  with 
last  year. 


OUTLOOK  BEST  SINCE  1930 

Santa  Fe  New  Mexican:  The 
Christmas  retail  outlook  is  the  best  since 
1930,  which  was  Santa  Fe’s  banner 
year.  Stores  are  stocked  heavier  with 
all  types  of  merchandise  and  store  man¬ 
agers  are  most  optimistic,  as  is  shown 
l)y  participation  in  a  Christmas  open¬ 
ing  event  this  Saturday.  The  New 
Mexican  will  issue  a  24-page  paper 
I'riday,  the  largest  paper  published  in 
80-odd  years  of  business.  Admen 
literally  are  stopped  on  the  street. 
Merchants  are  already  afraid  of  missing 
space.  A  Santa  Claus  stunt  is  planned 
with  Santa  arriving  at  Plaza  business 
center  by  auto  with  a  police  escort 
after  coming  to  town  by  plane,  which 
bails  out  a  dummy  of  Santa. 


LINAGE  UP  15  PER  CENT 

Max  M.  Lfaand,  president,  ITichita 
Beacon:  The  outlook  indicates  that 

Christmas  retail  business  will  be  up 
10  to  35  per  cent  over  the  same  jieriod 
a  year  ago.  The  Beacon’s  retail  ad¬ 
vertising  is  estimated  up  15  per  cent. 
Both  advertising  and  business  stimu¬ 
lated  by  solicitation,  promotion  includ¬ 
ing  Santa  Claus  parade  Dec.  1,  which 
should  bring  2(X),000  visitors  to  Wichita 
from  adjacent  trade  territory.  PWA 
and  wheat  and  corn  benefits  increas¬ 
ing  buying  power  by  millions  in  Kan¬ 
sas.  Kansas  farm  income  up  50  per 
cent  over  1933. 


BEST  IN  THREE  YEARS 

J.  L.  Markham,  general  manager, 
Butte  Montana  Standard:  Christmas 
advertising  and  retail  business  will  be 
the  best  in  three  years  in  Butte  and 
other  Montana  cities.  October  and 
November  linage  slightly  better  than 
last  year.  Merchants  are  stocking 
more  holiday  merchandise.  One  store 
has  sold  more  than  60  per  cent  of  toys 
ordered.  Better  feeling  exists  as  to 
business  outlook. 


ST.  PAUL  OPTIMISTIC 

W.  F.  Johns,  general  manager,  St. 
Paul  Dispatch  and  Pioneer-Press:  St. 
Paul  merchants  anticipate  a  greater 
Christmas  business  this  year  than  for 
several  years  past.  Sales  and  promo¬ 
tion  plans  are  gauged  on  this  basis. 
Christmas  advertising  and  promotion 
for  Christmas  selling  have  started 
earlier  this  year  than  usual. 
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50,000  UNE  GAIN  IN  RETAIL 

George  Hartford,  advertising  direc¬ 
tor,  Chicago  Daily  News:  Our  Novem¬ 
ber  retail  linage  will  show  an  increase 
of  50,000  lines  as  compared  with  the 
same  month  a  year  ago.  We  are  look¬ 
ing  forward  to  as  good,  if  not  better 
Christmas  advertising  in  December  than 
last  year.  The  merchants  are  all  quite 
optimistic  and  are  making  plans  for 
a  gala  holiday  season.  Some  of  the 
stores  already  report  an  early  Christ¬ 
mas  shopping  rush. 


BIG  SALE,  LINAGE  INCREASES 

Fleming  Newbold,  business  manager, 
Washington  (D.  C.)  Evening  Star: 
For  the  first  23  days  of  November,  the 
total  advertising  in  Washington  exceeds 
the  corresponding  period  last  year  by 
600,000  lines.  The  Federal  Reserve  re¬ 
port  for  department  stores  in  Washing¬ 
ton  gives  increase  in  October  over  last 
year  28%.  Estimated  increase  in  popu¬ 
lation  of  greater  Washington  area  over 
last  year  20,(X)0.  Interviews  with  larg¬ 
est  merchants  indicate  increases  in  ad¬ 
vertising  for  Christmas  business  of 
from  15%  to  25%.  Promotion  plans 
on  rotogravure  local  advertising  are  ex¬ 
ceptionally  good.  Two  of  the  largest 
department  stores  have  installed  esca¬ 
lators  to  give  better  service  and  take 
care  of  increased  customers. 


LOS  ANGELES  OPTIMISTIC 

S.  P.  Bartlett,  advertising  manager, 
Los  Angeles  Examiner:  I  anticipate  a 
healthy  Christmas  business  and  believe 
the  stores  are  looking  for  an  increase. 
This  will  probably  be  better  than  1932 
as  well  as  1933.  Just  what  the  increase 
will  be  would  be  hard  to  predict. 


GIFT  COPY  INCREASING 

Frank  Griswold,  advertising  man¬ 
ager,  Chicago  Journal  of  Commerce: 
The  1934  volume  of  retail  advertising 
in  our  paper  indicates  an  increase  in 
the  volume  of  advertising  of  gifts  and 
apparel  appealing  to  men  with  better 
than  average  incomes  during  the  com¬ 
ing  holiday  season.  Our  retail  adver¬ 
tising  will  include  advertising  of  gifts 
for  women  and  copy  from  department 
stores  offering  a  telephone  service  to 
men  who  will  not  frequent  other  than 
the  men’s  departments  of  department 
stores.  The  firming  of  business  in  sev¬ 
eral  lines  during  the  past  few  weeks 
should  be  reflected  in  the  Christmas 
sales. 


GOOD  BUSINESS  EXPECTED 

Leroy  Sanders,  publisher,  Los  An¬ 
geles  Post-Record:  Merchants  expect  a 
pretty  good  business  this  season.  There 
is  no  telling  what  effect  the  street  car 
strike  will  have.  If  it  runs  along  as 
other  Los  Angeles  strikes  do  it  will  ‘ 
just  peter  out  with  no  ill  effects  to 
business. 


PROSPECTS  VERY  GOOD 

C.  McCampbell,  assistant  advertising 
manager,  Chicago  Tribune:  Christmas 
business  prospects  are  very  good.  Re¬ 
tail  advertising  looks  exceptionally  en¬ 
couraging,  as  well  as  national  accounts. 
There  seems  to  be  a  particular  interest 
in  rotogravure  this  year.  .  Departm^ 
stores  are  making  plans  for  extensive 
Christmas  advertising  and  the  outlook 
in  general,  is  bright. 


UNAGE  MOUNTING 

Harold  Searles,  business  manager, 
Hollywood  Citizen-News:  We  don’t 
know  what  effect  the  street  car  strike 
will  have  on  business  downtown,  but 
we  feel  it  will  help  it  in  Hollywood  and 
other  outlying  sections.  Indicatitw 
already  are  good  for  this  year  with 
linage  beginning  to  mount.  We  are 
running  a  series  of  special  ChristmM 
sections  with  the  first  appearing  this 
Friday, 


BEST  IN  FOUR  YEARS 

William  Murphy,  advertising  direc¬ 
tor,  Chicago  Herald  and  Examiner: 
We  look  for  the  best  Christmas  bmi- 
ness  in  the  past  four  years,  judging 
(Continued  on  page  37) 
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BRISBANE  ON  WHAT  A  TABLOID  SHOULD  BE 

More  Pictures,  Fewer  Words,  Says  Famous  Editor  Who,  at  70,  Is  Directing  New  York  Mirror — 
Gives  Views  on  Guild,  Radio  Competition  and  Government’s  Attitude  Toward  Press 


Arthur  Brisbane,  famous 

Hearst  editor  and  executive,  one 
of  the  country’s  greatest  masters  of 
mass  psychology,  columnist,  scholar  and 
millionaire  business  man,  at  70  years 
of  age  is  tackling  a  new  job. 

\\  ith  the  same  intense  concentration 
and  enthusiasm  which  he  applied  as  a 
young  man  to  pyramiding  Hearst  cir¬ 
culations,  he  is  now  trying  to  build  up 
the  Nciv  York  Daily  Mirror,  a  tabloid, 
which  already  has  about  a  half  million 
daily  circulation  and  a  million  on  Sim- 
day,  to  a  circulation  more  nearly  in  line 
with  that  of  the  mighty  rival  tabloid, 
the  AVzo  York  Daily  News. 

He  is  undertaking  his  new  task,  he 
told  Editor  &  Publisher,  this  week, 
because  he  has  never  before  had  direct 
experience  with  directing  a  tabloid,  and 
because  the  idea  appeals  to  him. 

He  is  working  hard  at  the  job  in  a 
little  dingy  partitioned-off  office  in  the 
Mirror  editorial  department,  keeping 
regular  business  hours,  and  although  he 
is  disappointed  because  he  will  not  now 
be  able  to  take  the  long-awaited  vaca¬ 
tion  he  has  been  promising  himself,  he 
seems  to  be  working  with  the  old-time 
zest  that  made  him  famous  and  rich. 
He  shows  his  age  only  by  his  thinning 
white  hair  and  a  very  slight  stoop,  but 
when  he  starts  talking  into  a  dictaphone 
it  is  immediately  apparent  that  he  is 
still  the  marvel  executive  and  editor 
he  was  when  he  was  \V.  R.  Hearst’s 
key  man  in  battling  Joseph  Pulitzer  for 
mass  circulation  in  New  York. 

Mr.  Brisbane  is  inclined  to  think  of 
his  new  job  as  not  radically  different 
from  any  of  his  other  editorships. 

“The  difference  between  editing  a 
tabloid  and  a  standard  size  paper,’’  he 
said,  "is  no  greater  than  making  your¬ 
self  comfortable  in  a  small  room  or  a 
big  room.  The  problem  in  newspaper 
work  is,  first,  to  have  an  idea,  and,  sec¬ 
ond,  to  transfer  it  to  other  minds.  That 
can  be  done  on  a  big  or  little  page. 

“As  populations  increase  in  great 
cities,’’  he  continued,  “crowding  in  ele- 
vatedj  surface  and  subway  railroads, 
makes  elbow  room  important,  hard  to 
find.  A  small  paper  lends  itself  to 
reading  easily  under  crowded  conditions. 

“A  tabloid,  however,  is  more  impor¬ 
tant  as  an  intensively  illustrated  paper 
than  as  a  small  newspaper.  If  you  made 
the  right  kind  of  a  tabloid,  and  changed 
it  to  twice  the  size,  meaning  full  size, 
it  would  do  about  as  well.  If  you  took 
a  full  size  newspaper  that  was  not  in¬ 
teresting  and  made  it  a  tabloid,  you 
would  not  sell  any  more.  A  former 
owner  of  the  New  York  Evening  Post 
made  that  discovery.” 

Mr.  Brisbane’s  conception  of  what  a 
tabloid  paper  should  be  was  summed  up 
in  these  words:  "As  many  pictures  as 
possible,  with  as  few  words  as  possible.” 

"The  picture  tells  the  story,”  he 
added,  "directly  to  the  brain.  Men, 
as  men,  a  million  years  ago,  and  before 
that,  in  their  animal  ancestry,  took  in 
information  through  their  eyes,  millions 
of  years  before  they  had  any  idea  of 
forming  six)ken  words  into  pictures  in 
side  of  the  brain. 

“The  ideal  arrangement  would  he  the 
briefest  possible  ‘story,’  no  picture  that 
would  not  be  interesting  without  a  cap¬ 
tion,  no  caption  that  would  not  be  in¬ 
teresting  without  a  picture.” 

The  editor  was  asked  whether,  in  his 
opinion,  a  metropolitan  tabloid  should 
stress  its  news  or  its  entertainment  fea¬ 
tures.  He  answered : 

"News  comes  first,  and  pictures  tell 
the  news  most  rapidly.  Newspapers 
should  follow  the  workings  of  the  mind 
of  the  average  reader. 

"When  such  a  reader  meets  another, 
he  asks,  first:  ‘What  is  the  news?' 
After  asking  that  question,  and  getting 
the  answer,  he  usually  asks :  ‘Have  you 
heard  this  story?’  then  tells  it.  The 
story  represents  entertainment.” 


in  tabloid  shape,  or  smaller.” 


By  JOHN  W.  PERRY 

It  is  his  belief  that  the  tabloid  size  of  the  public  has  confidence  are  apt  to 
of  newspaper  is  compatible  with  "con-  die  out. 

servative”  journalism,  pointing  out  that  “About  the  newspaper  guild  move- 
“all  sorts  of  solemn  and  conservative  ment,  I  have  no  opinion.  I  have  never 
newspapers  are  published  in  tabloid  felt  that  I  needed  it  during  my  years  of 
form.  In  fact,  a  majority  of  the  lit-  newspaper  work.  I  do  not  believe  that 
erary  and  scientific  papers  are  published  the  best  newspaper  talent  would  develop 

under  guild  supervision. 

“Perhaps  many  newspaper  men,  con¬ 
vinced  that  they  are  in  a  rut,  and  content 
to  remain  in  it,  on  a  basis  of  wages  fixed 
by  labor  leaders,  feel  that  they  need  a 
newspaper  writers’  labor  union.  If  so, 
they  should  get  what  they  want,  if  they 
can. 

“Radio  competition  is  not  competition 
with  newspapers. 

"As  regards  news,  the  radio  is  more 
like  a  signboard.  The  average  human 
being  wants  to  get  the  news  at  his 
leisure,  and  think  about  it  as  he  reads. 
A  few  words  hurled  at  him  through  the 
air  and  followed  by  others  immediately 
do  not  give  him  time  for  thought. 
News  of  any  importance  is,  essentially, 
a  thought-producing  communication. 

“The  newspaper  is  useful,  the  radio 
is  useful,  the  latest,  and,  undoubtedly, 
one  of  the  greatest  of  human  inven¬ 
tions.  Things  that  are  useful  do  not 
interfere  with  each  other. 

“Tliere  are  more  horses  now  working 
than  there  were  before  the  automobile 
was  invented.  There  is  a  greater  ton¬ 
nage  of  sailing  vessels  on  the  sea  than 
before  Fulton  was  born. 

“The  radio  will  increase  newspaper 


publisher  of  the  paper.  In  his  an¬ 
nouncement  that  he  was  taking  over 
editorial  control,  Mr.  Brisbane  said  he 
was  working  with  Emile  Gauvreau  and 
Mr.  Dayton,  and  "hope  to  make  myself 
useful.” 


U.  S.  ADVERTISING  TAX 
BEING  CONSIDERED 


Arthur  Brisbane 
The  present  size  of  the  Mirror,  Mr. 


Brisbane  said,  ‘‘seems  sensible,  being  circulation,  because  it  will  tell  the 
half  the  other  size.  It  makes  work  more  people  just  what  it  was  the  radio  gen- 
convenient  for  those  accustomed  to  the  tleman  was  trying  to  talk  about.  _  It 
standard  size  papier.  It  is  probably  also  will  also  tell  the  advertisement  reading 
more  convenient  for  advertisers.”  population  just  what  it  was  the  hand- 

Editor  &  Publisher  asked  Mr.  Bris-  some  young  lady  was  singing,  or  the 
bane  some  questions  oij  current  journal-  interesting  comedian  was  joking  about. 


istic  problems.  His  remarks,  as  they 
came  off  the  dictaphone,  follow : 
“Editorial  page  influence.  The  edi- 


“Radio’s  greatest  value  will  be  as  a 
teacher,  enabling  the  greatest  man, 
whoever  he  may  be,  a  professor  of 


torial  in  a  newspaper  is  something  like  science  on  some  distant  mountain  top, 
the  spinal  column  in  a  charming  young  or  the  President  in  the  White  House, 
lady.  When  you  marry  her,  you  don’t  to  tell  all  the  people  at  the  same  time 
think  anything  about  her  spinal  column,  what  all  of  them  want  to  know,  or 
but  if  she  didn’t  have  one,  you  wouldn’t  ought  to  know.” 

marry  her.  She  would  be  flat  on  the  From  the  day  he  took  up  his  new 
ground — she  couldn’t  stand  up.  work,  Nov.  14,  his  newspapier  philoso- 

“The  editorial  column  is  to  a  news-  phy  has  been  apparent  in  the  columns  of 
papier  what  the  backbone  is  to  a  person,  the  Mirror.  The  editorial  page  is 
You  don’t  think  about  it.  or  see  it,  but  filled  with  classical  allusions,  with  an 
you  know  that  it  is  necessary.  easily  understood  contemporary  applica- 

"Few  editorial  columns  are  really  tion.  This  week  Gulliver's  Travels 
read,  but  occasionally  that  happiens.  piointed  the  lessons,  and  in  an  announcc- 
“About  the  future  of  newspapiers  in  ment  that  Walter  Winchell  was  going 
connection  with  the  government’s  atti-  to  start  a  Sunday  column  in  the 
tude  toward  advertising,  and  the  gov-  Mirror,  the  columnist  was  compared 
crnment’s  attitude  toward  the  freedom  with  Keats’  “Bright  Star  .  .  .  hung 
of  the  press,  aloft  the  night.”  Several  typographical 

“I  should  prefer  to  turn  the  question  changes  have  been  made, 
around,  and  ask  ‘What  is  the  future  of  The  editor’s  office  is  an  unadorned 
government,  in  connection  with  the  workshop,  cluttered  with  newspapers, 
newspaper  attitude  toward  that  govern-  crowded  in  the  traditional  manner, 
ment  ?’  Only  four  books  were  on  the  editor's 

"The  newspapier  represents  the  peo-  desk  when  this  reporter  visited  him : 
pie,  and,  therefore,  it  will  always  be  “Bartlett’s  Familiar  Quotations,”  “The 
greater  than  the  government  in  the  long  Universe  .-Xroiind  Us,”  by  St.  James 
run.  Jeans,  a  volume  on  "Moral  Ideas,”  a 

“Also,  the  newspapier  is  a  mirror,  in  large  dictionary,  and  "I  Remember,”  by 
which  those  that  read  it  are  reflected.  J.  Henry  Halper. 

If  you  don’t  like  what  you  see  in  a  .Associated  with  Mr.  Brisbane  in  the 
newspaper,  or  in  a  mirror,  change  that  management  of  the  Mirror  is  James 
which  is  reflected,  the  person  looking  C.  Dayton,  Hearst  executive,  who  is 
into  the  glass,  or  the  crowd  reading  the  running  the  business  end.  Mr.  Brisbane 
newspapier.  told  this  repiorter  that  lie  would  not 

"As  regards  advertising,  the  business  have  taken  the  job  if  Mr.  Dayton  had 
of  a  merchant  or  a  manufacturer  is,  not  come  with  him.  He  added  that 
first,  to  have  what  pieople  want,  and  sec-  Mr.  Dayton  took  the  position  only  on 
ond,  to  let  them  know  that  he  has  it.  the  condition  that  he  might  terminate 
.As  long  as  that  condition  exists,  the  his  connection  within  one  week.  The 
government  attitude  toward  advertising  editor  praised  Mr.  Dayton’s  business 
won’t  make  much  difference.  If  the  achievements,  and  added  that  when  Mr. 
government  says  wise  things,  it  will  en-  Dayton  gave  a  circulation  figure  to  an 
courage  advertising,  and  thus  encourage  advertiser  it  was  worth  more  than 
employment  and  business.  audited  and  sworn  figures.  Mr.  Bris- 

“If  it  says  foolish  things,  it  will  soon  bane  does  not  know  how  long  he  will 
be  forgotten.  retain  his  connection  with  the  Mirror. 

“Does  the  public  still  have  faith  in  He  was  called  in  to  undertake  the 
newspiapers?  I  think  so,  some  newspa-  job  by  tlie  Mirror  management,  he 
pers.  Those  in  which  no  large  section  said.  .A.  J.  Kobler  is  president  and 


Administration  Officials,  Planning 

Tax  Program  for  Congress,  Hear 
Arguments  Against  Proposed 
Levy  on  Appropriations 

A  Federal  tax  of  2  per  cent  on  ad¬ 
vertising  of  all  kinds  is  under  consid¬ 
eration  and  may  be  placed  before  Con¬ 
gress  for  action  at  the  coming  session 
if  the  needs  of  the  Treasury  are  con¬ 
sidered  urgent  enough,  it  became  known 
this  week. 

Persons  who  took  part  in  recent  in¬ 
formal  discussion  at  VVashington  gained 
the  impression.  Editor  &  Publisher 
was  told,  that  the  tax  was  not  strongly 
favored,  but  was  one  of  a  number  lie- 
ing  discussed  by  Administration  offi¬ 
cials  in  an  effort  to  prepare  a  definite 
tax  plan  for  submission  when  Congress 
meets.  PresentatioiLof  a  coordinated  tax 
program  at  that  time  is  held  to  be  essen¬ 
tial  to  forestall  passage  of  hastily  of¬ 
fered  and  possibly  ill-considered  taxes. 

The  tax  on  advertising  was  men¬ 
tioned  at  a  conference  of  business  paper 
men  with  a  number  of  administration 
officials,  incidental  to  last  week’s  joint 
conference  of  the  Associated  Business 
Papers  and  the  National  Conference  of 
Business  Paper  Editors,  held  at  the 
Hotel  Mayflower,  Washington.  BusF 
ness  paper  men  who  were  present  argued 
against  the  proposal,  holding  that  ad¬ 
vertisers  would  simply  deduct  the 
amount  of  the  tax  from  their  appropria¬ 
tions,  and  consequently  do  a  less  effec¬ 
tive  job  of  selling.  This  in  turn  would 
be  reflected  in  employment  levels  lower 
than  they  might  otherwise  be. 

Among  Administration  officials  men¬ 
tioned  as  being  present  at  the  meeting 
at  which  the  advertising  tax  was 
brought  up,  were  Jesse  Jones,  head  of 
the  Reconstruction  Finance  Corpora¬ 
tion,  and  James  A.  Moffett,  administra¬ 
tor  of  the  Federal  Housing  program. 
Both  declined  to  comment  to  Editor  & 
Publisher’s  Washington  correspondent, 
saying  that  the  tax  discussions  were 
wholly  informal  and  incidental  to  other 
conversation. 


CROSLEY  DEALER  CAMPAIGNS 

.Anticipating  the  largest  Christmas 
season  for  radios  since  1928,  the  Cros- 
ley  Radio  Corporation,  Cincinati,  has 
prepared  two  cooperative  newspaper  ad¬ 
vertising  campaigns  to  be  run  simul¬ 
taneously  by  Crosley  dealers  throughout 
the  United  States.  One  campaign  is 
devoted  especially  to  Christmas  adver¬ 
tising  for  both  radios  and  refrigerators. 
The  other  is  straight  radio  advertising 
which  uses  cartoons  and  humorous  ap¬ 
peals.  The  amount  to  be  spent  on  the 
two  campaigns  is  put  at  $200,000.  Sales 
of  Crosley  radios  are  reported  to  be  the 
greatest  since  1928. 


USED  GOLD  INK 

Gold  ink  was  used  on  the  first  page 
of  the  16-page  tabloid  section  of  the 
Chicago  Daily  Drovers’  Journal,  Nov. 
23  in  commemorating  the  golden  anni¬ 
versary  of  the  American  Aberdeen- 
Angus  Breeders’  Association.  The  ink 
was  used  in  the  regular  newspaper 
printing  press. 


JOINS  SELECT  LIST 

The  Gettysburg  (Penn.j  Times  has 
joined  the  Pennsylvania  Select  List,  and 
effective  Jan.  1, 1935,  will  be  represented 
in  the  national  advertising  field  by  Fred 
Kimball,  Inc.,  New  York. 
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GREAT  NORTHERN  UPS 
NEWSPRINT  $2.50 

Big  Domestic  Producer's  Price  for 
First  Six  Months  Only — Spruce 
Falls  and  Anglo-Canadian  Also 
Make  Announcements 

The  long-awaited  price  announcement 
of  Great  Northern  Paper  Company, 
large  domestic  producer,  was  made  this 
week.  This  announcement  was  expected 
to  greatly  affect  the  price  trend. 

It  raised  the  price  of  newsprint  $2.50 
a  ton  for  the  first  six  months  of  1935. 
The  price  for  the  last  six  months  was 
left  open. 

In  a  letter  to  customers,  H.  Merton 
Joyce,  Great  Northern  vice-president 
and  manager  of  sales,  said  in  part: 

“It  is  our  earnest  desire  and  purpose 
that  the  discount  for  the  last  six  months 
of  1935  shall  bear  a  proper  relation 
to  the  conditions  as  we  shall  face  them 
for  that  period.  The  existing  economic 
uncertainties  and  the  prevailing  general 
conditions  in  this  country  present  per¬ 
plexing  questions.  It  is  our  hope  that 
many  of  the  major  problems  will  be 
solv^  as  we  move  forward  into  1935. 
It  seems  to  us  that  from  the  standpoint 
of  both  the  manufacturers  of  newsprint 
paper  and  the  publishers  a  much  more 
intelligent  survey  of  the  last  six  months 
of  1935  may  be  made  during  the  first 
half  of  the  new  year  than  at  the  pres¬ 
ent  time,  and  it  is  with  this  in  mind 
that  the  discount  allowed  in  the  en¬ 
closed  notice  has  been  limited  to  the 
first  six  months  of  the  coming  year 
and  that  no  definite  discount  has  been 
fixed  for  the  last  six  months  thereof.” 

There  has  been  a  general  advance 
recently  by  Canadian  and  domestic  pro¬ 
ducers  of  $2.50  a  ton  in  the  basic  price 
for  the  first  half  of  next  year.  Some 
companies  plan  an  additional  $2.50  in¬ 
crease  in  the  second  half  of  the  year. 

Two  additional  companies  have  an¬ 
nounced  price  increases  since  last 
week.  They  are  The  Spruce  Falls 
Power  and  Paper  Company,  Kapuskas- 
ing,  Ont.,  and  .Anglo-Canadian. 

Spruce  Falls,  which  operates  mills 
with  a  daily  capacity  of  550  tons  of 
newsprint.  440  tons  of  groundwood 
pulp,  and  230  tons  of  sulphite,  an¬ 
nounces  an  advance  in  its  price  of  news¬ 
print  of  $2.50  ton  for  the  first  six 
months  and  not  e.xceeding  $5  for  the 
second  six  months  of  1935.  The  Nen- 
York  Times  owns  $6,400,000  worth  of 
Spruce  Falls  first  preferred  stock  and 
98,000  shares  of  common  stock,  the 
remainder  being  owned  by  Kimberly- 
Clark  Corporation,  Neenah,  Wis. 

Anglo-Canadian  announced  that  on 
contracts  made  during  1934  and  on  re¬ 
newals  of  contracts  expiring  during 
1934,  it  will  conform  to  the  prices  of 
the  leading  Canadian  mills,  but  that 
it  will  carry  out  its  existing  contracts, 
in  particular,  one  made  several  years 
ago  and  still  with  several  years  to  run. 

International  Paper  and  Power  Com¬ 
pany  this  week  reported  that  consoli¬ 
dated  gross  revenue  in  the  third  quar¬ 
ter  of  this  year  was  $34,892,143  com¬ 
pared  with  $37,329,985  in  the  third  quar¬ 
ter  of  last  year ;  consolidated  net  reve¬ 
nue  including  other  income,  before 
charges,  was  $9,835,226  against  $11,- 
844,557;  and  a  net  loss  of  $1,581,572 
after  all  charges  including  depreciation, 
compared  with  a  net  profit  of  $431,259 
in  the  third  quarter  of  1933. 

In  the  first  nine  months  of  this  year 
consolidated  gross  revenue  was  $100,- 
482,583  against  $99,014,559  in  the  cor¬ 
responding  period  of  last  year;  net 
revenue  including  other  income,  before 
charges,  was  $31,537,097  compared  with 
$31,112,438;  and  a  net  loss  of  $3,625,128 
after  all  charges  including  deprecia¬ 
tion,  against  a  net  loss  of  $3,343,^1 
in  the  first  nine  months  a  year  ago. 

Pay  cuts,  amounting  to  as  much  as 
50  per  cent  for  employes  of  Price 
Brothers  probably  be  restored. 

International  Paper  Company  this 
week  justified  its  recent  price  raise  an¬ 
nouncement  in  a  statement  telling  of 
increases  in  labor  costs,  fuel,  materials 
and  supplies. 


W.  L.  DICKEY  MARRIES 

W.  Laurence  Dickey,  editor  of  the 
Kansas  City  J ountaTP ost ,  and  Miss 
Bernice  Holm  were  married  Nov.  25  at 
Kansas  City. 

HEARST  BUYS  STATION 
IN  BALTIMORE 

WBAL,  with  10,000  Watts  Power,  on 
1,060  KC  Band,  Added  to  Nation¬ 
wide  Chain — Price  Said  to 
Be  $400,000 

{By  telegraph  to  Editor  &  Publisher) 
Washington,  D.  C.,  Nov.  27 — Sta¬ 
tion  WB.AL,  Baltimore,  will  become  the 
property  of  the  Hearst  Newspapers  in 
about  one  week  through  an  assignment 
of  license  from  Consolidated  Gas  & 
Electric  Power  Company,  present  own¬ 
er  and  a  pioneer  in  the  field  of  radio 
broadcasting. 

While  the  rumored  prices  range  be¬ 
tween  $250,000  and  $500,000,  it  is  re¬ 
liably  reported  that  the  actual  consid¬ 
eration  was  $400,000.  Station  W  BAL 
operates  on  1060  kilocycles  with  10,000 
watts  of  power,  and  is  one  of  the  best 
equipped  plants  in  the  East,  with  an 
ultramodern  antenna.  The  station  is 
about  seven  miles  outside  of  Baltimore 
proper. 

The  Hearst  chain  will  be  the  only 
Baltimore  publisher  with  a  radio  station, 
although  the  Baltimore  Sun  has  broad¬ 
casting  arrangements  with  a  local  sta¬ 
tion.  WBAL  will  join  the  other  Hearst 
stations  which  include  WCAE  at  Pitts¬ 
burgh,  WINS  at  New  York,  WISN  at 
Milwaukee  and  KY.A  on  the  Pacific 
Coast.  Until  recently  that  organization 
had  a  hookup  with  KYW  of  the  NBC 
system  at  Chicago,  but  that  station  is 
being  transferred  to  the  East. 

While  the  application  for  assignment 
has  just  been  filed,  no  delay  is  expected 
in  effecting  the  transfer  since  this  is 
merely  a  matter  of  routine  after  such 
matters  as  financial  responsibility  and 
ability  to  operate  are  established. 

NEW  SATURDAY  ISSUE 
ANNOUNCED 

Cbicago  New*  Will  Expand  Paper 
Feb.  23,  Adding  Coloroto  Maga¬ 
zine  and  Comic* — Lenox 
Get*  N.  Y.  Po*t 

{By  telegraph  to  Editor  &  Publisher) 

Chicago,  Nov.  27 — .\  greatly  ex¬ 
panded  Saturday  edition  of  the 
Chicago  Daily  Xews  will  be  inaugu¬ 
rated,  starting  Feb.  23,  1935,  including 
eight  pages  of  four-color  comics,  regu¬ 
lar  rotogravure  section  and  the  new 
coloroto  magazine  supplement,  this 
week,  George  Hartford,  Daily  News 
advertising  director,  told  Editor  & 
Publisher  today.  The  new  Saturday 
edition  will  probably  contain  60  pages, 
he  said,  including  the  regular  news 
section. 

“This  new  Saturday  paper  will  make 
that  day’s  issue  one  of  the  best  of  the 
week  from  the  standpoint  of  reader  in¬ 
terest,”  said  Mr.  Hartford,  in  comment¬ 
ing  upon  the  proposed  new  features. 

James  L.  Lenox  who  has  been  in 
Daily  News  local  advertising  in  New 
York,  will  handle  the  national  color 
advertising  in  the  new  comic  section  as 
well  as  rotogravure,  Mr.  Hartford  an¬ 
nounced.  Mr.  Lenox  is  located  in  the 
New  York  office  of  the  George  A. 
McDevitt  Company,  which  will  con- 
.  tinue  to  represent  the  Daily  News  for 
:  black  and  white  national  advertising. 

.  C,  Norman  Stevens  has  been  placed  in 
I  charge  of  rotogravure  and  color  comic 
!  advertising  in  the  News’  Chicago  office. 

i  HARRIS  NAMED  BOOK  CRITIC 

Julian  L.  Harris  this  week  relin- 
>  quished  his  duties  as  local  advertising 
:  manager  of  the  Atlanta  Constitution  to 
liecome  a  special  writer  and  literary 
i  critic  for  the  same  paper.  C.  M.  Sny- 
-  der  has  been  director  of  advertising  for 
f  the  Constitution  since  Sept.  1.  Mr. 
i  Harris’  job  of  local  manager  probably 
will  l>e  absorbed  by  Mr.  Snyder. 


Manchester  Press-Democrat-Radio 


-  OHIO  SUNDAY  PAPERS 

COOPERATIVE  EXTRA  <;a1.FS  TAX 

■  ='  One  Cent  Would  Be  Levied  on  All 

Sale*  of  10  to  40  Cent*,  Under 
Bill — Move  to  Exempt  Milk, 
Bread,  Paper* 

Manchester  Press-Democrat-Radio  {By  telegraph  to  Editor  &  Publisher) 

u..' - Cleveland.  O.,  Nov.  27-Cleveland 

fii - 7\ - f — ^ - ■* - i - rii — i  other  metropolitan  newspaper  pub- 

Tracy  lontesses  Murder  Plot!  ushers  in  Ohio  are  concerned  over  the 

J  ...  sales  tax  legislation  now  betore  the 

!■  **  ~ril  — *  "  ^  Ohio  legislature.  The  tax,  proposed  by 

Governor  George  White  to  raise  $60,- 
i  000,000  annually  levies  one  cent  on  all 

_  sales  over  10  cents  and  up  to  40  cents. 

The  measure  has  passed  the  House 
and  is  now  before  the  Senate  which 
.  LizrJr".;.?!  apparently  does  not  accept  it  whole- 
heartedly. 

;rr-I“.”.L5£i^rrr.  All  Sunday  newspapers  now  selling 
for  a  dime  each  would  carry  a  penny 
; f^x. 

W’hether  or  not  this  penny  will  be 

_  I  *.*.’?■  absorbed  by  the  publishers  or  by  news- 

~Tr  '**  7~?r--"r=-  papcr  readers  is  a  question.  Consumers, 

or  buyers  of  Sunday  papers,  are  in¬ 
clined  to  think  that  the  publishers 
When  important  developments  in  a  should  absorb  the  tax  and  charge  less 
local  murder  case  took  place  on  a  for  Sunday  issues.  If  readers  carry  the 
Saturday  after  the  Manchester,  la.,  tax  all  ten  cent  Sunday  papers  sold  in 
weekly  newspapers  had  been  issued  Ohio  will  retail^  at  11  cents.  _  Out  of 
on  Tuesday  and  Thursday,  the  pub-  town  papers  which  sell  in  Ohio  for  15 
Ushers  of  the  rival  Manchester  Press  cents  would  have  their  selling  price  ad- 
and  Manchester  Democrat-Radio  joined  vanced  to  16  cents. 

forces  to  put  out  a  cooperative  extra.  .Assurning  that  Ohio  Sunday  newspa- 
Printed  on  one  side  of  a  yellow  sheet  pers  which  retail  for  a  dime  per  copy 
9  by  12  inches,  the  extra  bore  the  head-  have  an  aggregate  circulation  of  1,000,- 
ing,  “Manchester  Press-Democrat-Ra-  000  copies  the  penny  sales  ta.x  would 
dio.”  The  only  date  was:  “Saturday  be  $10,000  every  Sunday,  or  more  than 


inches,  the  extra  bore  the  head-  have  an  aggregate  circulation  of  1,000,- 
Manchester  Press-Democrat-Ra-  000  copies  the  penny  sales  tax  would 
The  only  date  was:  “Saturday  be  $10,000  every  Sunday,  or  more  than 
afternoon,  5:00  p.  m.”  $500,000  annually.  Total  Sunday  cir- 


afternoon,  5:00  p.  m.”  $500,000  annually.  Total  Sunday  cir- 

culation  of  Ohio  newspapers  was  988,- 

UC  CCITVC  DDCCC  Am  000  copies  by  latest  available  figures. 

•  r  KCiDo  AlLi  Absorbed  by  the  publishers  this  bur- 

TO  CURB  CRIME  den  would  be  a  heavy  one  to  carry. 

_  On  the  other  hand,  if  paid  by  readers. 

Attorney  General  Call*  Conference  their  Ohio  Sunday  papers  would  cost 


at  Washington  Dec.  10-13 - 

Police,  Bar,  Social  Group* 

Also  Invited 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Nov.  27 — The 
press  of  the  country  will  be  well  repre¬ 
sented  at  the  conference  on  crime  called 
by  Attorney  General  Homer  S.  Cum¬ 
mings,  Dec.  10  to  13. 

Recognizing  the  power  of  newspapers 
to  mold  public  opinion,  the  Attorney 
General  has  e.xtended  invitations  to  all 
the  press  associations,  the  American 
Newspaper  Publishers  Association,  the 
American  Society  of  Newspaper  Edi- 


them  $500,000  more  a  year  than  they 
now  pay. 

Efforts  are  being  made  to  exempt 
sales  of  milk,  bread  and  newspapers. 

CROWD  FILLS  SEARS’ 
WINDOWLESS  STORE 

U*ing  52,000  Line*  of  Copy,  New 
Chicago  Unit  Draw*  Throng 
E*timated  at  CIo*e  to 
200,000 

{Special  to  Editor  &  Publisher) 
Chicago,  Nov.  27 — -All  records  were 


tors,  and  publishers’  associations  in  broken  here  when  Sears,  Roebuck  & 
various  parts  of  the  country,  to  present  Co.  opened  its  new  southwest  side  de- 


their  views  on  the  crime  evil. 

The  conference  will  also  be  attended 


partment  store  late  last  week,  heavijy 
promoted  by  newspaper  advertising.  So 


by  memliers  of  bar  associations,  officials  enormous  were  the  throngs  of  women 
of  State,  county  and  municipal  govern-  shoppers  who  flocked  to  the  $1,500,000 


ments,  police  departments,  and  a  wide 
range  of  social  and  charitable  organiza- 


windowless  and  air-conditioned  store  at 
Sixty-third  and  Halstead  streets  that 


tior.s,  in  an  effort  to  work  out  plans  dockers  at  entrances  were  unable  to 


for  the  definite  curbing  of  crime. 
Newspaper  organizations  and  their 


keep  an  accurate  check  of  the  crowds. 
More  than  108,000  customers  were  re- 


lepresentatives  who  already  have  ad-  corded,  but  the  estimate  on  first-day 
vised  the  .Attorney  General  of  their  crowds  was  placed  at  over  200,000. 


intention  to  be  present  include  Paul 
Bellamy,  editor,  Cleveland  Plain  Dealer ; 


Sales  response  was  equally  gratifying. 
The  store’s  initial  results  will  be 


Grafton  Wilcox,  managing  editor.  New  watched  carefully  for  evidence  of  pub- 
Vork  Herald  Tribune;  and  Eugene  lie  response  to  the  new  merchandising 
Meyer,  IVashington  Post,  all  represent-  scheme.  There  are  four  limited  spaces 
iiig  the  American  Society  of  Newspaper  through  which  daylight  is  admitted  to 
Editors.  the  building  and  these  have  been  strate- 

Also  planning  to  attend  for  the  gically  located  to  permit  customers  to 
A  N.  P.  A.  are  Fleming  Newbold,  examine  certain  articles  for  daylight  col- 


ITashington  Star,  and  Major  Clark 
Howell.  Jr.,  Atlanta  Constitution; 


oring. 

I-arge  display  space  in  all  local  daily 


P-yron  Price,  chief,  Washington  Bureau,  papers,  including  full-page  announce- 


.Associated 

Washington 


Press;  TTiomas  Cullen,  ment  ads,  was  used  by  Sears  for  the 
Bureau,  International  grand  opening.  Sears  officials  reported 


News  Service,  and  Jack  Lait,  King  that  52,233  lines  of  newspaper  adver- 
Feature  Service,  New  York  City,  on  tising  were  used  in  connection  with  the 
behalf  of  the  New  York  office,  I.  N.  S. ;  opening.  This  included  13,532  lines  of 
Miss  Edith  K.  Johnson,  editorial  writer  institutional  copy  on  the  new  store  it- 
ot  Oklahoma  City,  Okla.,  for  the  South-  self  and  36,701  lines  of  merchandise 
ern  Newspaper  Publishers  Association;  copy  for  all  Sears  stores  which  cele- 
and  Lyle  C.  Wilson,  manager.  Wash-  brated  the  opening  of  the  new  retail 
ington  bureau.  United  Press  Asso-  unit. 


MARKS  BOTH  YEAR 


CHANGES  HEAD  STYLE 

The  Detroit  Free  Press,  in  its  edi- 


The  Urbana  (O.)  Citicen  recently  en-  tions  of  Sunday,  Nov.  25,  began  using 
tereil  upon  its  80th  year.  It  is  one  of  the  single  line  “label”  style  of  heads  for 


the  oldest  newspapers  in  Ohio. 


the  top  decks  of  feature  stories. 
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COMMISSION  PLAN  HELD  STRONG  AS  EVER 

Newspapermen  and  Advertising  Agents  Unconvinced  by  A.N.A.  Argument  for  Diversion  of  Media 

Allowances — Recognition  Power  Bars  General  Rebating 


KJEW  SPAPERMEX  and  advertis- 
ing  agents  this  week  professed 
themselves  unworried  by  the  current 
drive  of  the  Association  of  National 
Advertisers  to  do  away  with  the  stand¬ 
ard  agency  commission  system.  An¬ 
swering  queries  from  Editor  &  Pub¬ 
lisher,  they  almost  unanimously  took 
the  stand  that  despite  some  imperfec¬ 
tions,  the  commission  system  has  proved 
itself  the  most  satisfactory  all-round 
plan  yet  devised. 

The  interest  of  the  agents  in  main¬ 
taining  the  system  for  their  own  pro¬ 
tection,  and  the  interest  of  the  pub¬ 
lishers  and  other  media  men  in  keeping 
a  live  and  profitable  set  of  agencies  at 
work,  may  be  relied  upon,  it  was  said, 
to  prevent  a  breakdown  of  the  standard 
system.  As  for  the  advertisers,  the 
important  third  party,  it  was  held  that 
the  part  played  by  agencies  in  nearly  all 
the  biggest  and  continuing  advertising 
campaigns  was  sufficient  evidence  that 
the  advertisers’  interests  have  been 
served. 

On  behalf  of  the  agencies  it  was  said 
in  an  authoritative  quarter  that  the 
proposed  A.  N.  A.  contract  would  be 
rejected  by  them  generally.  While 
some  weaker  agencies  have  given  and 
presumably  will  give  concessions  to 
their  clients  which  in  effect  allow  the 
latter  to  pay  less  than  card  rates  tor 
their  advertising,  a  leading  agency  man 
made  the  point  that  nothing  in  the 
Haase  report  for  the  A.  N.  A.  con¬ 
tradicts  the  estimate  of  Prof.  James 
VV.  Young  that  this  affects  only  10  to 
15  per  cent  of  the  total  national  adver¬ 
tising. 

Agencies  which  have  kept  clear  of 
such  under-cover  arrangements,  it  was 
held,  will  be  unwilling  to  jeopardize 
their  recognition  and  their  commissions 
by  joining  with  their  clients  to  break 
down  advertising  rates. 

Prom  the  publishers’  standpoint. 
Editor  &  Publisher  was  told  of  im¬ 
portant  points  of  disagreement  with  the 
Haase  report.  The  publishers,  it  was 
said  authoritatively,  are  confident  of 
their  legal  right,  either  as  a  group  or 
as  individuals,  to  insist  on  the  observ¬ 
ance  of  the  commission  system  as  one 
of  the  conditions  on  which  they  do 
business.  No  less  confident  are  the 
publishers  of  the  moral  obligation  which 
an  agency  incurs  by  accepting  commis¬ 
sions  from  publishers — despite  the  de¬ 
nials  in  the  Haase  report  that  any 
moral  question  is  involved. 

One  authority  who  has  carefully 
studied  the  situation  argued  that  the 
Haase  report  is  based  on  a  false  pre¬ 
mise  in  Its  theory  that  advertising 
agents  operate  under  the  laws  of  agents. 
The  publishers’  position  is  tliat  the  ad¬ 
vertising  agents  are  independent  con¬ 
tractors,  and  that  consequently  there 
is  no  conflict  between  their  acceptance 
of  commissions  from  publishers  and 
their  acting  on  behalf  of  clients. 

"It  is  the  publisher,  not  the  agent 
or  the  advertiser,  who  determines  the 
terms  upon  which  the  newspaper  will 
do  business,”  said  this  authority.  “The 
publishers  liclieve  that  the  commission 
system  is  the  best  and  most  economical 
method  of  selling  space  that  has  yet 
been  devised.  If  there  should  be 
changes  in  the  system,  there  undoubtedly 
would  be  heavier  selling  expenses  than 
at  present,  which  would  of  course  have 
to  be  reflected  in  the  rate.” 

Another  newspaperman  thoroughly 
familiar  with  the  operations  of  the 
present  system  said  that  adoption  of 
the  A.  N.  A.  contract  or  similar  plans 
would  make  no  great  difference  to 
newspapers,  so  long  as  the  agency  con¬ 
tinued  to  receive  an  amount  fully  equal 
to  the  media  commissions.  Such  an 
arrangement  has  not  been  considered 
rebating.  The  next  step,  however, 
would  be  a  drive  by  clients  to  reduce 
the  payments  to  agencies,  which  might 
well  mean  the  end  of  the  commission 


By  ROBERT  S.  MANN 


system.  If  as  a  general  rule  clients 
were  getting  the  benefit  of  publishers’ 
commissions,  he  said,  the  publishers 
would  see  no  point  in  giving  commis¬ 
sions.  And  if  the  commissions  were 
abolished,  the  ultimate  effect  on  card 
rates  would  be  another  story  altogether, 
with  nothing  to  indicate  that  adver¬ 


ing  out  the  truth  of  Prof.  Young’s  find¬ 
ing  that  the  system  “is  the  most  prac¬ 
ticable  one  for  maintaining  the  true 
and  long-run  interests  of  all  advertisers 
and  all  publishers.”  The  agitation,  he 
said,  has  awakened  publishers  to  a 
realization  of  their  interest  in  mainte¬ 
nance  of  the  system. 


OFFICIAL  STAND  OF  THE  A.N.P.A. 

The  following  resolution,  adopted  by  the  American  Newspaper  Pub¬ 
lishers’  Association,  at  its  1922  convention,  was  cited  this  week  as 
being  the  best  statement  of  the  position  of  that  organization  in  regard  to 
agency  commissions: 

“Whereas,  The  purpose  of  the  publisher  in  allowing  a  differential  to 
the  recognized  advertising  agent  is  to  enable  said  agent  to  render  adequate 
service  to  the  advertiser;  therefore  be  it 

“Resolved,  By  the  American  Newspaper  Publishers’  Association  in 
convention  assembled,  that  the  advertising  agent  cannot  render  adequate 
service  in  return  for  inadequate  pay,  and  that  inadequate  service  does 
not  lead  to  the  success  of  the  advertiser.  Therefore  the  publisher  pays 
for  service  he  does  not  get  when  any  portion  of  the  differential  is  tum^ 
over  to  the  advertiser;  and  be  it 

“Further  Resolved,  That  the  splitting  of  the  differential  in  any 
form  directly  or  indirectly  by  the  advertising  agent  with  the  advertiser 
is  immoral  and  destructive  to  the  best  interests  of  the  advertiser,  the 
publisher  and  the  agent,  and  should  not  be  permitted  to  continue.” 


tisers  would  be  able  to  equal  the  present 
net  rates. 

If  newspapers  abolished  agency  com¬ 
missions,  one  collateral  effect  would  be 
upon  agencies  placing  local  advertising 
in  New  York  City  newspapers.  Con¬ 
trary  to  general  practice,  these  news¬ 
papers  allow  agency  commissions  upon 
a  considerable  number  of  local  adver¬ 
tising  accounts.  Abolition  of  these 
commissions  would  presumably  mean 
loss  for  the  agent  without  correspond¬ 
ing  gain  for  the  advertiser. 

As  regards  the  New  York  City  news¬ 
papers,  the  opinion  was  expressed  that 
rebating  of  commissions  had  been  held 
to  a  minimum  by  activity  of  the  local 
publishers'  association.  In  cases  where 
it  has  been  proved  that  an  agency  was 
rebating  commissions,  the  advertising 
agency  committee  of  the  association  has 
held  that  the  agency  was  not  operating 
legitimately  under  the  terms  of  the 
newspaper  rate  cards,  and  has  recom¬ 
mended  to  the  newspapers  that  they  dis¬ 
continue  granting  commissions  to  the 
offender. 

•Among  the  score  of  newspapermen 
who  aided  in  this  brief  survey  one  lone 
voice  was  raised  in  favor  of  the 
A.  N.  .A.  stand.  An  important  South¬ 
ern  publisher  termed  it  “entirely  logi¬ 
cal,”  and  said  it  should  be  welcomed 
by  both  publishers  and  advertisers. 
He  viewed  the  criticism  of  the  commis¬ 
sion  system  and  the  growing  drive  for 
local  rates  for  national  advertising  as 
two  phases  of  a  single  problem — the 
national  advertiser’s  quest  for  lower 
rates. 

“Such  a  movement,”  wired  this  pub¬ 
lisher,  referring  to  A.  N.  A.  proposals, 
“would  give  the  publishers  the  desired 
opportunity  to  make  much-needed  rate 
adjustments  to  narrow  the  existing  dif¬ 
ferentials  between  national  and  retail 
rates — spreads  which  have  now  reached 
unsound  levels  in  a  majority  of  cities.” 

Likewise,  one  Chicago  agency  man 
expressed  approval  of  the  A.  N.  -A. 
contract  as  making  possible  a  greater 
impartiality  by  the  agency  in  recom¬ 
mending  media  expenditures.  He 
voiced  the  belief  that  the  plan  would 
work  to  the  benefit  of  newspapers  be¬ 
cause  agencies  would  not  be  tempted  to 
make  blanket  expenditures  in  expensive 
media  but  would  concentrate  advertis¬ 
ing  at  points  most  favorable  for  pro¬ 
ductive  results. 

These  expressions,  however,  were  ex¬ 
ceptional. 

A  leader  in  the  advertising  agency 
field  made  the  point  that  the  concen¬ 
trated  assaults  of  the  last  two  or  three 
years,  have  left  the  commission  system 
just  as  strong  as  ever,  apparently  bear- 


He  pointed  out  that  the  Haase  report 
took  no  account  of  publishers  and  was 
based  largely  on  the  views  of  adver¬ 
tisers.  He  also  commented  on  the  fact 
that  of  the  924  advertisers  whose  views 
and  practices  were  studied  by  the  A. 
N.  A.  investigators,  more  than  half 
spent  less  than  $50,000  each  in  1933  on 
advertising. 

Paul  Block,  newspaper  publisher  and 
in  addition  the  head  of  a  publishers’ 
representative  organization,  gave  his 
hearty  support  to  the  existing  system 
in  these  words: 

“It  is  my  view  that  the  reason  a 
commission  is  given  by  the  publishers  to 
recognized  advertising  agencies  is  be¬ 
cause  we  are  (convinced  that  they  help 
to  develop  national  advertising  accounts, 
and  without  this  help  the  volume  car¬ 
ried  by  the  publications  would  be  con¬ 
siderably  smaller.  It  is  possible  that 
some  publishers  also  figure  that  the 
financial  guarantee  given  by  agencies  for 
every  account  which  they  place  is  also 
a  consideration  not  to  be  overlooked, 
although  personally  I  do  not  consider 
this  as  an  important  factor.  I  want  to 
reiterate  that  the  granting  of  commis¬ 
sions  to  general  advertising  agencies  is 
done  because  I  am  certain  that  without 
their  cooperation  and  salesmanship  a 
lesser  number  of  advertising  accounts 
would  be  in  existence  and  a  smaller 
volume  would  be  carried  by  the  publi¬ 
cations.” 

H.  H.  Hoffman,  advertising  director 
of  the  IVorcester  (Mass.)  Telegram 
and  Gazette,  stated: 

“I  believe  publishers  generally  should 
refuse  to  accept  A.N..A.  proposed  con¬ 
tract  which  would  divert  agency  com¬ 
mission  from  the  agency  and  pay  it  to 
the  advertiser  direct.  The  change  would 
somewhat  increase  the  publisher’s  costs 
and  most  certainly  reduce  the  average 
effeciency  of  the  agencies  to  that  of 
advertising  departments.  .Advertisers 
now  have  i<^  within  their  power  to  make 
such  an  arrangement  with  agencies  and 
many  of  them  have  done  so,  but  they 
should  not  coerce  other  advertisers  into 
making  similar  airangements  when  they 
are  not  advantageous  or  desired.  We 
prefer  contracts  containing  the  no-re¬ 
bating  clause  but  do  not  insist,  since  we 
see  no  way  of  absolutely  enforcing  that 
clause.” 

L.  B.  Palmer,  general  manager  of  the 
.American  Newspaper  Publishers  .Asso¬ 
ciation,  said  simply :  “Our  attention 
has  been  drawn  to  this  matter,  but  we 
are  not  yet  ready  to  comment.” 

The  executive  head  of  one  impor¬ 
tant  representative  company  made  this 
statement ; 

"It  is  our  opinion  that  the  majority 


of  newspapers  on  our  list  would  obj«t 
to  the  proposed  A.N.A.  contract,  which 
would  divert  commissions  heretofore 
paid  to  general  agencies  to  the  adver¬ 
tisers  themselves. 

“The  agencies  have  created  practically 
all  the  successful  advertisers  of  today, 
and  have  given  advertisers,  at  no  ex¬ 
pense  to  themselves,  an  exhaustive  sur¬ 
vey  of  markets  and  conditions.  In  ad¬ 
dition,  the  agencies  have  properly  coordi¬ 
nated  the  sales  force  with  advertising. 

“This  is  a  very  important  point,  as 
years  ago  there  was  a  terrific  loss  in  the 
producing  power  of  advertising  by  vir¬ 
tue  of  the  untimely  and  wasteful  adver¬ 
tising  campaigns  that  were  not  properly 
placed  geographically  or  tied  in  prop¬ 
erly  with  distribution. 

“To  attempt  to  put  in  a  fee  basis  for 
agencies  would  throw  us  back  in  adver¬ 
tising  at  least  20  years.  Chiseling,  cut 
rates  and  inefficient  service  are  bound 
to  be  the  result,  without  taking  into  con¬ 
sideration  loss  of  ambition  and  lack  of 
development  of  new  and  progressive 
ideas.” 

A  publishers’  representative  who  has 
also  had  experience  as  an  advertisii^ 
agent  admitted  that  the  present  system 
is  open  to  debate,  but  added : 

“Although  it  may  seem  that  the  pres¬ 
ent  system  of  agency  compensation 
could  be  improved  upon  by  requiring 
the  advertising  agencies  to  obtain  com¬ 
pensation  for  their  services  direct  from 
their  clients  rather  than  from  media,  I 
believe  that  the  present  system  is  more 
practical  and  operates  for  the  best  in¬ 
terest  of  both  advertiser  and  media.  It 
seems  to  me  that  it  offers  the  advertis¬ 
ing  agency  equipped  to  develop  sales 
and  advertising  an  opportunity  to  give 
a  broader  service.  My  belief  is  based 
on  the  fact  that  if  compensation  for  the 
advertising  agency  were  placed  on  a  fee 
basis,  price  rather  than  service  would 
rule  in  a  large  percentage  of  arrange¬ 
ments  made  between  the  advertisers  and 
the  advertising  agencies.  Elimination 
of  this  element  makes  its  possible  for 
the  advertising  agencies  to  give  better 
service  than  if  they  were  forced  to 
drastic  economies. 

“Few  if  any  advertisers  are  qualified 
to  judge  the  cost  of  advertising  agency 
service.  It  is  impossible  to  indicate  the 
direct  and  indirect  expenditures  includ¬ 
ing  overhead,  and  allocate  these  expen¬ 
ditures  against  each  advertising  account. 
The  tendency  where  a  fee  basis  is  ap¬ 
plied  is  to  insist  that  only  direct  ex¬ 
penses  be  applied  to  the  account  in¬ 
volved. 

“Viewing  the  subject  from  the  media 
standpoint,  1  can  see  no  good  to  be 
effected  by  a  change  in  the  present 
method.  I  do  not  see  where  the  adver¬ 
tisers  would  benefit.  If  media  were  to 
charge  net  rates,  the  agency  commis¬ 
sion  in  many  cases  would  be  eliminated 
but  the  rates  would  not  be  reduced. 
What  are  now  gross  rates  would  be¬ 
come  net. 

“The  whole  discussion  seems  to  me 
to  be  based  upon  a  desire  on  the  part 
of  advertisers  to  reduce  the  compensa¬ 
tion  to  advertising  agencies.  This  ne«l 
concern  media  only  with  regard  to  its 
effect  upon  the  volume  of  advertising 
and  the  efficiency  with  which  it  is 
handled.  It  is  my  opinion  however  that 
media  should  be  greatly  concerned,  for 
this  move  is  not  toward  more  volume 
or  greater  efficiency.” 

(j.  R.  Katz,  of  the  E.  Katz  Special 
-Advertising  .Agency,  publishers’  repre¬ 
sentatives,  put  his  views  this  way: 
“Speaking  for  ourselves — and  we  be¬ 
lieve  that  most  of  our  publishers  are 
in  accord  with  us — we  Imow  that  the 
agency  commission  is  a  special  discount 
given  to  advertising  agents  for  their 
real  or  assumed  co-operation  in  secur¬ 
ing  advertising  for  newspapers. 

“If  this  commission  is  turned  over 
to  the  advertiser  by  agents  generally, 
(Continued  on  page  28) 
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PUBLICATION  OF  LEDGER  RESUMED; 
GUILD  IS  STILL  ON  STRIKE 


Newark  Daily  Issues  112-Page  Sunday  Paper — Conference  With 
Guild  Ended  in  Disagreement — Crozier  Says 
Publisher  Distorted  Facts 


The  strike  of  the  editorial  employes 
of  the  Newark  (X.  J.)  Ledger  con¬ 
tinued  this  week,  with  L.  T.  Russell, 
publisher,  and  the  Newark  Newspaper 
Guild  at  an  impasse  so  far  as  negotia¬ 
tions  or  arbitration  are  concerned. 

The  guild,  aided  by  the  New  York 


and  being  the  sole  judge  of  the  qualifi¬ 
cations  and  value  of  the  editorial  staff 


A  Ledger  reporter  on  the  picket  line. 


and  other  guilds,  which  have  been  fur¬ 
nishing  men  and  money  for  relief,  are 
continuing  their  picketing  24  hours  a 
day.  The  guild  is  periodically  distribut¬ 
ing  a  paper  called  The  Reporter. 

.Mr.  Russell,  who  suspended  publica¬ 
tion  of  the  Ledger  two  days  last  week, 
resumed  publication  Nov.  23.  His  Sun¬ 
day  edition  was  advertised  to  be  an 
issue  of  100,000.  It  contained  132 
pages,  “written,  edited,  selected  by 
newspapermen  not  bossed  and  disciplined 
and  hired  and  fired  by  Communist  Hey- 
wood  Broun’s  children  of  the  guild 
(one  year  old).”  Full-page  advertise¬ 
ments.  announcing  the  Sunday  i.-sue  and 
giving  a  detailed  statement  on  the 
strike,  were  printed  in  Newark,  New 
York  and  elsewhere. 

Mr.  Russell  told  Editor  &  Pi  blisher 
that  so  far  as  he  is  concerned,  there  is 
no  editorial  strike.  He  has  hired  an¬ 
other  complete  staff,  he  said,  “all  of 
them  $c0  to  $75  men.”  and  was  func¬ 
tioning  normally.  He  said  his  staff  was 
not  so  large  as  before.  The  Ledger 
had  been  swamped  with  petitions  for 
employment,  he  said. 

His  most  vexatious  problem,  he  .said, 
was  with  the  newsdealers,  who  are  de¬ 
manding  a  larger  profit.  He  expected 
to  negotiate  with  them  shortly,  he  said. 
Distribution  has  been  affected  since  the 
strike  through  newsdealers  and  an  in¬ 
dependent  delivering  agency,  he  added. 
He  said  that  neither  advertising  linage 
nor  circulation  had  suffered  because  of 
the  strike. 

A  second  conference  between  Russell 
and  the  guild  was  held  Nov.  26.  but 
failed  to_  arrive  at  any  settlement.  It 
lasted  15  minutes.  Roth  sides  made 
statements  when  it  was  terminated. 

Mr.  Russell  said: 

“I  will  sign  any  contract  with  the 
Guild  that  has  the  signature  attached 
or  ready  to  be  attached  of  the  publishers 
of  any  two  exclusively  English-language 
newspapers  in  the  city. 

‘T  will  not  sign  a  contract  that  im¬ 
poses  upon  me  an  eight-hour  a  week 
handicap  over  the  other  three  news¬ 
papers. 

“I  will  not  sign  a  contract,  except  on 
arbitration  order,  that  even  raises  the 
question  of  my  complete  authority  in 
the  matter  of  employing  and  dismissing 


services. 

“I  will  not  sign  a  contract  with  an 
alleged  Newspaper  Writers’  Guild,  in¬ 
cluding  the  army  of  general  editorial 
room  help  set  forth  in  the  contract,  and 
including  copy  boys,  office  boys,  mes¬ 
sengers,  clerks,  phone  operators,  etc. 

“Contract  listment  of  various  groups 
running  b,  c,  d,  e,  f  is  nothing  more 
than  a  surreptitious  effort  to  impose  a 
vertical  union  for  strike  purposes,  as  a 
substitute  for  the  horizontal  union  pro¬ 
posal  which  the  American  Federation 
of  Labor  recently  defeated  overwhelm¬ 
ingly  in  its  national  convention. 

“I  will  not  recognize  anyone  for  con¬ 
tractual  purposes  except  people  who 
actually  produce  some  definite  regular 
daily  portion  of  the  newspaper  content 
— reporters,  rewrites,  deskmen,  editors, 
photographers,  artists,  cartoonists. 

"I  will  not  sign  a  contract  with  any 
clause  or  implications  anywhere  that 
restricts  me  in  any  manner  as  to  the 
number  of  editorial  employes  or  the 
total  amount  of  the  editorial  room 
budget. 

“1  told  you  originally  and  I  rejieat 
now  that  my  position  is  identical  with 
that  of  the  World-Telegram  taken 
several  weeks  ago,  and  reaffirmed  at 
last  week’s  conference.” 

The  guild’s  strike  committee  issued 
this  statement : 

“After  a  meeting  to  review  the  situ¬ 
ation  in  the  strike  of  the  Newark 
Ledger  editorial  staff,  the  guild  strike 
committee  announced  tonight  that  it 
was  preparing  to  continue  the  strike 
for  at  least  a  month,  in  the  belief  that 
L.  T.  Russell,  publisher  of  the  Ledger, 
had  no  intention  of  effecting  a  settle¬ 
ment  which  would  give  any  real  mea¬ 
sure  of  protection  to  his  staff,  until 
compelled  to  do  so  by  the  force  of 
public  opinion.” 

“From  the  campaign  of  misrepresen¬ 
tation  and  distortion  carried  on  by  Mr. 
Russell  before  a  scheduled  conference 
with  the  guild  representatives,”  said 
a  statement  issued  by  Emmet  Crozier, 
president  of  the  guild  and  chairman  of 
the  strike  committee,  "it  is  evident  that 
his  published  desire  for  a  settlement  by 
arbitration  has  been  entirely  insincere. 
He  is  trying  to  confuse  the  public  mind 
in  the  hope  that  he  can  get  it  to,  toler¬ 
ate  a  newspajier  produced  by  the  type 
of  newspaperman  who  is  a  disgrace 
to  the  profession,  who  is  disowned  by 
the  rest  of  his  craft.  Labor  unions 
know  this  kind  of  employe,  hired  in 
efforts  to  break  strikes,  from  their  own 
experience.  It  is  typical  of  Mr.  Rus¬ 
sell’s  tactics  that  he  has  already  brought 
in  one  ex-convict  to  serve  on  his  staff. 
Of  this  the  guild  has  documentary 
proof. 

“The  guild  knows  that  the  public 
will  not  stand  for  a  paper  produced 
in  this  manner,  and  is  prepared  to  prove 
it  to  Mr.  Russell  regardless  of  the  time 
it  takes  to  do  so.  Of  the  50  members 
of  the  Ledger  editorial  staff,  45,  in¬ 
cluding  all  the  key  men,  have  joined 
the  walk-out.  The  newspapermen  ot 
the  country  have  rallied  to  the  sup¬ 
port  of  their  colleagues  in  Newark, 
funds  are  pouring  in  to  headquarters 
in  increasing  amounts,  and  we  are  pre¬ 
pared  to  take  care  of  all  needs.  In 
one  week,  with  no  collection  machinery 
set  up  during  the  first  few  days,  we 
have  received  $1,000  in  contributions. 
W'e  are  confident  of  $2,000  weekly  here¬ 
after. 

VA  partial  survey  of  newsstands  in¬ 
dicates  that,  where  the  Ledger  is  han¬ 
dled,  there  has  been  a  drop  of  about 
25  per  cent  in  its  paid  circulation,  re- 
rtecting  public  support  of  the  strike. 
This  is  exclusive  of  stands  which  have 
stopped  selling  the  Ledger.  The  total 
cut  in  circulation  must  be  close  to  one- 
half.  This  is  only  a  lieginning.  Labor 


unions  are  endorsing  the  Ledger  strike, 
and  the  rapidly  increasing  effect  of  this 
is  making  itself  felt. 

“We  are  prepared  to  fight  it  out 
along  these  lines  until  Mr.  Russell  real¬ 
izes  that  the  thousands  of  dollars  that 
he  spends  in  advertising  falsehoods 
about  the  guild  will  not  fool  the  pub¬ 
lic.  The  sooner  he  realizes  this  the 
better  it  will  be  for  the  permanent  value 
of  his  news  plant. 

“Mr.  Russell  has  not  yet  had  the 
courage  to  meet  the  challenge  of  the 
guild  to  debate  the  issues  of  the  strike 
over  the  radio.  He  has  not  even  had 
the  courage  to  publish  my  letter.  His 
only  reply  has  been  a  new  outburst  of 
full-page  advertisements  misrepresent¬ 
ing  the  guild’s  aims  and  misquoting 
portions  of  its  proposed  contract. 

“Ever  since  rejecting  the  guild’s  pro- 
jiosed  contract  without  offering  counter 
proposals,  Mr.  Russell  has  sought  tp 
make  it  appear  that  the  guild  is  un¬ 
reasonable  in  its  demands.  He  has 
appealed  for  arbitration,  in  paid  adver¬ 
tisements,  but  has  never  approached 
the  guild  with  any  proposal.  The  guild 
contract  was  offered  as  a  basis  of  nego¬ 
tiation,  and  the  guild  has  had  an  open 
mind  on  possible  changes  to  meet  Mr. 
Russell’s  objections.  But  it  is  now  evi¬ 
dent  that  the  only  contract  which  would 
satisfy  Mr.  Russell  is  one  under  which 
he  could  renew  his  intimidation  of 
guild  members,  and  soon  return  to  his 
favorite  sweat-shop  conditions.” 

The  full  page  advertisements  of  the 
Ledger  carried  Russell’s  charge  that  last 
July  he  had  turned  die  editorial  depart¬ 
ment  of  his  newspaper  over  to  the  New¬ 
ark  Newspaper  Guild  and  had  suffered 
losses  in  circulatipn  and  payroll  in¬ 
creases. 

“The  publisher  went  so  far  as  to  dis¬ 
charge  the  managing  editor  with  whom 
the  guild  found  fault,”  the  ad  said. 

“Under  the  guild’s  complete  and  un¬ 
disturbed  control  from  July  9  to  Nov. 

4  the  record  showed  an  increased  num¬ 
ber  of  employes  and  a  constantly  mount¬ 
ing  payroll  to  a  point  where,  on  the  date 
the  eight  small-salaried  employes  were 
discharged,  the  payroll  was  50  per  cent 
higher  than  the  average  for  the  three 
previous  years  and  the  personal  ex¬ 
penses  of  the  editorial  department  hav¬ 
ing  increased  100  per  cent  over  what 
they  had  ever  been  before,  with  the 
working  and  personal  morale  having 
dropped  steadily  to  zero,  and  the  cir¬ 
culation  of  both  daily  and  Sunday  hav¬ 
ing  dropped  constantly  until  they  both 
fell  below  50,000  for  the  period  for  the 
first  time  in  six  years.” 

Emmet  Crozier,  president  of  the  New¬ 
ark  Newspaper  Guild,  denied  Mr.  Rus¬ 
sell’s  statement  as  “silly  and  absurd.” 

“In  his  own  letter,  quoted  in  the  ad¬ 
vertisement,  he  specifically  states  that  no 
person  shall  be  hired  and  no  one’s  pay 
increased  without  his  consent — which 
does  entirely  away  with  talk  of  the 
guild  being  responsible  for  losses,”  Mr. 
Crozier  declared.  “.And,  what  is  more  im¬ 
portant,  he  did  not  turn  over  the  editorial 
department.  That’s  silly  and  absurd. 

“.Also,  Mr.  Russell  did  not  discharge 
a  managing  editor  at  the  request  of  the 
guild.  .At  one  period  he  had  two,  and 
any  removal  was  on  his  own  initiative.” 

Mr.  Crozier  declared  that  in  several 
places  in  the  advertisement  Mr.  Russell 
had  intentionally  deleted  from  quota¬ 
tions  sentences  important  to  a  complete 
understanding  of  the  situation.  He 
pointed  out  that  near  the  top  of  the 
advertisement,  where  the  classification 
of  guild  members  was  inserted,  the  most 
important  class  of  members,  reporters, 
rewrite  men,  copy  desk  men,  and  others 
engageil  in  collecting,  preparing  or  edi¬ 
ting  news,  had  been  left  out. 

He  declared  that,  in  printing  the  text 
of  the  contract  offered  by  the  negotia¬ 
tions  committee  of  the  guild,  Mr.  Rus¬ 
sel,  in  two  instances,  had  dropped  whole 
sentences  from  sections  of  the  proposed 
agreement,  which  vitally  modified  the 
meaning  of  those  printed. 

The  guild  held  a  mass  meeting  Nov. 
25  at  City  Hall,  at  which  6U0  persons 
heard  Heywood  Broun,  president  of  the 
.American  Newspaper  (iaild,  deny  he 
was  a  Communist  or  had  any  commun¬ 
istic  tendencies. 


STUDENT  PAPER  FEELS 
HUEY  LONG’S  FIST 


5,000  Seized  and  Page  Carrying  Crh- 
iciam  Destroyed — Editor  and  Six 
Associates  Resign  —  26 
Students  Suspended 


Le 


(By  telegraph  to  Editor  &  Publisher) 

Baton  Rouge,  La.,  Nov.  28 — Pro¬ 
posed  faculty  supervision  over  the 
Reveille,  student  publication  of  Loui¬ 
siana  State  University,  resulted  in  the 
resignation  yesterday  of  the  editor,  Jesse 
H.  Cutrer  of  Kentwood,  La.,  and  six 
staff  members. 

Dr.  James  M.  Smith,  president  of  the 
university,  was  quoted  by  Cutrer  as 
saying  “no  criticism  of  Senator  Huey 
P.  Long  or  any  other  university  official 
will  ^  permitted.”  Mr.  Smith  said 
that  supervision  must  be  exercised  be¬ 
cause  the  university  .is  “financially,  le¬ 
gally  and  morally  responsible  for  the 
paper.” 

The  Reveille  office  in  the  department 
of  journalism  was  closed  today  and  a 
typewritten  notice  “Killed  by  Suppres¬ 
sion”  was  tacked  on  the  door. 

The  controversy  between  Reveille 
staff  members  and  university  authori¬ 
ties  began  two  weeks  ago  with  the  sup¬ 
pression  of  a  letter  from  a  reader  which 
condemned  the  election  of  Halfback 
.Abe  Mickal  to  the  state  senate  as  a 
“mockery  of  constitutional  govern¬ 
ment.” 

Senator  Long,  whose  name  did  not 
appear  in  the  letter  but  who  engineered 
the  election,  saw  a  copy  of  the  letter 
before  the  Reveille  was  distributed  and 
ordered  university  authorities  to  stop  its 
publication. 

Five  thousand  copies  of  the  Reveille 
page  on  which  the  letter  appeared  were 
destroyed  and  the  page  reprinted,  it  was 
reported.  Thereupon  Professor  Janies 
F.  Broussard,  dean  of  administration 
and  member  of  the  faculty  committee 
on  student  publications  took  charge. 

.At  a  conference  Tuesday  between 
President  Smith  and  editors  of  the  paper, 
an  ultimatum  was  given  the  students 
either  to  accept  faculty  supervision  or 
resign.  Resignations  were  submitted  at 
once  by  Cutrer,  Grace  Williamson  and 
Cal  .Abraham,  associate  editors,  and 
Carl  Corbin,  assistant  editor. 

Other  staff  members  not  present  tele¬ 
phoned  their  resignation  to  Dr.  Smith. 
They  are  Alton  Broussard,  associate 
business  manager;  Bruce  Denbo,  assist¬ 
ant  editor,  and  Lamar  Greshan,  assist¬ 
ant  business  manager. 

Senator  Long  controls  the  university. 
Two  weeks  ago  he  had  Governor  O.  K. 
Allen  appoint  him  to  membership  on  the 
board  of  supervisors. 

“During  the  meeting  today,”  said 
Cutrer,  “I  asked  President  Smith 
whether  the  ‘faculty  supervisor’  would 
allow  any  criticism  of  Senator  Long 
to  appear  in  the  Reveille,  and  he 
replieid  that  no  criticism  of  Long  or  any 
other  university  official  would  be  per¬ 
mitted.” 

Twenty-six  students  were  suspended 
today  for  signing  a  petition  protesting 
censorship  of  the  paper. 
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WILLIAM  E.  BRIGHAM 


Editorial  Page  Chief  of  Boaton  Even¬ 
ing  TranBcript  Die* 

William  E.  Brigham,  for  17  years 
Washington  correspondent  of  the  Boston 
Ih'ening  Transcript  and  for  the  last 
nine  years  an  editorial  writer  for  that 
newspaiier,  died  Nov.  25  at  his  home 
in  Newtonville.  He  was  69  years  old. 

He  joined  the  staff  of  the  Boston 
Globe  as  a  reporter  on  leaving  high 
sch(X)l.  He  resigned  in  1891  to  become 
managing  editor  of  the  Lynn  Daily 
Press.  He  was  editor  and  manager  of 
the  Somerxille  Citizen  from  1894  to 
1895.  resigning  to  become  legislative  and 
IKilitiral  writer  for  the  Transcript. 

Thereafter  he  spent  five  years  as  sec¬ 
retary  to  Eugene  N.  Foss,  former  Rep¬ 
resentative  and  Governor,  and  in  1907 
rejoined  the  Transcript,  serving  for  a 
year  in  Wa.shington  as  assistant  corre¬ 
spondent.  Then  he  took  charge  of  the 
Washington  bureau,  continuing  to  1925. 


visen 
ing 
filed, 
is  hj 
Pe 
that 
it  hi 
publi 
Cons 
dom 
Rufi 
Coui 
Bora 
and 
Dist) 
El 
Arne 
ciatii 
peari 
Frid 
“E 
Han: 
Indii 
mere 
as  SI 
indie 
discr 
over 
the  s 
Ot 
publi 
hard 

J.  J 

Esnv 
Sena 
on  tl 
T1 
L. 

Loui 
Orle 
Mr. 
room 
bv  tl 
Rive 
out. 

.Ml 
coun 
his  a 
was 
stitui 
antec 
“T 
ante* 
emm 
is  nc 
vidu: 
noth: 
proh 
stroj 
will' 
.'tate 
Tl 
said, 
of  tl 
M 
sentt 
the  ( 
char 
toal 
the 
iThe 
fquar 
^Fost 
quar 
it  V 
couli 
Ni 
irgu 
sinct 
an  ii 
Pora 

iCtUi 


th^ 

thin) 


Editor  &  Publisher  for  December  1,  1934 


9 


LOUISIANA  TAX  CALLED  BLOW  AT  FREEDOM 

Levy  on  Advertising  Illustrates  Use  of  Taxing  Power  to  Destroy,  Dailies  Contend  in  Federal 
Court  Hearing — Act  Termed  Discriminatory — Decision  Reserved 
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(Special  to  Editor  &  Publisher) 

mew  ORLEANS,  La..  Nov.  26— 
Louisiana’s  newspaper  taxing  act, 
passed  by  the  legislature  recently  at 
the  direction  of  U.  S.  Senator  Huey  P. 
Long,  was  termed  discriminatory  and 
unconstitutional  Friday,  Nov.  23,  dur¬ 
ing  arguments  before  a  three-judge 
federal  court  on  the  application  of  nine 


By  RICHARD  G.  HARRIS 

“Doesn’t  the  act  provide  criminal  state,  one  newspaper  falls  within  the 
penalties  for  failure  to  comply?’’  asked  taxable  class  and  one  does  not.  This 
Judge  Dawkins.  is  obvious  discrimination,  he  said.  Of 

“There  is  only  one  thing  the  state  the  state’s  163  newspapers,  only  13  come 
can  do,’’  replied  Mr.  Rivet,  “and  that  within  the  law,  he  continued 
is  to  bring  suit  against  the  plaintiffs  to  “All  of  these  13  newspapers  are  edi- 
compel  compliance  with  the  act.  They  torially  opposed  to  the  powers  that  be 


publishing  companies  for  an  injunction  have  said  that  they  brought  this  suit  in  the  state  of  Louisiana,  to  the  forces 
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to  restrain  collection  of  the  two  per 
cent  tax  on  gross  advertising  receipts, 
provided  by  the  act. 

The  court  took  the  case  under  ad¬ 
visement  and  ordered  that  the  restrain¬ 
ing  order  granted  when  the  suit  was 
filed,  remain  in  effect  until  a  decision 
is  handed  down. 

Petitioners’  two  main  arguments, 
that  the  tax  is  discriminatory  in  that 
it  hits  only  13  newspapers  out  of  1^ 
publications  and  that  it  violates  the 
Constitutional  guarantee  of  the  free¬ 
dom  of  the  press,  were  heard  by  Judge 
Rufus  E,  Foster.  U.  S,  Fifth  Circuit 
Court  of  Appeals;  Judge  Wayne  G, 
Borah,  Eastern  District  of  Louisiana, 
and  Judge  Ben  C.  Dawkins,  Western 
District  of  Louisiana, 

Elisha  Hanson,  counsel  for  the 
American  Newspaper  Publishers’  Asso¬ 
ciation,  was  among  the  attorneys  ap¬ 
pearing  for  the  publications.  He  left 
Friday  night  for  Washington, 

“Defense  counsel’s  citation,’’  Mr. 
Hansen  said  after  the  hearing,  “of  the 
Indiana  chain  store  tax  against  large 
merchants  in  the  same  line  of  business 
as  small,  untaxed  merchants,  is  further 
indication  that  this  newspaper  tax  is 
discriminatory  and  intended  as  a  cudgel 
over  the  heads  of  publishers  opposing 
the  state  administration.’’ 

Other  attorneys  appearing  for  the 
publications  were  Ben  B.  Taylor,  Eber- 
hard  P.  Deutsch,  John  H.  Tucker,  Jr., 
J.  J.  Davidson,  Jr.,  S.  G.  Thornton, 
Esmond  Phelps,  Bennett  Clark,  U.  S. 
Senator  from  Missouri,  also  appeared 
on  the  side  of  the  newspapers. 

The  state  was  represented  by  Gaston 
L.  Porterie,  Attorney  General  of 
Louisiana,  and  Charles  J.  Rivet,  New 
Orleans  attorney,  his  special  assistant. 
Mr.  Porterie  was  called  from  the  court¬ 
room  at  the  beginning  of  the  hearing 
by  the  death  of  his  young  son  and  Mr. 
Rivet  handled  the  arguments  through¬ 
out. 

Mr.  Rivet  startled  spectators  in  the 
courtroom  with  the  statement,  during 
his  argument,  that  freedom  of  the  press 
was  not  guaranteed  under  the  state  con- 
1  stitution  and  was  only  a  federal  guar¬ 
antee. 

“The  freedom  of  the  press  is  guar- 


in  federal  court  because  they  feared  a  that  are  in  complete  control  of  the  ex- 


Prominent  figures  in  the  Southern  publishing  field  shown  above  arriving  at  the 
postoffice  building  in  New  Orleans  Nov.  23  to  fight  the  constitutionality  of 
Louisiana’s  tax  on  advertising  revenues  of  certain  newspapers.  Left  to  right 
are  Leonard  K.  Nicholson,  president.  New  Orleans  Times-Picayune  and  Slates; 
Elisha  Hanson,  counsel,  American  Newspaper  Publishers’  Association;  A.  G. 
Newmyer,  general  manager.  New  Orleans  Item  and  Tribune;  Alvin  Howard, 
vice-president,  Times-Picayune,  and  John  F.  Tims,  business  manager,  Times- 

Picayune 


multiplicity  of  suits  and  delay  in 
settling  the  matter  for  months  or  years.” 

In  answer  to  this  allegation  he  filed 
an  affidavit  citing  eight  tax  suits  prose¬ 
cuted  on  behalf  of  the  state  by  Mr. 
Rivet,  the  time  elapsing  from  their  in¬ 
stitution  to  conclusion  ranging  from 
three  to  six  months. 

The  point  of  jurisdiction  was  an¬ 
swered  by  Mr.  Phelps,  who  pointed 
out  that  the  plaintiffs,  maintaining  that 
the  tax  involved  was  more  than  $3,000, 
nevertheless  did  not  rely  on  this  alone 
for  jurisdiction,  but  upon  their  rights 
as  guaranteed  by  the  U.  S.  Constitution. 

“We  are  confronted  with  all  kinds  of 
harassment,”  Mr.  Phelps  said.  “Each 
publisher,  if  he  refuses  to  pay  the  tax. 


ecutive  and  legal  branches  of  the  state 
government,”  Mr.  Phelps  said. 

Pursuing  this,  Mr.  Phelps  quoted 
Senator  Long  as  saying  in  a  speech  in 
Lake  Charles  shortly  after  the  legisla¬ 
ture’s  session:  “Out  of  all  the  news¬ 
papers  there  was  one  in  this  state  that 
did  not  join  up  and  fight  against  the 
progress  of  this  administration.  That 
paper  was  the  Lake  Charles  American- 
Press.  We  tried  our  best  to  get  them 
exempted  from  this  tax  because  they 
did  not  fight  us,  but  we  couldn’t  iron 
that  out.” 

Mr.  Deutsch  then  presented  the  argu¬ 
ment  for  the  freedom  of  the  press,  say¬ 
ing  in  part: 

“The  argument  that  Louisiana  Act 


y  i  anteed  only  as  far  as  the  federal  gov-  is  subject  to  a  six  month  prison  sen-  23  of  1934  violates  the  constitutional 

«  ^TnmAnf  <e>  Arl  **  V«A  fAWW/'A  AO/'Vt  mark  ac  r\f  o  ft>AA  tvr'ac'C'  /^At^A^ao  1o«>orAlRR 


tided 

sting 


years 

oston 

last 

that 

home 

old. 

'oston 

high 
;come 
Daily 
jer  of 
94  to 
•e  and 

it. 

s  sec- 
Rep- 
1907 
for  a 
orre- 
f  the 
1925. 


OTment  is  concerned,”  he  said.  “There 
is  no  definite  guarantee  under  an  indi¬ 
vidual  state  constitution.  There  is 
nothing  in  the  state  constitution  which 
prohibits  a  state  from  absolutely  de¬ 
stroying  the  press  and  saying,  ‘There 
will  be  no  newspaper  published  in  this 
state.’  ” 

The  Louisiana  constitution,  Mr.  Rivet 
said,  provides  only  that  “no  censorship 
of  the  press  shall  prevail.” 

Mr.  Rivet,  the  first  speaker,  pre¬ 
sented  a  motion  to  dismiss  the  suit  on 
the  grounds  of  lack  of  jurisdiction.  He 
diarged  that  since  the  petition  failed 
to  allege  more  than  $3,000  was  involved, 
die  federal  court  had  no  jurisdiction. 


tence  for  each  violation,  six  months  for 
failure  to  report  to  the  Supervisor  of 
Public  Accounts  and  an  additional  six 
months  for  failure  to  pay  the  tax.  On 
this  basis,  the  plaintiffs  might  be  sent 
to  jail  for  five  years.” 

The  court  decided  not  to  rule  on  the 
jurisdiction,  but  to  hear  all  of  the  case 
and  decide  all  of  the  questions  at  the 
same  time.  Arguments  on  the  merits 
of  the  case  were  then  opened. 

Mr.  Phelps  presented  the  plea  that 
Supervisor  of  Public  Accounts  Alice 
Lee  Grosjean  be  enjoined  from  collect¬ 
ing  the  tax  on  the  ground  that  the  act 
was  discriminatory,  and  Mr.  Deutsch 
spoke  on  the  violation  of  the  state  and 


guaranties  of  a  free  press,  centers  largely 
about  the  doctrine  that  the  power  to 
tax  is  the  power  to  destroy.  'The  legis¬ 
lature,  prohibited  by  provisions  of  both 
state  and  federal  constitutions  from  de¬ 
stroying  the  press,  is  necessarily  and 
co-relatively  prohibited  from  taxing  the 
press.  It  is  accordingly  the  contention 
of  plaintiffs  that  the  legislature  may  not 
lax  the  functions  of  the  press. 

“The  state  constitution  provides  that 
no  law  shall  ever  be  passed  to  curtail  or 
restrain  the  liberty  of  the  press.  The 


governments  were  chiefly  three:  Licen¬ 
sing,  censorship  and  taxation ;  and  of 
these  the  most  effective  weapon  of  at¬ 
tack  and  control  was  taxation. 

“The  press  must  be  viewed  as  an  en¬ 
tity.  It  cannot  be  dissected  into  its 
component  parts  for  the  purpose  of 
taxation  or  any  other  restraint.  A  tax 
on  advertising  published  in  the  press  is 
just  as  invalid  as  tax  on  circulation,  a 
tax  on  news  columns,  a  tax  on  the  ex¬ 
pression  of  opinion,  or  a  tax  on  news¬ 
paper  publishing  as  a  whole.  A  tax  on 
the  entity,  or  on  any  of  its  component 
functions,  is  illegal  and  must  be  so  held.” 

Mr.  Deutsch  quoted  the  Supreme 
court  of  Missouri  as  saying  that  any¬ 
thing  which  makes  the  exercise  of  a 
right  more  expensive,  impairs  that  right. 
The  power  to  tax  is  the  power  to  de¬ 
stroy,  he  reminded,  and  to  accomplish 
the  destruction  of  the  press,  it  is  only 
necessary  to  increase  the  degree  or  ex¬ 
tent  of  impairment. 

The  statute  “was  a  reprisal  by  the 
dominant  political  faction  of  the  state 
for  its  past  opposition,  and  a  threat  of 
further  reprisal  through  the  exercise  of 
the  power  of  destruction  by  taxation  in 
the  event  of  continued  opposition.”  In 
support  of  this  cont^tion,  Mr.  Deutsch 
quoted  Senator  Long’s  famous  “Two- 
cents  a  lie”  circular,  which  was  laid  on 
the  desk  of  each  member  of  the  legisla¬ 
ture  while  the  bill  was  being  considered 
and  also  Long’s  Lake  Charles  speech. 

“Licensing  of  the  press  was  aban¬ 
doned  in  England  in  1694,”  Mr.  Deutsch 
continued,  “and  has  never  existed  in  this 
country.  That  the  Constitutional  pro¬ 
visions  for  a  free  press  prohibit  any 
form  of  licensing  of  the  press  is  not 
even  open  to  debate. 

“And  yet,  Louisiana  Act  23  of  1934 
purports  to  levy  a  license  tax. on  ad¬ 
vertising — the  lifeblood  of  a  newspaper 
— for  the  privilege  of  engaging  in  busi¬ 
ness  in  the  state.  The  statute,  in  fact, 
goes  even  further  than  to  threaten  the 
ultimate  exercise  of  the  power  to  de¬ 
stroy  the  press  through  taxation.  It 
provides  a  direct  means  to  that  end 
through  the  infliction  of  sentences  of  fine 
and  imprisonment  on  the  publisher,  his 
managing  agents  and  officers,  for  fail¬ 
ure  to  pay  this  ‘license  tax  for  the 
privilege  of  doing  business.’ 

“Once  the  power  of  taxation  of  the 
press  is  permitted,  the  cancer  is  present. 
At  first  it  may  be  small  and  super¬ 
ficial.  If  permitted  to  grow,  however, 
it  will  become  malignant  and  will  ulti- 
n'.ately  result  in  death.  If  the  life  of  the 
press  is  to  be  preserved  in  accordance 
with  the  Constitutional  mandates,  the 
cancer  must  be  removed  at  its  start.” 

Mr.  Deutsch  proceeded  to  trace  the 
history  of  the  freedom  of  the  press  in 
England  and  efforts  made  by  the  gov¬ 
ernment  of  that  country  to  suppress 
through  taxation. 

In  conclusion,  Mr.  Deutsch  said, 
“Counsel  for  plaintiffs  insist  that  the 
statute  in  question  is  legislation  in 
terrorem,  violative  of  the  freedom  of 
the  press  provisions  in  both  federal  and 
state  Constitutions,  and  punitive  in  pur¬ 
pose  and  effect.  It  is  nothing  more  nor 
less  than  a  restraint  on  the  business  of 


The  tax,  he  pointed  out,  is  computed  federal  constitutions. 


(tuarterly  and  not  annually.  Judge 

Foster  asked  how  much  it  would  be 
Wrterly,  but  Mr.  Rivet  replied  that 

was  not  shown,  that  the  amount 
wold  be  shown  by  affidavit. 

No  equity  jurisdiction  was  then 

ifgued  by  Mr.  Rivet,  charging  that 
since  the  publishers  filed  their  plea  for 
m  injunction  and  were  granted  a  tem¬ 
porary  restraining  order  before  the  law 
•dually  went  into  effect  on  October  1, 
had  not  been  subjected  to  any- 


Newspapers  and  other  publications 
carry  80  per  cent  of  all  advertising,  Mr. 
Phelps  said,  radio,  street  car  and  bill¬ 
boards  carrying  19  per  cent  and  motion 
picture  screens  carrying  one  per  cent. 
Act  23  taxes  motion  picture  as  well  as 
newspaper  advertising,  and,  Mr.  Phelps 
asserted,  therefore  levies  only  the  largest 
and  smallest  divisions  of  the  advertising 
industry,  disregarding  the  three  media 
between. 

Mr.  Phelps  pointed  out  that  within 
six  different  fields  of  competition  in  the 


first  amendment  to  the  Federal  Consti-  publishing  newspapers  in  Louisiana,  and 
tution  states  that  Congress  shall  make  must  accordingly  be  declared  invalid.” 
no  laws  abridging  the  freedom  of  the  Mr.  Rivet  then  spoke  on  jurisdiction 
press.  and  declared  the  various  Constitutional 

“What  then,  is  the  freedom  of  the  guaranties  cited  for  protection  against 
press,  and  what  constitutes  an  abridg-  criminal  prosecution  applied  to  individ- 


ment  thereof? 

“Freedom  of  the  press  is  the  right 
of  the  people  to  have  a  press  free  from 
governmental  restraint,  or  threat  of 
such  restraint,  affecting  the  performance 
of  its  functions  of  gathering  and  dis¬ 
seminating  information.  A  statute 
which  imposes  or  tends  to  impose,  any 
restraint  on  the  press  in  the  perform¬ 
ance  of  that  function,  abridges  the  free¬ 
dom  of  the  press. 

“The  restraints  practised  by  other 


uals  only  and  that  all  parties  to  the  pres¬ 
ent  suit  were  not  individuals  but  cor¬ 
porations. 

“Don’t  you  think,”  asked  Judge  Daw¬ 
kins,  leaning  forward  from  the  bench, 
“that  the  officers  of  these  corporations 
are  covered  by  these  provisions?” 

“Of  course  they  are,”  Mr.  Rivet  re¬ 
plied,  “but  they  are  not  parties  to  this 
suit.  They  are  not  here  as  such. 

“Nevertheless,  if  you  go  after  those 
{Continued  on  page  38) 
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NEW  OFFICERS  OF  ASSOCIATION  OF  NATIONAL  ADVERTISERS 


Officers  and  directors  of  the  Association  of  National  Advertisers,  photo¬ 
graphed  in  a  private  dining  room  of  the  Hotel  Ambassador,  Atlantic  City,  just 
before  they  began  their  first  meeting  following  last  week’s  election.  Left  to 
right  they  are: 

Sitting — Stuart  Peabody,  the  Borden  Company,  chairman  of  the  A.  N.  A. 
board;  Bernard  Lichtenberg,  Alexander  Hamilton  Institute;  Allyn  B.  Mclntire, 
Pepperell  Manufacturing  Company,  president  of  the  A.  N.  A.;  William  A.  Hart, 
E.  I.  duPont  de  Nemours  &  Co.;  Walter  J.  Daily,  General  Electric  Company. 

Standing — Paul  B.  West,  managing  director  and  secretary  of  the  A.  N.  A.; 


JUDGE  HELPED  PRESS 
IN  INSULL  TRIAL 


Waived  Rule  That  Courtroom  Doors 

Be  Locked  During  Instructions  to 

Jury — Millions  of  Words 
Telegraphed 

(.Special  to  Editor  &  Publisher) 

CHIc.^Go,  Xov.  26 — The  jury's  ac¬ 
quittal  of  Samuel  Insull,  former  power 
in  the  utilities  business,  and  16  co¬ 
defendants,  served  as  a  dramatic  news 
flash  here  late  last  Saturday  afternoon, 
bringing  to  an  end  a  trial  that  lasted 
more  than  eight  weeks  and  supplied 
much  colorful  newspaper  copy,  despite 
intricate  and  technical  testimony  in  the 
realm  of  corporate  finance. 

feature  of  the  windup  of  this  sig¬ 
nificant  trial,  which  has  furnished  many 
front  page  and  banner  headline  stories 
in  local  papers  during  the  past  two 
months,  was  the  waiving  of  the  rule 
that  requires  the  courtroom  doors  to 
be  locked  while  the  judge  is  instruct¬ 
ing  the  jury.  Federal  Judge  James  H. 
Wilkerson,  recognizing  that  the  press 
would  be  without  contact  with  its  re¬ 
porters  for  a  period  of  about  two 
hours,  permitted  the  special  staff  of 
court  reporters,  employed  by  the  City 
News  Bureau  to  record  the  question 
and  answer  testimony  for  the  local 
newspapers,  to  supply  information  to 
the  press  in  a  running  story. 

-Accordingly,  the  judge  permitted  spe¬ 
cial  court  reporters  to  furnish  a  steno¬ 
graphic  report  of  his  instructions  to 
the  jury.  The  court  reiKirters  sat  at 
a  table  in  the  rear  of  the  courtroom, 
while  the  newspaper  reporters  assigned 
to  the  trial,  split  their  staffs,  with  a 
part  remaining  in  the  courtroom  and 
another  group  stationed  in  the  press¬ 
room  just  outside  the  court.  This 
procedure  kept  the  press  in  constant 
touch  with  the  progress  of  the  case 
and  marked  the  first  time  in  local  news¬ 
paper  history  that  the  rule  requiring  a 
closed  courtroom  during  jury  instruc¬ 
tion  has  been  waived. 

The  City  News  Bureau’s  arrange¬ 
ments  with  a  special  staff  of  six  court 
reporters  to  record  the  testimony  in 
relays  of  three,  gave  the  local  papers 
the  verbatim  report  of  the  trial  during 
all  important  sessions  from  six  to  10 
minutes  after  the  discussion  was  held. 
This  is  the  first  time  stenographic  ser¬ 
vice  has  been  employed  by  the  local 
newsi«pers  since  the  Leopold-Lc>eb 
trial,  it  was  stated.  The  procedure  was 
adopted  because  of  the  involved  and 


technical  testimony  introduced  by  both 
sides. 

The  Western  L'nion  and  Postal  Tele¬ 
graph  companies,  which  maintained 
direct  wire  service  for  a  number  of 
luwspapers  and  press  associations  in 
the  pressroom  outside  the  courtroom  in 
the  Federal  Building,  reported  that  each 
had  carried  between  a  million  and  a 
quarter  and  a  million  and  a  half  words 
on  the  trial,  rivalling  some  of  the  most 
important  local  trials  on  record  in  the 
n’atter  of  wordage. 

Most  of  the  papers  and  press  asso¬ 
ciations  maintained  the  same  writers 
on  the  story  from  beginning  to  end  of 
the  long  trial.  Two  women  writers 
handled  the  daily  lead  stories  for  their 
respective  papers.  They  were  Hazel 
Macdonald.  Chica<jo  American,  who 
was  assigned  to  the  lead  story  from 
the  start,  and  Kay  Hall,  Chicago  Daily 
Times,  who  reported  the  trial  during 
the  last  month.  .A  corps  of  experienced 
men  reporters  handled  the  story  for 
other  papers  and  press  associations. 
The  complete  roster  of  reporters  cov¬ 
ering  the  trial  has  been  previously  re¬ 
ported  in  Editor  &  Publisher. 

One  of  the  co-defendants  freed  was 
John  O’Keefe,  former  private  secretary 
to  Insull.  Sr.,  who  is  now  secretary  to 
Col.  Frank  Knox.  Chicago  Daily  \cws 
publisher.  Mr.  O’Keefe,  amid  congratu¬ 
lations  of  his  fellow  workers,  returned 
to  his  duties  at  the  Daily  News  today. 

Coughlin  to  Speak  on 
Newspapermen's  Wages 

(Special  to  Editor  &  Publisher) 

Washixgto.v,  D.  C.,  Nov.  28 — 
Father  Charles  E.  Coughlin  plans  to  go 
on  the  air  shortly  with  a  discussion  of 
wages  paid  to  newspaper  men,  he  told 
reporters  this  week  when  he  visited  the 
capital  in  furtherance  of  his  16-point 
program  for  economic  recovery. 

Practically  all  newspajiermen  have  at 
least  a  high  school  education  and  most 
of  them  are  college  trained,  said  the 
crusading  pastor,  who  pointed  out  pres¬ 
ent  wages  do  not  represent  an  adequate 
return  for  the  investment  these  men 
have  made  in  their  education. 

The  preacher,  the  university  and  the 
newspaperman  unite  in  educating  and 
informing  the  public,  and  the  news- 
paiierman  does  more  than  either  of  the 
others,  said  Father  Coughlin. 

DAUGHTER  AT  APPLEBYS 

H.  B.  Appleby,  circulation  promotion 
manager  of  the  Pittsburgh  Post-Ga¬ 
zette,  and  Mrs.  Appleby  are  the  parents 
of  a  daughter,  Nancy  .Ann,  lx»rn  Nov.  9. 


CONTRACT  IS  REFUSED 
PHILA.  GUILD  UNIT 


A.  O.  Buckingham,  Cluett,  Peabody  &  Co.;  Allan  Brown,  Bakelite  Corporation; 
A.  T.  Preyer,  Vick  Chemical  Company;  Ralph  Leavenworth,  Westinghouse 
Electric  &  Manufacturing  Company;  Lee  H.  Bristol.  Bristol-Myers  Company;  ■ 
Harold  D.  Thomas,  Centaur  Company;  Robert  J.  Flood,  Gulf  Refining  Company.  ■ 
Not  shown  in  the  picture  taken  were  the  three  A.  N.  A.  vice-presidents— 
Turner  Jones,  Coca-Cola  Company;  Ralph  F.  Rogan,  Procter  &  Gamble  Com-  i 
pany,  and  W.  B.  Geissinger,  California  Fruit  Growers  Exchange;  also  two  . 
additional  directors— Ken  R.  Dyke,  Colgate-Palmolive-Peet  Company,  and  Joseph 
M.  Kraus.  A.  Stein  &  Co.  _ _ _ 

PROMOTING  HOUSING  PLAN 

Chicago  American  Places  Two  Struc¬ 
tures  on  Wacker  Drive 

(Special  to  Editor  &  Publisher)  I- 

Chicago,  Nov.  26— -As  a  means  of  { 
further  acquainting  the  public  with  the  | 
federal  housing  program,  the  Chicago  f 
American  is  sponsoring  installation  of  | 
two  houses,  one  a  decrepit  structure  [ 
nearly  100  years  old  and  the  other  a  j 
modernized  bungalow,  on  the  plaza  at 
the  intersection  of  Wacker  Drive  and 
Wabash  .Avenue. 

This  project  has  been  arranged 
through  efforts  of  the  -American  in  co¬ 
operation  with  the  Metropolitan  Ho:  «- 
ing  Council  and  citizens’  committee  of 
the  FH.A.  The  two  houses  were  first 
moved  from  their  original  location  on 
Federal  street  to  the  World’s  Fair, 
where  on  Oct.  24  one  of  the  houses  was 
completely  remodeled  in  six  hours. 
This  model  bungalow  and  the  old  frame 
structure  will  now  be  used  as  a  "before 
and  after”  exhibit  of  what  can  be  done 
in  the  way  of  rem<jdeling  and  interior 
repairs. 

The  American  has  obtained  permis¬ 
sion  from  the  city  council  to  conduct  a 
public  exhibit  of  the  two  houses  during 
the  winter  season. 

The  .American  has  been  conducting 
a  sjiecial  information  office  on  federal 
housing  act  questions  in  the  Hearst 
Building  since  last  September,  in  ad¬ 
dition  to  publishing  an  average  of  two 
columns  daily  of  news  and  information 
about  the  program.  To  date  nearly 
.1,500  inquiries  have  been  received  by 
the  .American  from  readers,  together 
with  more  than  900  personal  calls  at  i 
the  information  office.  ! 

OHIO  MEN  HONORED 

Ohio  newspapermen  and  women  met 
at  Ohio  State  University  Friday  eve¬ 
ning,  Nov.  23,  for  a  dinner  and  program 
honoring  three  pioneer  Ohio  publishers 
elected  this  year  to  the  Journalism  Hall 
of  l•'ame.  The  only  living  man  to  have 
received  recognition  is  Prof.  O.  C 
Hooper,  of  Ohio  State’s  school  of  jour¬ 
nalism  faculty,  honored  in  1932,  who 
originated  the  annual  elections.  Those 
named  this  year  were  S.  J.  Flickinger, 
Moses  Daw.son,  John  Saxton.  Th< 
tribute  to  Dawson,  once  editor  of  Cw- 
cinnali  Advertiser ,  was  given  by  Harry 
Pence,  Cincinnati  Pnquirer.  Tliat  to 
John  Saxton,  founder  of  the  Canton 
Repository  was  given  by  William  H. 
A'cxirey,  Brush-M  o  o  r  e  Newspapers. 
Speaking  for  Flickinger  was  J.  A.  Meck- 
stroth,  Columbus  Ohio  State  Joumol. 
Flickinger  was  at  one  time  editor  of 
that  paper. 


J.  C.  Martin  Prefer*  to  Reach  Ver¬ 
bal  Agreement*  With  Staff — 
Recognize*  Ju*tice  of 
Minimum  Wage 

(Special  to  Editor  &  Publisher) 

Philadelphia,  Nov.  27 — John  C. 
Martin,  publisher,  Philadelphia  livening 
Ledger,  told  the  negotiating  committee 
of  the  Philadelphia-Camden  Newspaper 
Guild  Nov.  23  that  he  would  not  sign  a 
formal  contract  with  the  guild  on  points 
agreed  upon  in  the  negotiations. 

Declaring  he  recognized  the  guild  as 
the  representative  of  his  editorial  em¬ 
ployes,  Mr.  Martin  said  he  intended  to 
reach  verbal  agreements  with  the  guild 
on  the  various  adjustments  which  he 
plans  to  make  to  better  the  condition  of 
the  staff.  He  did  not,  however,  bar  the 
possibility  of  a  written  agreement  in  the 
future. 

The  negotiating  committee,  which  has 
held  several  meetings  with  the  Ledger 
publisher,  discussed  with  him  several 
matters  of  unfinished  business  and  gen¬ 
eral  prospects  for  an  agreement  with  the 
Guild. 

Mr.  Martin  said  he  recognized  the 
justice  of  a  minimum  wage  scale  and 
the  restoration  of  pay  cuts  in  the  edi¬ 
torial  department  and  expressed  a  wish 
to  take  such  action  at  the  earliest  possi¬ 
ble  moment.  He  is  still  considering  the 
guild's  dismissal  notice  schedule,  he  said, 
I)ut  is  unable  to  make  a  definite  commit¬ 
ment  on  that  question  at  this  time. 

The  publisher  agreed  to  determine 
definitely  the  advisability  of  a  five-day 
week  in  the  Ledger  art  department  in 
the  near  future  through  discussion  of 
it  with  Leon  Holtsizer,  art  director. 

Girard  Chaput,  Ledger  unit  chairman, 
agreed  to  submit  to  the  publisher  data 
on  individual  cases  where  present 
salaries  seemed  “grossly  inadequate.” 
Mr.  Martin  promised  to  discuss  such 
cases  with  the  editor,  C.  M.  Morrison. 

Mr.  Martin  expressed  the  opinion  that 
the  guild  could  be  of  great  service  to 
editorial  employes  as  well  as  to  pub¬ 
lishers,  and  said  there  was  “every  pros¬ 
pect  of  friendly  co-operation  at  the 
Ledger.” 

J.  G.  TERRY  RECOVERS 

Joseph  G.  Terry,  newspaper  repre¬ 
sentative  of  Wolf  &  Co.,  Chicago  ac¬ 
counting  firm,  has  returned  to  his  duties 
following  injuries  received  in  a  recent 
automobile  crash  near  Madison,  Wis. 
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HE  NEW  YORK  TIMES  goes  into  the  homes  of  pre¬ 
ferred  prospects  in  New  York  City,  the  Polk  Consumer  Census 
shows.  The  Times  reaches  in  their  homes  more  families  with  check¬ 
ing  accounts,  more  families  with  mechanical  refrigerators,  more 
families  paying  greater  than  average  rent,  more  families  with 
greater  than  average  life  insurance  than  any  other  newspaper. 


Inquiries  and  sales  demonstrate  the  value  of  these  prospects  to 
advertisers  in  The  Times.  Out  of  a  long  list  of  American  and 
European  publications.  The  New  York  Times  is  reported  by  the 
Egyptian  Tourist  Development  Association  as  producing  more  in¬ 
quiries  than  any  other  medium.  Bausch  &  Lomb  tested  The  New 
York  Times  Magazine  along  with  its  regular  magazine  schedule. 
A  stream  of  returns  from  readers  of  The  Times  resulted  in  a  lower 
cost  per  inquiry  than  for  any  other  magazine  used. 


Macy’s  said  recently,  “These  Sunday  Times  advertisements  (on 
women’s  slippers)  have  been  avalanching  us  with  orders.”  A  Shoe- 
craft  sale  announcement  in  The  Times  brought  a  crowd  that  re¬ 
quired  the  police  to  keep  in  line. 

The  gratifying  results  of  advertisers  have  made  The  New  York 
Times  the  primary  advertising  medium  in  New  York.  In  eleven 
months  this  year  and  every  year  for  a  decade  and  a  half.  The  New 
York  Times  has  published  a  greater  volume  of  advertising  than  any 
other  New  York  newspaper. 

The  New  York  Times  has  never  temporized  in  the  quality  of 
advertising  accepted.  Thousands  of  lines  of  advertisements  are 
declined  every  year  because  they  fail  to  meet  The  Times  standards. 


The  New  York  Times  should  be  the  foundation  stone  of  the  New 
York  advertising  campaign  of  a  worthy  product.  And  it  usually  is. 


Nm  fork  ®tm?B 


Net  Paid  Sale  Averages 
170,000  WEEKDAYS 
7‘.IS,000  SUNDAYS 
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TASS  DIRECTOR  SAILS  FOR  MOSCOW; 
HAS  EXCHANGE  HOOK-UP  WITH  U.P. 


manager,  Associated  Press:  Kenneth  GUILD  PRIZE  CONTEST 

C.  Hogate,  president,  IV all  Street  — r — ~  , 

Journal ;  Marlen  Pew,  editor.  Editor  &  Wilmington  Unit  Seek*  to  Improve 
Publisher;  Joseph  V.  Connolly,  presi-  Quality  of  Reporting 
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Reciprocal  Arrangement  Announced  by  Jacob  Doletzky,  in  U.  S. 
on  First  Visit — Says  Soviet  Reads  20,000  Cabled  Words 
Monthly  on  U.  S. — Dined  by  Bickel 

A  NEWS  exchange  arrangement  be¬ 
tween  Tass,  the  Telegraph  Agency  an 
of  the  U.  S.  S.  R.,  and  the  United 
Press,  was  signed  recently.  Jacob 
Doletzky,  managing  director  of  Tass, 
who  sailed  for  home  this  week  after  tion. 


papers  circulations  are  retarilea;  witn  tor,  Lnited  Press;  Major  General  U,  h.  i\ 
adequate  supply  of  newsprint  their  Xolan,  Commanding  General,  2nd  Corps  awar( 
circulations  would  leap  prodigiously.”  Area.  Governors  Island,  X.  V.;  \Vil- 

The  large  papers,  he  said,  are  not  ham  G.  Brady,  vice-president.  National 
subsidized,  but  make  money  on  circula-  City  Bank;  General  James  G.  Har- 

Pravda,  for  instance,  he  said,  gets  board,  chairman  of  the  board.  Radio  foJ-  ^ 

ten  kopeks  an  issue,  which  very  roughly  Corporation  of  America ;  Walter  S.  fcatui 
equals  five  cents  in  United  States  cur-  Gifford,  president,  American  Telephone  ^.jll  h 
rency.  Advertising  is  scanty  in  the  and  Telegraph  Co.;  Michael  J.  McDer- 
papers.  Pravda,  he  pointed  out,  made  mott.  Department  of  State,  Washing-  Mom 

approximately  10,000,000  rubles  net  ton :  P.  V.  G.  Mitchell,  vice-president,  ‘ning  • 
profit  last  year.  United  States  Lines;  Fred  Willis,  vice-  editoi 

Tass  employs  some  2,000  persons  in  president,  Columbia  Broadcasting  Sys-  Charl 
Russia,  Mr.  Doletzky  said,  and  has  the  tern;  T.  G.  Miller,  vice-president.  Mom 
country’s  news  monopoly.  In  addition  American  Telephone  and  Telegraph  serve 
the  agency  has  bureaus  in  New  York.  Co.;  A.  H.  Griswold,  vice-president,  Arthi 
London,  Paris,  Vienna,  Geneva  and  Postal  Telegraph-Cable  Co.;  Will  H. 
Shanghai.  Hayes,  president.  Motion  Picture  Pro-  mgnil 

Mr.  Doletzky  was  active  in  the  revo-  ducers  and  Distributors  of  -■America, 
lutionary  movement  against  the  Czar  Inc. ;  Hugh  L.  Cooper,  American-Rus- 
from  1904,  and  has  engaged  in  journal-  sian  Chamber  of  Commerce;  A.  Y. 
ism  since  1909.  He  was  arrest^  many  Tuel,  vice-president,  Mackay  Radio  Th 
times  for  his  political  activities,  and  Company;  Frank  Mason,  vice-presi-  Unioi 

spent  more  than  two  years  in  prison.  dent.  National  Broadcasting  Co. ;  that 

During  the  October  revolution  he  was  George  C.  Hanson,  First  Secretary  of  the 
in  Petrograd,  and  served  as  a  member  the  .American  Embassy,  Moscow;  Lyle  May. 
of  the  executive  board  of  the  Commun-  C.  Wilson,  manager,  Washington  bu-  paraf 
ist  Party,  later  becoming  a  member  of  reau.  United  Press,  and  Monte  F.  Bour-  stanc 
the  e.xecutive  committee  of  the  Com-  jaily.  general  manager.  United  Feature  statei 

munist  Party  of  White  Russia  and  Syndicate.  — -  v^jll 

Lithuania.  During  the  Civil  War  he  VIRGINIANS  MEET  JAN,  8-9  is  re 

was  vice-president  of  the  Soviet  govern-  Midwinter  meeting  of  the  Virginia  that 
ment  of  White  Russia  and  Lithuania.  Press  Association  will  be  held  Jan.  8-9  meet 

In  1921  he  was  appointed  managing  at  the  Virginian  Hotel,  Lynchburg.  Unio 

director  of  the  Russian  Telegraph 
.•\gency  (Rosta)  which  in  1925  became 
the  Telegraph  Agenev  of  the  U.  S.  S. 

R.  (Tass). 

While  in  the  United  States  Mr.  Do¬ 
letzky  was  the  guest  of  Kent  Cooper 
and  a  notable  list  of  guests  at  a  dinner 
Nov.  8.  Karl  Bickel  was  his  host  at  a 
dinner  Nov.  28,  whi;h  was  attended  by 
the  following: 

.■Mexei  Neymann,  Charge  d’.\ttaires, 

So\  iet  Embassy.  Washington ;  Leonid 
M.  Tolokonski,  Soviet  Consul-General, 

New  York ;  Roy  W.  Howard,  chairman 
of  the  Iniard.  >Scripps-Howard  News- 
pajiers;  James  G.  Stahlman,  publisher, 

Xashville  Bainu'r:  Wilbur  S.  Forrest, 
assistant  to  the  president,  A’rtt*  i’ork 
Herald  Tribune;  .X.  J.  Rosenshein, 
president.  .Aintorg  Trading  Corpora¬ 
tion  ;  Kenneth  Durant,  manager.  New 
York  bureau.  Tass  Agency:  .Arthur  J. 

Sinnott,  editor,  Xeteark  flxening  Sexes: 

Martin  Weyrauch.  managing  editor, 

Hrooklyii  F.ag,le;  Lee  B.  Wood,  execu¬ 
tive  editor,  Sexi'  York  ll'orld-Tele- 
gram;  C.  J.  Randau,  general  business 
manager.  United  Press;  X’ladimir 
Shostakovich,  chief  of  the  radio  de¬ 
partment.  People’s  Commissariat  for 
Electric  and  Postal  Communication : 

James  H.  Furay,  vice-president.  United 
Press ;  Vladimir  Romm,  Washington 
correspondent.  Icrestia;  Fred  S.  Fergu¬ 
son,  president.  Newspaper  Enterprise 
-Association :  Henry  R.  Luce,  publisher. 

Time;  William  L.  Chenery,  editor,  Col- 
lier^s  IVeekly;  Kent  Cooper,  general 


THERE  was  a  big  time  at  North  Brookfield  on 
Oct.  29  when  George  M.  Cohan  fulfilled  his  lifelong 
ambition  of  bringing  a  real  Broadway  show  to  the 
Old  Home  Town.  The  little  Town  Hall  was  jammed 
to  capacity  with  villagers  eager  to  see  their  Cohan 
in  Eugene  O’Neill's  “Ah,  Wilderness.” 


And  when  another  person  couldn't  have  been 
squeezed  in  with  a  shoe  horn,  and  another  ticket 
was  not  to  be  had  for  money,  love  or  marbles — 
then  a  crowd  of  4500  stood  outside  in  the  cold 
and  listened  to  the  show  over  loud-speakers. 


The  natives  had  first  call  on  the  tickets,  and  it  is  recorded  that  but  one 
North  Brookfield  man  sold  his  birthright  (or  gold.  One  native  son  had 
the  honor  of  refusing  $50  cash  money  for  two  tickets. 


North  Brookfield  is  one  of  201  lively  and  loyal  Central  M^lssachusetts 
communities  that  buy  in  Worcester  and  read  the  Telegram-Gazette. 
George  M.  Cohan  and  Connie  Mack  (of  North  Brookfield)  will  OK  the 
statement  that  Central  Massachusetts  folks  develop  as  much  enthusiasm 
as  any,  and  that  their  enthusiasm  has  a  stable  quality  that  wears  through 
many  years.  This  stability  is  a  factor  not  to  be  sneezed  at  by  advertisers 
seeking  repeat  business  and  customers  that  stick. 


As  a  concrete  illustration  of  this  stability  we  cite  the  fact  that 
throughout  the  Worcester  city  and  suburban  market  (population 
433,287  within  an  average  18-miIe  radius)  the  Telegram-Gazette 
is  read  six  days  every  week  52  weeks  in  the  year  in  more  than 
85  per  cent  of  all  homes  which  everyday  receive  a  Worcester  daily 
paper. 


SroftAh  ttfst  PAID 

MORK  1 AA  AAA 

THAIi  *WWfW||W  7  YEARt 


THE  TELEGRAM-GAZETTE 


Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 

Paul  Block  and  Associates,  National  Representatives 
New  York  Boiton  Chiesfo  Detroit  Philadalphia  San  FrancUco  Los  Antalas 
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DOMINATE 

One  of  America’s 
Brightest  Markets  .  ...  at 
One  Low  Cost 


Sales  executives  everywhere  regard  Knoxville  as  one  of 
the  fastest-growing  markets.  It  is  here  that  the  TV  A 
is  spending  a  half  million  dollars  a  week  in  a  gigantic,  long¬ 
term  development. 

• 

An  every-home  canvass*  shows  that  over  55%  of  the  news¬ 
paper-reading  families  in  Knoxville  read  only  The  News- 
Sentinel,  and  that  of  the  remaining  45%  The  News-Sentinel 
has  a  66%  coverage. 

Knoxville  is  one  of  the  few  important  one-paper  markets. 

*A  full  report  on  this  home  cen¬ 
sus  will  he  mailed  on  request. 


The  Knoxville  News-Sentinel 

A  Scripps  •  H  oward  Newspaper 


0  o 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPP8-HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 


MEMBER  OF  THE  UNITED 
PRESS.  ..OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS,  INC. 


SAN  PBANCI8CO  .  LOS  ANOBLBS 


DALLAS 


DETROIT 


PHILADELPHIA 


ATLANTA'’’ 
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U.S.  OFFICIALS ‘CALLED*  , 
FOR  BLAMING  PRESS 

Icket  and  Moffett  Told  to  Produce 
Facts  Behind  Charge  That 
Reporters  Invented 
Their  “Row” 

— 

By  James  J.  Butler 

(Washitigton  Correspondent,  1 

Editor  &  Pubusbes) 

Washington,  D.  C.,  Nov.  11 — In-  ] 
terior  Secretary  Harold  I.  Ickes  and  i 
Federal  Housing  Administrator  James 
A.  Moffett  were  summoned  to  the 
White  House  Saturday  and  put  “on 
the  carpet”  for  their  public  wrangling 
over  housing  policies,  and  when  they 
emerged  with  a  statement  in  which  they  i 
sought  to  lay  the  blame  on  the  press, 
they  were  promptly  met  with  a 
suggestion  that  they  produce  the 
facts. 

Arthur  Krock,  chief  of  the  New 
York  Times  Washington  bureau,  took 
up  the  cudgel  for  the  newspapermen. 
The  Ickes-Moffett  incident  was  but  one 
of  a  series  in  which  Federal  officials 
have  sought  to  shift  responsibility  to 
the  newspapers,  much  to  the  annoyance 
of  the  correspondents. 

“I  was  astonished  to  note  in  your 
joint  statement  issued  with  Secretary 
Ickes  today  the  allegation  that  misin¬ 
terpretation  or  a  wish  to  stir  up  trouble 
is  entirely  responsible  for  the  accounts 
of  divergence  of  views  on  housing  be¬ 
tween  FHA  and  PWA,”  Mr.  Krock 
telegraphed  Administrator  Moffett  at 
his  hoteL  “So  far  as  the  New  York 
Times  is  concerned,  everything  it  has 
published  is  supported  by  the  text  of 
what  you  and  Mr.  Ickes  have  said  sep¬ 
arately,  at  press  conferences  and  other¬ 
wise.  Your  statement  indicts  the  entire 
press  as  either  stupid  or  mischievous. 

I  should  like  to  be  informed  on  what 
you  base  3rour  allegations.” 

The  joint  statement  which  was  the 
only  announcement  by  either  of  the  two 
officials  after  they  had  been  closeted 
with  Secretary  Stephen  Early  for  more 
than  two  hours  read : 

“It  seems  a  pity  that  either  misin¬ 
terpretation  or  a  desire  to  stir  up 
trouble  where  no  trouble  exists  should 
have  given  rise  to  stories  which  create 
the  impression  that  there  is  a  divergence 
of  views  between  the  Housing  Adminis¬ 
tration  and  the  Public  Works  Adminis- 
tratiixL 

“No  conflict  or  overlapping  exists. 

“We  met  today  at  the  suggestion  of 
each  of  us.^  It  was  the  first  occasion 
we  to  sit  down  together  and  discuss 
the  jurisdictions  of  our  respective  ad¬ 
ministrations.  We  found  that  we  were 
in  substantial  accord  on  what  we  con¬ 
sidered  to  be  the  policy  of  the  adminis¬ 
tration,  both  as  to  public  works  and  as 
to  the  housing  administration. 

“We  suspect  that  there  is  a  disposi¬ 
tion  in  certain  quarters  to  make  it  ap¬ 
pear  that  there  is  a  difference  of  opinion 
between  us.  We  decline  to  furnish  the 
material  for  a  Roman  holiday  for  those 
who  are  trying  to  create  this  impres¬ 
sion.” 

Qeavage  between  the  two  officials  re¬ 
sulted  from  Secretary  Ickes’  proposal 
for  a  Federally-financed  housing  cam¬ 
paign.  Moffett’s  agency  is  attempting 
to  lure  private  capital  into  housing 
projects  and  the  fundamental  difference 
jn  funding  developed  a  battleground 
in  which  each  spoke  freely  for  pub¬ 
lication. 

MILLS  LABOR  ADVISOR 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C,  Nov.  26— Clyde 
M.  Mills,  president  of  the  Washington 
Typographical  Union,  has  beai  ap¬ 
pointed  labor  advisor  for  division  No. 

/  of  the  NRA,  which  includes  all  the 
graphic  arts  codes,  it  was  revealed  to¬ 
day.  Mills  came  here  in  1924  from 
North  Carolina,  and  worked  on  the 
Washington  Star  until  he  was  elect^ 
head  of  the  union.  Claude  I.  Mallard 
of  the  IVashington  Daily  News,  typo- 
^aphical  union  vice-president,  will  serve 
in  Mill’s  place  until  a  new  president  is 
elected. 


Child  Labor  Clause  in  Newspaper 

Code  Revised;  Minimum  Ages  Set 

An  amendment  to  the  daily  newspaper  ployed  for  more  than  3  hours.  The  hours 
.  code,  which  tightens  up  the  exist-  d'>i'try  shall  ^  /  A  M  and 


ing  regulations  governing  child  labor, 

is  in  the  hands  of  publishers  subscrib-  September  30th.  thereto  suDsequentiy  agree.  me  Dy¬ 

ing  to  the  code  for  action  this  week.  ((,)  tq  newspapers;  provided  that  no  laws  allow  21  days  for  members  to  ex- 
They  have  been  instructed  to  record  persons  under  i4  years  of  as-e  shall  be  so  press  their  consent  to  or  disapproval  of 
tt.'eir  vote  on  it  by  Dec.  15.  employed,  except  that  persons  between  12  and  a  proposed  amendment.” 

j'n  aonroving  the  newspaper  code  last  H  years  of  age  may  be  so  employed  in  cities  _ 


•„  T\T _ _  _ _ —  _  Section  are  observed  by  those  who  distribute 

in  eu^spaper  their  newspapers. 

^  J  o.  Ih  submitting  the  amendment,  S.  M. 

;  JjJ.inimUm  Ages  !^et  WilUams,  secretary  of  the  code  author- 
”  ity,  said: 

ployed  for  more  than  3  hours.  The  hours  “Article  VII  of  the  Code  provides  that 

'7^  *  n'\  ^  members  do  not  consent  to  any  modifi- 

7  P.  M.  from  October  1st  to  March  31st  and 

between  5  A.  .M.  and  8  P.  M.  from  April  c^tion  of  the  code  except  as  e^h  inay 
1st  to  September  30th.  thereto  subsequently  agree.  The  by- 


tt.'eir  vote  on  it  by  Dec.  15.  employed,  except  that  persons  between  12  and 

j'n  approving  the  newspaper  code  last  14  years  of  age  may  be  so  employed  in  cities 
February,  President  Roosevelt  expressed  50,000  population  or  less.  On  school  days  WHYNALL  SENTENCED 

dj,.»tisfacUo„  whh  th,  child  lab,»- pS  ^  Ern.pt  W.  VVhynall,  of  th.  adver. 

Visions,  and  this  new  amendment _  has  for  street  sales  shall  be  between  7  tising  department,  Herkimer  (N.  Y.) 

btien  drafted  to  meet  these  objections,  a.  M.  and  7  P.  M.  from  October  1st  to  Telegram  was  sentenced  Saturday, 
Diicussions  on  the  subject  with  govern-  March  3ist  and  between  7  A.  M.  and  8  P.  M.  \ov  24  *in  Oneida  County  Court  by 
men,‘  representatives,  including  a  public  from  April  1st  to  September  30th.  F  H  Harard  to  not  less  than 

hearing  in  Washington,  resulted  in  a  (O  To  perform  other  part  time  services.  Juage  p.  H.  mzam 

decision  of  the  code  authority,  meeting  but  not  .n  manufacturing  and  mechanical  de-  wt:.^®sfi_  °risor  He  previously  had 

•  xT.„.  v__i,  vr«.r  10  ♦r,  ciKmi't  partmcnts,  for  not  more  than  3  hours  a  day  Attica  State  prison,  tie  previously  iiau 

in  New  York  Nov.  12,  to  submit  to  7  ^  7  p  provided  that  pleaded  guilty  to  an  indictment  charg- 

assenting  mernbers  ^  amendment  to  person  under  14  years  of  age  shall  be  so  ing  him  with  forgery,  second  degree. 


existing  provisions.  The  code  authority  emp^yed. 


recommends  its  adoption. 


A  report  on  the  mental  condition  of 


(d)  A  publisher  shall  require  from  each  ^^e  defendant,  prepared  by  Dr.  Paul 


The  proposed  amendment  provides  such  person  employed  by  him  to  sell  and/or  Cnnirpc  ncvrholnuist  showed  that 

lat  no  person  under  12  shall  be  em-  deliver  newspapers  a  certificate  from  the  PXVrfoll  Joe  cane 


FIRST  10  MONTHS  1934  COMPARED  WITH  FIRST  10  MONTHS  1933 


PrevNiBnee  Journal  Chart 


BARS  SHOW 
PERCENTAGE 
INCREASES 


that  no  person  under  12  shall  be  em-  deliver  newspapers  a  certificate  from  the  \YUynall  ^.^5  sane, 
ployed  to  deliver  newspapers  on  routes,  school  attended  by  such  person  as  evidence 

W  S„?'l2'whJ'™  .hi  ."ff'mi’v.’daT.""  ”.”11.™'°.:  SENTENCED  FOR  ASSAULT 

.h.  d.liver  paper,  i„  ci.ie,  - 

of  50,000  or  less.  Fourteen  years  is  ence  with  school  woiR  or  the  hours  of  day  Diorio,  a  striking  printer  and 

the  minimum  age  provided  for  the  sell-  school.  a  member  of  Local  195  of  the  Paterson, 

ing  of  newspapers  in  cities  of  more  than  (e)  Publishers  shall  not  employ  female  N.  J.,  Typographical  Union,  was  _sen- 

50,000.  In  cities  of  less  than  50,000  minors  to  sell  or  deliver  newspapers.  tenced  to  30  days  in  the  county  jail  by 

persons  between  12  and  14  may  sell  ‘be  purposes  of  this  Section  but  Judge  Davidson.  Diorio  was  convicted 

^oers  °°  16  years  qJ  attacking  Alfred  W.  Doering,  an  ap- 

The  present  regulations  f  Article  V  ,*b°  obtain  newspapers  directly  from  prentice  employed  by  the  Paterson  Mor- 

inc  prcsciii  rcguidnuus  v^rucic  v,  publisher  for  the  purpose  of  sale  and/or 

Section  1)  specify  that  newspapers  must  delivery  thereof  shall  be  deemed  to  be  em-  the  Paterson 

not  employ  persons  under  16  to  deliver  ployed  by  the  publisher.  Evening  News,  the  composing  room 

or  sell  papers,  except  those  who  are  able  (g)  Publishers  shall  use  their  best  en-  employees  have  been  on  strike  since 
without  impairment  of  health  or  inter-  deavors  to  see  that  the  provisions  of  this  spring, 
ference  with  hours  of  day  school.  In 
effect,  no  minimum  age  is  established 
by  this  clause.  The  amendment  places 
a  minimum  age  for  both  selling  and  de¬ 
livering  newspapers.  The  new  pro¬ 
posal  establishes  hours  that  persons  may 
be  employed  for  delivering  papers,  a 
provision  not  present  in  the  current 
regulations. 

New  regulations  in  the  amendment  re¬ 
quire  publishers  to  obtain  credentials 
from  school  authorities  to  show  that  the 
person  employed  is  eligible,  under  the 
code;  prohibit  publishers  from  employ¬ 
ing  female  minors  for  delivery  and  sell¬ 
ing;  establishes  publishers,  “for  the  pur¬ 
poses  of  this  section  but  for  no  other 
purpose,”  as  the  employers  of  sales  and 
delivery  persons,  and  commits  publishers 
to  see  that  the  regulations  are  carried 
out. 

The  complete  amendment  follows: 

Article  V,  Section  1,  of  the  Code  for  the 
Daily  Newspaper  Publishing  Business  is 
hereby  amended  by  substituting  for  the  exist¬ 
ing  provisions  of  said  Section  the  following: 

Section  1.  Publishers  shall  not  employ  per¬ 
sons  under  16  years  of  age,  except  those 
who  are  able,  without  impairment  of  health 
or  interference  with  hours  of  day  school: 

(a)  To  deliver  newspapers  on  routes;  pro¬ 
vided  that  no  persons  under  12  years  of  age 
shall  be  so  employed,  except  that  persons 
between  10  and  12  years  of  age  employed  on 
the  effective  date  of  this  amendment  to  de¬ 
liver  newspapers  in  cities  of  50,000  popula¬ 
tion  or  less  may  continue  to  deliver  on  routes 
in  such  cities.  On  school  days  no  person  em¬ 
ployed  under  this  paragraph  shall  be  em- 
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Rhode  Island  Business  Gains 
In  Ten  Month  Period 

Levels  ol  practically  all  signilicant  measures  ol 
business  in  Rhode  Island  in  the  first  ten  months  of 
this  year,  as  the  accompanying  diagram  shows, 
climbed  above  those  of  the  same  period  for  1933. 

Sales  opportunities  in  New  England’s  Second 
Largest  Market  are  also  steadily  climbing.  The 
most  direct  method  of  cashing  in  on  them  is  by 
getting  your  message  across  to  the  major  proportion 
of  families  who  have  the  money  to  buy  your  product. 

The  bulk  of  the  buyers  read  the  Journal  and  Bulletin. 


Providence  Journal  t  bulletin 

C.  H.  EDDY  Company,  Boston,  New  York,  Chicaso 
R.  J  BtDWELL  Company,  Seattle,  San  Francisco,  Los  Angeles 
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DAILY  MIRROR 


*-r.i  ft*  tuiw  Mirror  Rric1<t<^  It  S  Patrai  Office. 


Entered  at  cecond  date  matter  Post  Office.  New  Vert.  N. 


VOL.  XI.  No.  131 


New  York,  Friday,  November  23,  1934 


IN  CITY  I  S  CENTS 
£,  |JMIT»  f  Elsewhere 


I  have  recently  undertaken  the  direction 
of  the  New  York  Daily  Mirror,  a  tabloid 
newspaper  that  now  has  more  than  500,000 
circulation  daily,  more  than  1,000,000 Sunday. 

Deeply  interested  in  this  work,  I  wish 
business  and  other  friends,  and  those  with 
whom  The  Mirror  comes  in  commercial  con¬ 
tact  to  know  of  my  association  with  the  New 
York  Mirror. 

The  Mirror  is  a  newspaper  planned  to 
represent  the  period  in  which  we  live,  em- 
phasiziny  brevity  in  expression,  and  the  use 
of  illustrations  that  tell  their  story  more 
quickly  than  words. 

I  hope  to  make  The  Mirror  increasinyly 
useful  to  its  readers  and  serviceable  to  busi¬ 
ness  men  through  their  advertising. 

I  believe  that  The  Mirror  can  be  made 
one  of  the  most  useful  newspapers  in  America, 
advising  and  informing  the  young,  for  their 
good,  while  earning  the  respect  and  en¬ 
couragement  of  older  men  and  women.  I 
shall  be  grateful  for  suggestions  for  improving 
The  Mirror  and  particularly  grateful  for 
frank  criticism. 

Sincerely, 

ARTHUR  BRISBANE 
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SAN  FRANCISCO  GUILD  HIRES  SOUND 
TRUCK  TO  PROTEST  DISMISSALS 

Oakland  Tribune  Issues  Statement  Three  Men  Were  Let  Out 
Because  ot  Incompetency — Guild  Wires  Washingt<m 
on  Radio  Censorship 


(By  teUoraph  to  Editoi  &  Publiskeb) 

SAN  FRANCISCO,  Nov.  28— A  vig¬ 
orous  campaign  to  influence  public 
opinion  is  the  answer  of  the  San  Fran¬ 
cisco  newspaper  guild  to  recent  dis¬ 
charge  from  the  Oaklcmd  Tribune  of 
three  members  with  26  years  of  service 
on  that  newspaper:  Estolv  V.  Ward, 
reporter  and  chairman  of  Tribune  guild 
chapter;  Ronald  D.  Scofield,  copy  desk 
head  and  chapter  secretary-treasurer, 
and  William  VVallace  Vaughn,  librarian 
and  chapter  member,  whose  services 
were  terminated  recently  by  the  Tribune 
in  a  way  the  guild  interprets  as  because 
of  guild  membership. 

The  Tribune  management  states  that 
any  action  taken  was  because  of  in¬ 
efficiency  and  necessity  for  reorganiza¬ 
tion. 

The  San  Francisco  guild,  following  a 
big  mass  meeting,  has  established  a  de¬ 
fense  fund,  a  strategy  committee  headed 
by  Dean  S.  Jennings,  and  opened  an 
office  in  the  Sharon  Building,  across 
New  Montgomery  street  from  the 
Palace  Hotel. 

The  guild  campaign  to  reach  people 
in  the  Elast  Bay  area  started  yesterday 
when  a  sound  truck  began  touring 
streets  in  the  cities  of  .41ameda  and 
San  Leandro.  On  the  sides  were  ban¬ 
ners  reading.  “Tribune  Defies  New 
Deal.  NRA  Violated.  Reporters  Fired 
for  Joining  Newspaper  Guild.  Pro¬ 
tect  Their  Homes  and  Jobs — Cancel 
Your  Subscription.” 

This  sound  truck  was  hired  in  San 
Francisco  and  sent  across  the  Bay 
when  efforts  failed  to  secure  an  Oak¬ 
land  sound  vehicle  whose  owners  re¬ 
fused.  saying  they  could  not  buck  Oak¬ 
land  police  and  city  council  and  that 
any  possible  retaliation  by  the  Tribune 
would  ruin  their  business.  .An  Oakland 
citj-  ordinance  requiring  $250  license 
fee  kept  the  San  Francisco  truck  out  of 
Oakland  city  limits. 

Radio  station  censorship  made  its  ap¬ 
pearance  in  the  campaign  yesterday 
when  the  guild  applied  to  seven  stations 
for  time  and  was  barred  from  the  air. 
The  following  protest  was  wired  yester¬ 
day  to  federal  communications  commis¬ 
sion  heads  in  Washington :  “News¬ 
paper  Guild,  San  Francisco,  hereby  pro¬ 
tests  vicious  radio  censorship  and  press 
domination  of  radio  here  in  controversy 
between  guild  and  Oakland  Tribune. 
Stations  KT.AB,  KROW,  KJBS. 
KQW  refused  to  sell  us  time  on  air. 
claiming  ‘We  don’t  dare  buck  Tribune 
Fear  press  power.’  Stations  also  asserl 
the  Tribune  would  jerk  programs  from 
the  radio  columns  of  local  papers  if  the 
guild  was  allowed  on  the  air.  We  feel 
this  un-American  and  contrary  to  prin¬ 
ciples  of  Radio  Commission.  Tribune 
fired  three  guild  officers  for  joining 
guild,  thus  violating  NRA.  Guild  or¬ 
ganized  for  collective  bargaining  in 
NIRA.  Advertising  and  news  columns 
closed  to  us.  We  need  ether  to  present 
our  side  of  the  controversv  and  ask 
fair  deal  from  public.  PRO,’  KGO  also 
approached,  but  would  not  answer  our 
letters.  Our  program  free  from  liW, 
obsenity  or  any  prejudice,  and  on  be¬ 
half  of  American  Newspaper  Guild. 
We  app^l  to  you  for  ruling  on  this 
censorship.^  (Signed)  Dean  Jennings, 
San  Francisco  Newspaper  Guild.” 

The  guild  also  applied  for  space  with 
an  advertising  slide  company  in  the 
Ferry  Building,  San  Francisco,  where 
thousands  of  commuters  pass  daily  and 
was  refused,  operators  saying  the  Trib¬ 
une  was  an  advertiser  and  they  did  not 
care  to  offend. 

Guild  official  spokesmen  give  the 
newspapermen’s  side  of  the  case  in  part 
as  follows: 

"Estolv  V.  Ward,  with  ten  years  on 
the  Tribune,  was  given  his  week’s  pay, 
additional  check  for  three  days  over¬ 
time,  together  with  two  weeks’  advance 
pay  and  told  Nov.  10  by  City  Editor 
Stanley  Norton  ‘I  was  directed  to  let 


you  go  and  tell  you  it  was  retrench¬ 
ment.’  Ward  replied,  ‘This  does  not 
look  like  retrenchment.’  According  to 
Ward,  Norton  replied.  ‘I  did  not  say  it 
was.  I  said  I  was  directed  to  tell  you 
it  was  retrenchment.'  Ward  then 
asked,  ‘Is  it  the  guild?’  Norton  is  re¬ 
ported  to  have  replied,  ‘Nothing  was 
said  to  me  about  guild  in  this  connec¬ 
tion,  but  that  might  be  a  good  guess.’ 

“Ronald  D.  Scofield,  with  seven  years 
on  the  Tribune,  was  head  of  the  copy 
desk  and  swing  news  editor  once  or 
twice  a  week.  He  received  a  letter  Nov. 
17  from  L.  S.  Levy,  managing  editor  of 
the  Tribune,  declaring  Scofield  was  in¬ 
efficient,  was  slowing  down  and  cited 
specific  instances.  He  was  also  given 
a  check  for  pay  due  and  two  weeks’  pay 
in  advance.  Scofield’s  contention  is 
that  the  management  should  not  hold 
him  responsible  for  the  movements  of 
an  office  boy  who  delayed  delivery  ot  a 
recent  Mooney  supreme  court  flash  from 
the  telegraph  machines.  There  is  also 
a  difference  of  opinion  over  Scofield’s 
service  as  music  editor  in  addition  to 
other  duties. 

“William  Wallace  Vaughn  joined  the 
Tribune  nine  years  ago  as  librarian. 
He  is  a  newspaperman  as  well  as  libra¬ 
rian  and  claims  to  have  built  up  the 
library  to  where  it  is  equal  to  any  other 
in  the  country.  He  received  a  letter 
from  Mr.  Levy  Nov.  17  terminating 
his  services  because  of  alleged  ineffi¬ 
ciency,  also  a  check  for  pay  due  and 
two  weeks’  pay  in  advance.  Vaughn  re¬ 
cently  announced  his  intention  to  vote 
for  Upton  Sinclair  and  as  the  Tribune 
is  a  strong  Republican  paper,  the  guild 
feels  perhaps  this  has  been  confused 
with  guild  activities.” 

L.  S.  Levy,  managing  editor  of  the 
Tribune,  made  the  following  statement 
Friday : 

“The  Tribune  staff  reorganization  has 
been  under  way  for  some  time  in  an 
effort  to  increase  efficiency  and 
strengthen  what  we  regarded  as  weak 
spots.  In  fact,  this  reorganization  was 
first  discussed  about  six  months  ago. 
We  intend  to  reorganize  wherever  we 
think  it  necessary  or  to  fill  vacancies 
solely  on  the  basis  of  efficiency.  Any 
staff  changes  made,  or  to  be  made,  have 
been  and  will  be  based  on  that  alone. 
These  changes  were  made  on  the  staff 
because  we  regarded  them  as  necessary. 
The  guild  had  nothing  to  do  with  the 
situation  nor  was  there  any  possible 
question  as  to  membership  in  the  guild. 
.As  a  matter  of  fact,  a  week  before  we 
made  these  changes  we  promoted  a  man 
on  the  staff  who  was  a  guild  member. 
Yesterday  we  made  several  promotions 
to  fill  vacancies  and  no  inquiries  were 
made  as  to  whether  such  menders  of 
the  staff  were  guild  members  or  not.” 

Tribune  staff  promotions  mentioned 


by  Levy  as  having  just  been  made  are: 
Miss  A.  A.  Brown  has  been  appointed 
librarian.  Ray  Lawrence,  who  was  on 
the  rim,  goes  into  ;he  slot  on  the  copy 
desk.  C.  T.  Barnes,  recently  in  the 
financial  department,  goes  on  the  rim 
of  the  copy  desk.  .A.  M.  Murpliy  goes 
into  financial  to  replace  Barnes. 

J.  Russel  Knowland,  assistant  pub¬ 
lisher  of  the  Tribune,  also  stated  Sat¬ 
urday:  “Our  reorganization  is  not  be¬ 
ing  confined  to  any  one  department. 
We  let  a  man  go  in  the  engraving  de¬ 
partment  on  the  same  day  as  Scofield 
and  Vaughn,  Nov.  17.  We  are  also 
making  a  change  in  the  circulation  de¬ 
partment  and  letting  a  man  go  next 
week.” 

Dean  Jennings,  chairman  of  the  guild 
strategy  committee,  whose  guild  com¬ 
plaint  against  San  Francisco  Call-Bulle¬ 
tin  is  still  pending  before  the  National 
Industrial  Relations  Board  at  Wash¬ 
ington.  states: 

“We  are  planning  a  campaign  to 
give  these  men  justice  and  to  win  rec¬ 
ognition  for  the  guild  on  the  Oakland 
Tribune  as  veil  as  throughout  the  San 
Francisco  Bay  regions.  Two  hundred 


court  at  San  Francisco  to  fill  a  va- 
cancy  caused  by  death.  Scofield  also 
obtained  a  job  for  two  months  on  the 
copy  desk  of  the  Sacramento  Bet. 
\’aughn  is  still  without  employment 
The  San  Francisco  guild,  following  its 
reorganization  under  a  new  constitution 
recently  adopted,  now  has  a  mail  bal¬ 
lot  in  progress  to  elect  an  executive 
secretary  and  a  treasurer.  The  elec¬ 
tion  results  will  be  announced  this 
week-end. 


BUYERS  OF  USED  CARS 
GIVEN  50  GAL.  OF  GAS 

Los  Angeles  Times  Classified  Promo¬ 
tion  Offer  Claimed  by  25  in  First 
Two  Days — Many  Require¬ 
ments  Had  to  Be  Met 


For  less  than 
the  cost  of  a 
cub  reporter: 

A  Science 
Editorial 
Staff 

News,  Features,  Pictures 
from  all  fields  of  Science 

SCIENCE 

SERVICE 

Wathington,  D,  C, 


Unique  among  gifts  to  classified 
readers,  the  Los  Angeles  Times  last 
week  presented  free  to  purchasers  of 
automobiles  listed  in  its  columns,  % 
gallons  of  gasoline. 

With  certain  conditions  to  be  met 

_ _  ^  _  _  ^  _  purchasers  received  coupon  books  good 

and  fifteen  mem^rs  of  the  guild  have  for  50  gallons  of  first-grade,  non-pr^ 
pledged  full  cewperation,  loyalty  and  niium  major  g^ohne  at  gas  stations 
funds  to  the  strategy  committee  in  any 
move  that  we  plan  to  make.  We  want 
it  made  clear  that  we  are  not  radicals 
nor  threatening  anyone,  but  will  use 


every  available  means  to  right  what 
we  believe  was  an  injustice  to  three 
men  who  gave  the  Tribune  their  very 
best  for  a  total  period  of  26  years.” 

Don  Stevens,  regional  vice-president 
of  the  -American  Newspaper  Guild  at 
San  Francisco,  states:  “Any  campaign 
the  guild  makes  at  the  present  time 
against  the  Oakland  Tribune  will  be 
for  the  sole  purpose  of  defending  our 
right  merely  to  organize  and  belong 
to  an  organization  of  our  own  choos¬ 
ing.  The  guild  in  this  area  has  never 
even  approached  a  request,  let  alone 
make  a  demand  on  any  publisher  for 
collective  bargaining.” 

A  group  of  four  called  upon  Joseph 
R.  Knowland,  Tribune  publisher.  Mr. 
Knowland  received  the  committee  and 
spent  an  hour  on  what  he  termed  a 
purely  personal  visit.  He  declined  to 
deal  with  them  as  a  guild  committee 
and  said  he  would  be  willing  to  dis¬ 
cuss  the  situation  without  prejudice 
with  Tribune  staff  members  who  did 
not  feel  justified  in  jeopardizing  their 
positions  in  acting  on  such  a  commit¬ 
tee. 

Formal  complaints  were  filed  yester¬ 
day  on  behalf  of  Ward,  Scofield  and 
A’aughn  against  the  Oakland  Tribune 
with  the  San  Francisco  regional  labor 
board  by  Henry  Robinson,  attorney  for 
the  San  Francisco  guild.  Last  Thurs¬ 
day  Ward  received  a  temporary  ap¬ 
pointment  as  bailiff  of  the  state  supreme 


where  Los  Angeles  city  prices  prevailed 
The  Times  paid  for  the  gasoline. 

Indicating  the  success  of  the  idea.  Guy 
Daniel,  classified  manager,  reported  that 
in  the  first  two  days  of  the  offer  23 
applications  for  the  gasoline  gift  had 
been  received. 

“Of  course,”  he  explained,  “the  stunt 
would  be  impractical  if  every  ad  sold 
its  car.  But  since  it  doesn’t,  th.e  scheme 
is  producing  excellent  results.  Dealers 
like  it — and  of  course  the  purchasers 
do.  It  tmilds  good-will  each  way.” 

Rules  governing  the  gift  provide  that 
purchasers  must  answer,  and  the  put 
chase  must  be  made  as  a  result  of  the 
appearance  of  a  classified  automohile 
advertisement  in  the  Times  advertising 
one  specific  car ;  that  the  purchase  must 
be  made  the  same  day  the  advertisement 
is  printed;  that  the  car  must  be  pur¬ 
chased  for  personal  use,  and  not  r^ 
sale;  that  the  price  must  be  $50  or 
more;  applications  for  the  gift  must  be 
made  in  writing  to  the  Times  before 
midnight  of  the  close  of  the  offer. 

The  offer  does  not  apply  until  a  certi¬ 
ficate  of  registered  ownership  has  been 
issued  by  the  State  Motor  Vehicle  Ik- 
partment.  Ii 

NEW  CLASSIFIED  LISTING  j 

The  Hackensack  (N.  J.)  Bergen  Evt-\ 
ning  Record  has  started  a  weekly  |i 
“Home  Modernization  Directory”  on 
the  first  page  of  its  classified  sectioa 
-Although  under  a  3-column  heading, 
the  directory,  a  comprehensive  listing 
of  those  firms  cooperating  with  the 
government. 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


No  Stream-Line  Speed 
In  Early  Railroad  Days 

Improve  2^^ 

is  the  demand  of  Progress 

As  the  old  type  engine  gave  way  to  the  “time-saver,”  so  the 
weekly  newspaper  was  replaced  by  tht  daily.  More  news  and 
the  need  of  faster  production  required  improvement  in  mechan¬ 
ical  equipment. 

“Wood”  was  the  name  of  the  first  domestic  dry  mat  and  “Wood” 
has  been  the  name  back  of  the  important  progress  in  this  field. 

“Improve!”  is  the  Wood  watchword. 
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FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y. 


WOOD  DRV  MATS  ARE  NOW  USED  BY  A  MAJORITY  OP  THE  DAILIES. 
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The  World's  Fastest 

Newspaper  Folder 

The  wood  steel  folder  is  not  only  the  world’s  fastest 
folder  it  has  been  run  successfully  as  fast  as  81,000  newspapers 
an  hour — but  it  is  the  most  accurate.  Besides,  it  is  unbreakable. 

Also,  it  is  equipped  with  a  unique  device  which  insures  it  against 
chokes  when  a  conveyor  breaks  down  and  fails  to  carry  away  folded 
products.  While  relieving  the  folder  of  conveyor  chokes  this 
device  also  stops  the  press  and  arrests  further  waste  of  newsprint. 

Now  that  the  Wood 
Steel  Folder  has  been  put 
upon  a  low-cost  quantity- 
production  basis,  it  is 
within  the  reach  of  every 
up-and-coming  news¬ 
paper.  As  it  is  unbreakable 
it  need  not  be  installed  in 
pairs,  one  standing  by  for 
the  other.  Where  but  one 
delivery  is  required,  one 
Wood  Steel  Folder  will  do. 


Single  Wood  Steel  Folder  with  Two  Formers,  etc . $  9,030 

Double  Wood  Steel  Folder  with  Two  Formers,  etc .  13,065 

Single  Wood  Steel  Folder  without  Formers,  etc .  5,640 

f,  o.  6.  Plainfield,  N.  J. 


As  this  unique  folder — there  is  none  other  like  it  may  be  used 
with  any  press,  old  or  new,  it  may  be  worth  your  while  to  purchase 
it  to  replace  the  folders  of  the  presses  you  now  have.  In  any  event, 
it  will  assuredly  be  wise  for  you  to  order  it  embodied  in  the  next 
press,  of  any  make,  which  you  install. 

Its  users  are:  The  I\ew  York  Times,  The  Chicago  Tribune,  The  Philadelphia 
Bulletin,  The  Cincinnati  Tinies-Star,  The  London  Daily  Mail,  The  London  Daily- 
Mirror,  Vlntransigeant,  Paris,  The  Philadelphia  Inquirer,  The  St.  Paul  Dispatch, 

The  Boston  Record. 

Wood  Newspaper  Machinery  Corporation 

MAKERS  OF  FINE  NEWSPAPER  MACHINERY 
Originators  of 

Automatic  Stereotyping  Modern  Fast  Newspaper  Printing  Automatic  IL'eb  Splicing 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 


/i'  Nt'lailiiui  Really  Going  to  Become 
Scientific.'  The  reorganization  of 
the  Federal  Bureau  of  Commerce's 
Marketing  Research  and  Special  Service 
points  that  way.  There  are  to  be  seven 
.sections  in  the  newly  laid-out  division ; 
market  data,  wholesale  trade,  retail 
trade,  consumer  markets,  marketing  ser¬ 
vice,  trade  associations  and  publications. 
Special  topics  to  be  studied  include ; 
marketing  trends,  with  new  and  better 
inde.xes  for  retail  and  wholesale  busi¬ 
ness  ;  consumer  budgets ;  cost  of  dis¬ 
tribution  (a  topic  recently  appropriated 
by  the  Twentieth  Century  Fund) ;  anal¬ 
ysis  of  changes  in  retail  trade  from 
1929  to  1933;  data  on  per  capita  and 
per  user  consumption  of  consumers’ 
gcKxIs.  The  Marketing  Research  and 
Service  Division  is  headed  by  Dr.  W'il- 
ford  L.  White,  of  the  University  of 
Te.xas,  President  of  the  Xational  .-Asso¬ 
ciation  of  Teachers  of  Marketing. 

The  Universities  are  constantly  help¬ 
ing — teachers  of  marketing  and  their 
students,  and  especially  the  teachers  and 
students  in  a  few  intensive  spots,  such  as 
Xew  York  University  School  of  Re¬ 
tailing.  In  the  October  issue  of  the 
X.  Y.  U.  School’s  Journal  of  Retailing 
there  are  summaries  of  two  important 
studies.  "Price  Correlation  of  Wo¬ 
men’s  -Apparel  in  Department  Stores."  by 
Professor  John  W.  Wingate  and  Her¬ 
man  Levinson  (of  Stern  Bros.,  Xew 
York),  describes  the  results  secured  by 
checking  the  charge  accounts  of  50U 
customers  of  one  dei>artment  store  to 
"discover  the  prices  that  the  same  cus¬ 
tomers  pay  for  different  articles  of  wo¬ 
men's  outer  apparel  and  to  determine 
the  practicability  of  coordinating  price 
lines  in  allied  departments" — in  other 
words,  the  beginning  of  a  science  of 
price  ensembling.  The  store  whose  500 
charge  accounts  were  studied  has  about 
30,000  charge  customers,  and  about  one 
third  of  the  total  buy  in  enough  depart¬ 
ments  to  be  useful  in  this  study.  Seven 
relationships  were  studied :  coat  pur¬ 
chases  with  purchases  of  dresses,  hats 
and  shoes;  purchases  of  dresses  with 
purchases  of  hats  and  shoes ;  purchases 
of  hats  with  those  of  shoes;  and  pur¬ 
chases  of  shoes  with  those  of  hosiery. 
Dress  and  hat  departments  showed  the 
best  correlation :  75  per  cent  of  the 
dress  customers  bought  hats  also  in  this 
store,  but  only  30  per  cent  of  the  dress 
customers  were  also  purchasers  of  shoes 
in  the  same  store.  "This  study  indi¬ 
cates  that  even  in  a  well-operated  store 
many  customers  do  not  avail  themselves 
of  the  convenience  of  having  so  many 
lines  of  merchandise  assembled.” 

The  other  important  study  in  this 
issue  of  the  Journal  is  a  "Survey  of 
Personal  Salesmanship  in  Xew  York 
and  St.  Louis.”  by  Dorothy  E.  Thomas, 
head  of  the  Retail  Selling  Department 
of  the  Hadley  \'ocational  School  of  St. 
Louis.  Her  school  got  603  reports  on 
salespeople  in  11  stores  in  St.  Louis; 
and  in  Xew  Y’ork  the  General  Advertis¬ 
ing  Department  of  the  Hearst  Newspa¬ 
pers  got  reports  on  500  salespeople,  and 
students  of  the  X.  Y.  U.  School  of  Re¬ 
tailing  made  50  more.  The  same  form 
for  rating  salesmanship  was  used 
throughout.  More  than  3  out  of  4 
opened  the  sale — that  is  did  not  wait  for 
the  customer  to  express  her  wants  but 
represented  the  store  as  a  hostess  (N''. 
Y.,  75.6  per  cent;  St.  Louis,  80.1  per 
cent).  The  merchandise  approach,  a  re¬ 
mark  abcjut  goods  to  get  attention  and 
interest,  actually  scored  16.5  jier  cent  in 
Xew  York ;  but  only  4  per  cent  in  St. 
Louis.  The  study  was  limited  to  ad¬ 
vertised  gofxls — 98.5  per  cent  of  sales¬ 
persons  in  Xew  York  and  92.9  per  cent 
in  St.  Louis  knew  of  the  advertisement. 

(In  this  same  issue  of  the  Journal 
you  will  probably  want  to  read  “The 
Hecht  Month  Promotiim,”  by  James 
Rotto,  publicity  director  of  the  Hecht 
Company,  Washington,  D.  C.) 

The  enormous  changes  in  big  city 
markets  are  being  analyzed  in  ways  of 
great  value  to  the  retailer— even  when 
the  analysis  is  made  for  some  other 
purpose  than  to  aid  retail  sales.  .\n 


example :  the  Xew  Y'ork  City’s  Hous¬ 
ing  .Yuthority’s  recently  completed  real 
property  inventory  of  the  Borough  of 
the  Bronx  made  in  February,  M.irch 
and  .\pril  of  this  year.  The  family 
population  here  has  increased  from  198.- 
371  in  1920  to  354,088  in  1934,  with 
many  sections  especially  in  the  East 
Bronx  showing  an  increase  of  200  or 
even  400  i)er  cent  in  the  14  years,  com¬ 
pared  with  the  whole-borough  increase 
of  almost  80  per  cent.  More  than  half 
the  families  have  at  least  2  children ; 
and  about  2  families  out  of  7  have  three 
or  more.  Only  one  couple  in  5  is 
childless. 

♦  ♦  * 

) US  IX  ESS 


B  Basis  for  It- 


Imfirorement  Has  a 
■and  that’s  news,  as 
and  since  it  was  said  by  the  United 
States  Chamber  of  Commerce.  So  it 
got  page  1.  column  1.  in  the  Xezv  York 
Times  of  Xoz’.  24.  “Retail  sales  keep 
a  steady  course,  with  such  factors  as 
signs  of  stability  in  retail  prices  favor¬ 
ing  an  increase  in  volume. .. Reasonable 
access  to  the  money  market  for  capital 
funds  is  one  obvious  form  of  encour¬ 
agement  that  would  undoubtedly  have  as 
good  effect  here  as  in  England.  While 
our  new  capital  issues  in  October  to¬ 
taled  $121.0()0.0(X).  with  80  per  cent  for 
account  of  government  agencies,  new- 
capital  subscriptions  in  I-ondon  were 
the  equivalent  of  $129,000,000.  with  76 
per  cent  for  private  enterprise.” 

The  fifth  monthly  Xational  Statistical 
Survey  of  Business  .Attitudes,  conducted 
by  Edward  I-.  Bernays.  public  relations 
counsel,  and  Percival  White,  of  Market 
Research  Corporation  of  .Ymerica,  re- 
p<irts  that  56  per  cent  of  answers  ex¬ 
pected  March,  1935,  to  he  better  l-msi- 
ness  than  October.  1934.  Only  41.4 
per  cent  expected  an  improvement  over 
October  in  next  January ;  and  onlv 
.38.8  per  cent  said  that  November  would 
be  better  than  October. 

For  the  first  two  weeks  of  this  Xo- 
vemlrer  department  store  sales  were  9.8 
per  cent  better  in  dollar  volume  and  9 
per  cent  better  in  unit  transactions  than 
a  year  ago.  So  the  Xational  Retail 
Dry  Goods  .Association  reports  from 
store  figures  in  about  70  cities.  By 
major  areas  the  increases  in  dollar  sales 
were :  West.  20  per  cent ;  South,  16 
per  cent:  Middle  West.  15  per  cent: 
Southwest,  13  per  cent;  West  Coast,  12 
per  cent:  Middle  .Atlantic,  5  tv-r  cent. 
Tn  Xew  F.neland.  a  2  per  cent  drop  from 
last  year.  By  cities  the  percentages  of 
increase  were :  Washington.  21  ;  De¬ 
troit,  20;  Kansas  City.  19;  Dallas,  16; 
Indianapolis.  15:  Chicago  and  Youngs¬ 
town.  each  12:  .San  Francisco  and  Xew 
Y’’ork.  each  7  per  cent :  Cincinnati.  6 
per  cent ;  and  Philadelphia.  5.2  per  cent. 
Tn  Boston  there  was  a  decrease  of  5 
per  cent. 

Tn  the  Xew  A’ork  Metrornditan  area, 
acoording  to  Federal  Reserve  Rank 
figures,  department  store  sales  for  the 
first  two  weeks  of  November  this  year 
were  8.2  per  cent  better  than  a  year 
ago.  Excluding  sales  of  liriuor.  the  gain 
was  5.8  per  cent.  Tn  Xew  York  and 
Brooklyn  the  gain  was  8.8  per  cent  in¬ 
clusive  of  liquor,  and  6.1  p'-r  cent  ex¬ 
cluding  liquor.  Tn  X’orthern  Xew  Jer¬ 
sey.  the  gain  on  all  sales  was  5  per 
cent :  excluding  liquor.  4.4  per  cent. 


nouncement  was  a  full-page  invitation 
to  a  Thanksgiving  party — a  storewide 
feast  of  values. 

.A  considerable  amount  of  Wanamaker 
advertising  points  to  the  Wednesday 
night  opening  in  that  store :  Monday 
pa|)ers  carry  2  advertisements,  50  and 
90  lines,  of  the  brief  announcement 
tyi)e,  with  the  slogan  “Shoi)  and  Play 
Both  Night  and  Day” — all  in  reverse 
lettering  on  dark  tone;  Tuesday  there 
are  three  such  advertisements,  and  in 
addition  a  2  column  by  2(X)  lines  with 
the  head  in  reverse  printing  and  the 
whole  body  of  the  advertisement  de¬ 
voted  to  attractions — supp?r  at  55c,  65c, 
75c.  85c  and  $1,  a  2-way  fashion  show. 
Russian  balalaika  quintette,  knitting 
class,  children’s  art  work  trom  modern 
schools,  the  chimpanzee  Susie’s  fare¬ 
well  ap])earance.  a  lecture  on  etching, 
room  settings  and  table  settings.  No 
illustrations  in  these  advertisements,  but 
the  Wednesday  advertisement  of  the 
Wednesday  opening  is  definitely  picto¬ 
rial  w  ith  5  strip  photos  full  width  of  the 
3  columns  and  totaling  12  inches  out 
of  the  page  depth,  copy — almost  none 
e.xcept  captions  and  slogan. 

CTiri.stmas  and  gift  promotion  every¬ 
where  Saks-34th  Street  has  a  toy  de¬ 
partment  for  the  first  time  since  1926. 
The  Rloomingdale’s  show  is  mechanical 
tableaux  to  illustrate  a  child’s  wonder¬ 
land  of  nursery  and  comic  strip  char¬ 
acters.  Macy’s  Tony  Sarg  Thanksgiv¬ 
ing  parade  will  have  bigger  ballons  than 


stocks  must  be  perfect  and  priced  so  that 
we  mav  carrv  on  with  our  present  policy 
of  DEEP  CUT  PRICES  OX  CHOICE 
WINES  &  TTQUORS.” 

-And  the  lighter  note  is  in  the  new 
series  "The  CosmoiK)litan  Travels  of 
Macy’s,’’  in  which  the  units  are  2  col¬ 
umns  by  17(1  to  200  lines,  the  illustra¬ 
tions  are  Soglow-ish,  and  the  copy  is 
— inimitable  and  unreproducible,  except 
complete  and  by  photography.  Kach 
advertisement  is  headed  "Taster”;  then 
the  title  of  the  drink  described  and  dis¬ 
covered  in  the  travels  of  Macy’s  exjjert 
taster,  and  then  a  list  of  brands  and 
prices.  Some  of  the  topics  are ;  -A  wee 
drap  o’  Scots:  Discovery  in  Bergerac; 
Applejack  Time  in  Normandie.  .\s 
this  institutional  campaign  started, 
Macy’s  oi)ened  in  adjoining  space  on 
Seventh  avenue,  doubling  its  space  for 
the  sale  of  liquors — a  mere  stop-gap,  for 
after  Christmas  the  liquor  department 
will  be  remodeled  into  an  elaborate 
store. 

*  *  * 

Cl'STO.MERS  Manaae  My  Busi¬ 
ness” — That’s  the  title  of  an 
article  in  the  November  issue  of  Na¬ 
tion’s  Business  by  S.  Klein  "On  the 
S(|uare.”  He  has  a  capacity  business 
without  advertising — so  doesn’t  adver¬ 
tise.  Thought  he’d  increase  space  and 
then  could  advertise,  but  capacity 
crowds  came  immediately.  Building 
big  enough  to  need  advertising  seems 
uneconomical.  His  expansions  come 


ever — one  of  thern  g^  on  a  ^cw  Yorker  only  when  the  demand  is  already  felt 
1-.^  I  I  T  I  I  -I  100,(XX)  women  come  in.  A 


^  I.EXANDER  H.4MILTOX 


IX- 

STITUTE  Sales  Up  31.4  Per 
Cent  for  Quarter  comj>ared  with  last 
year,  said  Bernard  Lichtenberg  to  the 
.Association  of  Xational  .Advertisers,  and 
called  it  “a  barometer,  since  business 
employes  do  not  sign  up  for  a  year’s 
instalments  on  a  commercial  course  un¬ 
less  fairlv  sure  of  their  jolrs.”  A  sur¬ 
vey  of  20  large  manufacturers.  repf)rted 
to  the  same  Association,  showed  6  to  50 
per  cent  trade  improvement  in  the  last 
vear. 


^EASOXAL  Promotions  and 


"Open¬ 
ings”:  I.ate  opening  is  a  part  of 
holiday  trade.  Bloomingdale’s  has  now- 
joined  the  Thursdav-night-open  group 
(Macy’s,  Gimbcls,  Saks),  and  the  an- 


cover  last  week!  Conev  Island  rides 
at  Macy's  and  Hearn’s.  .At  .Altman’s 
a  Buffano  marionette  show. 

Yariations  on  “Do  A’our  Christmas 
Shopping  Early.”  are:  Macy’s  7-column 
advertisement  “feel  that  cosmic  urge” 
with  a  list  of  “I.ast  Calls!”  or  latest 
mailing  dates  for  a  column-long  series 
of  foreign  addresses  from  Aden  to  Vir¬ 
gin  Islands  and  A’ligoslavia ;  and  in 
Portland.  Oregon.  Olds.  Wortman  S- 
King  said  "Hide  it  aw-av  till  Oiristmas.” 

.A  striking  combination  of  decorative 
and  utilitarian  is  Stern  Brothers  murals 
of  reindeer  with  ribbon  festoons  in  holi¬ 
day  colors.  They  are  painted  above 
the  elevator  entrance,  and  the  ribbons 
are  inscribed  with  the  locations  of  main 
gift  attractions. 

*  *  * 

^EA.^OX.-I L,  Too,  Are  the  I'acation 
^  .fhops  XoTO  Ohening.  Rest  &  Co., 
reopen  the  I.ittle  Shop  for  Cruise  and 
Southland  Fashions.  Sterns,  Macy’s 
and  Bloomingdale’s  all  have  Southern 
Wear  shops — their  openings  have  been 
early  this  year.  .Altman’s  has  a  North 
and  South  combination  in  the  winter 
vacation  and  winter  holiday  shop  in¬ 
cluding  men’s  wear.  W.  &  J.  Sloane 

opened  their  Gift  Shop  on  the  26th... 
“For  the  convenience  of  Christmas  gift 
shoppers”  Ovington’s  opens  a  new-  shop 
at  664  Fifth  Avenue  (52nd  St.).  “It’s 
an  exact  counteri>art  of  our  famous 
shop  at  Fifth  .Avenue  and  39th  Street.” 

*  *  * 

Liquor  Advertsing  Is  Heavier — 
and  Lighter.  The  extra  volume 
comes  from  holiday  promotion.  Thanks¬ 
giving  Day  as  well  as  the  later  holidays. 
A  John  David  full  page  w-as  headed 
“The  Traditional  .American  Homes 
again  serve  wines  and  liquors  in  modera¬ 
tion,”  commented  on  the  full  year  of 
repeal,  said  prices  "are  subject  to  revi¬ 
sion  to  meet  daily  fluctuations  now  so 
prevalent  in  this  city — COMP.-\RE!” — 
and  priced  and  pictured  nine  famous 
brands.  This  was  the  Thursday  before 
Thanksgiving.  The  same  day  another 
full  page  advertisement  was  headed 
"HE.ARXS  Mightv  Ruving  Power  Now 
Brings  You  A  MILLION  DOLLAR 
LIQUOR  EVENT!”  A  small  part  of 
the  page  was  about  holiday  baskets  and 
dry  goods — a  phrase  that  now  has  a 
meaning  again  on  a  page  with  liquors. 
Nearly  70  wines  and  liquors  were  listed 
and  priced  on  the  page.  Much  hurrv 
up.  “Don’t  wait.  These  fine  stocks  w  ill 
be  depleted  fast.  If  you  cannot  come 
in — 25  trained  telephone  operators  are 
w-aiting  for  vour  order !”..  .And  on  the 
same  day  Xussltaum’s  ran  a  consumer 
advertisement.  5  cf)lumns  hv  224  and  a 
2  column  by  90  lines  alongside:  “Notice 
to  the  wine  and  liquor  trade.  Wanted 
$200,000.00  worth  of  merchandise. .  ..All 


good  year’s  sales  is  3,000,000  dresses. 
1.5(K),()00  coats  and  750,*X)0  tailored 
suits — note  the  ratio.  His  own  explana¬ 
tion  of  his  success:  experience  as  a 
manufacturer,  cutter,  pattern  grader, 
designer,  w-holesaler  and  salesman; 
until  1920  when  business  got  to  $4,- 
000,000,  he  personally  did  all  buying; 
has  no  salespeople;  never  tries  to  dis¬ 
suade  a  woman  who  has  changed  her 
mind;  turns  stock  twice  a  month  and 
marks  down  till  it  sells — but  85%  is 
sold  without  markdown,  because  markup 
averages  only  10  per  cent  and  costs 
only  7  per  cent;  is  sole  owner;  rents 
side  street  frontage  to  small  shops  and 
reduces  tax  payments ;  and  all  sales  art 
tabulated  daily  to  guide  purchasing 

.  .  10  per  cent  markup  is  the  newly 
announced  price  policy  of  Littman’s 
Fifth  Avenue  Corp.,  women’s  wear. 

*  *  ♦ 

A  EEll'  Indicative  Figures.  For  tht 
quarter  ending  October  31st  sales 
of  Oppenheim,  Collins  &  Co.  were  3.6% 
more  than  in  the  same  quarter  of  1933. 

.  .  .  The  renewal  for  21  years  of  the 
Lord  &  Taylor  lease  expiring  in  Janu¬ 
ary,  1935,  makes  it  unnecessary  to  hold 
a  surplus  kept  for  possible  relocation, 
so  that  an  extra  dividend  of  $50  a  share 
has  been  voted.  Most  of  the  payment 
goes  to  .Associated  Dry  Goods,  the 
owner  more  than  87%  of  the  common 
stock.  .  .  .  The  May  Department  Stores 
are  estimated  to  be  earning  about  120% 
above  the  requirements  of  the  regular 
$1.60  per  share . The  J.  J.  New¬ 

berry  Co.,  will  retire  Dec.  31  $1,000.- 
0(X)  worth  of  its  10  year  5}4’s  of  1940. 


NORWAY 

The  net  paid  circulation  of  the  morninK  and 
eveninit  editions  of  ,\ftf,.s-postf.n  of  Oslo. 
Norway,  is  I47,04.t.  This  is  more  than  T.SCJ 
greater  than  that  of  any  other  XorweRian 
daily. 

.\ftenposten  carries  over  .SO'-;  more  edi¬ 
torial  matter  and  more  than  22S'’',  more 
advertisinK  than  its  nearest  comiietitor. 

.Mthoush  Aftenposten  was  founded  75 
years  atto,  it  is  Oslo’s  modern  newspaper. 

l.ow  advertisinc  rates  combine  with  its  large 
circulation  to  make  .Aftenposten  the  most 
effective  and  economical  medium  for  new-s- 
paper  advertisins  in  Norway. 
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Why  Increase  the  Price 


of  Newsprint  ? 


To  Our  Newsprint  Contract  Customers: 

We  think  you  will  be  interested  in  the  following  facts: — 

We  are  now  making  newsprint  out  of  wood  cut  a  year  ago.  The  cutting  of  that  wood  was  let 
out  by  contract.  We  have  checked  the  actual  figures  of  the  contractors  in  one  of  our  districts — the 
lower  Gatineau.  The  average  wage  paid  to  all  men,  skilled  and  unskilled,  on  our  operations  in  the 
last  half  of  last  year  was  well  under  $1.00  a  day  and  board.  These  wages  were  paid,  not  to  migratory 
labor,  but  to  local  residents,  many  of  them  heads  of  families.  They  were  in  line  with  the  prevailing 
wage  level  for  woods  work.  The  contractors’  records  disclose  such  cases  as  these: 

James  G - ,  Joseph  Farm,  P.  Q.,  age  35,  married,  7  children,  worked  25  days — received 

$16.35  and  board. 

Leo  D - ,  Laureat,  P.  Q.,  age  28,  married,  5  children,  worked  28  days — received  $14.54 

and  board. 

John  G - ,  Mossines,  P.  Q.,  age  32,  married,  5  children,  worked  82  days — received 

$47.31  and  board. 

Under  orders  of  the  Quebec  Government,  we  and  other  companies  have  recently  agreed  to 
supplement  the  payments  to  all  able  bodied  men  bringing  their  pay  up  to  $1.00  a  day  and  board. 

On  this  winter’s  operations,  our  contractors^are  bound  to  pay  a  minimum  of  $30.00  a  month 
and  board. 

Are  these  low  wages  really  due  to  the  low  price  of  newsprint,  or  do  they  reflect  the  operation 
of  inefficient  mills,  or  could  the  manufacturer  well  have  given  the  worker  in  the  woods  a  larger 
proportion  of  the  publisher’s  dollar? 

Let  the  following  facts  answer  these  questions: 

Our  three  Canadian  mills — Three  Rivers,  Gatineau  and  Dalhousie — constitute  the  most  modern 
group  of  newsprint  mills  in  the  world.  The  first  machine  at  Three  Rivers  came  into  operation  on 
May  10,  1922,  and  the  last  machine  at  Dalhousie  on  January  12,  1931.  The  mills  have  an  average 
age  of  about  7  years. 

We  know  what  these  mills  cost  because  we  built  them  ourselves.  The  cost  was  paid  in  cash — 
$65,203,000.  Add  to  this  the  cost  of  the  8,778,702  acres  of  timber  licenses  back  of  them,  and  the 
working  capital  used  in  them,  and  deduct  depletion  on  the  timber  holdings,  and  our  total  investment 


in  the  three  properties  amounted,  as  of  July,  1934,  to .  $89,552,000 

Depreciation  reserves  up  to  the  same  date  amounted  to .  12,105,000 

leaving  a  net  investment  of .  $77,447,000 


Our  earnings  on  this  investment,  before  charging  any  interest  at  all  on  the  investment,  before 
even  interest  on  the  bank  loans,  were  less  than  nothing.  Here  are  the  figures: 

9  Months  to 
Year  1933  Sept.  30,  1934 


Net  before  interest,  depletion  or  depreciation .  $1,096,219  $  593,817 

Less  Depreciation .  1,137,346  804,826 

Depletion .  376,840  289,361 

Total  Deductions .  $1,514,186  $1,094,187 

NET  LOSS  before  Interest .  $  417.967  $  500,370 


These  mills  during  the  first  nine  months  of  1934  ran  at  81.5%  of  their  Newsprint  Service  Bureau 
rated  capacity. 

Not  only  have  woods  labor  costs  increased,  but  since  the  1934  price  of  newsprint  was  fixed, 
mill  wages  have  been  increased  by  30.95%.  Fuel,  materials  and  supplies  have  also  increased  in  cost. 

The  foregoing  information  will  supplement  our  letter  of  November  I6th,  outlining  the  necessity 
for  a  moderate  increase  in  newsprint  prices. 

INTERNATIONAL  PAPER  COMPANY 

NEW  YORK  CITY  J.  L.  FEARING,  Vice-President 

November  30,  1934 
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1934 


Advertim 


(Editor  &  Publil,  E 


Will  present  significant  facts  and  figures  tljir 
for  1935  together  with  many  of  the  n45p< 


The  Power  of  Newspaper  Advertising  will  be  told  through  a  score 
and  more  of  brilliantly  reported  national  newspaper  advertising  success 
stories.  These  features  definitely  and  conclusively  prove  the  power  of 
newspaper  advertising  most  economically  to  market  and  merchandise 
goods  and  services. 

Following  are  some  of  the  stories  that  will  appear  in  this  Service 
Number. 

WARNER  BROS., 

Used  Newspaper  Advertising  for  Foundation 
of  Success 

KAYSER’S, 

95%  For  Newspapers 

GENERAL  FOODS, 

An  Advertising  Thrill 

LOOSE-WILES, 

Newspapers  Combat  Seasonal  Slump 

SOCONY-VACUUM, 

Spends  Half  in  Newspaper  Press 

REGAL, 

Success  Due  Exclusively  to  Newspaper 

NATIONAL  DISTILLERS, 

Newspaper  Linage  Will  Increase  in  1935 


AMERICAN  CRANBERRY  EXCHANGE, 

27'Year  Record  Shows  Faith  in  Newspaper 

VIVAUDOU, 

Doubled  Sales  Through  Newspapers 


Many  other  Authoritue 

THE  POWER  OF  NEIS 


Published  December  15th 
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tijng  Success  Number”— 1935 

bli]  r,  December  15th)  . 

tl|  indicate  promotion  activities  in  newspapers 
mpaper  advertising  success  stories  of  1934 


Newspaper  Advertising  success  stories  will  be  the  backbone  of  the 
December  15th  edition  of  the  EDITOR  &  PUBLISHER. 

More  than  a  score  of  large  national  advertisers  have  told  EDITOR 
&  PUBLISHER  the  intimate  facts  regarding  the  success  they  have  been 
able  to  achieve  through  the  use  of  newspaper  advertising — agencies 
names  are  given — the  campaigns  have  been  outlined  in  detail — all  of 
these  stories  will  be  available  for  publication  in  the  columns  of  your 
paper  without  any  expense  to  you  whatsoever — and  with  or  without 
credit  to  EDITOR  &  PUBLISHER — undoubtedly  this  is  the  finest 
presentation  of  newspaper  advertising  successes  ever  printed. 

As  a  by-product  of  this  effort  your  salesmen  in  the  national  and 
local  fields  will  be  given  some  ammunition  that  will  turn  the  most 
listless  advertising  solicitor  into  a  regular  newspaper  advertising 
evangelist. 

And  third,  this  edition  with  the  success  stories  and  a  round-up  of 
the  newspaper  advertising  achievements  of  the  year — as  well  as  a  fore¬ 
cast  of  the  outlook  for  1935 — wdll  be  sent  to  everyone  in  the  national 
field  who  is  believed  to  have  any  influence  whatsoever  in  the  placing 
of  advertising. 

There  is  no  doubt  whatsoever  but  w'hat  this  effort  will  make  these 
national  advertisers  and  agents  newspaper  conscious — inspiriting  many 
of  them  no  doubt  to  allocate  to  new'spaper  advertising  in  the  year  1935 
a  larger  percentage  of  their  advertising  budgets  than  ever  before. 


We’re  doing  our  best  to  instill  some  faith  and  some  confidence  and 
some  courage  in  the  minds  of  national  advertisers  and  agents  w’ho 
must  exercise  real  leadership  in  the  re-establishment  of  industry. 


Articles  Reaffirming 


:iSPAPER  ADVERTISING 


Forms  Close  December  12th 
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Editor  &  Publisher  for  December  1,  1934 


E  D  I 


TAXATION  TO  DESTROY 


URGENT  reasons  exist  for  sharp  publishers’ 
notice  of  the  brilliant  argument  presented  to 
the  U.  S.  'D’istrict  Court  in  Louisiana  last 
week  by  nine  newspaper  publishers  fighting  the 
Senator  Huey  Long  2  per  cent  license  tax  on  the 
advertising  of  the  metropolitan  newspapers  of  the 
state  that  have  challenged  his  brazen  dictatorship. 

This  spite  legislation  is  now  a  local  issue.  Taxa¬ 
tion  of  advertising,  for  revenue  purposes,  may  de¬ 
velop  into  a  national  issue.  In  quest  of  funds  to 
meet  the  extraordinary  federal  budget  the  forth¬ 
coming  Congress  will  be  disposed  to  pounce  down 
on  any  interstate  activity.  Editor  &  Publisher  is 
reliably  informed  that  an  advertising  tax  has  already 
been  discussed  at  Washington,  although  there  is  no 
indication  that  any  administration  leader  has  sup¬ 
ported  the  idea,  and  it  is  not  believed  to  have  reached 
the  White  House. 

For  many  years,  and  on  various  occasions,  the 
question  has  been  debated  whether  economic  re¬ 
straint,  such  as  special  taxation  of  advertising,  which 
is  the  chief  source  of  newspaper  revenue,  constitutes 
a  violation  of  the  free  press  guarantee.  The  affirma¬ 
tive  answer  the  Louisiana  publishers,  through  coun¬ 
sel,  offer  in  that  familiar  controversy  is  the  ablest 
and  most  convincing  exposition  of  the  case  that  has 
come  to  our  notice. 

It  should  be  understood  that  the  Louisiana  legis¬ 
lature,  strictly  dominated  by  Long,  levied  a  2  per 
cent  “license  tax”  for  the  “privilege”  of  engaging 
in  the  newspaper,  magazine,  periodical  or  other 
printed  advertising  business,  all  newspapers  publish¬ 
ing  fewer  than  20,000  copies  per  week  to  be  exempt. 
As  only  13  of  Louisiana’s  163  publications  have  cir¬ 
culations  in  excess  of  20,000  copies  per  week,  the 
act  is  naturally  declared  discriminatory,  violating 
the  license  tax  requirements  of  the  State  constitu¬ 
tion  and  also  the  equal  protection  clause  of  the  14th 
amendment  of  the  F'ederal  constitution. 

But  the  broader  ground  is  taken  that  the  act, 
being  a  piece  of  Long’s  spite  legislation  directed  at 
newspapers  that  have  resisted  his  attempt  to  set  up 
a  virtual  dictatorship  over  Louisiana,  violates  both 
the  state  and  federal  constitutions,  in  that  it  seeks 
to  exert  a  power  to  destroy  the  free  press  by  taxing 
its  principal  source  of  revenue. 

Two  remarkable  quotations  from  Senator  Long’s 
public  utterances  in  reference  to  the  2  per  cent  ad¬ 
vertising  tax  are  offered  in  proof  of  the  claim  that 
the  tax  was  levied  on  the  larger  newspapers  in 
reprisal  for  political  opposition. 


“The  lying  newspapers  are  continuing  a  vicious  cam¬ 
paign  against  giving  the  people  a  free  right  to  vote. 
We  managed  to  take  care  of  that  element  here  last 
week.  A  tax  of  2  per  cent  of  what  newspapers  take  in 
was  placed  on  them.  That  will  help  their  lying  some. 
...  It  is  a  system  of  these  big  Louisiana  newspapers 
to  tell  a  lie  every  time  they  make  a  dollar.  This  tax 
should  be  called  a  tax  on  lying,  2  cents  per  lie.*' 

In  a  public  speech  the  Senator  said: 


“There  was  only  one  newspaper  in  the  State  that  had 
not  joined  up  with  the  gang  opposing  me  and  that  was 
the  Lake  Charles  American  Press.  Well,  we  tried  to  find 
a  way  to  exempt  the  Lake  Charles  American-Press  from 
the  advertising  tax,  but  we  did  nut  think  we  could  do 
it.  but  we  would  have  done  it  if  we  could.” 


RIAL 


They  helped  everyone  his  neighbor;  and 
everyone  said  to  his  brother.  Be  of  good 
courage. — Isaiah,  XLI;  6. 


tax  methods  were  resorted  to  for  the  purpose  of 
intimidating  and  restraining  printers,  and  it  was  not 
until  1883  that  the  “advertisement  duty”  was  reduced. 
.Advertisements  were  not  wholly  free  of  special 
taxation  in  England  until  the  reign  of  Queen  Vic¬ 
toria. 

Senator  Long,  therefore,  went  back  to  the  dark 
beginnings  of  the  “struggle  for  freedom  of  knowl¬ 
edge”  to  dig  up  a  weapon  that  luthless  monarchs 
swung  over  editorial  heads  ceiPuries  ago. 

The  Louisiana  publishers’  brief  in  conclusion  de¬ 
clares  that  the  Long  act,  providing  for  a  tax  on 
advertising  published  in  only  a  few  newspapers  of 
the  state,  is  “in  fact  a  statute  in  tcrrorem,  violative 
of  the  freedom  of  the  press  provisions  in  both  fed¬ 
eral  and  state  constitutions,  and  punitive  in  purpose. 
It  is  nothing  more  or  less  than  a  restraint  on  the 
business  of  publishing  newspapers  in  the  state.” 

Every  newspaperman  in  .America,  jealous  of  the 
right  of  free  press,  will  watch  for  the  decision  of 
the  court  in  this  case.  The  nine  Louisiana  publishers 
who  have  brought  the  action  deserve  the  highest 
commendation  for  their  forthright,  spirited  defense 
of  the  principle. 

The  suit  must  be  carried  to  the  highest  tribunal, 
if  need  be. 

Much  is  at  stake  in  Louisiana  and  perhaps  through¬ 
out  the  nation. 


L'rcedom  of  speech  and  of  the  press  is  de¬ 
clared  in  backward  China,  bid  Izvo-thirds  of  the 
alleged  civilized  world  continues  to  blunder  along 
under  censorship  in  some  form. 


SENSIBLE  SOLUTION 


The  publishers’  brief  defines  Freedom  of  Press 
as  “the  right  of  the  people  to  have  a  press  free  of 
restraint,  or  threat  of  restraint,  affecting  the  per¬ 
formance  of  its  function  of  gathering  and  dissem¬ 
inating  information.  .  .  .  The  function  of  a  daily 
newspaper  is  to  gather  and  disseminate  information 
in  the  form  of  news,  comment,  and  advertising.  A 
statute  which  imposes,  or  tends  to  impose,  any  re¬ 
straint  on  the  press  in  the  performance  of  that  func¬ 
tion,  abridges  the  freedom  of  the  press.” 

The  U.  S.  Supreme  Court  decision  in  the  Minne¬ 
sota  “gag  law”  case  is  used  as  a  background  for 
the  argument  on  freedom  of  press  and  the  brief  says 
a  tax  on  advertising  “is  nothing  more  or  less  than 
a  tax  on  newspaper  publishing”  and  demonstrates 
that  the  Louisiana  legislature  .leliberately  used  its 
power  to  achieve  a  censorship. 

It  is  brought  out,  for  the  first  time  in  our  read¬ 
ing,  that  censorship  by  process  of  a  stamp  duty  on 
newspapers  and  “advertisements,”  avowedly  for  the 
purpose  of  restraining  free  expression,  dates  back 
to  the  reign  of  Queen  Anne.  After  printers  of  truth 
had  been  tortured  through  Star  Chamber  proceed¬ 
ings  in  the  reigns  of  Elizabeth,  the  Stuarts, 
(ieorge  HI  and  Anne,  license  and  advertisement 


IV e  know’  iL'hat  to  expect  if  and  when  Huey 
Long  realizes  his  ambition,  for  last  week  he 
ordered  the  college  paper  Reveille,  of  the  Louis¬ 
iana  State  University,  suppressed  if  a  piece  of 
lese  majesty  was  not  deleted.  It  was. 


THANKS 

Give  thanks  for  blessings  in  the  ending  year, 
both  material  and  spiritual.  The  economic 
gloom  is  lifting.  There  are  fewer  unem¬ 
ployed.  Nearly  all  departments  of  industry  and  trade 
report  improvement.  As  Editor  &  Publisher  this 
week  indicates,  the  nation  is  about  to  enter  the 
Christmas  holiday  season  with  more  zest  and  buying 
power  than  during  the  depression,  with  newspapers 
sharing  in  increased  shopping  linage  of  from  10  to 
30  per  cent.  Our  reports  from  the  field  reveal  gen¬ 
eral  optimism  as  to  the  future,  and  as  we  approach 
the  seasonal  threshold  the  new  year  seems  to  prom¬ 
ise  a  degree  of  plenty  and  happiness  not  known  since 
the  woeful  crash  of  just  59  months  ago. 

But,  in  the  true  spirit  of  the  season,  we  are  thank¬ 
ful  for  incorporeal  benefactions  which  far  transcend 
in  worth  any  material  progress.  .A  new  social 
vision  seems  to  have  been  caught  by  the  American 
people.  Man  has  discovered  that  he  is,  and  must 
be,  his  brother’s  keeper.  Adversity  startled  us  into 
serious  thinking,  studying  the  social  and  economic 
problem,  not  because  of  abstract  interest,  but  rather 
because  these  matters  concretely  bear  bn  individual 
life  and  opportunity.  Pursuit  of  truth  is  a  high 
spiritual  quality  in  any  nation,  and  the  .American 
people  unquestionably  have  done  more  earnest  read¬ 
ing  in  the  present  year  than  during  a  dozen  years 
of  the  delirious  post-war  era.  .Although  beset  by 
vixations  and  doubts  on  every  side,  with  poverty 
still  continuing  to  ravage  a  country  abounding  in 
natural  wealth  and  unparalleled  opportunity,  there 
is.  and  can  be,  no  reasonable  doubt  of  the  ultimate 
outcome.  .An  informed,  conscientious,  willing  and 
able  people  will  not  long  be  denied.  As  a  nation 
we  have  not  compromised  the  democratic  principle. 
Cooperation  is  the  watch-word  of  the  marching 
legions  of  progress.  We  have  not  been  heartless, 
thoughtless  of  those  who  most  need  the  -benefits  of 
organized  society.  Despite  the  provocation,  millions 
of  sufferers  have  not  resorted  to  futile  violence. 

Give  thanks  for  the  recovery  of  moral  sense  in 
.America.  Be  grateful  for  the  le-.v  and  wiser,  safer, 
truer  appraisal  of  human  values.  Look  confidently 
to  a  better  day  than  we  have  ever  known. 


Nine  months  passed  between  the  President’s 
signature  of  the  Daily  Newspaper  Code  and 
the  proposal  of  a  working  agreement  under 
which  boys  could  be  employed  in  newspaper  distribu¬ 
tion  without  violation  of  the  code  or  of  the  National 
Industrial  Recovery  .Act.  They  were  nine  months 
well  spent,  judged  by  the  regulations  which  the 
Daily  Newspaper  Code  .Authority  has  just  submitted 
to  its  membership.  Editor  &  Publisher  seconds 
the  Code  .Authority’s  recommendation  that  these  reg¬ 
ulations  be  accepted  and  made  a  part  of  the  Daily 
Newspaper  Code. 

Most  newspaper  executives  no  longer  hold  that 
their  employment  of  boys  is  entirely  a  private  matter. 
Enlightened  newspapers  long  ago  realized  that  unless 
their  boys  were  carefully  selected  for  character,  apart 
from  selling  ability,  and  guarded  from  truancy  and 
evil  associations,  an  indignant  public  could  soon  be 
organized  by  reform  groups  to  bar  juvenile  employ¬ 
ment  entirely.  These  newspapers,  notably  the  Phil¬ 
adelphia  Bulletin  and  Louisznlle  Courier-Journal  and 
Times,  have  fought  in  their  own  ranks  for  unim¬ 
peachable  employment  conditions  for  children.  They 
have  fought  others  who  wanted  the  same  end,  but 
w'ould  have  reached  it  by  methods  ruinous  to  news¬ 
paper  structures.  The  new  regulations  are  evidence 
that  they  have  won  their  point,  making  no  conces¬ 
sions  that  can  harm  any  newspaper,  and  winning 
several  that  will  prove  of  inestimable  value  in  fight¬ 
ing  off  future  reform  campaigns. 

For  most  newspapers,  the  new  code  section  means 
little  change  in  personnel  or  practice,  and  few  boys 
will  be  adversely  affected. 

The  elimination  of  girls  will  be  welcomed  by  big 
city  circulation  managers. 


Such  things  cannot  be,  of  course,  but  any  man 
leho  covered  the  Insull  case  could  have  accu¬ 
rately  forecast  the  acquittal  verdict  xveeks  ago, 
basing  judgment  on  unfailing  human  reactions 
among  jurymen. 


Charles  Raymond  Macauley’s  death  ends  a 
cartoon  career  that  was  at  times  brilliant  and 
was  consistently  high-minded.  His  cartoon  de¬ 
picting  the  power  of  the  press,  made  for  Editor 
&  Publisher  in  1927,  rates  as  a  classic. 


I 


LOCAL  ADVERTISER  WARS 

Before  us  as  we  write  lie  four  display  adver¬ 
tisements  published  in  a  New  Jersey  news¬ 
paper  of  recent  dates.  They  represent  a  war 
between  two  local  furniture  stores. 

The  first  advertiser  offered  a  bedroom  suite  for 
$49,  illustrating  the  bed,  dresser,  chest  and  vanity. 

Next  day  the  second  advertiser  published  an  illus¬ 
tration  of  furniture  cracking  up  under  the  weight 
of  a  normal  sized  woman,  with  the  line:  “This  is 
what  happens  to  the  so-called  bargains’  sold  for 
$49.” 

Then  the  first  advertiser  offered  a  mattress,  “50% 
cotton  and  50%  kapok”  for  $0.95,  and  the  rival 
down  the  street  followed  with  a  picture  of  a  filthy 
old  man  sorting  old  clothes  on  a  dump,  with  the 
line,  “Do  you  know  what's  inside  of  a  $6.95  (or 
50-50)  cheap  mattress?  If  you  don’t,  ask  Tony,  the 
ragman.” 

So  goes  this  little  private  battle  in  trade.  In  our 
opinion,  the  chief  victim  is  newspaper  advertising. 
It  is  difficult  to  regulate  such  advertisers,  but  a  pub¬ 
lisher  owes  it  to  his  newspaper  to  do  so.  It  is 
either  true  or  false  that  the  mattress  in  question  is 
“50%  cotton  and  50%  kapok,”  and  not  old  rags 
from  a  dump.  The  furniture  representations  are 
misleading  or  honest.  It  is  possible  to  determine 
truth  in  advertising.  And  when  claims  are  chal¬ 
lenged  it  is  the  duty  of  the  publisher  to  come  to  an 
understanding  with  his  advertisers.  All  advertising 
is  brought  into  question  by  such  methods. 


PURELY  PERSONAL 


FJ.  BUR'D',  publisher,  I'aiicout’er 
•  ( B.  C. )  Prmnnce,  visited  Portland, 
Ore..  Nov.  21-23  to  attend  the  Oregon 
reunion  of  Scottish  Rite  Freemasonry. 
He  is  a  33d  degree  Mason  and  sovereign 
grand  inspector  general  in  British  Col¬ 
umbia. 

C.  A.  Storke.  founder  of  the  Santa 
Barbara  (Cal.)  Press,  and  the  Los  An¬ 
geles  Herald,  observed  his  87th  birthday 
anniversary  at  his  home  in  Santa  Bar¬ 
bara  Nov.  19. 

James  A.  Langton.  acting-editor  of 
the  Salt  Lake  City  Deseret  Sews,  has 
returned  to  his  desk  following  an  attack 
of  influenza. 

Col.  Roy  Bourne,  editor.  Salt  Lake 
Telegram,  addressed  the  I'tah  Sales 
Managers’  Association  recently  on  "So¬ 
cial  Obligations  of  a  Newspaper.’’ 

Lowell  L.  Leake,  editor,  Voungstozen 
(O.)  Telegram,  addressed  the  Youngs¬ 
town  Torch  club  Nov.  20  on  the  sub¬ 
ject,  "Are  Speech  and  Press  Free?’’ 

Jonathan  Daniels,  editor,  Raleigh  (N. 
C.)  AVtt’J  Cr  Obsen'er,  was  the  prin¬ 
cipal  speaker  at  the  monthly  meeting  of 
the  Schoolmasters’  Club,  in  session  at 
High  Point,  N.  C.,  last  week. 

Carl  Goerch,  editor,  Raleigh  (N.  C.) 
State,  addressed  the  Winston-Salem,  N. 
C.,  Junior  Chamber  of  Commerce,  last 
week. 

W.  Y.  Morgan,  editor  of  the  North¬ 
ern  Neck  Nezos,  published  at  Warsaw, 
Westmoreland  County,  Va.,  celebrated 
his  69th  birthday  Nov.  21.  He  has 
seen  55  years  of  newspaper  work  and 
promised  to  retire  from  active  work  in 
the  weekly  field  in  1954. 

Major  E.  W.  Opie,  managing  editor 
of  the  Leader  Papers,  Staunton,  Va., 
and  Miss  Mary  Opie  and  Lindsay  Opie, 
son  and  daughter  of  General  H.  L. 
Opie,  president  of  the  Leader  Publish¬ 
ing  Company,  attended  the  Army- Navy 
game  in  Philadelphia  this  week. 

Antonio  De  Jaumbelz,  president  of  the 
.Associated  Press  of  Mexico,  and  pub¬ 
lisher  of  El  Siglo  de  Torreon,  Torreon, 
Coajuila,  Mcx.,  was  in  Los  Angeles  last 
week  on  a  world  tour. 

Malcolm  W.  Bingay,  editorial  direc¬ 
tor  of  the  Detroit  Pree  Press,  spoke  on 
“Our  National  Outlook”  at  a  luncheon 
meeting  of  the  Detroit  Optimist  club 
Nov. 

Edgar  Wolfe,  publisher,  Columbus 
Ohio  State  Journal,  laid  the  corner¬ 
stone  of  the  new  east  wing  of  the  Col¬ 
umbus  City  Hall  last  week.  State  and 
city  officials  and  representatives  of  civic 
organizations  took  part  in  the  cere¬ 
monies. 

Don  V’anderVV^erp,  editor  and  pub¬ 
lisher,  Fremont  (\Iich.)  Times-lndi- 
cator,  who  has  served  in  the  Michigan 
House  of  Representatives,  will  take  his 
seat  in  the  State  Senate,  Jan.  1,  having 
been  elected  Nov.  6. 

Edward  J.  Stackpole,  Sr.,  president 
and  editor-in-chief,  Harrisburg  (Pa.) 
Telegraph  Newspapers,  spoke  on  the 
early  days  of  newspapering  in  Harris¬ 
burg  at  the  recent  meeting  of  the  Dau¬ 
phin  County  Historical  Society. 

George  H.  Armistead,  Sr.,  editor 
Nashville  (Tenn.)  Banner,  addressed 
the  Nashville  Exchange  Club  on  ‘‘The 
South  of  Today  and  Tomorrow',”  Nov. 
21. 

Vance  C.  McCormick,  owner  and  pub¬ 
lisher,  Harrisburg  (Pa.)  Ez’ening  Nezvs 
and  Patriot,  took  an  active  part  in  the 
recent  fund  campaign  of  the  Harrisburg 
Welfare  Federation.  Mr.  McCormick 
is  president  of  the  Associated  Aid  So- 
cities,  an  important  branch  of  the  Fed¬ 
eration. 

Will  T.  Beck,  editor  and  manager, 
Holton  (Kan.)  Recorder,  has  been  ap¬ 
pointed  to  the  Kansas  state  board  of 
administration,  succeeding  the  late  Seth 
Wells,  editor  of  the  Erie  (Kan.) 
Record. 

IN  THE  BUSINESS  OFFICE 

WJ.  FOSTER,  advertising  man- 
•  ager,  Marshall  (Mich.)  Eve- 
>*>iig  Chronicle,  attended  the  Michigan 


MINNESOTANS  HONOR  THE  COUGHUNS 


John  P.  Coughlin 

IF"  you  inquire  for  Mr.  Coughlin  at 
any  meeting  of  the  Minnesota  Edi¬ 
torial  Association,  they’ll  ask  you  if  you 
mean  John  P.  Coughlin,  fifty-seventh 
president  of  the  organization,  or  Daniel 
Martin  Coughlin,  sixty-sixth  president. 

John  P.,  publisher  of  the  Jl'aseca 
(Minn.)  Herald,  served  his  term  at  the 
head  of  the  state  group  in  1923,  his  son, 
Daniel  Martin,  editor  of  the  same 
paper,  following  in  his  footsteps  in  1932. 

It  was  the  second  time  in  the  long  his¬ 
tory  of  the  organization  that  a  son  fol¬ 
lowed  a  father  as  president. 

Mr.  Coughlin,  the  father,  is  one  of  the 
pioneer  newspapermen  of  Minnesota. 
He  was  presented  a  pla(|ue  in  recogni¬ 
tion  of  his  long  service  in  the  state  at 
an  annual  luncheon  of  editors  at  the 
Minnesota  State  Fair  in  September.  A 
foe  of  prohibition,  he  carried  on  an  in¬ 
tense  fight  against  it  in  his  paper. 

D.  M.  Coughlin,  the  son,  is  37  years 
old.  Completing  high  school  in  Was- 
ceca.  he  entered  St.  Thomas  College  in 
St.  Paul.  Minn.,  to  have  his  course  cut 
short  by  the  World  War  during  which  he 
served  16  months  as  a  second  lieutenant. 

State  College-University  of  Detroit 
football  game  at  East  Lansing,  Mich., 
Nov.  17. 

Harry  L.  Levy,  of  the  Boston  Herald- 
Traz'clcr  circulation  department  and 
Mrs.  Levy,  celebrated  their  28th  wed¬ 
ding  anniversary  last  w'eek. 

Walter  J.  Brill,  advertising  manager, 
.^cdalia  (Mo.)  Democrat,  has  been  con¬ 
fined  to  his  home  by  illness  the  last 
two  weeks. 

Russell  Hackett  and  Harry  Craig, 
representing  the  display  adyertising  de¬ 
partments  of  the  Y oungstozvn  (O.) 
I 'indicator  and  Telegram,  respectively, 


Daniel  M.  Coughlin 

Released  from  service,  he  entered  No¬ 
tre  Dame  University,  where  he  was 
graduated  with  the  degree  of  Bachelor 
of  Philosophy  in  Journalism  in  June, 
1922. 

In  St.  Thomas,  in  the  army  and  at 
Notre  Dame,  Coughlin  was  an  out¬ 
standing  athlete.  He  won  letters  in 
football,  baskettell,  track  and  baseball 
while  at  the  St.  Paul  school,  played 
football  and  basketball  on  army  teams 
and  played  football,  basketball  and  took 
part  in  track  at  Notre  Dame.  His  play 
in  the  backfield  under  the  famous 
Knute  Rockne  won  him  mention  on 
a  number  of  All-Western  teams  in 
1921. 

Leaving  Notre  Dame,  Young  Cough¬ 
lin  coached  a  year  and  then  entered  the 
newspaper  field  with  his  father.  He 
immediately  assumed  leadership  in  his 
district,  organizing  the  First  District 
Editorial  Association  which  succeeded 
the  old  First  District  Ben  Franklin 
Club.  He  was  president  of  the  new 
oreanization  two  years  before  assuming 
duties  as  president  of  the  state  organ- 
izatiorf. 

have  been  named  to  the  committee  ar¬ 
ranging  the  street  decorations  and  pro¬ 
gram  for  the  Christmas  shopping  season. 

IN  THE  EDITORIAL  ROOMS 

Michael  a.  GORM.AN,  manag¬ 
ing  editor.  Flint  (Mich.)  Jour¬ 
nal  and  president  of  the  University 
Press  Club  of  Michigan  has  been  chosen 
a  director  of  the  Flint  Concert  .Associa¬ 
tion. 

Howard  Barry,  Chicago  Tribune 
sports  writer,  and  Mrs.  Barry,  of  a  son, 
Richard  .Allan,  born  Nov.  11. 

(Continued  on  next  page) 
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Pull  Up  A  Chair 

By  NEAL  O’HARA 

is  the  newest  daily  feature  offered  by 
McNaught  Syndicate. 

NEW  in  the  syndicate  field — but  this 
column  has  amused  thousands  of  readers 
in  Boston  for  several  years. 

O’HARA  IS  A  FUNNY  MAN— AND 
MORE. 

HE  TELLS  YOU  INTERESTING 
THINGS. 

YOU’LL  BE  RECEIVING  AN  AN¬ 
NOUNCEMENT  BY  MAIL  SOON, 
WITH  SPECIMEN  COLUMNS. 

WATCH  FOR  IT  ! 
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A.VID  pubUc  DEMAND  for 
more  and  more  color  comics  has  for 
some  time  been  forcing  newspapers 
to  PRINT  more  and  more  pages  of 
color  comics. 

And  the  consequent  competition 
for  public  favor  has  driven  news¬ 
papers  to  a  still  further  enlarge¬ 
ment  of  color  comic  sections. 

In  the  face  of  this  now  comes  a 

SHARP  RISE  IN  THE  COST 
OF  NEWSPRINT. 

This  puts  squarely  before  the  news¬ 
paper  the  necessity  either  of  with¬ 
drawing  from  the  race  for  circula¬ 
tion  or  of  attempting  to  shoulder 
the  staggeringly  heavy  burden  of 
new  newsprint  prices. 

United  Features  has  devised — and 
now  offers — ^a  means,  the  only 
means,  of  dissolving  that  necessity. 
This  means  is  TABLOID-SIZE 
COMIC  PAGES. 

By  switching  from  standard  to 
TABLOID  size  in  color  comics, 
newspapers  can  at  once  hold  their 
own  against  rivalry  in  the  number 
of  color  comics  printed  and  CUT 
IN  HALF  THE  NEWSPRINT 
COST  of  printing  those  comics. 

United  features  has  at 

the  present  time  SIXTEEN 
PAGES  OF  COLOR  COMICS 
IN  TABLOID. 

All  of  them  are  of  proven  national 
popularity. 

These  comics  thus  provide  not 
only  saving  in  cost  but  also  pro¬ 
nounced  positive  abilities  to  gain 
circulation  and,  thereby,  advertis¬ 
ing  revenue. 

Write  today  for  samples  of  the 
entire  sixteen  tabloid  comic  pages, 
to 

United  Features 

MONTE  BOURJAILY 
General  Manager 

220  East  42nd  Street,  New  York 


24 


Editor  &  Publisher  for  December  1,  1934 


PERSONAL 


(Continued  from  pof’c  23) 


Gerard  B.  Dobben,  court  house  and 
city  hall  reporter  of  the  M  uskegon 
(Mich.)  Chronicle,  has  resigned  to  be¬ 
come  secretary  to  Congressman-elect 
Albert  J.  Engel  of  Lake  City,  Mich. 

William  B.  Holt  and  Richard  Frank- 
hauser,  of  the  editorial  staff  of  the 
Marshall  (Mich.)  Evening  Chronicle, 
attended  the  Michigan- North  western 
football  game  at  Ann  Arbor  Nov.  24. 

Lee  White,  of  the  Detroit  News  staff, 
spoke  on  “The  Community  and  the 
Newspaper’’ at  a  meeting  of  the  Detroit 
Civic  Pride  -Xssociation  at  the  Book- 
Cadillac  Hotel  Nov.  21. 

Miss  Harriet  Morgan  has  joined  the 
society  department  of  the  i'oungstoufi 
(O.)  Telegram,  succeeding  (iertrude 
McCiaffery  Grace,  resigned. 

Charles  .\.  Leedy.  columnist,  Voungs- 
toum  (O.)  Telegram,  recently  presided 
as  master  of  ceremonies  at  a  meeting 
in  Youngstown  of  the  International 
Brotherhood  of  Magicians,  of  which  he 
is  a  member. 

Leo  Pollock.  A’ctc  York  Evening 
Journal  rewrite  .staff,  has  joined  the 
Washington  (D.  C.)  Times  as  picture 
editor. 

Forrest  E.  Corson,  Nassau  editor  of 
the  Flushing  (N.  Y.)  North  Shore 
Daily  Journal,  was  recently  held  up 
and  robbed  on  Roslyn  road,  while  re¬ 
turning  from  the  Garden  City  Hotel. 
Luckily,  he  had  only  a  dollar  in  his 
pockets  at  the  time. 

Robert  (Bob)  H.  Mason,  city  editor 
of  the  Sanford  (N.  C.)  Herald  for 
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the  past  15  months,  has  resijpied  to 
join  the  Raleigh  (N.  C.)  Nezes  and 
Observer  staff,  James  R.  Mclver  sue 
ceeds  him. 

Dick  Young,  for  14  years  city  ball 
reporter  for  the  Charlotte  (N.  C.) 
News,  has  entered  the  Government 
veterans  hospital  at  Columbia,  S.  C., 
for  eye  treatment.  John  W.  Harden 
has  been  assigned  to  the  city  hall  beat. 

William  McDermott,  drama  critic 
of  the  Clez'eland  Plain  Dealer,  is  now 
writing  a  daily  feature,  his  articles 
lieing  comments  on  various  subjects 
of  popular  interest  outside  of  the  the¬ 
atrical  field. 

D.  Emlyn  Evans,  night  managing 
editor,  Utica  {  N.  Y. )  Daily  Press,  was 
severely  injured  and  his  automobile  was 
demolished  Sunday  in  a  collision  on 
Deerfield  Hill,  near  I'tica. 

John  Clair  Minot,  literary  editor, 
Poston  Herald,  lectured  on  “What 
America  is  Reading"  at  Mattapannock, 
last  week. 

Edsnn  Smith,  financial  editor,  Boston 
Herald,  will  speak  on  “Capitalist’s 
\’iew  of  the  Economics  of  the  Day’’ 
at  the  Hotel  Statlcr  next  week. 

Braven  Dyer.  Eos  Angeles  Times 
sports  writer,  has  l)een  named  assist¬ 
ant  sports  editor,  relieving  Bill  Henry 
of  the  detail  of  the  department’s  oper¬ 
ation.  Henry  will  devote  his  time  to 
his  daily  column  and  special  stories, 
retaining  the  title  of  sports  editor. 

Gerard  B.  Dohben,  of  the  Muskegon 
(Mich.)  Chronicle  staff  for  the  last  14 
years,  has  l>een  apixiinted  secretary  to 
Albert  J.  Engel,  of  Lake  City,  congress¬ 
man-elect  from  the  ninth  district  of 
Michigan.  Donald  M.  Phinncr,  who 
has  covered  a  subiirhan  beat,  succeeds 
Dobben. 

Charles  Victor  Knox,  recently  named 
drama  critic  of  the  Buffalo  Pz'cning 
Nezi's.  formerly  edited  the  Screen  Play 
and  Hollyzi’pod  magazines. 

.\lbcrt  F.  Koepeke,  formerly  with  the 
Detroit  Free  Press  and  the  Detroit 
Times,  is  employed  as  a  field  adjustor 
by  the  NR.A  in  Michigan. 

Charles  Keefer,  formerly  with  the 
Huntington  (Ind.)  Herald-Press,  has 
joined  the  Fort  Wayne  (Ind.)  Journal- 
Gazette  staff,  succeeding  Harold  K. 
Milks,  resigned. 

George  Trisik.  formerly  of  the 
Keosanqua  (la.)  Rc/’itfihVnn,  has  joined 
the  Omaha  ( Neb.)  Bee-News  copy 
desk. 

Robert  J.  Priestly  of  the  IVinnifeg 
Free  Press  staff,  was  elected  first  vice- 
president  of  the  Western  Canada  Foot¬ 
ball  Union  at  its  annual  meeting  m 
Vancouver,  Nov.  10. 

Harold  Smith.  27.  reporter  for  the 
Grecnz’ille  ( S.  C.)  Piedmont,  went  to 
the  Columbia  (S.  C.)  Record  Dec.  1 
as  sports  editor,  succeeding  Brim  Ryk- 
ard.  Smith  has  worked  since  1929  on 
the  Birmingham  (.Ma.)  Nezi's  and  the 
two  Greenville  papers. 

Boyd  Hamilton,  formerly  asso¬ 
ciate  editor,  Harrisburg  (Pa.)  Tele¬ 
graph  and  now  secretary  of  the  State 
Republican  committee,  is  writing  a  daily 
feature  for  the  Telegram.  “Short 
Stories  .Mx)ut  Harrisburg.”  Mr.  Ham¬ 
ilton  formerly  conducted  the  same  col¬ 
umn  under  the  title,  "Short  Walks 
.Mx)ut  Harrisburg.” 

Leo  B.  Skeffington,  farm  writer  for 
the  Rochester  (N.  Y.)  Democrat  &■ 
Chronicle,  covered  the  National  Grange 
meeting  at  Hartford.  Conn.,  for  the 
Gannett  Newspapers. 

Mrs.  Marjorie  Ailing  Kelly  has 
joined  the  social  news  staff,  Bridgeport 
(Conn.)  Times-Star,  succeeding  Mrs. 
.Andrew  R.  Smith. 

Royal  Cortissoz.  art  critic  of.  the 
Nezv  York  Herald  Tribune,  discussed 
the  19.14  International  in  Carnegie  Mu¬ 
sic  Hall,  Pittsburgh,  Nov.  18.  His  lec¬ 
ture  was  illustrated. 

Fred  Schuller,  formerly  of  Salem 
(O.)  Nezvs,  has  joined  the  sports  de¬ 
partment  of  the  Youngstozvn  (O.) 
Telegram. 

George  Straight,  former  city  editor, 
has  been  named  promotion  editor  of  the 
Youngstozm  (O.)  Telegram. 


FOLKS  WORTH  KNOWING 


LETITIA  L.  LYON,  at  18.  is  prob¬ 
ably  the  youngest  of  the  wom¬ 
en’s  page  editors  in  the  country.  She 
holds  that  posi¬ 
tion  on  the  Bing¬ 
hamton  (N.  Y.) 
Sun,  of  which 
her  father,  Wal¬ 
ter  J.  Lyon,  is 
managing  editor. 

While  she  has 
been  editing  the 
women’s  page 
only  since  her 
graduation  from 
Binghamton  Cen¬ 
tral  High  School 
last  June,  Miss 
Lyon  is  not  new 
to  newspaper 
work.  She  has,  to  use  her  own  words, 
“been  in  and  out  of  newspaper  offices 
all  my  life,”  at  first  writing  small  as¬ 
signments. 

Two  years  ago,  while  still  in  high 
school,  she  worked  afternoons  and 
nights  editing  state  copy  for  the  Sun, 
wliich  is  a  morning  paper,  and  helping 
as  “rewrite  man.”  She  also  handled  all 
the  radio  copy. 

During  the  summer  before  her  senior 
year  in  school,  Miss  Lyon  decided  to 
get  some  experience  on  an  evening 
paper  and  went  over  to  the  Bingham¬ 
ton  (N.  Y.)  I^rcss  as  copy  girl.  Then, 
for  a  short  time,  she  was  bureau  cor¬ 
respondent  for  the  Press  at  Owego, 
N  Y. 

M  iss  Lyon  is  the  “one-man  staff”  of 
the  women’s  page,  writing  local  features 
and  interviews  in  addition  to  editing  the 
syndicated  features  and  writing  all  the 
heads. 

In  addition  to  her  work  as  women’s 
editor.  Miss  Lyon  is  on  special  assign¬ 
ment  on  the  Sun’s  city  staff  and  edits 
the  copy  and  writes  the  heads  for  the 
Endicott- Johnson  Workers’  page,  the 
newspaper’s  supplement  covering  the 
activities  of  the  employes  of  the  Endi¬ 
cott  Johnson  Corporation. 


Carl  F!  Hayden,  reporter  for  the 
Idaho  State  Journal,  Pocatello,  will  be 
one  of  six  contributors  to  a  60-page 
booklet.  “Rejection  Slips.”  to  he  issued 
by  the  Frazer  Press  of  Topeko,  Kan., 
about  Dec.  1. 

George  Cummings,  formerly  editor 
Tuckahor  ( N.  Y.)  Record,  has  joined 
the  While  Plains  (N.  Y.)  Daily  Re¬ 
porter  reportorial  staff. 

Jack  Van  Coevering.  outdoor  editor, 
Detroit  Free  Press,  spent  a  few  days 
in  .Alpena,  recently,  covering  the  ac¬ 
tivities  of  northern  Michigan  deer 

hunters. - 

WEDDING  BELLS 
URTIS  BOK,  Philadelphia  attorney, 
grandson  of  Cyrus  Curtis  and  a 
member  of  the  board  of  directors  of 
the  Curtis  Publishing  Company,  to  Nel¬ 
lie  Lee  Holt,  in  Fall  City,  Neb..  Nov.  25. 

Paul  Landers  Millane.  of  the  New 
York  Daily  Nezvs  staff,  to  Miss  Bertha 
Helen  Keating,  Nov.  17.  at  Springfield, 
Mass. 

Ralph  J.  Smith,  Omaha  (Neh.) 
U'orld-Hcrald,  Council  Bluffs.  la.,  bu¬ 
reau  reporter,  to  Miss  Dorothy  .Allis, 
Nov.  22,  there. 

Maj.  Basil  Irwin,  former  London  and 
Paris  correspondent  of  the  Nezv  York 
Times  and  Calgary  theatre  manager,  to 
Carol  Loring,  of  the  Scottish  Musical 
Players,  Nov.  20  in  Calgary,  Alta. 

John  Stevens,  reporter.  Westchester 
(N.  Y.)  Publishers,  to  Miss  Blanche 
Ursula  Keough.  of  White  Plains.  N. 
Y..  lat  White  Plains,  Nov.  8. 

Richard  Syring,  of  the  Portland  Ore¬ 
gon  Journal  staff,  to  Miss  Doris  Ervin 
of  Bath,  Me.,  last  week. 


ASSOCIATIONS 

WILLLAM  W.  H.  METCALFE, 
Winnipeg  Free  Press  reporter,  was 
elected  president  of  the  Winnipi-x; 
Pkess  Cm  b  at  its  annual  meeting  re¬ 
cently.  ,A.  Vernon  Thomas,  Winnipeg 
Tribune,  retiring  president,  was  named 
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honorary  president,  Frank  C.  Pickwell, 
of  the  Winnii^g  staff  of  Toronto  Satur¬ 
day  Night,  vice-president. 

Boston  Newspapermen’s  Post  of  the 
-Americ.an  Legion  held  the  annual  in¬ 
stallation  of  officers  at  the  Ritz  Plaza 
ballroom  recently  and  installed  John 
E.  Regan,  commander,  and  Edward  J. 
Hogan,  senior  vice-commander. 

Newspaper  Women’s  Club  or 
Washington,  opened  its  first  perman¬ 
ent  headquarters  last  week  with  Mrs. 
Cordell  Hull,  wife  of  the  Secretary  of 
State,  and  other  personages  of  prom¬ 
inence  present.  Miss  Margaret  Hart  of 
the  lYashington  Star  is  president. 


SPECIAL  EDITIONS 

TA(:KS0N\TLLE  Florida  Times- 
Union.  Nov.  24,  kitchen-tested  re¬ 
cipes,  36  pages,  tabloid  size. 

Tampa  (Fla.)  Tribune,  Nov.  18,  an¬ 
nouncing  'Tampa  Woman’s  Club  food 
show  and  carnival,  eight  pages,  tabloid 
size. 

Hillsdale  (N.  J.)  Times,  lOth  anni¬ 
versary  Number,  Nov.  23,  12-pages. 

Salamanca  (N.  Y.)  Republican-Press, 
Nov.  24,  26  and  27,  12-page  advertising 
supplement  solid  with  advertising  total¬ 
ing  1,764  inches  of  ads  each  day,  for 
opening  of  cooperative  merchandising 
period  called  “Happy  Shopping  ’Days.” 


SCHOOLS 

FI\’E  journalism  students  at  the  Uni¬ 
versity  of  Oklahoma  were  initiated 
recently  by  Sigma  Delta  Chi,  profes¬ 
sional  journalistic  fraternity. 

A  modern  journalism  laboratory,  with 
facilities  for  classes  in  copy  reading  and 
reporting  as  well  as  for  the  work  of  the 
Stiulent  Life  editorial  staff,  will  be  es¬ 
tablished  at  Washington  University,  St. 
Louis,  and  completely  equipped  before 
the  end  of  the  present  semester,  it  has 
been  announced. 

Seven  new  members  and  two  as¬ 
sociates  were  initiated  by  the  Penn 
State  chapter  of  Sigma  Delta  Chi,  pro¬ 
fessional  journalism  fraternity,  recently. 
The  associate  members  are  Wilmer  D. 
Cressman,  city  editor,  Norrisloum  (Pa.) 
Timcs-Hcrald,  and  Louis  H.  Bell,  in¬ 
structor  in  journalism  at  Penn  State. 

Joseph  H.  Mader,  Jr.,  head  of  jour¬ 
nalism  department.  University  of  North 
Dakota,  Grand  Forks,  addressed  the 
Ninth  District  Minnesota  Editorial  As¬ 
sociation  Convention  at  Warren,  Minn., 
recently  on  “F'itting  the  Journalism  Stu¬ 
dent  for  the  Country  W’eekly.” 


OKLAHOMA  CITY  CHANGES 

Several  changes  in  the  editorial  setup 
of  Oklahoma  City  newspapers  are: 
Paul  Kennedy  of  the  Oklahoma  City 
Daily  Oklahoman  reportorial  staff  has 
resigned  to  join  the  Toledo  News-Bee. 
Noel  Houston,  theatre  critic  of  the 
Oklahoma  News  has  joined  the  Okla¬ 
homan  and  will  take  over  the  theatre 
and  movie  reviewing,  succeeding  Jack 
Stinnett,  who  will  write  business  fea¬ 
tures  for  the  Associated  Press.  Ennis 
Helm,  Oklahoman  and  Times  photo¬ 
grapher  has  resigned  to  join  the  Asso¬ 
ciated  Press  in  California.  Joseph  Ford, 
former  Pennsylvania  political  reporter, 
and  Til  T.  Johnson.  Oklahoma  City 
publicity  man  and  former  Oklahoman 
reporter,  have  joined  the  Oklahoman. 


COL.  HERRON  INJURED 

Col.  Leroy  W.  Herron,  advertising 
manager  of  the  Washington  Star,  was 
seriously  injured  in  an  automobile  col¬ 
lision  last  week.  He  was  taken  to  his 
home,  where  he  was  examined  bv  his 
doctor.  He  was  then  sent  to  the  Emer¬ 
gency  Hospital  where  he  underwent  an 
operation  on  an  injured  eye.  After  the 
operation,  it  was  said  that  he  might 
lose  the  sight  of  the  eye.  Col.  Herron 
is  a  veteran  of  the  Spanish  and  W’orld 
Wars  and  is  a  commanding  officer  of 
the  313th  Field  Artillery. 


DAUGHTER  TO  RAYMONDS 

.Alex  Raymond,  who  draws  the  King 
Features’  comic  page  “Flash  Gordoa" 
and  the  “Secret  Agent  X-9”  strip,  and 
Mrs.  Raymond,  arc  the  parents  of  a 
daughter  born  recently. 
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There  are  no  impor¬ 
tant  cities  without  a 
lippmann  newspaper. 


NEW  YORK 


Three  times  weekly,  starting 
Tuesday,  December  4th  .  .  . 

Walter  Lippmann,  interpreter  of 
events  for  the  American  people  by  their 
own  choice,  is  back  home.  Refreshed 
by  rest  and  travel,  he  returns  to  his 
work  anxious  to  write  the  many  things 
that  so  badly  want  saying. 

He  has  exciting  things  to  discuss, 
questions  that  his  millions  of  readers 
want  clarified  .  .  .  Congress,  budget, 
bonus,  infiation.  Republicans,  Demo¬ 
crats,  Europe,  Far  East,  the  deep,  fast 
currents  of  world  affairs.  His  sane,  re¬ 
vealing  views  are  discussed  where  in¬ 
telligent  men  and  women  gather. 


26 


Editor  &  Publisher  for  December  1,  19  3  4 


Advertising  Agencies 

800  PAPERS  TO  CARRY 
STUDEBAKER  ^OPY 

Huge  Drive  Featuring  New  1935 
Models  Will  Break  in  Dailies 
Dec.  10 — Nash  Planning 
Newspaper  Increase 

Newspaper  and  radio  advertising  are 
to  form  the  backbone  of  the  Studebaker 
program  opening  Dec.  4,  for  the  intro¬ 
duction  of  new  1935  models  of  “Stude¬ 
baker  Champions”. 

Plans  announced  in  South  Bend  this 
week  indicate  that  the  drive  is  to  be 
one  of  the  most  comprehensive  outlined 
by  any  of  the  American  manufacturers 
for  the  approaching  season.  More  than 
800  newspapers  are  to  be  used  in  the 
first  concerted  “flash”,  Dec.  10 ;  and 
subsequent  local  dealer  displays  will 
carry  the  program  up  through  the  Christ¬ 
mas  holidays. 

Radio  network  programs  over  the 
two  chains  represent  only  a  part  of  the 
novel  air  schedule  to  be  used.  Ar¬ 
rangements  have  been  made  with  ^ 
local  stations,  covering  the  entire  coun¬ 
try,  for  the  use  of  spot  announce¬ 
ments  of  a  “break-program”  character; 
and  one-minute  sales  announcements. 
These  will  announce:  “Calling  all  cars”, 
and  will  direct  automobile  owners  to 
watch  for  the  new  “miracle-drive” 
Studebakers,  and  study  and  test  them 
at  the  dealers’  rooms. 

The  newspaper  advertisements  are 
to  be  ])uilt  around  the  new  developments 
featured  in  the  1935  cars.  These  in¬ 
clude  important  changes  in  appearance, 
increasing  and  refining  the  stream-line 
effect,  giving  a  narrower  and  more 
graceful  radiator ;  more  “wing-like” 
front  fenders,  and  a  new  design  for  the 
hood. 

The  new  models  are  now  in  produc¬ 
tion  in  the  South  Bend  factories,  and 
were  displayed  this  week  at  dealers’ 
gatherings  there  and  in  various  cities 
throughout  the  country.  Officials  from 
the  factories,  and  from  the  Chicago 
offices  of  Roche,  Williams  &  Cunnyng- 
ham,  Inc.,  the  Studebaker  advertising 
representatives,  have  taken  part  in  the 
several  dealer  conferences. 

Nash  Motors  Company  is  planning 
three-hour  radio  broadcasts  on  Christ¬ 
mas  and  New  Year’s  afternoons,  in 
what  is  claimed  to  be  the  greatest 
combination  of  time,  talent  and  cover¬ 
age  ever  made  by  a  single  sponsor.  The 
programs  will  be  heard  over  100  CBS 
outlets.  Lionel  Barrymore,  movie  ac¬ 
tor,  will  enact  the  part  of  Scrooge  in  a 
condensed  version  of  Dickens’  “Christ¬ 
mas  Carol.”  The  New,  Year’s  program 
will  feature  all-star  talent  from  New 
York,  Chicago  and  Hollywood.  J.  Wai¬ 
ter  Thompson  Company  is  in  charge  of 
the  radio  shows  for  Nash. 

Although  complete  plans  were  not 
ready  for  aimouncement  this  week,  it 
was  understood  that  Nash  is  going  to 
use  more  newspaper  and  magazine  ad¬ 
vertising  than  was  scheduled  last  year. 
Final  schedules  are  yet  to  be  deter¬ 
mined  it  was  stated,  but  increased 
newspaper  appropriations  were  virtually 
assured.  Editor  &  Publisher  learned. 
The  Nash  publication  advertising  will 
be  placed  by  Frederick  &  Mitchell,  Chi¬ 
cago  agency. 

OPENS  DETROIT  OFHCE 
{Special  to  Editor  &  Puiusbu) 

Chicago,  Nov.  27 — The  Chicago 
Tribune  this  week  opened  a  new  Detroit 
sales  office  in  General  Motors  Building. 
Wallace  E.  Bates,  until  recently  in  the 
Tribune’s  New  York  office,  has  bwn 
placed  in  charge  of  the  Detroit  office, 
according  to  W.  E.  Donahue,  Tribime 
advertising  manager.  The  new  office 
will  be  under  the  supervision  of  George 
O.  Str^er,  manger  of  automotive 
advertising,  but  will  service  general  ad¬ 
vertisers  as  well. 


COTY,  INC.,  APPOINTS 

Commencing  Jan.  1,  1935,  the  adver¬ 
tising  copy  of  Coty,  Inc.,  will  be  han¬ 
dled  by  the  Blow  CiDmpany,  and  Horn- 
man,  Tarcher  &  Sheldon,  New  York. 


MILLS  AND  COX  PROMOTED 


Appointed  at  Vice-Presidents  for 
Kenyon  &  Eckhardt 

Henry  Eckhardt,  president  of  Kenyon 
&  Eckhardt,  Inc.,  New  York,  this  week 


Dwight  Mills  Edwin  Cox 

announced  appointment  of  Dwight  Mills 
and  Edwin  Cox  as  vice-presidents  of 
the  organization. 

Mr.  Mills  was  business  manager  of 
Business  IVeck  before  joining  the  Ken¬ 
yon  &  Eckhardt  agency  last  January. 
He  had  previously  been  eastern  adver¬ 
tising  manager  of  the  A.  W.  Shaw 
Company. 

Mr.  Cox,  who  is  also  copy  director  of 
the  agency,  was  manager  of  the  Detroit 
office  for  Young  &  Rubicam  before 
joining  Kenyon  &  Eckhardt.  He  has 
also  been  associated  with  Lennen  & 
Mitchell  and  at  one  time  was  advertis¬ 
ing  manager  of  the  Celetox  Company. 


REUEF  BONDS  ADVERTISED 

Sale  of  the  State  of  Illinois  $30,- 
000,000  relief  bonds  to  a  group  of  35 
banks  and  bond  dealers  headed  by  Har¬ 
ris  Trust  and  Savings  Bank,  Chicago, 
resulted  in  speedy  work  in  getting  the 
offering  advertisement  on  the  bonds  to 
newspapers  for  the  following  day.  The 
sale  was  announced  at  noon  one  day 
late  last  week  and  copy  to  run  in  news¬ 
papers  in  Chicago,  New  York  and  San 
Francisco  was  telegraphed  to  the  var¬ 
ious  papers  in  time  for  the  next  morn¬ 
ing’s  issues.  The  750-Iine  ad  was  used 
in  all  standard  size  papers  in  Chicago, 
three  morning  papers  in  New  York  and 
one  in  San  Francisco.  The  copy  was 
handled  by  the  Chicago  office  of  Ferry- 
Hanley. 


F.  B.  AMOS  JOINS  MAXON 

Lou  R.  Maxon,  president  of  Maxon 
Inc.,  of  Detroit,  New  York,  Chicago  and 
Cleveland,  this  week  announced  the  ap¬ 
pointment  of  Frank  B.  Amos  as  ac¬ 
count  executive  effective  Dec.  1.  For 
many  years,  Mr.  Amos  has  served  as 
export  advertising  counsel  for  a  num¬ 
ber  of  American  manufacturers,  and  in 
this  capacity  has  traveled  widely  abroad. 
He  was  formerly  connected  with  the 
Studebaker  Corporation  and  with  Dodge 
Brothers  and  more  recently  was  an  ex¬ 
ecutive  in  the  advertising  organizations 
of  George  Harrison  Phelps  Inc.  and 
Dorland  International.  Mr.  Amos  will 
make  his  headquarters  at  Maxon’s  New 
York  offices,  570  Lexington  avenue. 


TURKEYS  ADVERTISED 

Land  o’  Lakes  Creameries,  Inc., 
Minneapolis,  used  large  display  adver¬ 
tising  space  in  Middle-Western  and 
Eastern  metropolitan  centers  where 
branch  houses  are  located  to  advertise 
Thanksgiving  dinner  turkeys.  The 
copy  featured  the  Land  o’  Lakes  trade¬ 
mark  seal  fastened  to  the  wing  of  each 
turkey  supplied  by  this  company.  The 
copy  was  placed  by  Campbell-Mithurn 
Advertising  Agency,  Minneapolis.  It 
is  understood  that  similar  copy  is  being 
planned  for  release  prior  to  Christmas. 


NEW  PENN  MARYLAND  UNE 

Penn  Maryland  Corporation,  subsidi¬ 
ary  of  National  Distillers,  will  offer  a 
new  line  of  blended  whiskies  in  Decem¬ 
ber  under  the  Penn  Maryland  name. 
Announcement  of  the  new  line,  made 
through  the  Penn  Maryland  agency, 
Lawrence  Fertig  &  Co.,  New  York, 
stated  that  the  new  brands  will  be 
blended  with  neutral  spirits,  “the  time- 
honored  and  traditional  method  of 
blending.” 


ACQUIRED  Z.B.T,  PRODUCTS 

The  Centaur  Company  (division  of 
Sterling  Products,  Incorporated)  has 
announced  through  Frank  A.  Blair, 
vice-president,  the  purchase  of  Z.B.T. 
Olive  Oil  Baby  Powder  and  other 
Z.B.T.  products  from  the  Crystal  Cor¬ 
poration  of  New  York  City.  Distribu¬ 
tion  and  sales  will  be  under  the  direc¬ 
tion  of  Harold  B.  Thomas,  advertising 
and  sales  manager  of  the  Centaur  Com¬ 
pany.  Plans  for  an  extensive  campaign 
are  being  formulated. 


HORMEL  REPORTS  PROHT 

George  A.  Hormel  &  Company, 
Austin,  Minn.,  and  subsidiaries  report 
a  net  profit  for  the  year  ended  Oct.  27 
of  $775,864,  as  compared  with  $635,780 
in  the  preceding  year,  according  to  the 
company’s  annual  statement.  Sales  in¬ 
creased  from  $25,202,417  in  1933  to 
$33,380,424  this  year,  reflecting  both 
higher  prices  and  an  increase  of  sales 
poundage. 


HAS  BAKERY  ACCOUNT 

The  advertising  merchandising  ac¬ 
count  of  Fleischmann’s  Vienna  Model 
Bakery  has  been  placed  with  the  Phil¬ 
adelphia  office  of  A1  Paul  Lefton  Co., 
Inc.  Newspapers  in  southern  New 
Jersey  and  the  Philadelphia  trading 
area,  including  part  of  Maryland  and 
Delaware,  will  be  used. 


CHEMICAL  CORP.  APPOINTS 

Donahue  &  Coe,  Inc.,  New  York,  will 
handle  the  advertising  of  Paper  Mak¬ 
er’s  Chemical  Corporation  of  Kalama¬ 
zoo,  Mich.,  a  subsidiary  of  Hercules 
Powder  Company,  Wilmington,  Del. 


NEW  MeJUNKIN  ACCOUNT 

Mejunkin  Advertising  Company,  Chi¬ 
cago,  has  been  appointed  by  Coyne 
Electrical  School  of  that  city  to  handle 
its  advertising,  it  was  announced  this 
week.  National  magazines  will  be  used 


BROWN-FORMAN  CAMPAIGN 

Newspapers  in  all  wet  states  have  re¬ 
ceived  schedules  for  two  new  brands  of 
whisky  introduced  by  Brown-Fornian 
Distillery  Company,  Louisville — Bot¬ 
toms  Up,  and  Here’s  Luck.  The  cam¬ 
paign,  placed  by  Ruthrauff  &  Ryan, 
Inc.,  New  York,  is  to  continue  indefi¬ 
nitely.  Magazines  are  to  be  added  when 
distribution  has  been  intensified. 


HOME  IMPROVEMENTS  PAGE 

The  Ncioport  News  (Va.)  Times- 
Herald  on  Nov.  16  carried  a  special 
home  improvements  page,  copyrighted 
bf>'  Powell  &  Code,  a  local  agency.  It 
was  arranged  to  permit  tie-up  adver¬ 
tisements  with  the  Federal  Housing 
.\ct.  The  agency  is  located  in  the  Mel- 
son  Building,  Newport  News. 


HAS  NEW  ACCOUNT 

The  M.  A.  Gants  Co.,  Inc.,  whole¬ 
sale  importer  of  fine  wines  and  spirits, 
has  appointed  Kelly,  Nason  &  Roose¬ 
velt,  Inc.,  New  York.  Local  and  na¬ 
tional  newspapers  will  be  used.  Charles 
M.  Freeman  is  account  executive  in 
charge. 


FLOUR  CAMPAIGN  STARTED 

An  advertising  campaign  to  acquaint 
Missouri  consumers  with  Hummer 
Flour  has  been  launched  by  the  Slater 
Mill  and  Elevator  Company,  Slater, 
Mo.  Newspapers  will  be  used  solely  in 
the  campaign,  which  will  include  weekly 
insertions  for  the  next  15  weeks. 


STECKER  JOINS  BABBITT 

Fred  W.  Stecker,  Jr.,  formerly  of  the 
Scripps-Howard  Newspapers  in  the 
national  advertising  department,  and 
recently  with  the  New  York  Mirror, 
has  been  appointed  Chicago  district 
manager  of  B.  T.  Babbitt,  Inc.,  New 
York,  manufacturers  of  “Bab-0.” 


CRAVEN  &  HEDRICK  NAMED 

Arthur  Lee,  who  has  formed  the 
hotel  operating  company  to  be  known 
as  Arthur  Lee  Management,  with  head¬ 
quarters  at  40  West  72nd  street,  hai 
appointed  Craven  &  Hedrick,  New 
York,  to  direct  the  advertising. 


GORDON’S  GIN  CAMPAIGN 

Gordon’s  Dry  Gin  Company,  Ltd.,  of 
Linden,  N.  J.,  is  placing  copy  in  about 
50  cities  announcing  first  marketing  of 
gin  from  its  new  plant  at  Linden, 
Erwin,  Wasey  &  Co.,  New  York,  is  the 
agency. 

SEXAUER  TO  CHURCHILL-HALL 

The  J.  A.  Sexauer  Manufacturing 
Company,  New  York  City,  manufac¬ 
turer  of  more  than  1,177  plumbing 
products,  has  placed  its  account  with 
Churchill-Hall,  Inc.,  New  York. 


HAS  CINDERELLA  ACCOUNT 

Rosenau  Brothers,  Inc.,  manufacturer 
of  Cinderella  children’s  dresses,  has 
placed  its  advertising  account  with  A1 
Paul  Lefton  &  Co.,  headquarters  office 
in  Philadelphia. 


EXTRA  KELVINATOR  DIVIDEND 

Kelvinator  Corporation,  Detroit,  has 
declared  an  extra  dividend  of  20  cents 
per  share  out  of  net  earnings  of  the 
fiscal  year  ended  Sept.  30,  1934,  and  in 
addition  declared  the  regular  quarterly 
dividend  of  12^  cents  per  share.  Net 
earnings  for  the  fiscal  year  in  accord¬ 
ance  with  a  preliminary  report,  are 
$1,203,438.76  after  all  charges,  including 
taxes  and  depreciation  at  established 
rates,  but  not  including  the  company’s 
proportion  of  the  net  earnings  of 
Kelvinator  of  Canada,  Ltd. 

NEW  SQUIBB  COPY 

E.  R.  Squibb  &  Sons,  New  York,  is 
to  place  copy  of  new  type  in  newspapers 
of  some  90  cities  early  in  January. 
The  copy  is  to  feature  specific  Squibb 
products  with  prices.  The  campaign, 
handled  by  Geyer-Cornell  Company. 

REDRELD-COUPE  NAMED 

Othine  Laboratories,  of  Buffalo, 
N.  Y.,  have  released  a  newspaper  sched¬ 
ule  which  is  being  placed  by  Redfield- 
Coupe,  Inc.,  New  York. 
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Circulation-Building  Experts 

Sy  ~!cci  0ccid3ntcil  Buildin9-  Indianapchs.Irdic  ^'3- 
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Look!  Wc’  rc  more 

and  more  o{  tWis  compli¬ 
cated  mixed  composition. 


0.  K.  TUat  stu^^  is  pic  ^or 
tWis  new  Intert^pe  Mixer. 


IBlE'PillCE  C0lillSIII0N...IIEW9l(PE  SPEED 


There  has  always  been  a  demand  for  mixed 
composition  in  ad  display  work  .  .  .  big  type  and 
small  type  in  the  same  line,  as  in  food  store  ads, 
and  other  combinations  of  different  type  faces 
and  sizes.  In  the  past  such  requirements  were 
often  discouraged  by  newspapers,  because  the 
type  was  so  hard  to  set.  It  was  double-price  work 
-to  be  avoided  if  possible.  Today,  that  kind  of 
work  can  be  set,  on  the  Model  F  Intertype  Mixer, 
at  news-type  speed. 

But  setting  complicated  mixed  composition 
IS  only  one  of  the  profit-earning  features  of  the 
Model  F.  This  machine  saves  time  and  money  on 
any  work  requiring  rapid  changes  from  one  type 
to  another.  The  operator  makes  such  changes 
instantly — without  shifting  magazines — merely 
by  touching  a  conveniently  located  lever.  There 


is  no  waiting  for  the  distributor  to  clear  one  font 
before  changing  to  another  font. 

Finally  .  . .  and  most  important .  .  .  Model  F 
has  two  other  outstanding  features,  which  make 
it  practical  as  well  as  versatile.  First,  it  is  fast— 
fast  enough  for  the  swiftest  operators  on  straight 
news  and  classified  composition.  Second,  it  has  a 
dependable  distributor y  with  only  one  distributor 
box  and  a  simple,  practical  method  of  sorting  out 
different  faces  or  sizes  of  matrices. 

Write  to  Intertype  Corporation,  360  Furman  Street, 
Brooklyn,  New  York,  for  copy  of  booklet  entitled,  “Mixed 
Composition  at  Straight-Matter  Speed.” 


INTEfinPE  ilDEE  P  illEf! 


Text  set  In  14  Point  Intertype  Idml  Bookface 
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AD-VENTURES 

New  Demand  for  Audited  Circulation — What  Public  Doesn’t  Know 
About  Costs — Sunkist  Makes  Report 

‘  By  ROBERT  S.  MANN  ’ 

^^OTING  that  nearly  90  per  cent  of  ANNUAL  report  of  the  California 
daily  newspaper  circulation  is  2l.  Fruit  Growers’  Exchange  for  the 


audited,  and  more  than  76  per  cent  of 
magazine  circulation,  but  less  than  40 
per  cent  of  business  paper  circulation, 
the  industrial  advertisers’  group  of  the 
Association  of  National  Advertisers 
adopted  a  statement  at  their  recent 
Atlantic  City  meeting  urging  extension 
of  the  auditing  plan  in  the  business 
paper  field.  The  statement,  approved 
by  the  A.N.A.  directors  before  being 
released,  recognized  “no  valid  reason’’ 
why  any  publisher  should  not  submit 
his  figures  to  either  the  Audit  Bureau 
of  Circulations  or  the  Controlled  Cir¬ 
culation  Audit.  The  A.N.A.  directors 
recommended  in  effect  that  members 
require  audits  from  all  publications 
us^. 


year  ending  Oct.  31  brings  to  light  some 
figures  especially  interesting  in  the  light 
of  Mr.  Durstine’s  remarks.  Paul  S. 
Armstrong,  general  manager  of  the  ex¬ 
change,  reported :  “The  investment 
during  1933-34  in  all  forms  of  Sunkist 
advertising  and  trade  work  totaled 
$1,015,052  on  oranges,  $495,404  on 
lemons,  and  $24,047  on  grapefruit.  Thus 
at  the  close  of  the  1933-34  season  the 
California  Fruit  Growers’  Exchange 
will  have  invested  a  total  of  $19,582,541 
in  all  forms  of  advertising  and  mer¬ 
chandising  work  since  1907,  when  ad¬ 
vertising  was  started.” 

We  turn  from  these  figures  to  Mr. 
Durstine’s  comment:  “The  low  cost  of 


W 


the  advertising,  which  has  been  an  in- 
■  •  •  dispensable  aid  in  making  orange-grow- 

ILLIAM  H.  SCHAEFFER,  for  ing  into  a  well-ordered  industry  for  the 
12  y^rs_  with  Erwin  Wasey  &  producers  and  in  changing  this  fruit 

from  a  holiday  luxury  into  a  healthful 
daily  item  in  millions  of  homes  is  sig¬ 
nificant.  At  the  maximum  the  cost  of 
this  advertising  to  the  housewife  per 
dozen  oranges  has  been  on-third  of  a 
cent,  or  one  thirty-sixth  of  a  cent  per 
orange.” 

Average  increase  in  sales  of  20^/i  per 


Co.,  New  York,  is  the  winner  of  an 
eleven-day  Christmas  cruise  to  the 
West  Indies,  given  by  American  Trav¬ 
eler  in  a  contest  for  sales  letters  for 
that  magazine’s  use.  The  contest  drew 
350  entries  from  advertising  men  and 
women. 


^l^HILE  various  movements  to  de-  cent  during  the  depression  years  is  re- 
»  “  fend  advertising  against  attacks  ported  by  the  Exchange,  with  citrus 
are  under  consideration,  Roy  S.  Dur-  fruit  supplies  in  the  United  States  and 
Stine,  vice-president  and  general  man-  Canada  jumping  from  aii  annual  aver- 
o*  Batten,  Barton,  Durstine  &  age  of  116,000  carloads  during  1925- 
Osborn,  Inc.,  stepped  out  recently  and  29  to  an  average  of  140,000  carloads 
did  a  little  defending  himself  in  an  during  1930-34. 

address  that  has  not  received  the  atten-  . . 

tion  it  deserves.  Without  attempting  MYERS  RUM  TO  GOTHAM 
word^JncSl^  address  at  its  full  12,000-  Robert  K.  Peebles,  formerly  with  Bad- 
oaratrlnb?’  ^  pungent  ger  &  Browning  &  Hersey,  New  York, 

“ffn  -j  r  '  .^1  has  joined  the (kitham  Advertising  Com- 

m-eafpcf  World  the  pany.  New  York,  as  account  executive, 

is  Russia  Tn  a  Peebles  has  specialized  in  the  ad- 

eracv  the  raHi^  anH  k  **'  vertising  and  selling  of  nationally 

used^’anH  ar#»  h  ^  Posters  have  been  known  food  products.  The  advertising 
ihrnrfnflt  “ir'^  of  Fred  L.  Myers  &  Son,  Myers’s  Ja- 

the  Stat#>  maica  Rum,  Kingston,  Jamaica,  has 

The  hammer  a  everything  else,  ^een  placed  in  the  hands  of  the  Gotham 

co^^^y.  G.  ElUworth  Harris,  Jr., 


the  one  trade-mark  of  Russia.  There 
are  a  million  privately  owned  trade¬ 
marks  in  the  country  which  has  Mr. 
Roosevelt  at  its  head.  But  both  coun¬ 
tries  have  this  in  common:  the  spread¬ 
ing  of  information  is  their  life-blood. 
And  that  is  advertising. 

“Yet  there  are  actually  people  in  this 
country  today  who  believe  that  if  all 


vice-president,  is  account  executive. 


AD  TIPS 


PLACING  SPARTON  PRODUCTS 

Harry  G.  Sparks,  vice-president  and 
general  manager  of  the  Sparks-With- 
ington  Co.,  Jackson,  Mich.,  has  an¬ 
nounced  the  appointment  of  the  United 
States  Advertising  Corporation,  Toledo, 
advertising'' were ‘‘ab^lYsh^,  'the  public  advertising  of  all  Sparton 

could  buy  at  a  lower  cost  and  that  the  P*'ouucts. 
nation  would  be  a  lot  better  off.  .  .  .  ” 

*  *  * 

“'^HE  public  knows  little  about  freight 
rates  or  the  cost  of  keeping  a  sales¬ 
man  on  the  road  (Mr.  Durstine  con¬ 
tinues).  The  friends  you  meet  at  din¬ 
ner  parties  never  chat  about  jobbers’ 
discounts.  But  the  commonest  com¬ 
ment  an  advertising  man  used  to  hear 
w’as,  ‘What  dws  that  ad  on  the  back 
of  that  magazine  cost  ?  For  one  time  ? 

It  does?  Well,  I  declare!’ 

“Recently  the  prices  paid  for  big 
names  in  radio  talent  have  somewhat 
displaced  the  cost  of  back  covers  in  the 
incredulous  wonder  of  one’s  friends. 

And  people  never  wait  to  hear  the 
reason  that  these  extravagant  pur^ases 
in  print  or  on  the  air  are  usually  the 
cheapest  in  the  end.  They  are  too  busy 
shaking  their  heads  and  thinking  about 
what  they  could  buy  for  three  thousand 
dollars  or  nine  or  twelve.  .  ,  . 

“The  combined  expenditures  of  all 
food  advertisers  in  a  certain  leading 
newspaper  amount  to  only  $1.02  per 
year  per  family  or  8.5  cents  per 
month.  ,  .  . 

“A  large  food  company  has  cut  its 
marketing  cost  practically  in  two 
through  converting  some  of  its  selling 
exp«se  to  advertising.  Whereas  total 
selling  and  advertising  was  21  per  cent 
at  the  beginning  (16  per  cent  sales, 

5  per  cent  advertising),  it  is  now  12 

rr  cent  total  (5  per  cent  sales  and 
per  cent  advertising).  .  . 


Salem  N'.  Baukin,  333  No.  Michigan 
ave.,  Chicago.  Issuing  orders  to  news¬ 
papers  on  Century  Gin  Compan.v,  Chicago. 

Xelsser-MeyerholT,  Inc.,  400  No.  Michi¬ 
gan  ave.,  Chicago.  Adding  newspapers 
to  list  on  comic  page  advertising  for 
Wra.  Wrigley,  Jr.,  Company,  Chicago. 

Keincke-EIlis-Younggreen  ft  Finn,  520 
No.  Michigan  ave.,  Chicago.  Using  some 
newspapers  on  Vitalin  Products  Com¬ 
pany,  Chicago  (Allimin  Tablets).  Also 
sending  orders  to  newspapers  on  Glen- 
more  Distilleries,  Owensboro,  Ky. 

J.  I.  Snyder  Advertising  Company,  307 
No.  Michigan  ave..  Chicago.  Issuing  a 
few  orders  to  newspapers  in  scattered 
points  on  Broadcast  Corned  Beef  Hash 
(radio  program  announcement  copy),  a 
product  of  Illinois  Meat  Company,  Chi¬ 
cago. 


TEXAS 

Properlv  to  eover  this  groat  Stats  yon  Bust 
OSS  tbs  leaders: 

THE  DALLAS  MORNING  NEWS 
'niE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Pnblished  by  the  oldest  baeiaese  tnetltntion 
la  Tosaa. 

JOHN  B.  WOODWARD,  Inc. 

Natitnml  fi«yrsMala(«Mt 

New  Tork  Chleago  Detroit  Saa  fraaeiseo 


COMMISSION  SYSTEM  HELD 
STRONG  AS  EVER 

(Continued  from  page  7) 


the  reason  for  giving  it  has  ceased  to 
exist  and  it  should  be  abolished. 

“We  do  not  insist  on  a  pledge  against 
rebating.  We  understand  that  adver¬ 
tising  agents  are  honorable  and  ethical 
and  would,  under  no  circumstances, 
give  all  or  any  part  of  their  commis¬ 
sions  to  a  client. 

“We  understand  also  that  a  number 
of  these  general  advertisers  are  not 
only  anxious  to  get  the  agency  com¬ 
mission  but,  going  further,  they  are  de¬ 
sirous  of  getting  the  local  rate.  The 
publishers  should  insist  that  the  agency 
commission  be  retained  by  the  adver¬ 
tising  agent.  Publishers  should  make 
it  impossible  for  advertisers  or  their 
agents  to  secure  a  local  rate  when  the 
business  placed  is  purely  general. 

“Publishers  have  the  power  to  en¬ 
force  rules  that  would  protect  the  ad¬ 
vertiser,  the  agent  and  themselves. 
Their  inability  to  act  in  accord  to  pro¬ 
tect  their  own  interests  is  one  reason 
for  the  agitation  that  continues  in  ad¬ 
vertising  and  agency  circles.” 

Frederic  A.  Kimball,  president  of 
Fred  Kimball,  Inc.,  publishers’  repre¬ 
sentatives,  ventured  the  opinion  that 
“representatives  probably  realize  the 
value  of  the  present  agency  commission 
system  more  than  most  publishers.”  The 
majority  of  the  latter,  he  said,  “are  not 
interested  in  what  becomes  of  the  com¬ 
mission  unless  it  could  be  saved  for  the 
newspapers.”  He  added,  however,  that 
small  newspaper  publishers  are  likely  to 
take  the  ailvice  of  their  representatives 
in  the  matter. 

The  business  manager  of  an  import¬ 
ant  Astern  paper  stated:  “We  think 
the  present  agency  system  is  most  sat¬ 
isfactory  in  developing  business  for 
newspapers  and  other  mediums  and  ren¬ 
dering  service  to  general  advertisers. 

“We  pay  a  commission  of  15  per 
cent  on  such  business  if  payment  is 
made  by  the  15th  of  the  month  follow¬ 
ing  insertions  for  the  previous  month 
to  legitimate  general  agents  not  neces¬ 
sarily  recognized  by  the  A.N.P.A.  nor 
using  .^.A.-^.-A.  order  blanks,  nor  do 
we  require  any  pledge  against  rebating, 
assuming  that  the  agency  is  worthy  of 
its  hire. 

“I  do  not  know  the  attitude  of  other 
publishers  but  believe  that  the  present 
system  is  most  desirable  and  that  there 
will  be  much  difficulty  and  resistance 
to  changing  it.” 

One  Chicago  advertising  authority  of 
many  years’  experience,  characterized 
the  A.N.A.  report  and  proposed  agency 
contract  as  “agitation  for  reduced  rates 
and  greater  dividends.”  He  said: 

“The  agitation  for  reduced  rates  is  an 
agitation  for  greater  dividends.  Media 
have  found  no  other  creative  force  to 
supply  their  needs,  despite  the  state¬ 
ments  in  the  report  about  absence  of 
creative  effort  on  the  part  of  some  ad¬ 
vertising  agencies.  Media  are  not  ready 
to  abandon  a  successful  and  comprehen- 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

From  an  advertising  standpoint 
we  showed  a  tremendous  gain  in 
national  advertising  over  a  year 
ago  and  had  a  slight  increase  in 
the  amount  of  local  linage  carried 
as  a  result  of  the  School. 

(From  a  Wisconsin  Newspaper) 

We  guarantee  and  deliver  a  definite 
amount  of  additional  national  advertiting 


HOME  ECONOMICS 

SERVICE  CORPORATION 

S47  Peril  Are.  New  Yorii 

ESTABLISHED  It24 


sive  agency  system,  that  has  proved  t- 
self  and  thus  stifle  future  creative  effor 
with  smaller  advertisers  and  manuia; 
turers  at  present  not  advertising.” 

One  Chicago  agency  executive  ei 
pressed  the  belief  that  “the  proposed  .- 
N.  A.  contract  is  a  selfish  move  on  ti: 
part  of  a  small  group  of  national  ac 
vertisers  who  apparently  have  speci. 
agreements  with  some  agencies  rel. 
tive  to  rebating  and  who  are  no: 
endeavoring  to  justify  their  position  I 
extending  tliat  practice  to  all  agencies 

Another  Chicago  agency  princip, 
termed  the  proposal  “an  attempt  • 
break  down  the  agency  compensaiia 
system  and  thereby  gain  reduced  rit* 
from  publications.”  “Such  an  arrang; 
ment,”  he  said,  “would  tend  to  p: 
smaller  agencies  out  of  business.  If  th 
practice  is  adopted  generally,  either  t 
advertiser  or  the  newspaper  will  ti 
forced  to  add  creative  advertising  (i(. 
partments  to  their  business.”  He  ac 
cused  the  A.N.A.  members  of  seeki^i 
“protect  their  own  jobs  as  advertisbi 
managers”  and  “get  something  f, 
nothing”  in  the  way  of  rate  concessior. 
from  media. 

LEO  P.  BOTT  ON  HIS  OWN 

Leo  P.  Bott,  Jr.,  vyho  gave  up  hi 
agency  business  in  Little  Rock,  .\ric 
this  summer  to  move  to  New  York  City 
made  it  plain  this  week  that  he  is  no 
directly  connected  with  Phillips,  Lenno 
&  Co.,  although  he  is  temporaril 
located  in  that  agency’s  headquarters  i 
the  Graybar  Building,  New  York. 


ANNOUNCES  NEW  ACCOUNT 

Gale  &  Pietch,  Chicago  agency,  i 
now  directing  the  advertising  of  .\urin 
Remedy  Company,  Chicago. 


The  whole  class 
voted  to  take 
The  Pilot. 

Their  enterprising  teacht 
made  newspaper  reading 
part  of  the  daily  school  worl 
but  she  let  the  class  vote  o 
which  paper  to  take. 

Clearer  print  for  young  eye 
Fine,  clean  pictures  of  nei 
events.  These  carried  the_da 
for  The  Pilot. 

The  Pilot  uses  Cert’ife 
Mats.  Of  course  the  youni 
sters  don’t  know  about  sue 
things  yet.  But  they  recogni 
the  results  and  it  is  resull 
that  count. 

F or  dependable  stereotypin 
rely  on  Certified  Mats,  mae 
in  the  U.  S.  A. 

CERTIFIED  DRY  MA 
CORPORATION 

340  Madison  Ave.,  New  York  0 
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Linotype  Bodoni  Book 

HOW  is  one  to  assess  and  evaluate  a  type  face 

Linotype  Bodoni 

HOW  is  one  to  assess  and  evaluate  a  type 

Linotype  Coston  Old  Face 

HOW  is  one  to  assess  and  evaluate  a  type  face  in 

Linotype  Cloister 

HOW  is  one  to  assess  and  evaluate  a  type  face  in 

Linotype  Estienne 

HOW  is  one  to  assess  and  evaluate  a  type  face  in  1 

Linotype  Gronjon 

HOW  is  one  to  assess  and  evaluate  a  type  face  in 

Linotype  Memphis  Light 

HOW  is  one  to  assess  and  evaluate  a 

Linotype  Metrothin 

HOW  is  one  to  assess  and  evaluate  a  typ 

Linotype  Metrolite 

HOW  is  one  to  assess  and  evaluate 


D  e  c  e  m  b  e  r  1 .  1  9  3  4  20 


IS  ADVERTISING 

GOING  BLONDE 

THIS  SEASON? 


•  Far  be  it  from  us  to  risk  the  role  of  weather-prophet;  but  if  certain 
light-complexioned  straws  in  the  wind  mean  anything,  the  typo¬ 
graphic  skies  are  going  to  be  fairer  this  season  than  they  hove 
been  for  many  an  overcast  year.  Along  the  eastern  seaboard, 
the  clouds  of  black-face  type  are  breaking;  and  through  the  rifts 
we  see  growing  patches  of  Caslon  and  Garamond.  Leaders 
among  the  New  York  department  and  specialty  stores  ore  dis¬ 
playing  on  increasing  interest  in  type  faces  of  conventional 
weight  and  design,  and  some  have  been  so  daring  as  to  set 
entire  advertisements  without  a  single  line  of  Gothic. 

The  sans-serifs  and  square-serifs  that  are  used  now  ore  likely 
to  be  of  the  lighter  weights.  Metrothin  (the  hair-line  member  of 
the  family)  is  much  used  in  department  store  advertising  just 
now.  And  the  book  weight  of  Bodoni  has  been  rediscovered. 

Are  these  pale  specimens  lost  in  the  welter  of  black-face? 
No!  on  the  contrary,  they  stand  out;  conspicuous  as  a  blonde  in 
Darkest  Africa. 

We  are  not  suggesting  that  you  throw  away  your  bold-face 
type  .  .  .  not  yeti  But  we  do  urge  that  your  light-face  fonts  be 
dusted  off  and  sorted  up  in  anticipation  of  the  newer  trend.  Also 
to  remind  you  that  Linotype  has  many  beautiful  blonde  faces 
ready.  Qassical  faces  such  as  Caslon  Old  Face,  Granjon, 
Qoister,  Estienne,  Bodoni,  and  Bodoni  Book;  modem  faces  such 
as  Metrolite,  Metrothin,  and  Memphis  Light.  As  well  as  the  bold¬ 
faces  that  hove  been  dominating  the  scene  these  last  few  years. 

MERGENTHALER  LINOTYRE  COMPANY,  BROOKLYN,  NEW  YORK 
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Linotype  Memphis 
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UR  OVN  VOR!^ 
“OfT  Letters 


JOSEPH  HERGESHIMER,  the  emi-  Sheridan  is  found  to  measure  fully  to 
nent  and  prolific  novelist,  off  for  a  Grant’s  standard  as  a  battle  leader, 
vacation,  told  ship  news  rojKirters  he  Sherman  is  conceded  superiority  as  a 
was  sick  of  writing  and  reading  novels,  strategist,  organizer,  and  march  com- 
and  that  what  he  wants  is  “a  newspaper  inander,  but  is  believed  by  Col.  McCor- 
job.”  preferably  a  column  on  a  metro-  mick  to  have  proven  his  incapacity  for 
politan  paper ...  Another  eminent  writer,  great  things  once  the  battle  was  joined. 


Hendrik  Willem  van  Lotm.  recently 
turned  columnist  and  is  writing  about 


Sherman’s  often  noted  predilection  for 
“grand  stategj',”  exemplified  in  his  de¬ 


affairs  of  the  day  for  the  King  P'ea-  vastating  march  from  Chattanooga  to 
tures  Syndicate. ..  77ic  Billlward,  hardy  the  sea  and  thence  north  to  Virginia, 


amusement  weekly,  marks  its  40th  an¬ 
niversary  Dec.  29...  Terry  Ramsayc, 
editor  of  the  trade  paper.  Motion  Pic- 


strikes  Col.  McCormick  as  military 
pedantry  and  barbaric  warfare.  Hal- 
leck.  so  often  the  stone  in  Grant’s  path. 


ture  Herald,  complains  bitterly  in  the  moves  through  the  book  as  a  grand 
Nov.  17  issue  because  of  the  good  re-  sham. 


views  "Three  Songs  About  Lenin.”  a 
Soviet  film,  received  in  the  Xeze  York 


Grant’s  alleged  intemperance,  in  the 
old  army  and  during  his  various  com- 


H&rald  Tribune  and  Xezo  York  Times,  mands  in  the  war,  receives  skeptical 
“Soviet  Propaganda  .\ided  by  New  treatment.  Col.  McCormick  doubts  that 
York  Press  Acclaim”  is  the  title  of  his  Grant  was  intoxicated  at  the  time  of 
article.  his  forced  resignation  from  the  army  in 

_  *  *  *  1854,  basing  his  doubts  on  the  very 

IN  the  public  mind  and  in  military  feats  of  horsemanship  which  Grant’s 
colleges,  Napoleon  and  Hannibal  may  traducers  set  forth  as  evidence  of  in- 
continue  to  hold  their  places  as  great  toxication.  No  drunken  man,  says  Mc- 
le.iders  who  left  a  heritage  of  specta-  Cormick,  could  have  driven  a  three- 
cular  thought  and  action  for  the  soldiers  horse  tandem  or  leaped  his  mount  over 
of  future  generations.  To  Col.  Robert  the  guns  of  a  battery.  Evidence  that 
R.  McCormick,  they  are  generals  who  Grant  fell  off  the  water  wagon  before 
led  their  forces  to  disaster — Hannibal  Vicksburg  and  later  before  Petersburg, 
three  times,  Napoleon  six.  Many  times,  according  to  Generals  Rawlins  and 
in  print  and  from  platform,  he  has  called  Butler,  receives  the  remark  that  “upon 
upon  his  audiences  to  reject  the  philos-  the  testimony  of  a  fanatical  dry  and  a 
ophy  of  failure  and  to  study  the  pro-  fanatical  abolitionist,  much  dependence 
cesses  of  victory  and  victorious  leaders,  cannot  be  placed.” 

among  whom  he  has  always  placed  Gen-  The  book  is  not  a  life  story  of  Gen¬ 
eral  L’lysses  S.  Grant  in  the  forefront,  eral  Grant,  nor  a  history  of  the  war. 

Complete  justification  for  his  thesis  It  is  a  fairly  chronological  recital  of 
is  embodied  in  his  recent  book.  “Ulysses  the  war’s  events  in  which  Grant  was 
S.  Grant,  the  Great  S<ildier  of  .America,  ’  involved,  drawing  from  Grant’s  Mem- 
published  by  D.  -Appleton-Century  Com-  oirs  and  many  other  standard  works  to 
pany.  It  is  a  rare  piece  of  biography  rub  out  the  background  of  discredit 
and  military  criticism.  Readers  of  the  with  which  Grant  has  been  surrounded 
Chicago  Tribune  will  recognize  the  by  jealous  contemporaries  and  snobbish 
clear  style,  marble-hard  diction,  and  armchair  critic. 

trenchant  epigram  with  which  Col.  Appropriately,  the  story  ends  at  Ap- 
McCormick  states  his  case.  Uncompro-  pomattox  : 


mising  as  Grant  himself,  this  author 
draws  strongly  upon  both  his  jour¬ 
nalistic  and  military  experiences  to  ban¬ 
ish  the  clouds  which  dim  some  phases 
of  Grant’s  army  career.  Most  of  them. 
Col.  McCormick  attributes  to  the  “social 
climber”  type  of  military  criticisni  which 
cannot  abide  the  dominance  in  history 
of  a  soldier  who  did  not  reach  the  top 
by  birth  or  through  the  channels  of 
militarv  aristocraev.  Grant  has  been 


Grant  had  solved  the  problem  of  the 
war.  Let  us  leave  him  in  his  hour  of 
victory  and  earned  retirement  before  he 
knew  that  the  crime  which  gave  to  Presi¬ 
dent  Lincoln  the  crown  of  martyrdom 
would  lay  upon  his  own  tired  shoulders 
the  problems  of  peace. 

A.  T.  R. 


'R.\NK  B.  ELSER,  who  collaborated 
with  Marc  Connolly  in  writing  “The 


made  to  suffer  while  his  great  adver-  Farmer  Takes  a  Wife,”  current  Broad¬ 
sary.  Robert  E.  Lee,  has  been  set  on  an  way  drama  hit,  is  a  former  newspaper- 
exalted  pedestal  by  the  military  litter-  man.  He  was  a  war  correspondent  of 
ateurs  on  both  sides  of  the  Atlantic.  the  Associated  Press  and  was  night  city 
Lee  is  accorded  the  fullest  measure  editor  of  the  Xav  York  Times  when  he 
of  the  fame  given  him  by  his  most  ador-  settled  down  to  writing.  ^Iaximillian 
ing  biographer,  and  that  he  met  more  Elser,  Jr.,  founder  of  the  Metropolitan 
than  his  nptch  in  Grant  is  argued  with-  Newspaper  Syndicate,  is  his  brother... 
out  any  disparagement  by  Col.  McCor-  In  response  to  requests  from  schools  of 
mick.  Grant  is  shown  as  a  military  journalism,  Frederick  A.  Stokes  &  Co. 
genius  from  his  earliest  war  experiences  are  bringing  out  an  educational  edition 
in  Mexico — a  soldier  who  could  in-  of  “City  Editor,”  Stanley  Walker’s 
stantly  see  an  opportunity  and  move  to  lively  book  about  the  business,  or  game, 
grasp  it,  to  the  enemy’s  discomfiture,  or  whatever  it  is,  of  gathering  the  news, 
.^gain  and  again,  throughout  the  Civil  This  edition  is  illustrated  and  indexed 
War,  Col.  McCormick  finds  Grant  par-  and  has  reinforced  binding. 


aliening  on  a  grand  .scale  what  he  had 
done  with  squads  and  companies  against 
Santa  .Anna.  His  victory  at  Vicksburg 
and  the  culminating  operations  against 
Richmond  had  their  roots  in  Grant’s 


J.  W.  P. 

TOLD  OF  FACIST  PLOT 

Paul  Comly  French,  Philadelphia 


Federal  generals  lacked  utterly  the 
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skill  in  amphibious  movement  and  pro-  Record  reporter  and  president  of  the 
visioning  of  armies,  first  learned  as  a  Philadelphia-Camden  Newspaper  Guild, 
lieutenant  and  quartermaster  in  1846.  appeared  as  a  witness  in  the  recent  con- 
Gen.  Lee  lacked  that  peculiar  experi-  gressional  investigation  of  General 
ence.  Smedley  D.  Butler’s  charges  of  a  Fas- 

Etched  more  sharply  than  in  most  cist  plot  with  Wall  Street  backing, 
domestic  writings  on  the  war  between  French  testified  in  New  York  regard- 
the  states  is  the  fact  that  most  of  the  ing  conversations  he  had  with  Gerald 


MacGuire,  bond  salesman,  who 
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qualities  that  won  for  Grant.  Timidity,  General  Butler  charged  was  “paymas- 
tardiness,  inability  to  get  up  in  the  ter”  for  the  “plotters.”  French,  in  his 
morning  on  the  part  of  corps  and  divi-  first  story  of  the  “plot”  when  the 
sion  commanders,  are  blamed  pointedly  charges  were  made  last  week,  said  Gen- 
by  the  author  for  the  failure  of  Grant’s  eral  Butler  called  him  in  about  Sept.  1 
operations  to  end  the  war  in  Virginia  and  related  the  MacGuire  story  to  him. 
in  less  than  the  344  days  that  elapsed  Butler  then  telephoned  MacGuire  in 
between  his  crossing  of  the  Rapidan  New  York  and  made  an  appointment 
and  the  surrender  at  .Appomattox.  Only  for  French  to  interview  him. 
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PENNSYLVANIA 


Automotive  Group  -  Market 
Figures  Strongly  in  Expanding 
National  Sales  ^  ^ 


The  president  of  one  of  the  largest  automobile  manufacturing  concerns  in  the 
nation  recently  stated  in  a  letter  to  his  employees  that — buyers  “are  our  real 
bosses.” 


He  went  on  to  say  that  the  buyers  pro¬ 
vided  the  money  for  wages  and  they 
were  the  ones  to  be  satisfied  ...  He  did 
not  say  so  in  the  letter  but  his  company 
reported  a  national  sales  increase  of 
35  per  cent  in  the  10  months  of  1934. 
Other  large  producers  had  like  increases. 

Pennsylvania,  third  on  the  regional  list 
of  all  types  of  registrations  with  approx¬ 
imately  1,600,000  total  for  last  year, 
has  progressively  advanced  in  car  sales 
through  1934.  A  gain  of  about  150,000 
registrations  is  predicted  for  the  entire 
year. 

There  are  many  thousand  “real 
bosses”  in  this  section  included  in  the 
great  army  of  national  car  owners  this 
manufacturer  has  in  mind.  For  the 
most  successful  national  automobile  ad¬ 
vertisers — along  with  those  in  other 
lines — are  careful  to  concentrate  on  the 
most  proven  markets. 


This  section  is  thoroughly  “proven”  as 
an  automobile  and  auto  accessories  sales 
field.  And  particularly  fertile  is  the 
great  cross-section  of  the  Keystone  State 
represented  in  the  group-market  within 
its  boundaries,  and  shown  here. 

Its  nearly  3,000,000  population  operates 
approximately  475,000  passengers  cars, 
trucks,  etc.,  largely  purchased  from 
more  than  1,000  selling  outlets  in  the 
12  prosperous  trade  areas  of  this  market. 

The  newspapers  named  here  and  pub¬ 
lished  in  the  13  key  cities  of  this  group- 
market — are  repeatedly  chosen  to  carry 
most  of  the  national  automotive  adver¬ 
tising  in  this  combined  selling  field. 
“Ask  any  National  Advertising  Repre¬ 
sentative” — or  contact  the  papers  them¬ 
selves  for  the  basic  selling  facts  about 
this  solid  group-market. 
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CARNIVAL  OF  NATIONS 
SPONSORED  BY  DAILY 

23  Groups  Participating  in  Song  and 
Dance  Festival  in  Native  Costumes 
at  Invitation  of  Chicago  News 
— Proceeds  Go  to  Charity 

(.Special  to  Editor  &  Publisher) 

Chicago,  Mov.  2o — Coordinating  23 
I’oreign-American  groups  into  a  series 
of  colorful  carnivals  retlecting  the  folk 
songs  and  dances  of  their  respective 
native  countries,  the  Chicago  Daily 
Aeii’s  is  again  in  the  midst  of  its  third 
annual  “Carnival  of  Nations”  promo¬ 
tion  program,  which  will  climax  with  a 
granu  hnale  of  all  groups  at  Chicago 
Stadium,  Dec.  15,  proceeds  of  which 
will  go  to  the  Daily  News  Fresh  Air 
Sanitarium  Fund. 

This  newspaper  event  is  under  the 
direction  of  Dempster  MacMurphy, 
Daily  News  promotion  manager,  in  co¬ 
operation  with  Felix  J.  Streyckmans, 
general  chairman  of  the  foreign  groups, 
together  with  various  foreign  consuls 
in  the  city.  Through  the  aid  of  the 
Daily  News,  each  group  is  assisted  in 
arranging  a  program,  the  furnishing  of 
a  theatre  or  hall  in  which  to  stage  its 
event,  etc.  Proceeds  of  the  various 
group  festivals,  dances  or  concerts  are 
used  for  charity  purposes  among  the 
needy  of  their  own  nationality. 

Another  feature  of  the  promotion 
that  has  circulation  value,  as  well  as 
general  good-will,  is  the  introduction  of 
loreign  expressions,  such  as  the 
"Schwarswald  F'est-Spiel”  of  the  Ger¬ 
mans  and  "Norske  Veldaedighets  Fest” 
of  the  Norwegians,  in  the  news  stories 
of  the  different  programs. 

A  “by-product”  of  the  carnivals  is  re¬ 
newing  of  intimate  contacts  with  influ¬ 
ential  leaders  of  the  different  groups,  it 
was  pointed  out,  resulting  in  additional 
news  sources  and  stories  of  particular 
interest  to  those  people. 

The  Daily  News  is  backing  this 
project  with  heavy  promotion,  using 
pages  of  pictures  of  committees,  daily- 
feature  stories,  rotogravure  pictures  of 
participating  groups  in  native  costumes, 
and  printing  of  hundreds  of  names.  In 
one  story  recently  there  appeared  300 
Polish  names. 

Carl  Carstensen,  of  the  Daily  News 
promotion  department,  is  in  charge  of 
arrangements  under  Mr.  Mac  Murphy, 
with  A.  Lincoln  Mahony  in  charge  of 
the  news  promotion  matter,  assisted  by 
James  Kearns  and  Wayne  R.  \'arnum. 


HOPWOOD  LEAVES  OREGONIAN 

Frey  It  Circulation  Manager — Other 
Resignation*  Accepted 

(Special  to  Editor  &  Publisher) 

PoRTL.VND,  Ore.,  Nov.  26 — Clianges 
in  personnel  and  introduction  of  a  4 :3U 
o’clock  Saturday  afternoon  edition  of 
the  Sunday  issue  marked  the  progress 
of  reorganization  now  being  carried 
into  effect  on  the  Morning  Oregonian. 

E.  P.  Hopwood,  for  26  years  cir¬ 
culation  manager,  presented  his  resig¬ 
nation.  He  was  succeeded  by  Michael 
J.  Frey,  his  assistant,  with  the  Ore¬ 
gonian  19  years. 

The  resignation  of  Paul  Heitmeyer, 
nunager  of  the  twin  radio  stations, 
KGW  and  KE.\,  operated  by  the  Ore¬ 
gonian  was  also  received  and  accepted. 
Larry  Allen  was  advanced  from  assist¬ 
ant  to  manager. 

Thomas  Hall,  office  manager,  was 
named  purchasing  agent  and  manager 
of  the  building.  He  assumed  the  duties 
of  Fred  Taplin,  building  manager,  who 
resigned.  Robert  Grantz,  formerly 
auditor,  was  made  chief  accountant  for 
all  departments. 

The  first  early  Sunday  issue  of  the 
Oregonian  appeared  on  the  streets 
Saturday  without  prior  announcement. 
It  was  a  complete  newspaper  in  all 
respects  and  not  a  bulldog  edition. 
Formerly  the  first  edition  was  placed 
on  the  streets  at  7  p.  m.  The  early 
issue  was  made  possible  by  the  three 
hours  difference  in  time  between 
eastern  news  centers  and  the  Pacific 
coast. 


N.  Y.  CONTESTS  NOT  LOTTERIES 

P.  O.  Department  Rule*  in  Favor  of 
New*paper  Promotion* 

(Special  to  Editor  &  Publisher) 

Washington,  D.  G.,  Nov.  2/ — Pro¬ 
motional  campaigns  being  conducted  by- 
newspapers  in  New  \ork  City  and 
elsewhere  through  which  prizes  are 
awarded  contestants,  do  not  constitute 
lotteries,  Gregor  Nelikov  of  Lhicago, 
was  told  when  he  filed  a  protest  at  the 
office  of  Karl  Crowley,  solicitor  of 
the  Post  Office  Department. 

Nelikov,  who  is  engaged  in  the  busi¬ 
ness  of  promoting  newspaper  contests, 
complained  in  the  hope  tiiat  use  of  tlie 
mails  would  be  denied  publications 
which  make  an  entrance  charge  to  con¬ 
testants.  The  newspaper  against  which 
his  protest  was  most  particularly  di¬ 
rected,  charges  each  entrant  a  total  ot 
$1.20,  but  each  person  making  the  pay¬ 
ment  receives  an  article  of  merchan¬ 
dise.  Nelikov  contended  that  the  fee 
is  paid  for  two  purposes,  namely,  to 
receive  the  merchandise  and  lor  a 
ch.ance  on  the  capital  prize,  and  that 
in  the  second  respect  it  is  a  lottery. 
His  view  was  not  shared  by  the  soli- 
tor’s  office,  however 


7,500  IN  SPELLING  BEE 

Lowell  (Ma**.)  Sun  Contest  Featured 
in  Grade  School* 

The  Loiicll  (.Mass.)  Sun  has  been 
conducting  a  spelling  bee  since  the  first 
of  November.  .\ll  pupils  in  the  6th, 
7th  and  8th  grades  of  all  schools  in 
Greater  Lowell  were  eligible  for  com¬ 
petition,  and  at  the  present  writing, 
more  than  7,500  pupils  have  partici¬ 
pated. 

The  Sun  is  awarding  a  bronze  medal 
to  each  grade  winner,  and  a  silver 
medal  to  each  school  winner.  The 
newspaper  is  also  running  the  picture 
of  each  grade  winner,  approximately 
150  cuts.  Grand  prizes  totaling  $200 
in  cash  have  been  set  up  for  the  finals 
in  addition  to  suitable  permanent  tro¬ 
phy  s. 

The  bee  has  been  under  the  direc¬ 
tion  of  Thomas  F.  MeSorley,  manag¬ 
ing  editor  of  the  Sun. 


BOXING  TOURNAMENTS 

The  eight  Michigan  newspapers  of 
the  Booth  Newspaper,  Inc.,  will  cooper¬ 
ate  again  this  year  with  the  Chicago 
Tribune  in  the  Golden  Gloves  tourna¬ 
ment.  Booth  Newspapers  will  stage 
local  amateur  boxing  tournaments,  and 
then  send  the  winners  to  Grand  Rapids, 
where  they  will  appear  under  the  aus¬ 
pices  of  the  Grand  Rapids  Press.  The 
winners  in  the  Grand  Rapids  tourna¬ 
ment  will  appear  in  the  Golden  Gloves 
Tournament  at  Chicago.  In  all  eight 
cities,  the  newspapers  joined  with  some 
local  organization  in  promoting  the 
tournaments,  the  one  requirement  being 
that  the  proceeds  go  to  charity. 


BETTER  HOUSING  EXHIBIT 

.\s  its  contribution  to  the  better  hous¬ 
ing  program,  the  Kansas  City  Journal- 
Post  is  sponsoring  the  remodeling  of  a 
house  which  has  been  moved  to  a  lawn 
in  front  of*the  Journal-Post  building. 
The  house,  badly  arranged  and  showing 
its  30  years  of  service,  is  being  trans¬ 
formed  into  a  5-room,  colonial-type 
bungalow  with  modern  conveniences. 
The  renovation  program,  which  began 
Nov.  11,  will  be  completed  about 
Christmas.  The  house  will  be  open  for 
public  inspection  until  June  5,  1935, 
when  it  will  be  auctioned  and  moved  to 
a  permanent  site.  The  project  is  at¬ 
tracting  wide  attention  in  Kansas  City. 


DAIUES’  SPACE  AIDED  DRIVE 

Full-page  layouts  of  news  pictures 
visualizing  the  work  of  the  Community 
Chest  were  carried  during  the  Bridge¬ 
port,  Conn.,  Chest  campaign  by  the 
Bridgeport  Sunday  Post.  Sutiday  Her¬ 
ald  and  Evening  Titms-Star.  differ¬ 
ent  set  of  mats  was  used  in  the  evening 
paper  release.  The  action  of  the  three 
papers  in  contributing  this  space  is  be¬ 
lieved  to  have  played  a  major  part  in 
enabling  the  Chest  organization  to  make 
a  creditable  showing  in  the  campaign. 


SPONSORED  SPELLING  BEE 

One  hundred  and  fifteen  rural  schools  in 
Rock  County,  \Vis.,  recently-  took  part 
in  a  county-wide  spelling  bee  sponsored 
bv  the  Janicszdlle  (,\Vis.)  Daily  Ga::ette. 
More  than  350  children  took  part  in  20 
township  contests  and  60  competed  for 
the  title  of  the  county’s  best  seller, 
i  he  contest  was  conducted  as  a  part  of 
the  newspapers  community  department’s 
activities  under  the  direction  of  Bernice 
Warner. 


AIDS  CATHOLIC  INSTITUTION 

In  a  campaign  for  funds  to  carry  on 
the  work  of  DePaul  Institute,  Pitts¬ 
burgh,  Pa.,  Catholic  institution  for 
training  and  relief  of  deaf  mutes,  the 
Sun-Telegraph  is  offering  a  cash  com¬ 
mission  for  every  subscription  procured 
by  parochial  school  children  and  adults, 
'The  drive  is  being  waged  in  every 
Catholic  school  and  church  in  the  Pitts¬ 
burgh  diocese. 


STAGED  “COMIC  CARNIVAL” 

The  Chicago  American  sponsored  a 
"comic  carnival”  at  the  Aragon  ball¬ 
room  Nov.  22,  introducing  various  comic 
characters  “in  person”  and  well-known 
newspaper  stars  who  appeared  on  the 
program  in  connection  with  the  advance 
promotion  on  the  new  16-page  comic 
section  which  started  Nov.  24. 


ISSUED  HOLIDAY  MENU  TAB 

The  Chicago  Herald  and  Examiner 
published  a  36-page  tabloid  supplement 
Nov.  26,  featuring  Prudence  Penny’s 
fall  recipes  and  menus.  The  supple¬ 
ment  contained  a  large  volume  of  food 
and  household  appliance  advertising. 
The  semi-annual  edition  was  edited  by 
Prudence  Penny  (Leona  A.  Malek), 
Herald  and  Examiner  food  editor. 


50,000  SAW  PARADE 

The  Birmingham  Post’s  fifth  annual 
Christmas  Carnival  parade  was  held 
Nov.  24  with  a  score  or  more  of  mer¬ 
chants  having  floats  entered.  More 
than  50,000  persons  are  estimated  to 
have  seen  the  parade.  A  Christmas 
Carnival  ball  sponsored  by  the  Post  was 
held  the  night  preceding  the  parade  at 
the  municipal  auditorium. 


COMPLETES  BENEFIT  PLANS 

The  Detroit  Times  has  completed 
plans  for  its  annual  theatrical  benefit, 
designed  to  raise  funds  for  the  distribu¬ 
tion  of  Christmas  gifts  to  Detroit 
youngsters  by  the  Old  Newsboys  Asso¬ 
ciation.  The  event,  to  which  all  thea¬ 
ters,  radio  stations,  and  night  clubs  are 
contributing  talent  was  to  be  held  the 
evening  of  Dec.  1. 


CONDUCTS  COTTONTAIL  TALLY 

The  Third  .\nnual  Detroit  Free  Press 
Cottontail  Tally,  for  the  use  of  rabbit 
hunters  recording  their  kill,  and  making 
comparative  records  of  rabbit  kills  in 
other  years,  is  being  conducted  by  Jack 
\’an  Coevering,  outdoor  editor. 


UTICA  BOYS  VISITED  NEW  YORK 

Five  Utica  (N.  Y.)  Daily  Press  car¬ 
rier  boys  recently  paid  a  three-day 
visit  to  New  York  as  guests  of  the 
Press,  as  winners  of  a  subscription  con¬ 
test.  The  group  was  under  the  super¬ 
vision  of  Elden  W.  Mathews,  circula¬ 
tion  manager  of  the  Press. 


STARTS  HOMEMAKERS’  CLUB 

More  than  one  hundred  women’s  club 
executives  of  New  York,  attended  the 
inaugural  luncheon  tendered  by  W^illiam 
Randolph  Hearst,  Jr.,  at  the  Hotel 
Warwick,  Nov.  15  to  announce  the  for¬ 
mation  of  the  new  Homemakers’  Club 
sponsored  by  the  New  York  American. 


PLANS  THREE-COLOR  EDITION 

The  Asheville  (N.  C.)  Citiaen  and 
Times  on  Dec.  22  will  publish  a  special 
“Story  of  Christmas”  edition  in  three 
colors,  according  to  Roy  Philips,  adver¬ 
tising  director. 


NEW  FEATURE  RELEASED 

.\  new  fact  feature,  entitled  “Knobs 
of  Knowledge,”  is  being  offered  by  the 
I’llman  Feature  Service.  Washington, 
D.  C.  It  is  a  six  times  a  week  feature. 


BIBLE  CONTEST  POPULAR 

So  many  answers  came  in  for  the 
Harrisburg  (Pa.)  Evening  News  Bible 
verse  contest  that  a  special  staff  had  to 
be  hired  for  checking  purposes.  Mem¬ 
bers  of  the  staff  made  extra  Christmas 
money  working  overtime 


SEDALIA  COOKING  SCHOOL 

Crowds  of  more  than  1,'260  each  day 
attended  the  cooking  school  conducted 
last  week  by  the  Sedalia  (Mo.)  Demo¬ 
crat  and  Capital  in  connection  with  a 
6-day  food  show  sponsored  jointly  by 
the  newspapers  and  local  independent 

grocers.  - - 

ADDS  SUNDAY  FEATURES 
The  Battle  Creek  (Mich.)  Enquirer- 
News  has  added  three  new  columns  to 
its  Sunday  edition.  They  are  “Just  the 
"Two  of  Us,”  which  endeavors  to  solve 
marital  problems;  “Just  Dogs,”  by  P. 
F.  Ricketts,  and  “Out-of-doors,”  by  A1 

McCabe.  _ 

PUBLISHED  112-PAGE  EDITION 
The  Phoenix  (Ariz.)  Republic  and 
Gazette,  on  Nov.  17-18  printed  their 
annual  Arizona  Resource  Edition,  which 
ran  112  pages  in  12  sections.  W.  W. 
Knorpp,  general  manager,  reported  that 
10,000  extra  copies  were  sold  before  the 
edition  was  printed. 

CARRIERS  DISTRIBUTED  SAMPLES 

In  a  test  campaign  the  Standard 
Remedy  Company,  Baltimore,  Md.,  re¬ 
cently  distributed  25,000  samples  of  its 
O.S.R.  Tablets  in  Birmingham.  The 
distribution  was  handled  by  carrier  boys 
of  the  Birmingham  News-Age-Herald. 

PICTURE  PUZZLE  CONTEST 

The  Philadelphia  Daily  News  is  of¬ 
fering  $5,000  in  cash  prizes  in  a  picture 
puzzle  contest  based  on  the  67  counties 
in  Pennsylvania.  A  total  of  319  prizes 
is  listed,  with  $1,000  as  first  award. 


SUNDAY  FASHION  PAGE 

The  Philadelphia  Inquirer  on  Nov. 
25  added  a  Sunday  fashion  page  featur¬ 
ing  sketches  and  descriptions  of  latest 
styles  on  display  in  local  stores. 
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berg  heads  FLORIDA  PRESS 

Editors  Urged  by  Scott  Loftin  to 
“Play  Down  Crime’’ 

{Special  to  Editor  &  Publisher) 

Ocala,  Fla.,  Nov.  27 — An  appeal  to 
the  press  of  the  state  and  nation,  to  co¬ 
operate  in  making  crime  "less  glamor¬ 
ous,  less  attractive,  less  enticing,’’  was 
voiced  here  last  Friday  by  Scott  M. 
Loftin.  director  of  the  Florida  Tintcs- 
i’nioii,  Jacksonville,  in  an  address  be¬ 
fore  the  annual  convention  of  the  Flor¬ 
ida  State  Press  Association.  Mr.  Lof¬ 
tin,  president  of  the  American  Bar  As¬ 
sociation,  urged  the  newspapermen  to 
■‘play  down  criminals,  for  what  they 
really  are.  If  these  criminals  cannot  be 
worthy  heroes,  then  they  must  be  un¬ 
worthy  heroes.  It  is  up  to  the  people. 

It  is  their  duty  to  efface  this  crime 
menace.’’ 

Following  his  appearance  before  the 
Press  .Association,  Mr.  Loftin  attended 
the  annual  luncheon  of  the  General 
Alumni  Association  of  the  University 
of  Florida,  in  the  nearby  city  of  Gaines¬ 
ville,  Saturday.  Organization  of  the 
University  of  Florida  Endowment  Cor¬ 
poration  was  completed  by  the  alumni, 
Mr.  Loftin  being  chosen  as  president. 

The  Press  Association,  meeting  Fri¬ 
day  and  Saturday,  also  heard  addresses 
by  Gov.  Dave  Sholtz  of  Florida ;  W.  C. 
Hodges  of  Tallahasse,  president-elect  of 
the  Florida  Senate;  Clayton  Rand  of 
Mississippi,  director  of  the  National 
Editorial  Association  and  others.  The 
latter  speaker  urged  the  publishers  to 
“pay  up  and  support  the  code.” 

R.  H.  Berg,  Melbourne  Times,  was 
elected  president,  succeeding  C.  P.  Hel- 
fenstein  Lire  Oak  Democrat.  Other  of¬ 
ficers  chosen  were:  J.  L.  E.  Sellers, 
Chipley  News,  first  vice-president : 
George  Burr,  ll'inler  Haven  Herald. 
second  vice-president ;  Russell  Kay  of 
Tampa  ( re-elected ) ,  secretary  ;  and 
Ira  McAlpin,  Plant  City  Courier, 
treasurer. 

Jacksonville  was  named  as  the  next 
meeting  place,  in  April,  1935.  New 
Orleans  was  designated  for  a  joint 
meeting  with  the  National  Editorial  .As¬ 
sociation,  and  Sebring  was  given  the 
1935  Fall  meeting. 

AGENTS  SEE  LINAGE  GAINS 

Roy  S.  DuFBtine  and  Wm.  H.  Rankin 
Foresee  1935  Increaies 

Substantial  increases  in  advertising 
volume  next  year,  led  by  building  ma¬ 
terials  and  automotive  lipes,  were  pre¬ 
dicted  this  week  by  two  advertising 
agents. 

Roy  S.  Durstine,  vice-president  and 
general  manager  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  New  A’ork,  as 
quoted  in  the  New  Fork  Times,  said 
that  many  of  his  company’s  clients  are 
expanding  their  promotional  plans  in 
expectation  of  improved  business  con¬ 
ditions  in  1935. 

Beside  building  and  automotive  ad¬ 
vertising,  Mr.  Durstine  mentioned  indi- 
Qtions  of  increases  in  advertising  for 
radio  sets,  paints  and  hardware,  heating, 
plumbing  and  air  conditioning.  Volume 
m  cigarettes,  tobacco,  food  and  bever¬ 
ages  should  be  at  least  as  good  if  not 
better  next  year.  Improvement  has  al¬ 
ready  taken  place  in  advertising  sched¬ 
ules  in  drugs  and  toilet  goods  and  par¬ 
ticularly  in  cosmetics,  he  said.  If  any 
dange  occurs  in  clothing  and  dry  goods, 
it  should  be  for  the  better. 

"Machinery  and  mechanical  supplies 
advertising  has  been  at  a  very  low  fig¬ 
ure  for  some  time  past  and  any  change 
can  only  be  for  the  better,”  he  continued. 
"It  is  not  illogical  to  expect  that  the 
heavy  ■industries  will  ultimately  get 
busy. 

"The  office  ecjuipment  field  has  shown 
good  improvement,  which  has  reflected 
itself  in  substantial  advertising  expen¬ 
ditures  this  year  and  onr  information  is 
■hat  in  this  field  prospects  are  still 
brighter  for  1935.” 

William  H.  Rankin,  president  of  the 
advertising  agency  that  bears  his  name, 
*as  optimistic  over  the  1935  outlook 
and  predicted  that  newspapers  would 
carry  much  more  national  advertising 
than  they  did  this  year. 


Conferences  Abandoned 
BetweenN.  Y  .Daily , Guild 

Conferences  between  the  Newspaper 
Guild  of  New  A'ork  and  the  New  York 
IVorld-Tfilegram  management  have 
been  terminated. 

-At  a  conference  last  week  the  guild 
representatives  asked  the  World-Tele¬ 
gram  if  the  newspaper  would  sign  with 
the  guild  on  the  basis  of  the  new  work¬ 
ing  conditions  previously  posted  by  the 
publisher.  The  World-Telegram  repre¬ 
sentatives,  Ray  A.  Huber,  publisher, 
and  Lee  B.  Wood,  executive  editor, 
said  no.  The  refusal  was  based  on 
what  the  newspaper  representatives  said 
were  trade-union  and  class-conscious 
trends  in  the  New  York  guild. 

Morris  L.  Ernst,  the  guild’s  counsel, 
conferred  with  the  World-Telegram 
unit  Nov.  27.  W'hat  further  steps  will 
be  taken  has  not  been  announced. 

DINERS  “RAZZ”  DAILIES 

California  Advertising  Managers  Hold 

Annual  Session  in  San  Francisco 

(By  telegraph  to  Editor  &  Publisher) 

Sa.v  Francisco,  Nov.  28 — Four 
dailies  and  one  outstanding  weekly  were 
put  on  the  gridiron  when  the  California 
Newspaper  .Advertising  Managers’  .As¬ 
sociation  (Northern  Branch),  held  one 
of  its  famous  “razz”  dinner  meetings 
here  Nov.  19  with  President  Ken  Stacy 
of  the  San  Jose  Neies  presiding. 

The  following  newspapers  and  speak¬ 
ers  made  up  the  program;  ll’alson- 
z’ille  Kegister-Pajaronian.  speaker  Ellis 
Newsome,  advertising  manager  of  the 
Petaluma  .Irgus-Courier :  Santa  Rosa 
Press  Democrat  and  Republican,  speaker 
Victor  Reich,  advertising  manager 
Watsonville  Register-Pajaronian ;  San 
Jose  News,  speaker  Roy  Ratliff,  ad¬ 
vertising  manager  San  Mateo  Times; 
Marline::  Controcosta  Gazette,  speaker 
Clarence  R.  Law,  advertising  manager 
San  Rafael  Independent;  Sebastopol 
Times,  speaker  Dave  Hope,  advertis¬ 
ing  manager  Livermore  Herald. 

Each  speaker  had  been  sent  sample 
copies  of  the  paper  he  was  to  criticize. 
Newspaper  publi.shers  were  given  no 
advance  warning  of  dates  to  be  selected 
for  sample,  so  issues  could  not  be 
dressed  up  for  the  occasion.  Criticism 
was  to  be  based  on  news,  editorial  and 
advertising  content,  make-up  and  physi¬ 
cal  appearance. 

Newspapers  from  all  over  Northern 
California  were  represented  in  the 
audience.  Each  speaker  had  spent  con¬ 
siderable  time  in  making  his  study. 

MADISON  LEAVES  CHRONICLE 

National  Advertising  Manager  Joins 
R.  E.  Boone  Organization  on  Coast 

(By  telegraph  to  Editor  &  Publisher) 

San  Francisco,  Nov.  28 — Randolph 
W.  Madison,  national  advertising  man¬ 
ager  of  the  San  Francisco  Chronicle 
for  the  past  three  years  will  join  the 
Rodney  E.  Boone  organization,  national 
advertising  representatives  for  Hearst 
newspapers,  as  manager  of  the  plan 
department  for  the  Pacific  Coast  offices 
at  San  Francisco  on  Dec.  3,  according 
to  an  announcement  made  last  Friday 
by  President  Rodney  E.  Boone. 

Mr.  Madison  was  previously  with  the 
San  Francisco  Examiner  for  11  years 
and  before  that  represented  Editor  & 
Publisher  on  the  Pacific  Coast  for 
two  years.  D.  H.  Hughes,  who  has 
been  assistant  national  advertising  man¬ 
ager,  will  succeed  Mr.  Madison. 

Mr.  Botine,  who  has  been  studying 
conditions  on  the  Pacific  Coa.st  for  the 
past  five  weeks,  expressed  his  satis¬ 
faction  with  the  pre.sent  business  out¬ 
look  on  the  Pacific  Coast  area.  He 
reported  general  business  improvement 
throughout  the  country  and  declared 
the  trade  outlook  on  the  Coast  was 
especially  favorable.  Mr.  Boone,  who 
was  accompanied  on  his  Coast  visit  by 
E.  N.  Chalfant,  regional  manager  of 
the  New  York.  Chicago  and  Detroit 
offices  for  the  Pacific  Coast  group,  also 
visited  Los  Angeles  and  Seattle  offices 
and  left  San  Francisco  Saturday  night 
on  his  return  East. 
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MANUFACTURERS  LOSE  BY  OBTAINING 
LOCAL  RATES  FITZGERALD  DECLARES 


Transfer  of  Control  to  Retailers  Cited — Practice  Started  in 
Highly  Competitive  Markets  and  Was  Pushed  by 
Advertisers  Into  Non-Competitive  Fields 


Transfer  of  retailer  preferential 
rate  to  advertisers  not  so  entitled 
will  work  to  the  detriment  of  both  re¬ 
tailer  and  manufacturer,  declared  John 
T.  Fitzgerald,  president  of  the  News¬ 
paper  Representatives  Association  of 
Chicago,  in  an  address  before  the 
Nebraska  Publishers’  Association,  at 
Lincoln,  Neb.,  Nov.  27,  at  which  meet¬ 
ing  the  retail-general  rate  question  was 
thoroughly  discussed. 

Mr.  Fitzgerald  cited  instances  to 
prove  his  contention  that  a  manufac¬ 
turer  does  not  serve  his  own  best  in¬ 
terest  by  transferring  the  sponsor¬ 
ship  of  his  advertising  effort  to  the 
retailer. 

“The  record  of  successes  or  failures 
of  newspaper  advertising  by  manufac¬ 
turers  are  dependent,  in  most  instances, 
on  the  demarkation  of  general  and  re¬ 
tail,’’  he  asserted. 

He  quoted  figures  to  show  the  ap¬ 
proximate  difference  between  newspaper 
linage  credited  as  general  advertising 
by  Media  Records  and  that  which  has 
actually  been  billed  as  such  during  the 
first  nine  months  of  this  year  for  a 
group  of  ten  representative  newspapers, 
showing  a  monthly  average  discrepancy 
of  approximately  55,900  lines. 

“The  confusion  prevalent  in  connec¬ 
tion  with  the  diversion  of  general  ad¬ 
vertising  into  the  local  rate  structure 
had  its  birth  in  the  intensely  competi¬ 
tive  markets,”  he  said.  “Added  to  this 
is  the  fact  that  the  availability  was 
propagated  by  the  advertiser  and  adver¬ 
tising  agency  structure  through  organ¬ 
ized  effort.  The  publishers,  on  the 
other  hand,  maintained  an  indifference 
that  resulted  in  no  attempt  at  clarifica¬ 
tion  through  the  medium  of  discussion 
or  cooperation.  The  advertiser  struc¬ 
ture  was  quick  to  take  advantage  of  its 
success  in  competitive  markets,  by  in¬ 
vading  non-competitive  markets,  which 
more  or  less  succumbed  to  the  prevail¬ 
ing  example  set  by  the  larger  and  com¬ 
petitive  market  newspapers. 

"The  evil  has  spread  until  it  has  be¬ 
come  a  cancerous  growth  on  the  news¬ 
paper  structure  that  is  not  only  re¬ 
sponsible  for  fading  profitable  conduct 
of  newspaper  publishing,  but  is  dis¬ 
crediting  the  newspaper  form  of  media 
as  the  first  and  basic  approach  to  the 
American  consumer. 

“The  need  for  interpretative  discus¬ 
sion  and  understanding  is  apparent  when 
I  tell  you  that  there  are  1,434  cities  and 
towns  in  the  United  States  in  which 
^ily  newspapers  are  published  and  that 
in  1,191  of  these  places  there  exist  non¬ 
competitive  newspaper  conditions.  Your 
own  state  has  only  one  newspaper  com¬ 
petitive  point,  Omaha,  and  the  fact  that 
both  Omaha  newspapers  are  expressing 
a  keen  interest  in  a  solution  of  this 
problem,  should  be  helpful  in  having 
Nebraska  publishers  contribute  their 
procedure  and  cooperation  to  the  gen¬ 
eral  movement  to  stabilize  the  rate 
structures  of  the  newspaper  industry. 

“You  are  undoubtedly  familiar, 
through  the  publicity  accorded  in  the 
columns  of  the  trade  press,  with  the 
various  angles  brought  out  by  News¬ 
paper  Representatives’  .\ssociation  of 
Chicago,  in  an  effort  by  our  organiza¬ 
tion  to  shed  light  on  this  momentous 
problem. 

“I  will  not,  therefore,  burden  you 
with  a  reiteration  of  those  facts. 

“W'e  have  endeavored  to  point  out 
the  unrest  of  the  situation,  the  effect  on 
the  profit  side  of  the  newspaper  in¬ 
dustry,  the  advertiser  and  agency  pic¬ 
ture  from  both  the  favorable  and  un¬ 
favorable  side,  and  finally,  the  neces¬ 
sity  of  co-ordinated  action  by  pub¬ 
lisher  groups  to  remedy  or  solve  the 
problem. 

“We  can  offer  you  some  addenda  to 
what  has  been  previously  voiced  and 
published  that,  we  believe,  will  con¬ 
tribute  greatly  to  your  deliberations. 
“There  is  constant  reiteration  from 


publisher  groups  as  to  definite  informa¬ 
tion  concerning  what  is  actually  in¬ 
volved  in  this  diversion  of  rates,  and 
we  have  recently  developed  an  index 
that  is  authentic  insofar  as  it  is  pos¬ 
sible  to  apply  it  to  the  prevailing  gen¬ 
eral  advertising  classification. 

"Through  the  cooperation  of  some 
of  the  members  of  our  association  who 
bill,  collect  and  guarantee  general  ad¬ 
vertising  for  their  newspapers,  we  have 
reduced  the  revenue  billed  through  them 
for  the  first  nine  months  of  1934,  to 
the  basis  of  linage  at  net  general  rates 
and  compared  this  linage  with  what  an 
independent  measuring  service.  Media 
Records,  Inc.,  says  should  be  general 
linage,  adding  thereto  the  automotive 
and  financial  classifications,  and  1  take 
pleasure  in  giving  you  the  results : 


Approximate 

Newspapers  City  Population 


A 

B 

C 

D 

E 

F 

G 

H 

I 

J 


Between  100  and  125  Thousand 
“  275  and  325 

“  100  and  135 

“  250  and  300 

“  150  and  300 

“  350  and  400 

“  275  and  315 

“  130  and  175 

“  75  and  100 

“  150  and  200 


“This  is  a  diversified  list  of  news¬ 
papers,  published  in  different  sections 
of  the  country,  and  yet  the  difference 
in  linage,  unaccounted  for  in  the  general 
rate,  rims  from  425,000  lines  to  725.000 
lines  in  the  nine-month  period.  The 
average  discrepancy  for  the  ten  news¬ 
papers  is  503,224  lines,  or  a  monthly 
average  of  approximately  55,900  lines. 

“This  index  does  not  include,  of 
course,  the  diversion  of  general  adver¬ 
tising  to  retailers,  via  the  allowance 
route,  or  to  other  form  of  media  be¬ 
cause  of  lack  of  interest  in  newspaper 
form  of  media. 


“Two  indexes  in  connection  with 
these  particular  forms  of  diversion  may 
prove  interesting: 

“Mr.  Katz,  of  the  Katz  Drug  Stores 
of  Kansas  City,  Mo.,  operating  seven 
retail  stores  in  that  territory,  is  reported 
to  have  made  the  statement  that  his 
chain  makes  $1,000  per  week  profit  on 
the  differential  between  general  and  re¬ 
tail  rates  in  the  Kansas  City  news¬ 
papers.  We  interpret  that  to  mean  that 
this  chain’s  retail  advertising,  and  it  is 
an  unusually  heavy  retail  advertiser, 
costs  Mr.  Katz  nothing,  and  that  in 
addition,  the  profit  he  reports  is  velvet. 
It  is  probably  a  knowledge  of  the 
profits  accruing  to  merchants  indulging 
in  this  practice  that  caused  one  news¬ 
paper  we  know  of  to  exact  the  general 
advertising  rate  from  retail  chain-store 
advertisers.  Apply  that  same  percent¬ 
age  to  a  large  drug  chain  that  has  over 
450  stores,  and  it  will  readily  be  seen 
that  publishers  by  displaying  an  indif¬ 
ferent  attitude  to  the  application  of 
their  rate  structures,  are  contributing 
dividends  to  advertisers  beyond  the 
pulling  power  of  their  newspapers. 

“We  learn  from  a  radio  personality 
that  42  per  cent  of  the  total  time 
revenue  of  the  largest  chain  broadcaster 
for  the  first  10  months  of  1934  emanated 
from  the  Chicago  office,  despite  the 
greater  potential  of  the  Eastern  market, 
and  the  elaborate  and  extensive  head¬ 
quarters  in  New  York  Gty.  Further¬ 
more,  we  learn  radio  is  being  purcluised, 
and  not  sold,  and  that  there  is  very 
little,  if  any,  desirable  time  left  on 
either  of  the  two  large  chains. 

“A  Nebraska  coffee  account,  seeking 
local  rates,  and  obtaining  some  degree 
of  success  in  the  attempt,  caused  the 
advertising  agency  handling  same  to 
advocate  in  their  own  self  protection 
the  usage  of  25  per  cent  of  the  adver- 


BUYER’S  GUIDE 


Cement 


BURTON’S  STA-PUT  CEMENT 
For  ancborlDK  euM  to  metal  base  In  eterotyplnc 
has  proven  lu  worth  by  more  than  two  yeM 
continued  use  In  the  plants  of  the  K  annas  City 
Star  and  Omaha  World-Uerald. 

A  trial  order  ol  one  quart,  in  trictlon-top  ean, 
will  be  sent  you,  prepaid,  with  Instruetions  lor 
use.  for  S1.2S.  GaUon,  in  4  trictlon-top  earn, 
carton.  S4.M.  t.  o.  b. 

CHICAGO— 4900  Kenmore  Avenue  or 
tt»niiM  City,  Mo. — 2738  Harrison  Street 
Sta-Put  Cement  Co. 


Clipping  Bureaus 


House  Organ  Clippings 

\Ve  read  and  clip  hundreds  of  the  best 
house  organs  and  employees’  magazines  as 
well  as  2,000  other  periodicals  in  every 
trade  and  profession. 

American  Trade  Press  Clipping  Bureau 

435  West  23<1  Street  New  York  City 


Approximate 

Media 

Records  Approximate  Approximate 
Figures  Billing  Difference 
Lines  Lines  Lines 

1,075,000  625,000  450,000 

1,875,000  1,450,000  425,000 

900,000  475,000  425,000 

1,900,000  1,340,000  560,000 

1,000,000  575,000  425,000 

1,750,000  1,300,000  450,000 

1,700,000  975,000  725,000 

1,600,000  1,150,000  450,000 

1,517,877  950,017  567,860 

1,605,816  1,051,440  554,376 

tiser’s  total  appropriation  in  radio,  and 
this  account  was  created  and  maintained 
through  newspaper  advertising  exclu¬ 
sively  up  to  that  point. 

“The  electrical  industry  and  particu¬ 
larly  the  refrigeration  branch  is  a  not¬ 
able  offender  in  the  matter  of  back-door 
invasion  of  the  retail  rate  structure  of 
newspapers,  and  the  sales  and  dividend 
progress  of  two  of  the  leading  manu¬ 
facturers  may  indicate  how  lower  rates 
accorded  by  newspapers  are  diverted 
into  dividends  by  these  companies. 

“The  IVall  Street  Jourml  says  of  one 
of  them:  ‘Shipments  in  the  first  10 
months  of  the  present  fiscal  year  totaled 
215,563  units  compared  with  182,503 
for  the  previous  year.’  And  further. 
‘Earnings  in  the  first  nine  months  of 
the  current  fiscal  year  are  67  per  cent 
greater  than  the  earnings  of  the  entire 
previous  fiscal  year.’  The  same  author¬ 
ity  reports  on  another  large  corporation 
of  which  a  well-known  and  well-adver¬ 
tised  refrigerator  is  a  subsidiary,  to  the 
effect  that  earnings  the  first  nine  months 
of  this  fiscal  year  as  compared  to  the 
same  period  of  the  previous  fiscal  year 
represent  191  per  cent  increase. 

“Nine  newspapers  in  Nebraska  car¬ 
ried  during  the  month  of  October — 
general  and  automotive — 697.103  lines, 
daily  and  Sunday.  This  would  indicate 
a  patronage  for  1934  of  at  least  six 
million  lines.  If  the  same  proportion 
of  discrepancy  between  the  actual  gen¬ 
eral  rate  and  the  unaccounted-for  linage 
exists  on  these  nine  newspapers  that  ap¬ 
pears  in  the  index  discussed  in  the 
initial  part  of  this  talk,  there  would  be 
a  similar  discrepancy  of  at  least 
1,700.000  lines  this  year. 

“You  have  probably  noticed  that 
throughout  this  talk,  I  have  adhered  to 
the  general-retail  description  rather 
than  the  more  commonly  accepted  terms 
of  local-national.  The  American  News¬ 
paper  Publishers’  .\ssociation,  at  its 
19M  convention,  unanimously  approved 
of  a  committee  report,  that  recom¬ 
mended — ‘Newspaper  advertising  classi¬ 
fications  are  better  designated  as  retail 
and  general,  rather  than  local  and 
national,’  and  we  believe  the  first  step 
toward  a  possible  solution  of  the  rate 
confusion  controversy  should  be  the 
immediate  acceptance  of  all  identified 
with  the  newspaper  industry  of  the 
general-retail  designation.  That  desig¬ 
nation  in  itself  establishes  a  definite 
line  of  demarkation  in  the  application 
of  two  rate  structures. 


Auditors  and  Appraisers 

Printins  Plant  Appraisals 

Made  by  Qualified  Experts 


Standard  Appraisal  Co. 

6  Church  Street  .  ,  N.  Y.  C 


Employment 


Tha  WELFARE  COMMITTEE 
of  the 

irtTERNATIONAL  CIRCULATION 
MANAGERS  ASSOCIATION 
Can  MpplF  Tou  Witt  oomaaten*  dreolMiM 
mao  of  eapodty  and  ability  oapabla  to  taka 
aotln  cbaice  ol  your  danortmant  or  to  U 
Important  poata  In  tta  dapartment. 

Addraaa  tta  flaarattry-Ttaaaurar  pleam, 
Mr.  Clareoaa  Byalar.  oara  Star  BuUdliic, 
Paona,  Ill. 


“It  is  the  hope  of  the  national  selling 
structure  which  is  intensely  interested 
in  the  financial  progress  of  the  news¬ 
paper  industry  that  some  definite  legis¬ 
lation  can  be  originated  with  that  object 
in  view.  It  is  to  the  interest  of  the 
manufacturer,  the  retailer  and  the 
public  that  a  free  press  be  maintain^ 
as  a  bulwark  of  their  liberty  and  free¬ 
dom.  The  retailer  should,  in  his  own 
best  interests,  cooperate  with  his  local 
newspaper  to  that  end.  If  the  retailer 
obtains  preferential  rates,  it  is  an  evi-  ri 
dence  that  the  major  interest  of  his  li 
local  newspaper  lies  in  his  welfare  and  i 
progress,  and  that  his  daily  patronage 
makes  possible  the  great  service  the  io 
community  obtains  through  that  news-  II 
paper.  A  transfer  of  that  privilege  a 
beyond  the  scope  of  his  own  activities,  i 
whether  for  personal  gain  or  for  un-  5 
witting  accommodation  will  eventually  m 
result  in  the  infliction  of  penalties  to  :1 
insure  profitable  publication  of  his  com¬ 
munity’s  greatest  asset — the  local  news¬ 
paper. 

“It  is  a  moot  question  as  to  whether 
a  manufacturer  serves  his  own  best 
interest  by  transferring  the  sponsorship 
of  his  advertising  effort  to  the  retailer. 
The  automotive  industry  discovered  the 
futility  of  creating  factory  interest  in 
advertising  plans  by  the  retailer.  The 
clothing  industry  lost  definitely  the  de¬ 
sirable  franchise  element  created 
through  general  newspaper  advertising, 
and  either  lessened  to  say  the  least  their 
natural  manufacturing  profits  by  being 
forced  to  embark  in  retail  ventures  for 
avenues  of  distribution  or  to  expend 
large  subsidies  to  preserve  and  maintain 
connections.  The  saving  accruing 
through  retail  placement  was  completely 
overshadowed  by  the  loss  of  natural 
selling  and  merchandising  advantages 
that  accrue  to  the  manufacturer  who 
keeps  the  propagation  of  his  trade- 
marked  article  within  the  confines  of 
his  own  will  and  desires. 

“Newspaper  publishers  should  have  a 
further  interest  than  a  selfish  one  in 
legislating  that  general  advertising  be 
confined  to  its  own  classification,  for 
the  record  of  successes  or  failures  oi 
newspaper  advertising  by  manufacturers 
are  dependent,  in  most  instances,  on  the 
demarkation  of  general  and  retail. 
Otherwise  the  manufacturers  will  rely 
on  other  forms  of  media  for  general 
effort,  and  the  newspaper  form  of 
media  will  be  relegated  to  secondary  or 
localized  consideration.” 

Nebraska  publishers,  following  the 
Lincoln  meeting,  issued  a  statement  to 
the  Associated  Press,  for  the  benefit  of 
their  resi^ctive  local  advertisers,  that  in 
view  of  increased  newsprint  prices  and 
other  raises  in  operating  costs,  there 
might  result  a  general  advance  in  the 
local  rate  structure,  particularly  becau« 
retail  advertisers  are  passing  along  their 
retail  rate  privilege  to  general  advertis¬ 
ers. 

This  practice,  it  was  pointed  out 
lessens  the  revenue  of  newspapers  at  a 
time  when  that  form  of  media  is  facing 
increased  xjperating  costs. 
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CHARLES  R.  MACAULEY,  CARTOONIST, 
j  DIES;  PULITZER  PRIZE  WINNER 

*  Artist  Served  Many  Newspapers  in  East  and  Middle  West — 
^  Originated  “Big  Stick”  Symbol — Started  Career  in 
Cleveland — Was  63  Years  of  Age 


S  RAYMOND  MACAU¬ 
LEY,  well-known  newspaper  car- 
winner  of  the  1929  Pulitzer 
for  the  best  cartoon  of  the  year, 
Nov.  24  in  St.  Vincent’s  Hospital, 


Charles  R.  Macanley 

Xew  York,  of  pneumonia  aggravated 
hy  a  cardiac  condition.  He  was  63 
[ears  old.  He  was  staff  cartoonist  of 
the  Nciv  York  Daily  Mirror  at  the 
time  of  his  death. 

Mr.  Macauley’s  cartoons  were  known 
fir  their  broad  grasp  of  the  subject 
iiustrated  and  an  economical,  forceful 
Ifxeciitidii.  His  Pulitzer  prize  cart(X)n, 
khich  appeared  in  the  Brooklyn  Daily 
Eagle.  Feb.  23.  1929.  entitled  “Pay¬ 
ing  for  a  Dead  Horse,”  depicted  a 
lying  dead  by  the  roadside, 
in  the  distance  the  rider  carries 


$50  which  the  Cleveland  Press  had 
offered  for  cartoons. 

In  turn  he  was  political  cartoonist 
for  the  Cleveland  World,  Cleveland 
Plain  Dealer  and  Cleveland  Leader. 

In  1904  Mr.  Macauley  embarked  on 
his  ten-year  stretch  as  staff  political 
cartoonist  for  the  World,  in  New  York, 
to  which  he  had  sold  a  cartoon  on  the 
first  day  he  arrived  in  the  city  from 
Ohio  ten  years  before.  During  his 
association  with  the  World  Mr.  Macau¬ 
ley  was  a  frequent  contributor  to  Life, 
Puck  and  Judge.  In  1917  he  made  an 
excursion  to  Holly'wood,  where  the  as¬ 
sisted  in  the  production  of  animated 
cartoons. 

In  1928  he  joined  the  staff  of  the 
Brooklyn  Daily  Eagle. 

Several  years  ago  Mr.  Macauley  was 
stricken  with  a  spinal  disease  which 
physicians  believed  would  be  fatal. 
However,  he  made  a  miraculous  recov¬ 
ery,  displaying  a  fighting  spirit  which 
amazed  veteran  hospital  attendants.  He 
returned  to  his  drawing  board  and  dis¬ 
played  his  usual  vigor. 

Mr.  Macauley  had  a  habit  of  giving 
away  the  originals  of  his  cartoons  in¬ 
stead  of  selling  them.  One  of  his  best 
drawings,  a  picture  of  Uncle  Sam  shak¬ 
ing  hands  with  Colonel  Charles  A. 
Lindbergh,  which  appeared  in  the  New 
York  Herald  Tribune  Sunday  Maga¬ 
zine  in  1927,  Mr.  Macauley  presented 
to  the  flyer’s  mother  at  a  luncheon  of 
the  New  York  Newspaper  Club. 

He  was  a  member  of  the  Authors  and 
Newspaper  Clubs  and  was  the  author 
of  “The  Red  Tavern”  and  the  follow¬ 
ing  photoplays ;  “Whom  the  Gods 
Would  Destroy,”  “Keeping  the  Faith,” 
“The  Man  .Across  the  Street”  and  “The 
Optimistic  Spectacles.” 


direct  message  in  a  kindly  way.  There 
was  no  satire  in  the  Blue  Eagle  with 
bowed  head  but  instinct  with  conscious¬ 
ness  of  work  well  done. . . . 

“A  cartoon,  of  course,  is  an  editorial 
drawn  instead  of  written.  Its  intent  is 
to  sway  public  opinion.  Unquestionably 
the  influence  of  Alacauley  was  large  and 
beneficial.  He  did  his  part.” 


0bttuary 

Thomas  r.  weddell,  7o,  editor 

of  the  Insurance  Post,  Chicago,  and 
one  of  the  best-known  writers  on  in¬ 
surance  in  the  Middle  West,  died  Nov. 
26  of  a  heart  attack  at  his  home  in 
Hinsdale,  Ill.  His  wife,  a  daughter  and 
four  sons  survive. 

Senator  George  Crosbie,  head  of  the 
Thomas  Crosbie  &  Co.,  proprietors  of 
the  Cork  (Ireland)  Examiner  news¬ 
papers,  died  there  Nov.  26.  In  addition 
to  being  a  leading  journalist  of  South 
Ireland,  he  took  a  prominent  part  in  the 
industrial  life  of  Cork,  being  mainly 
responsible  for  providing  facilities  for 
the  establishing  of  the  Henry  Ford 
factory  there  in  1916. 

George  P.  Spehx,  45,  comptroller  of 
H.  W.  Kastor  &  Sons  Advertising 
Agency,  Chicago,  died  last  week  of  a 
heart  attack.  He  is  survived  by  his 
widow’,  Eveleen  Kealy  Spehn,  two  sons 
and  two  daughters. 

Alexander  Lowrie  Stockton,  58,  for 
23  years  managing  editor  and  part 
owner  of  the  Greensboro  Daily  News, 
and  former  president  of  the  North 
Carolina  Press  Association,  died  Sun¬ 
day,  Nov.  25,  at  Wesley  Long  Sani- 
torium,  where  he  had  been  a  patient  for 
two  days.  His  death  was  attributed  to 
a  serious  recurring  hemorrhage  from 
a  chronic  peptic  ulcer.  Mr.  Stockton 
was  buried  Nov.  26  at  Greensboro. 

Mrs.  May  Russell  Davis,  wife  of 
Arthur  W.  “Jeff”  Davis,  widely-known 
yachting  editor.  Providence  (R.  I.) 
Journal,  died  Nov.  24  in  a  Providence 
hospital  following  a  long  illness.  A 
daughter  and  a  brother  also  survive. 

Charles  J.  Shults,  editor  and  pub¬ 
lisher  of  the  Gowanda  (N.  Y.)  Neius, 
also  the  Cherry  Creek  Nezvs,  died  Nov. 
26  in  his  home  in  Gowanda,  a  Buffalo 
suburb,  following  a  heart  attack. 

George  V.  Haliday,  66.  publisher  of 
North  Shore  Topics,  Winnetka,  Ill., 
died  last  week  of  a  heart  attack. 

Leonidas  Edward  Hill,  62,  financial 
editor  of  the  Seattle  Post-Intelligencer 
for  10  years,  died  Nov.  25  in  St.  Luke’s 
Hospital,  Seattle,  following  a  long  ill¬ 
ness. 

Ch.arles  D.  Greenfield,  Sr.,  77, 
former  reporter  for  the  Baltimore  Sun. 
died  in  Helena,  Mont.,  Nov.  25.  In  the 
early  90’s  he  reported  the  Indian  up¬ 
risings  on  the  Montana-Wyoming 
boundary  for  the  Chicago  Tribune.  He 
has  been  a  Montana  State  legislator  and 
Commissioner  of  Agriculture. 

E.  C.  Hunter,  75,  one  of  the  found¬ 
ers  of  the  Sherman  (Tex.)  Democrat, 
died  at  his  home  of  a  heart  attack, 
Nov.  21. 
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Cartoon  which  won  Pulitzer  prize  for  Macauley 

II  his  back  a  heavy  burden  labeled  Surviving  are  his  third  wife,  Mrs. 
reparations.”  The  dead  horse  is  la-  Edythe  Belmont  Lott  Macauley ;  his 
“War.”  mother,  a  sister,  Mrs.  Abraham  Lincoln 

The  cartoonist  is  credited  with  origin-  Batterton,  of  Newburgh,  and  a  daugh- 
the  “Big  Stick”  symbol  in  con-  ter,  Clara,  by  his  first  wife,  the  former 
lion  with  President  Theodore  Roose-  Clara  Halter,  w'ho  is  dead.  He  was 
h.  It  is  also  believed  that  he  was  separated  by  divorce  from  his  second 
e  first  to  use  a  camel  to  symbolize  wife,  Mrs.  Emma  Worms  Macauley. 

Clez'cland  Plain  Dealer  said  edi- 
ne  had  worked  on  many  newspapers,  torially  Nov  25’ 
kding  ten  years  on  the  New  York  '  r  r-,  , 

orld.  He  devoted  some  of  his  time  u,  .CEar'es  R  Ma¬ 

li  free-lancing  and  illustration  work.  cauley,  published  less  than  a  week  be- 
In  the  course  of  his  long  career  he  1°*^  his  death,  bore  the  legend  I  did 
ide  numerous  friends  among  notable  ^  depicted  the  NRA  eagle 

i^ons.  Presidents  Wilson  and  Me-  into  retirement.  The  master  car- 

inley  were  among  them  "ot  have  imagined  that  he 

Mr.  Macauley  was  born  at  Canton,  was  writing  his  own  obituary. 

.  OB  March  29,  1871,  the  son  of  John  “Macauley’s  work  was  not  gentle, 
f-  and  Abbie_  Burry  Macauley.  He  His  pencil  was  sharp  and  strong.  His 
to  public  schools  in  his  home  political  cartoons  were  likely  to  have 
_  *Ti,  but  devoted  more  time  to  sketch-  the  sting  of  wasps.  He  was  robust  and 
his  teachers  than  to  study.  When  virile  to  the  last  degree.  Yet,  as  in  his 
p  was  20,  he  won  the  first  prize  of  last  cartoon  of  all,  he  could  present  a 


John  F.  (Jack)  Hunter,  57,  veteran 
police  reporter  of  the  Peoria  (Ill.) 
Journal-Transcript,  died  Nov.  13  at  his 
home  as  the  result  of  a  complication  of 
chronic  ailments  followed  by  a  se\ 
attack  of  pneumonia. 

John  B.  Greenway,  72,  a  Portland 
Oregon  Journal  proofreader  and  veteran 
printer,  who  played  an  important  part 
in  the  acceptance  of  the  Linotype 
machine  in  its  most  crucial  development 
stage,  died  Nov.  19  in  Portland.  Mr 
Greenway  was  a  member  of  the  com 
mittee  appointed  by  the  International 
Typographical  Union  to  investigate  the 
Mergenthaler  Linotype  and  negotiate 
with  the  inventor  in  Denver,  Colo, 
June,  1889.  Union  members  feared  the 
device  would  create  wide  unemployment 
among  printers  and  proposed  that  the 
union  buy  the  patents  and  destroy  the 
machine.  As  a  committee  member, 
Greenway  contended  that  the  machine 
would  eventually  create  more  work  than 
it  would  destroy.  He  held  out  against 
the  proposal  and  it  died  in  committee 


F/ND 


YOUR  OPPORTUNITY 

by  thinking 


There  is  a  certain  house  to  house  salesman 
who  takes  a  particular  delight  on  coming  to  a 
house  where  no  one  responds  to  the  doorbell. 
Every  man  who  has  pushed  doorbells  in  quest 
of  sales  knows  how  “impossible”  it  is  to  sell 
when  the  housewife  won’t  answer  the  bell. 

But  this  salesman,  through  sound  thought 
and  analysis,  has  found  his  best  type  of  pros¬ 
pect  in  the  ix;rson  or  the  housewife  who  won’t 
answer  the  bell.  He  long  ago  reasoned:  “If  she 
won’t  answer  this  bell  for  me  now,  that’s  a 
habit,  a  practice  with  her.  That’s  her  plan  for 
avoiding  salesmen.  Few  salesmen  have  ever 
had  a  chance  to  talk  to  this  lady.  Therefore, 

IF  I  CAN  REACH  HER,  my  chances  of  selling 
her  are  much  higher  than  the  usual  prospect.” 

Then  the  salesman,  having  reasoned  that  the 
best  place  to  sell  is  where  competition  is  light¬ 
est,  really  sets  to  work  getting  his  interview. 
He  pushes  the  bell  once  more.  Twice  more. 
He  keeps  his  finger  on  it  a  longer  time  than 
usual.  He  jiggles  it  nervously.  By  this  time  he 
may  hear  a  few  muffled  footsteps  inside,  the 
surreptitious  lifting  of  a  shade,  a  suspicious 
stir  in  the  air.  He  rings  some  more. 

If  no  answer,  he  knocks.  If  still  no  answer, 
he  goes  around  to  the  back  door  and  repeats 
the  same  prolonged  performance.  If  still  no 
answer  he  comes  back,  meanwhile  stopping 
and  rapping  on  the  basement  windows. 

By  the  time  he  again  starts  on  the  front  bell 
and  the  front  door,  the  adamant  housewife  in¬ 
side  can  stand  the  suspense  no  longer.  She  has 
made  up  her  mind  never  to  talk  to  a  salesman, 
but  this  man  evidently  has  something  impor¬ 
tant.  Maybe  it’s  something  specially  for  her, 
something  she  really  can’t  miss.  He  certainly 
wouldn’t  keep  up  his  ringing  and  rapping  on 
a  minor  matter.  In  excitement,  curiosity,  sus¬ 
pense,  she  opens  the  door.  The  salesman  says, 
“1  have  something  very  important  to  tell  you. 
Madam  .  .  .” 

The  same  salesman  rejoices  when  he  sees  a 
sign  on  the  side  gate  “bew.are  of  the  dog.” 
All  other  salesmen  use  that  as  an  excuse  for 
skipping  the  house.  This  man  rushes  for  the 
gate  [kH  mell.  The  dog  rushes  at  him  in  an 
uproar,  barking,  shrieking,  clamoring.  The 
salesman  proceeds  onward  in  the  face  of  the 
brute,  cautiously  and  slowly,  but  he  proceeds. 
The  racket  increases  with  the  dog  fiercely  snap¬ 
ping  and  barking.  The  lady  of  the  house  rushes 
out  just  in  the  nick  of  time.  She  apologizes 
for  the  fierceness  and  the  brutality  of  the  dog, 
and  to  offset  the  danger  and  in  justice  to  the 
man,  gives  him  plenty  of  time  to  tell  his 
story.  .  .  . 

The  point  is  not  that  the  salesman  gets  his 
interview  bravely.  The  point  really  is  he  gets 
his  interviews  with  prospects  that  competitors 
do  not  canvass.  With  hundreds  of  salesmen 
after  a  single  sale,  the  chances  for  any  one 
man  arc  small.  But  where  ninety-nine  skip  a 
certain  prospect  deliberately,  the  one  man  who 
manages  to  canvass  that  prospect  has  a  grand 
opixirtunity  for  making  a  sale. 

Opportunity  may  lie  where  competition  is 
stillest,  or  it  may  lie  where  competition  is 
lightest.  Use  your  thinking  faculty  to  figure 
out  its  whereabouts. 

Mills  Novelty  Company 

VENDING  machine  MANUFACTURERS 
4100  Fullerton  Avenue,  Chicago 

★ 

Beeman’s  Pepsin  Gum  is  sold  in 
Mills  Vending  Machines 
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CODE  EDITORIAL  WAGES  WILL  BAR 
COLLEGE  TRAINED  MEN  NRA  TOLD 


Prof.  Bleyer  Submits  Brief  Attacking  Pres«it  Minimum  Wages — 
College  Trained  Learners  Rated  Less  Than  Unskilled  Mechanical 
Employes — Says  Recruits  WUl  Come  From  High  Schools 

A  SHARPLY  worded  protest  against  gravers,  $1  an  hour.  In  printing  plants 
the  minimum  editorial  wage  pro-  in  cities  over  25,000  population  or  those 
visions  in  the  newspaper  code  has  been  in  smaller  cities,  but  doing  an  annual 
submitted  to  the  NR.\  by  Prof.  VVil-  business  of  over  $50,000,  the  minimum 
lard  G.  Bleyer,  director  of  the  depart-  hour  rates  are  as  follows:  compositors, 
ment  of  journalism  of  the  University  typesetting  machine  operators,  cylinder 
of  Wisconsin  and  chairman,  Council  of  pressmen,  electrotypers  and  stereotyp- 
Education  for  Journalism,  who  states  ers,  82  cents;  web  rotary  pressmen,  91 
that  the  learner’s  pay  provisions,  seal-  cents  an  hour ;  photo-engravers,  $1  an 
ing  down  to  as  low  as  $8.40  a  week,  hour. 

will  bar  from  the  newspaper  business  If  from  30  to  40  cents  an  hour  is 
college  trained  men  and  women  and  considered  a  decent  living  wage  for  un¬ 
compel  the  newspapers  to  recruit  their  skilled  workers  in  the  mechanical  _  de- 

staffs  from  high  school  students.  An  partments  of  printing  plants  in  cities 
open  hearing  on  editorial  wage  pro-  of  less  than  25.000,  why  should  the 
visions  is  scheduled  in  Washington  minimum  salary  for  reporters  and  copy 
Dec.  5.  readers  in  cities  of  this  class  be  only 

The  document,  titled  “Will  the  Pro-  25  cents  an  hour  ?  In  this  connection 
posed  Minimum  Salaries  for  News  De-  attention  should  be  called  to  the  fact 
partment  \Vorkers  Attract  College  that  63.4  per  cent  _  of  all  the  dailies 
Men?’’  follows  in  full:  printed  in  English  in  this  country  are 

Shortly  after  the  National  Industrial  published  in  cities  of  less  than  25,000, 

Recovery  .^ct  went  into  effect,  Presi-  and  that  hence  the  25-cents-an-hour 
dent  Roosevelt  made  a  statement  in  rate  would  apply  to  the  news  depart- 
regard  to  what  he  considered  an  ade-  ment  workers  in  practically  two-thirds 
quate  wage,  in  these  words :  of  the  daily  offices  in  this  country. 

“It  seems  to  me  that  no  business  If,  again,  decent  living  wages_  for 
which  depends  for  its  existence  on  pay-  compositors,  linotype  operators,  cylinder 
ing  less  than  living  wages  to  its  work-  pressmen  and  stereotypers  in  cities  of 

ers  has  any  right  to  continue  to  exist  in  less  than  25,<KX)  population  are  consid- 

this  country  .  .  .  and  by  living  wages  ered  to  be  (X)  cents  an  hour,  why  should 
I  mean  more  than  a  bare  subsistence  those  of  experienced  reporters  and  copy 
— I  mean  the  wages  of  decent  living.”  readers  be  fixed  at  25  cents  an  hour? 

The  test,  therefore,  that  should  be  A  comparison  of  the  minimum  hour 
applied  to  the  proposed  minimum  sal-  rate  for  workers  in  the  mechanical  _  de¬ 
ary  scale  recommended  by  the  Code  partments  of  printing  plants  in  cities 
Authority,  consisting  of  nine  daily  of  over  25,000  population,  with  those 

newspaper  publishers  and  one  daily  proposed  for  news  department  workers 

newspaper  editor,  to  the  deputy  admin-  in  larger  cities  shows  as  great  a  dis- 
istrator  for  the  Daily  Newspaper  Pub-  crepancy. 

lishing  Business  Code  last  May,  is:  In  his  presidential  address  before  the 

“Are  these  the  wages  of  decent  living  American  Society  of  Newspaper  Ed- 
for  news  department  workers  on  the  jtors  at  its  annual  meeting  in  Wash- 
1,911  daily  papers  in  this  country?”  ington,  last  April,  Paul  Bellamy,  editor 
The  propos^  scale  for  “full-time  sal-  of  the  Clct  clatid  Plain  Dealer,  said : 
aried  news  department”  men  and  women  “We  have  felt  the  need,  I  am  sure, 
set  up  by  the  Code  Authoritv  is  as  for  better  editorial  brains.  VV'e  have 
follows,  with  the  provision  that  “office  been  confronted  with  the  necessity  of 
boys  and  girls  and  learners  who  are  dealing  intelligently  with  economic  ques- 
provided  for  in  Article  IV,  Section  1”  lions  so  involved  as  to  test  the  mettle 
of  the  EUaily  Newspaper  Code  shall  re-  of  editorial  writers  and  reporters  to  the 
ceive  not  less  than  70  per  cent  of  the  utmost.  We  have  seen  the  imperative 
minimum  wage:  necessity  of  staffing  our  newspapers 

In  cities  of  less  than  25,000— Mini-  with  more  broadly  educated,  better 
mum  salary.  $12  a  week;  “learners,”  writers  than  ever  before.” 

$8.40  a  week.  Is  the  minimum  salary  scale  for  ex- 

In  cities  from  25,000  to  50,000—  perienced  reporters  and  copy  readers 
Minimum  salary,  $14  a  week;  “learn-  and  for  inexperienced  “learners”  such 
ers,”  $9.80  a  week.  as  to  attract  “better  editorial  brains” 

In  cities  from  50,000  to  250,000—  or  “more  broadly  educated”  young  men 
Minimum  salary,  $16  a  week;  “learn-  and  young  women  to  daily  newspaper 
ers,”  $11.20  a  week.  work. 

In  cities  from  250,000  to  500,000— 

Minimum  salary,  $18  a  week;  “learn-  ‘^°**ege  preparing 

ers $12  60  a  week  themselves  for  daily  newspaper  work 

In  cities  from  500,000  to  750,000-  graduation  at  the  age  of  from 

Minimum  salary,  $20  a  week;  “learn-  ^2  to  24  years  they  can  Iwk  forward 
ers  ”  $14  a  week  inexperienced  learners  to  receiv- 

In  cities  over  750.000-Minimum  sal-  nine-tenths 

ary.  $25  a  week;  “learners.”  $17.50  a  2^  daihes  in  this  country,  or  if  they 
,  Y  V  a  have  had  some  actual  newspaper  ex- 
Tu\>  ««  .t  u  u  •  •  perience  to  receiving  $16  a  week  or 


follows  *  ^  --  jcss  iiiaii  popuiaiion,  wmen  con- 

Dailies  in  Cities  with  a  Maximum  Hours  Minimum  Rate  “Learners”  Rate 

Population  of  of  Work  an  Hour  an  Hour 

i^ss  th^  25,000  .  48  25  cents  17.5  cents 

From  25,000  to  50,000  .  44  31.8  cents  22.2  cents 

From  50,000  to  230,000  .  40  40  cents  28  cents 

From  250,000  to  500,000 .  40  45  cents  31  5  cents 

From  500,000  to  750,000  .  40  50  cents  35  cents 

Over  750,000  .  40  62.5  cents  43.75  cents 

In  the  Graphic  Arts  Code  unskilled  — — - - - 

mechanical  employes  must  be  paid  40  stitute  91.6  per  cent  of  all  the  dailies 


cents  an  hour  unless  the  rate  on  July  printed  in  English  in  the  United  States; 
15,  1929,  was  less  than  this  amount,  but  and  the  minimum  wages  on  these  papers 


in  no  case  less  than  30  cents  an  hour,  range  from  $12  to  $16  a  week,  with  in- 
In  the  same  code  the  minimum  hour  experienced  “learners”  at  from  $8.40 


rate  in  cities  of  less  than  25,000,  in  to  $11.20  a  week,  according  to  the  size 
which  the  total  output  of  printing  a  of  the  city. 


year  is  less  than  $50,000,  is  as  follows :  Does  the  Code  Authority  of  the  Daily 

compositors,  typesetting  machine  oper-  Newspaper  Publishing  Business  con- 


ators,  cylinder  pressmen,  electrotypers  sider  that  salaries  for  college  graduates 
and  stereotypers,  60  cents  an  hour ;  web  from  22  to  24  years  of  age  are  “de¬ 


rotary  pressmen,  67  cents;  photo-en-  cent  living  wages”  when  the  members 


fixed  the  minimum  scale  on  nine-tenths 
of  the  dailies  at  from  $12  to  $16  a 
week,  with  inexperienced  “learners” 
among  these  graduates  at  from  $8.40  to 
$11.20  a  w’eek? 

If  the  proposed  minimum  salary  scale 
for  news  department  workers  and  for 
“learners”  is  approved  by  the  deputy 
administrator  for  the  Daily  Newspaper 
Code  and  is  accepted  by  the  NR.\,  the 
inevitable  results  will  be  that  only  local 
high  school  graduates  who,  because  they 
can  live  at  home,  are  only  from  16  to 
18  years  old  and  are  learning  while 
they  are  earning,  can  afford  to  accept 
from  $8.40  to  $11.20  a  week  on  nine- 
tenths  of  the  dailies  in  this  country  for 
the  first  few'  years  of  their  apprentice¬ 
ship,  with  the  prospect  of  receiving 
from  $12  to  $16  a  week  by  the  time 
they  are  21  years  old. 

Certainly  college  graduates,  including 
graduates  of  schools  of  journalism, 
cannot  afford  at  the  age  of  from  22  to 
24  years  to  begin  at  from  $8.40  to 
$11.20  a  week,  with  the  expectation  of 
receiving  only  from  $12  to  $16  a  week 
after  a  few  years  of  experience. 

For  all  these  reasons  the  -American 
-Association  of  Schools  and  Depart¬ 
ments  of  Journalism,  consisting  of  31 
universities  and  state  colleges,  extend¬ 
ing  from  Massachusetts  to  California 
and  from  Minnesota  to  Texas,  has  en¬ 
tered  a  protest  against  the  proposed 
scale. 

-At  the  annual  convention  held  in 
October  to  celebrate  the  25th  anniver¬ 
sary  of  the  establishing  of  the  society, 
the  national  professional  journalistic 
fraternity  of  Sigma  Delta  Chi,  which 
now  numbers  42  active  undergraduate 
chapters,  17  alumni  chapters  and  nearly 
8,000  alumni,  many  of  whom  are  en¬ 
gaged  in  daily  newspaper  work,  adopted 
resolution  of  protest  against  the  pro¬ 
posed  scale  as  follows: 

“Whereas,  The  Code  Authority  for 
the  Daily  Newspaper  Publishing  Busi¬ 
ness  on  May  18,  1934,  proposed  to  the 
deputy  code  administrator  of  the  Na¬ 
tional  Recovery  Administration  the  fol¬ 
lowing  minimum  wage  for  ‘full-time 
salaried  news  department’  workers,  with 
the  provision  that  ‘office  boys  and  girls 
and  learners  who  are  provided  for  in 
Article  IV,  Section  1”  of  the  Code  for 
the  Daily  Newspaper  Publishing  Busi¬ 
ness,  which  provides  that  such  persons 
shall  receive  not  less  than  70  per  cent 
of  the  minimum  wages: 

_“In  cities  and  towns  of  less  than 
25,000 — Minimum  salary,  $12  a  week; 
learners.  $8.40  a  week. 

“In  cities  between  25,000  and  50,000 
— Minimum  salary,  $14  a  week ;  learn¬ 
ers,  $9.80  a  week. 

“In  cities  between  50,000  and  250,000 
— Minimum  salary,  $16  a  week;  learn¬ 
ers,  $11.20  a  week.  , 

“In  cities  between  250,000  and  500,000 
— Minimum  salary,  $18  a  week;  learn¬ 
ers,  $12.60  a  week. 

“In  cities  between  500,000  and  750,000 
— Minimum  salary,  $2p  a  week;  learn¬ 
ers.  $14  a  week. 

“In  cities  over  750,000 — Minimum 
salary,  $25  a  week ;  learners,  $17.50  a 
week. 

“Whereas,  These  proposed  minimum 
wages  for  news  department  workers 
are  generally  less  than  the  minimum 
wages  now  being  paid  to  workers  in  the 
mechanical  departments  of  daily  news¬ 
papers,  and 

“Whereas,  The  National  Profes¬ 
sional  Journalistic  Fraternity  of  Sigma 
Delta  Chi  at  its  annual  convention  in 
Minneapolis  in  November,  1923,  adopted 
the  following  resolution : 

“Competent,  trained  and  experienced 
editorial  workers  should  receive  a 
minimum  salary  of  not  less  than  that 
paid  union  linotype  operators  in  the 
same  city  for  the  same  number  of  hours 
of  work. 

“Whereas,  .A  joint  committee  of  the 
-American  Society  of  Newspaper  Ed¬ 
itors,  the  National  Editorial  Associa¬ 
tion,  the  -American  Association  of 
Schools  and  Departments  of  Journal¬ 
ism  and  the  -American  Association  of 
'I  eachers  of  Journalism,  went  on  record 
as  favoring  the  recruiting  of  the  staffs 
of  daily  newspapers  from  college  grad¬ 
uates,  and  specifically  from  graduates 


of  schools  of  journalism,  in  the  follow¬ 
ing  resolutions: 

“We  recognize  the  increasing  demand 
of  newspaper  organizations  for  collegt 
trained  workers.  We  believe^  it  the 
proper  mission  and  obligation  of 
schools  of  journalism  to  supply  that 
demand.  And  to  that  end,  we  believe 
that  basic  education  for  newspaper 
work  should  be  in  such  courses  and 
for  such  mental  equipment  as  are  gen¬ 
erally  recognized  as  the  requirements 
for  a  bachelor’s  degree,  specifically  di¬ 
rected  and  applied  so  far  as  possible 
to  the  problems  of  newspaper  service 

“We  believe  that  such  college  train¬ 
ing,  so  directed,  should  be  supplemented 
by  specific  instruction  in  the  funda¬ 
mentals  of  newspaper  service,  its  mis¬ 
sion  and  obligations,  its  history,  hs 
ethics,  with  special  regard  for  thedefini- 
tion  and  development  of  news,  and  it 
the  practical  art  of  newspaper  work 
with  laboratory  equipment,  to  afford 
training  and  practice  for  the  smaD 
paper  as  well  as  the  large. 

“Whereas,  The  proposed  salary  scale 
is  too  low  to  encourage  young  men  and 
young  women  to  spend  the_  time  and 
the  money  involved  in  obtaining  sud 
a  college  education  in  preparation  for 
journalism ;  therefore  be  it 

“Resolved,  That  the  national  profes¬ 
sional  journalistic  fraternity  of  Sigma 
Delta  Chi  in  convention  assembled  ex¬ 
presses  its  unqualified  disapproval  of 
the  proposed  minimum;  and  further 
be  it 

“Resolved,  That  the  President  name 
a  committee  of  three  to  prepare  and 
submit  a  brief  to  the  deputy  adminis¬ 
trator  in  charge  of  the  Daily  Ne«s- 
paper  Code,  to  protest  unqualifiedly  this 
minimum.  The  committee  has  iKiwer 
to  have,  if  possible,  a  representative 
to  present  its  protest  in  person  at  the 
coming  hearing  on  the  salary  scale.” 

During  the  last  quarter  of  a  centim 
organizations  like  the  -American  Society 
of  Newspaper  Editors,  the  Nationai 
Editorial  Association,  the  American  .\5 
sociation  of  Schools  and  Dtpartmeni 
of  Journalism,  the  American  As.socia- 
tion  of  Teachers  of  Journalism  and  th 
national  professional  journalistic  fra 
ternity  of  Sigma  Delta  Chi  have  bee: 
trying  to  establish  higher  standards  c 
academic  education  and  profesiona 
training  for  young  men  and  \ounj 
women  interested  in  making  daily  newt 
paper  writing  and  editing  their  lit 
work,  but  if  the  proposed  salary  seal 
is  approved,  it  is  evident  that  muc: 
of  the  efforts  of  these  organization 
during  the  last  25  years  will  have  bee 
in  vain.  Instead  of  recruiting  the: 
staffs  from  “more  broadly  educated 
young  men  and  women  of  from  22  t 
24  years  of  age,  nine-tenths  of  all  th 
dailies  will  have  to  pay  salaries  muc 
higher  than  the  proposed  minimum,  c 
else  be  satisfied  to  take  on  to  the: 
staffs  boys  and  girls  of  from  16  to  1 
tears,  with  no  more  than  a  high  scha 
education. 


DARROW  TO  SPEAK 

Clarence  Darrow,  noted  Chicag 
criminal  lawyer,  will  be  the  princip; 
speaker  at  a  special  dinner  to  be  give 
by  the  Chicago  Alumni  Chapter  c 
Sigma  Delta  Chi,  at  the  Medina 
-Athletic  Club,  Chicago,  Dec.  28,  in  coi 
junction  with  the  joint  conference  ( 
Schools  and  Departments  of  Jinirnalia 
and  the  Association  of  Teachers  c 
Journalism  to  be  held  in  Chicago  tin 
week. 


BERKSONS  HAVE  DAUGHTER 

Seymour  Berkson,  Paris  correspo: 
dent  for  Universal  Service,  and  Mr 
Berkson  cabled  Chicago  relatives  tb 
week  they  are  parents  of  a  girl  bor 
in  Paris.  Jane  Eads  and  Mr.  Berkso 
were  Chicago  reporters  before  thi 
were  married.  Mr.  Berkson  left  ti 
Chieago  Herald  and  Examiner  to  jd 
Universal  Service,  later  becoming  Rob 
correspondent  and  then  going  to  Pan 


CANTOR  WRITERS’  GUESf 


Eddie  Cantor  was  guest  of  honor  ' 
the  New  York  Association  of  Foreij 
Press  Correspondents’  luncheon  Nov.: 
at  the  Hotel  Gotham,  New  York. 
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best  CHRISTMAS  BUSINESS  IN 
YEARS  PREDICTED 

(Continued  from  page  4) 


from  the  remarkable  pickup  in  retail 
linage  this  month,  amounting  to  more 
(lian  75,000  lines.  Our  Christmas  ter- 
ntory  catalogue  to  be  published  De- 
rtinber  5  will  include  at  least  eight 
pages,  standard  size. 

“VERY  LARGE  INCREASE” 

Sax  Francisco  News:  There  is 
(t’cry  indication  that  retail  business  for 
tliis  Christmas  season  will  show  very 
large  increase  over  the  same  period  last 
year.  _ 

SALES  UP  IN  SAN  FRANCISCO 

R.  L.  Litchfield,  advertising  director, 
Sn  Francisco  Call-Bulletin:  During 
the  month  of  October  retail  sales  were 
up  in  San  Francisco  18.9  per  cent  based 
upon  a  report  of  15  department  and 
similar  stores.  According  to  federal 
reserve  figures  the  U.  S.  as  a  whole  is 
up  11  per  cent.  These  are  the  last 
actual  statistical  figures  that  have  been 
reported.  All  indications  are  that  the 
month  of  November  will  also  show  a 
substantial  increase  in  retail  sales  and 
the  outlook  in  San  Francisco  for  the 
Christmas  season  is  decidedly  bright. 

RICHMOND  PROSPECTS  BRIGHT 

L.  A.  Gaines,  Jr.,  business  manager, 
Richmond  News-Leader:  Prospects  for 
Christmas  retail  business  in  Richmond 
are  unusually  bright.  Department  store 
sales  for  October  were  17.9  per  cent 
higher  than  last  year  and  we  estimate 
this  increase  will  be  even  greater  for 
November  and  Decemlier.  Although 
no  special  stunts  are  being  used  to  pro¬ 
mote  advertising,  retail  space  volume 
is  running  well  ahead  of  last  year.  One 
of  the  best  indications  of  good  business 
in  Richmond  is  the  fact  that  three  new 
stores  opened  last  week  with  space  for 
each  ranging  from  four  to  eleven  col¬ 
umns.  One  new  store  was  A.  S.  Beck 
Shoe  Company.  The  release  of  one 
million  dollars  in  savings  checks  Dec.  1 
will  be  an  added  stimulus  to  Christmas 
business. 


BANK  PAYOFF  IN  DETROIT 

Jefferson  B.  Webb,  director  of  sales, 
Detroit  News:  We  in  Detroit  are  nat¬ 
urally  optimistic  over  the  possibility  for 
increased  business.  General  conditions 
here  have  been  improving  every  me  nth 
and  now  to  make  it  look  even  better  an 
additional  bank  payoff  has  just  been  an¬ 
nounced,  so  everybody  anticipates  a 
splendid  Christmas  season. 

BEST  SINCE  1929 

Clarence  Lindner,  general  manager, 
5on  Francisco  Examiner:  My  impres- 
non  after  talkii^  to  leading  merchants 
today  is  that  this  year’s  Christmas  busi- 
i»s  will  be  the  biggest  holiday  season 
since  1929.  Retailers  here  seem  very 
optimistic  over  prospects  at  least  until 
early  spring. 

SPOKANE  “BEST  IN  YEARS” 

J.  F.  Young,  business  manager, 
Spokane  Spokesman-Review:  The  out¬ 
look  for  Christmas  retail  business  is 
die  best  in  several  years,  with  Spokane 
continuing  to  hold  the  pace  indicated 
by  the  following  barometers:  Spokane 
department  store  sales  in  October  and 
the  first  ten  months  of  1934  beat  all 
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cities  in  the  twelfth  Federal  Reserve 
District  with  gains  of  32  and  29  ^r 
cent,  respectively.  Radio  and  refrig¬ 
erator  sales  are  up  100  per  cent  over 
last  year.  Philco’s  northwest  manager 
reports  Spokane  is  leading  all  cities 
of  11  western  states  in  gain  over  last 
year.  Auto  sales  show  a  78  and  91  per 
cent  gain,  respectively,  over  October 
and  the  first  ten  months  of  1933. 
Wholesale  hardware,  drug  and  all  other 
lines  continue  to  show  substantial  gains. 
Primary  reasons  are  abundant  crop 
yields  in  Washington,  Oregon  and 
Idaho,  coupled  with  rising  prices  for 
leading  products  and  $28,000,000  in 
Government  bounties.  Spokane  mining 
and  lumbering  industries  show  a  con¬ 
tinued  speed  up  and  the  $63,000,000 
Grand  Coulee  dam,  a  federal  project, 
is  resulting  in  huge  contracts  for  local 
materials  and  big  new  payrolls.  The 
outlook  for  intensive  holiday  season  ad¬ 
vertising  efforts  by  local  merchants  is 
very  promising. 

OPTIMISM  IN  NEW  YORK 

Einar  O.  Petersen,  local  advertis¬ 
ing  manager,  AVtc  York  Sun:  Major 
stores  are  anticipating  Christmas  busi¬ 
ness  increases  ranging  from  10  to  20 
per  cent.  Advertising  is  being  budgeted 
accordingly  and  linage  increases  are  ex¬ 
pected.  Favorable  pre-holiday  business 
is  causing  local  retail  executives  to  re¬ 
vise  their  estimated  gains  upward.  One 
store’s  plans  call  for  five  times  as  much 
newspaper  space  in  December  as  was 
used  any  month  this  year,  and  another 
store  plans  to  use  as  much  space  in  the 
first  week  of  December  as  it  used  in 
the  first  two  weeks  in  1933.  Stores  say 
outlook  for  Christmas  is  brighter  than 
it  has  been  in  several  years. 


STORE  WILL  USE  COLOR 

Robert  L.  Smith,  business  manager, 
Los  Angeles  Illustrated  Daily  News: 
There  are  several  tangible  reasons  on 
which  to  base  an  optimistic  outlook  for 
Christmas  business  this  year.  One  is 
the  general  trend  of  increased  business 
throughout  the  country.  A  second  is 
the  fact  that  department  store  indices 
show  an  increase  of  about  21  per  cent 
since  the  general  election.  And  third 
is  the  feat  of  the  Federal  Housing 
Adminstration  in  placing  small  sums  of 
money  into  circulation.  For  our  own 
part  we  look  forward  to  a  greater  per¬ 
centage  of  the  total  market  than  ever. 
One  department  store  plans  a  series  of 
full  five  column  ads  in  color  featuring 
Christmas  suggestions.  We  also  are 
getting  out  a  24-page  two-color  men’s 
fashion  booklet  for  distribution  in 
stores  as  a  Christmas  help. 

CHEYENNE  20  TO  50%  AHEAD 

W.  I.  N.  Cox,  general  manager, 
Cheyenne  Wyoming  State  Tribune- 
Leader:  Retail  business  in  the  Chey¬ 
enne  area  shows  a  gain  of  20  to  50  per 
cent  over  the  first  eleven  montns  of 
1933.  All  leading  merchants  interviewed 
in  principal  retail  lines  prophesy  con¬ 
tinuance  of  the  gain  through  the  holi- 
da”c  Increased  personnel  at  airport. 
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new  veterans’  hospital,  sustained  em¬ 
ployment  in  railroad  shops,  together 
with  the  relief  activities  are  responsi¬ 
ble.  The  Evening  Tribune  Leader  will 
issue  Saturday  morning  a  tabloid  edition 
with  full  coverage  of  the  city  as  an 
added  incentive  to  merchants  to  adver¬ 
tise  ;  it  will  also  permit  use  of  extra 
color  at  a  very  favorable  rate. 

“LARGEST  SINCE  1928” 

W.  L.  Tushingham,  business  man¬ 
ager,  Camden  (X.  J.)  Courier  and 
Fast:  We  expect  the  largest  holiday- 
sales  volume  since  1928  in  Camden 
stores.  Gift  stocks  greatly  exceed  last 
year  and  public  buying  has  started 
much  earlier.  The  leading  local  store 
is  closing  X’ovember  with  a  25%  in¬ 
crease  and  selling  50%  more  radios  than 
la>t  year.  The  largest  local  furniture 
store  reports  a  splendid  pick-up  in  num¬ 
ber  of  transactions.  .Advertising  will 
keep  pace  with  the  optimistic  spirit  of 
local  merchants.  We  are  publishing  a 
special  section  on  the  subject  of  the 
lirst  anniversary  of  repeal,  Dec.  5. 

ROTO  SECTION  FOR  STORE 

Walter  G.  Pfaffenberger,  advertis¬ 
ing  manager,  Los  Angeles  Times:  From 
appearances  last  week  we  should  have 
a  better  season  than  ever  this  season, 
provided  the  street  car  strike  does  not 
become  serious.  Last  month’s  depart¬ 
ment  store  volume  increased  20  per 
cent  and  ta.x  payments  are  a  $1,000,000 
ahead  of  the  same  period  a  year  ago, 
indicating  there  is  more  money  in  cir¬ 
culation.  On  Tlianksgiving  we  will  put 
out  a  16-page  roto  Christmas  gift  sec¬ 
tion  for  Bullock’s  similar  to  the  one  we 
ran  for  them  last  year. 

GRAND  RAPIDS  LINAGE  UP 

Grand  Rapids  Herald:  Local  stores 
plan  increased  advertising  budgets  for 
December  in  expectation  of  greater 
Christmas  volume  this  year.  Depart¬ 
ment  store  stocks  are  larger,  especially 
in  toys,  toilet  and  gift  goods.  An  inno¬ 
vation  used  this  year  for  the  first  time 
by  a  large  de{»rtment  store  is  establish¬ 
ment  of  70  gift  shops  within  the  store 
for  easier  selection  of  gifts.  Another 
is  showing  an  Alpine  village  display 
from  the  World’s  Fair  to  draw  traffic 
to  the  toy  department.  The  optimism 
shown  this  year  is  noticeable  as  com¬ 
pared  with  the  last  two  years,  both  as  to 
Christmas  trade  and  the  outlook  for 
1935. 
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CHARLOTTE  SEES  20%  GAIN 

John  L.  Helfrich,  advertising  man¬ 
ager,  Charlotte  (N.  C.)  Obsen'er: 

Merchants  of  Charlotte  report  qual¬ 
ity  standards  up,  unit  sales  up,  and 
feel  that  better  crop  prices  combined 
with  the  National  Administration’s  turn 
to  a  more  conservative  attitude  has 
brought  about  an  appreciable  gain  in 
public  confidence.  These  factors  were 
instrumental  in  developing  a  better  No¬ 
vember  business,  and  an  expectation  of 
from  ten  to  20  per  cent  increase  in  De¬ 
cember  is  predicted.  The  foregoing  rep¬ 
resents  composite  viewpoint  of  retail 
merchants  here. 

WILL  EXCEED  LAST  YEAR 

Lewis  E.  Haas,  advertising  director 
and  business  manager,  San  Francisco 
Chronicle:  Last  year’s  totals  in  retail 
sales  and  advertising  for  the  Christ¬ 
mas  season  were  excellent  as  compared 
with  the  year  before  but  for  this  year 
the  present  outlook  is  that  the  Christ¬ 
mas  season  will  greatly  exceed  that  of 
even  1933. 
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officers  by  criminal  prosecution,”  Judge 
Dawkins  continued,  “you  effectively 
strike  at  the  corporation,  since  they  can 
function  only  through  their  officers  as 
individuals.” 

“But  we  mustn’t  assume,”  Mr.  Rivet 
protested,  “that  we  are  going  to  be  un¬ 
reasonable  in  Louisiana  and  that  this 
state  is  setting  out  to  tear  things  to 
pieces.  However,  pretermitting  the 
question  of  jurisdiction,  it  is  brought 
up  here  that  this  is  a  federal  question 
because  the  Federal  Constitution  guar¬ 
antees  the  freedom  of  the  press.” 

It  was  then  that  Mr.  Rivet  made  his 
statement  that  the  state  did  not  guaran¬ 
tee  freedom  of  the  press,  but  only  the 
federal  Constitution  did. 

Discussing  the  claim  that  the  tax  is 
discriminatory  against  large  newspapers, 
Mr.  Rivet  said  there  is  no  similarity 
between  the  large  city  dailies  and  the 
small  country  dailies  and  weeklies.  Of 
all  the  newspapers  in  Louisiana,  he 
said,  only  “the  little  two-bit  news¬ 
papers”  are  not  taxed.  Untaxed  news¬ 
papers  and  those  taxed  really  constitute 
two  separate  classes,  he  said,  thus  claim¬ 
ing  there  is  no  discrimination. 

In  support,  he  presented  several  affi¬ 
davits  of  publishers  of  small  country 
dailies. 

The  thing  that  had  to  be  admitted, 
Mr.  Rivet  continued,  was  that  the  legis- 
iature  had  the  right  to  classify  busi¬ 
nesses,  and  that  it  was  not  up  to  the 
court  to  say  whether  the  classification 
was  wise,  right  or  anything  else.  He 
cited  the  Indiana  chain  store  tax  against 
large  merchants  in  the  same  line  of 
business  as  small,  untaxed  merchants, 
which,  he  said,  had  been  upheld. 

The  allegation  that  the  newspapers 
will  be  subjected  to  a  multiplicity  of 
suits  did  not  apply,  he  said,  as  not  a 
single  suit  has  been  brought. 

If  such  a  suit  is  brought  and  if  the 
state  courts  decide  against  the  news¬ 
papers,  the  remedy  is  an  appeal  to  the 
U.  S.  Supreme  Court,  the  attorney  said. 
If  a  multiplicity  of  suits  appear,  the 
newspapers  always  have  the  right  to  ap¬ 
peal  to  the  federal  court  to  stay  them. 
Collection  of  the  tax  will  in  no  way  in¬ 
terfere  with  publication  of  the  news¬ 
papers,  he  said. 

Thirteen  affidavits  setting  forth  the 
evidence  on  which  the  newspapers  base 
their  plea  were  filed  in  court. 

These  documents  contained  the  state¬ 
ments  of  Frank  A.  Smith,  secretary- 
treasurer,  Lake  Charles  American 
Press;  Charles  P.  Manship,  president. 
Baton  Rouge  Advocate  and  State- 
Times;  James  M.  Thomson,  president. 
New  Orleans  Item  and  Tribune;  Doug¬ 
las  D.  Attaway,  president,  Shreveport 
Journal;  Thomas  M.  Callahan,  secre¬ 
tary-treasurer,  Lafayette  Advertiser; 
Hunter  Jarreau,  secretary -treasurer, 
Alexandria  Towti  Talk;  John  D. 
Ewing,  president,  Monroe  News-Star 
and  World;  Leonard  K.  Nicholson, 
president.  New  Orleans  Times-Pica- 
yune  and  States;  John  D.  Ewing,  presi¬ 
dent,  Shreveport  Times;  Marshall  Bal¬ 
lard,  editor.  New  Orleans  Item  and 
Morning  Tribune;  J.  Walker  Ross,  edi¬ 
tor,  New  Orleans  States;  Arthur  G. 
Newmyer,  associate  publisher.  Item  and 
Morning  Tribune;  John  F.  Tims,  Jr., 
business  manager,  Times-Picayune ; 
How'ard  Davis,  president  and  director, 
A.N.P.A. ;  Carl  W.  Ackerman,  dean  of 
the  faculty  of  journalism,  Columbia 
University. 

The  affidavits  set  forth  facts  con¬ 
cerning  the  amount  of  advertising  car¬ 
ried  by  each  of  the  publications  during 
the  past  12  months,  and  pointed  out  that 
the  13  newspapers  were  the  only  ones 
out  of  163  publications  in  the  state 
that  had  circulations  of  over  20,000. 
Nevertheless,  they  asserted,  smaller 
local  papers  frequently  had  greater  cir¬ 
culations  in  their  particular  fields  than 
the  big  dailies. 

Mr.  Ballard  and  Mr.  Ross,  in  their 
affidavit,  told  of  the  political  history  of 
the  state  and  told  of  Senator  Long’s 
threat  to  tax  the  newspapers.  Mr. 


Newmyer  and  Mr.  Tims  told  of  adver¬ 
tising  rates  and  pointed  out  that  the 
rates  varied  considerably  among  news¬ 
papers. 

The  affidavit  filed  by  Howard  Davis, 
New  York  Herald  Tribune  business 
manager,  A.N.P.A.  pre.sident  and  chair¬ 
man  of  the  code  authority  for  the  Daily 
Newspaper  Publishing  Business  said: 

“The  business  of  newspaper  publishers 
is  the  gathering  and  dissemination  of 
information  in  the  form  of  news,  edi¬ 
torial  comment  and  advertising.  Such 
newspapers  are  dependent  in  large  meas¬ 
ure  for  the  conduct  of  their  business  on 
the  revenue  from  the  advertising  pub¬ 
lished  therein. 

“For  many  years,  it  has  been,  and  now 
is  the  substantially,  if  not  entirely  uni¬ 
versal  custom  of  the  newspapers  of  the 
United  States  to  sell  their  publications 
to  subscribers  and  readers  at  far  less 
than  the  cost  of  production,  with  the 
result  that  circulation  revenue  meets 
only  a  fraction  of  the  cost  which  news¬ 
papers  incur  and  must  incur  to  perform 
the  functions  of  the  press. 

“In  order  to  sell  newspapers  in  that 
manner  and  so  as  to  give  the  widest 
dissemination  to  the  information  which 
they  offer,  it  is  necessary  to  depend  on 
advertising  revenues  to  meet  the  major 
cost  of  production.  Any  factor  which 
affects  advertising  revenue  correspond¬ 
ingly  and  directly  affects  the  ability  of 
newspapers  to  serve  their  readers  and  to 
perform  their  duties  and  functions  to 
the  public.” 

A  similar  affidavit  was  filed  by  Mr. 
Ackerman,  who  said  in  part: 

“Since  the  year  1702  when  the  first 
daily  newspaper  was  established  in  Eng¬ 
land.  and  1704,  when  the  first  contin¬ 
uously  published  daily  newspaper  in  the 
United  States  was  started,  advertising 
and  news  have  been  considered  indispen- 
sible  parts  of  a  newspaper. 

‘‘As  advertising  has  increased  it  has 
made  it  possible  for  the  press  to  pro¬ 
vide  public  information  indispensible  in 
a  democracy  not  only  day  by  day,  but 
hour  by  hour,  for  the  information  and 
guidance  of  citizens  everywhere. 

“If  advertising  revenue  of  the  daily 
newspapers  is  in  any  way  hampered  or 
curtailed  or  endangered,  it  automatically 
affects  the  ability  to  distribute  public 
information.” 

Twelve  affidavits  were  filed  with  the 
court  by  Mr.  Rivet,  including  one  by 
himself  in  which  he  declared  that  plain¬ 
tiffs’  allegation  that  it  often  took 
months,  even  years,  to  settle  a  case  in 
court  was  incorrect.  He  cited  eight  tax 
cases  in  which  he  himself  had  parti¬ 
cipated,  asserting  that  the  average  time 
was  six  months. 

An  affidavit  by  J.  H.  Wade,  publisher 
of  the  Port  Allen  Observer,  weekly,  in 
which  Mr.  Wade  asserted  that  the 
country  press  has  suffered  loss  of  na¬ 
tional  advertising  through  competition 
with  daily  newspapers.  Good  roads  and 
automobiles  facilitate  a  faster  distribu¬ 
tion  of  dailies,  and  the  daily  press,  be¬ 
cause  of  the  frequency  of  publication, 
easily  obtains  services  of  large  advertis¬ 
ing  agencies,  Mr.  Wade  testified.  The 
radio  has  also  taken  advertising  from 
the  country  press,  Mr.  Wade  asserted. 

Very  few  country  newspapers  could 
have  survived  in  the  past  few  years  had 
it  not  been  for  legal  printing,  Mr.  Wade 
said.  He  expressed  the  opinion  that  the 
day  is  fast  approaching  when  the  coun¬ 
try  press  will  disappear,  “especially  in 
those  parishes  where  there  are  no  large 
towns.”  It  is  maintained  in  some 
quarters  that  job  printing  will  hold 
them  up,  Mr.  Wade  said,  but  he  pointed 
out  that  mail  order  printers  in  the  larger 
cities  are  taking  the  greater  portion  of 
that  work. 

Another  affidavit  by  Mr.  Wade 
quoted  Ayer’s  Directory  of  Newspapers 
and  Periodicals,  1934  volume,  showing 
weekly  circulation  of  country  news¬ 
papers  and  circulations  of  daily  news¬ 
papers. 

Affidavits  of  the  other  publishers 
were  in  the  same  vein,  all  declaring  that 
dailies  have  encroach^  on  their  adver¬ 
tising  fields  and  that  the  small  weekly 
or  daily  cannot  be  considered  a  competi¬ 
tor  of  the  large  daily  of  the  type  taxed 
by  the  act. 


Others  making  affidavits  for  the  state 
in  addition  to  Mr.  Wade  were:  Frank 
C.  Chekal,  publisher,  Caddo  Cithen, 
Vivian,  La.;  Howard  D.  Strother,  pub¬ 
lisher,  New  Era,  Eunice;  R.  W.  Col¬ 
lier,  publisher,  Oakdale  Journal;  E.  L. 
Engerran,  publisher,  Bogalusa  News; 
Thomas  M.  Holland,  publisher,  St. 
Helena  Echo,  Greensburg ;  Clifton  E. 
Harper,  publisher.  Minden  Herald  and 
Signal-Tribune;  H.  A.  Mangham,  pub¬ 
lisher,  Richland  Beacon-News,  Rayville ; 
Benjamin  J.  Dicharry,  publisher.  In¬ 
terim,  Convent,  La.,  and  Carl  Gremil- 
lion,  publisher.  Weekly  News,  Marks- 
ville. 

Mr.  Gremillion  gave  figures  taken 
from  14  newspapers  received  in  his  ex¬ 
change,  saying  that  a  check  of  the  pages 


of  the  papers  showed  that  they  containec 
an  average  of  only  34  per  cent  adver¬ 
tising,  the  other  66  per  cent  being  other 
matter. 

Mr.  Rivet,  concluding  his  argument 
asked  permission  of  the  court  to  file  j 
written  brief  within  a  week,  which  was 
granted. 

In  final  rebuttal,  Mr.  Phelps  said,  ui 
part :  “If  Mr.  Rivet  had  read  the  cast 
of  Near  versus  Minnesota,  he  could 
never  have  argued  against  the  freedon 
of  the  press.  The  Supreme  court  ir 
that  case  clearly  decided  that  the  Feder« 
Constitution  guaranteed  that  freedom 
Likewise,  the  equal  protection  clause  o: 
the  Constitution  would  be  absurd,  if  tht 
state  is  permitted  to  tax  city  newspapers 
but  not  country  newspapers.” 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presaes,  also  Modern 
Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 

GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 

HOB  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-ai>eed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOB  12  Couple  "Universal  Unit”  Color  Press, 
all  couples  reversible.  Prints  from  K*  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Main  OIBcs  &  Factory . PlaiofiaM,  N.  J. 

Now  York  Ofico . 230  Weal  41st  Straol 

CUcafo  Ofico . 1330  Monadnock  Block 


For  Everything  Electric 
See  General  Electric 

The  ttmpUu  G-E  line  enables 
you  to  entrust  om  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GENERAL#E1ICTR1C 


Stereotype  Room 
Elfficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Eaey  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  CcHnpany 
Worcester,  Ms»s.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Mass. 


National 

Advertisers 


HOE  MONARCH 

ROLLER-BEARING 

MATRIX  ROLLER 

A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 
A  FEW  FEATURES 

ICICROMETER  YTORM  GEAR  PATENTED  SUP  GEAR  ALL  PUSH  BUTTON 
IMPRESSION  DRIVE  RUNS  ASSURES  BETTER  ELECTRIC  CONTROL 
ADHISTMENT  IN  OIL  BATH  MATS 

SEND  FOR  DETAILS 

R.  HOE  &  CO.,  INC. 

GENERAL  OFFICES 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  aTY 


want  their  metsagei  delivered 
into  the  homes.  The  most  ac¬ 
credited  meteengen  are  the 
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Editor  &  Publisher  for  December  1,  1934 


PHILADELPHIA  UNAGE 

To  Editor  &  Publisher  : 

The  statement  made  in  your  editorial 
"Fallacy”  appearing  in  the  issue  of  No¬ 
vember  24th,  1934 : 

"The  fact  was  that,  while  both  pa¬ 
pers  showed  usual  seasonal  losses  in 
circulation,  the  paper  which  did  not  carry 
the  advertising  had  the  smallest  loss, 
much  smaller  than  the  paper  which  car¬ 
ried  100  per  cent  and  more  store  copy." 
is  in  no  way  authenticated  by  the  actual 
circulation  records  of  the  Bulletin  and 
Evening  Ledger  for  the  period  in  ques¬ 
tion, 


unfair  and  invited  me  to  lunch  to  talk  it 
over.  I  declined  the  lunch,  but  I  told 
him  that  if  I  had  made  any  misstate¬ 
ment  or  had  done  him  unintentionally 
the  least  injustice,  I  would  be  glad  to 
have  the  facts  in  writing  and  would 
make  every  amend  possible.  I  heard  no 
more  from  him. 

This  letter  is  written  to  keep  the  rec¬ 
ord  straight,  not  to  convert  nor  correct 
Mr.  Graves,  whom  I  believe  to  be  incor¬ 
rigible.  As  “an  ex-editor,”  he  seems  to 
have  got  out  of  touch  with  the  facts. 
Although  it  has  been  fourteen  years 
since  I  served  a  daily  paper,  I  regard 
myself  still  as  a  newspaperman;  and  so 
I  resent  strongly  the  activities  of  pub- 


the  name  of  the  author,  the  name  of 
the  person  or  persons  in  whose  behalf 
fjie  advertisement  is  published,  the 
amount  paid  for  or  to  be  paid  for,  and 
the  name  of  the  person  who  authorized 
the  advertisement.  In  case  it  comes 
from  a  campaign  committee,  the  name 
and  address  of  the  secretary  must  be 
given. 

The  same  idea  governs  all  printed 
matter  issued  on  behalf  of  candidates, 
except  that  the  amount  is  not  included. 

J.  L.  Sturtevant,  Publisher, 
IVausatt  (Wis.)  Record-Herald. 


The  actual  figures  show  that  after  Ucity  men  and  propagandists  of  the  Ivy 
March,  1931,  when  the  department  Lee  stripe. 


stores  began  to  increase  their  linage  in 
the  Evening  Ledger,  there  was  no  one 
month  when  the  Bulletin’s  loss  in  cir¬ 
culation  did  not  exceed  that  of  the  Eve¬ 
ning  Ledger,  and  while  the  Evening 
Ledger  circulation  was  greater  in  1933 
than  in  1931,  the  Bulletin’s  loss  contin- 


Very  sincerely, 

Silas  Bent. 

Old  Greenwich,  Conn. 


ued  to  grow. 

1932 

Compared  With  1931 

Evening  Ledger 

Bulletin 

.April  . 

.  1,980  L 

10,780  L 

May  . 

.  6,624  L 

8,136  L 

June  . 

.  5,962  L 

22,029  L 

July  . 

27,538  L 

.August . 

.  4,171  L 

29,986  L 

September  . . . 

36,355  L 

October  . 

48,742  L 

November  , . . 

.  3,511  G 

40,808  L 

December  . . . 

.  1,518  L 

48,734  L 

1933  Compared  with  1931 

Evening  Ledger 

Bulletin 

April  . 

54,362  L 

May  . 

.  2,819  L 

55,862  L 

June  . 

64,329  L 

July  . 

.  4,077  G 

50,102  L 

August . 

38,271  L 

September  . . . , 

46,515  L 

October  . 

53,490  L 

November  .... 

51,314  L 

December  . . . . 

51,893  L 

“RESPONSIBILITY  FOR  COPY” 

To  Editor  &  Pubusher:  In  your 
editorial  “Responsibility  for  Copy,”  in 
your  issue  of  Nov.  24,  you  state: 
“There  is  no  law  of  the  land  or  the 
newspaper  craft  which  places  any 
obligation  (keeping  confidential  the 
source  of  political  advertising)  upon  a 
newspaper.” 

The  Corrupt  Practices  Act  in  Wis¬ 
consin  provides  that  all  political  ad¬ 
vertising  shall  have  at  the  top  thereof, 
the  words  “Paid  Advertisement,”  in 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .58  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per 

4  Times  —  .50  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 

Brokers 


I  send  you  this  information  as  I  know 
you  would  not  deliberately  misrepresent 
the  facts  in  order  to  make  your  point, 
but  I  can  assure  you  that  in  using  the 
Philadelphia  situation  as  a  foundation 
for  your  editorial  you  have  built  upon 
sand.  Yours  very  truly, 

.John  C.  Martin. 

IVY  LEE’S  RECORD 

To  Editor  &  Publisher:  Ivy  Lee  is 
dead ;  and  Ralph  H.  Graves,  vowing 

that  he  did  no  evil  to  live  after  him.  Group  High  Class  Weeklies  occupying  ex- 
seems  fearful  lest  the  good  he  did  (for  elusive  fertile  tleld;  good  plant  including 
corporations)  should  be  interred  with  dividends  - 

his  bones.  In  your  issue  of  Nov.  24, 

Mr.  Graves  writes: 

“If  Ivy  Lee  ever  did  anything  to  in¬ 
jure  the  traditions  of  an  honest  press, 
or  to  deflect  any  newspaper  man  from 
his  proper  functions,  this  ex-editor 
never  knew  about  it — and  does  not  be¬ 
lieve  he  ever  did.” 

Mr.  Graves  was  still  an  active  news¬ 
paperman  when  Ivy  Lee  conducted  the 
publicity  for  the  Rockefellers  during  the 
Colorado  Fuel  and  Iron  strike,  of  which 
the  Ludlow  massacre  was  an  incident. 

That  was  downright  dishonest  publicity, 
as  a  Congressional  investigation  re¬ 
vealed.  The  facts  are  too  well  known  to 
need  repeating  here. 

Mr.  Graves  had  left  his  post  as  Sun¬ 
day  editor  of  the  New  York  Times 
when  Mr.  Lee  admitted,  in  1927,  that 
during  eight  years  he  had  received  more 
I  than  $200,000  from  the  Interborough 
I  Rapid  Transit  Company,  less  than  half 
of  which  was  salary.  The  money  was 
charged  against  the  taxpayers  as 
“operating  expenses.”  Although  a  ref¬ 
erendum  showed  an  overwhelming 
sentiment  against  an  increase  in  subway 
fares,  Mr.  Lee’s  job  was  to  feed  to 


price  asked.  Semi-weekly,  exclusive  high 
class  Held,  splendid  equipment,  earning 
dividends.  J,  B.  Shale,  Times  Building, 
New  York. 

Baying,  Selling,  Merging  of  newspnpera. 
No  leases  or  tradea  No  listing  charge. 
Len  Felghner,  Pythian  Building,  Nasn- 
Tille,  Mich.,  or  J.  W.  Mapoles,  Murphy's 
Hotel,  Richmond,  Va. 

For  Pacific  Const  Dolly  and  wsokly 
nswspapers,  write  M.  C.  Moore,  News¬ 
paper  Broker,  Beverly  Hills,  Calif. 

Interest  (or  Sale 

Newspaper  Opportnnlty  In  California  for 
experienced  newspaperman  with  525,000  or 
more  to  join  In  expansion  plan;  county 
seat  city.  Give  experience.  Write  Box 
A-917,  Editor  A  Publisher. 


Business  Opportunity 


ALEXANDER  L.  STOCKTON 

Alexander  L.  Stockton,  58,  for  the 
past  23  years  managing  editor  of  the 
Greensboro  (N.  C.)  Daily  News,  died 
at  Wesley  Long  Hospital  there  Nov.  25. 
Death  was  attributed  to  a  chronic  ulcer 
and  complications.  Mr.  Stockton  went 
to  Greensboro  in  the  fall  of  1911  to  be 
managing  editor  of  the  Daily  News,  a 
position  he  had  held  continuously.  In 
1918  when  the  newspaper  was  re-organ- 
ized  he  became  part  owner  with  Edwin 
B.  Jeffress,  Earle  Godbey  and  the  late 
A.  B.  Joyner. 

Newspaper  for  Sale 

One  of  western  New  York's  finest  week¬ 
lies.  Exclusive  paper  In  wealthy  com¬ 
munity  containing  93  stores,  24  factories. 

2  banks,  8  churches.  Official  paper  In  old 
dairy-manufacturing-fruit  county.  Modern 
equipment  In  first  class  condition,  with 
web  press,  automatic  job  cylinder,  plenty 
of  other  equipment.  Four  employees  and 
owner.  Average  gross  last  three  years 
520,000  annually,  with  net  right  through 
depression  of  nearly  20%.  Local  business 
now  on  upswing  with  1935  prospects 
bright.  Field  right  for  conversion  to  dally 
soon.  Reason  for  selling:  owner  given  op¬ 
portunity  go  south  and  save  own  health 
and  that  of  child’s.  Requires  $12,500 
down,  balance  terms.  Priced  on  no-profit 
basis  to  clean  up  quick.  A-939,  Editor  & 
Publisher. 

Help  Wanted 

Advertising  >Ianager — Morning  newspaper. 
City  over  100.000.  Give  qualifications,  ex¬ 
perience.  Enclose  picture.  Salary.  Good 
future.  Box  A-944,  Editor  &  Publisher. 

All  .Around  Circulation  Manager — Morning 
paper.  Middle  West.  City  135.000.  Give 
all  particulars,  picture,  salary.  Box  A-945, 
Editor  &  Publisher. 

Man  calling  on  newspapers  to  sell  Weekly 
Bulletin  Service;  dealing  expressly  with 
local  advertising  problems.  Details  gladly 
given.  Effective  cooperation  given  worker. 
Kahn  Advertising  Co..  United  Building, 
Akron,  Ohio. 

Newspaper  Executive 

Frank  B.  Flaherty 

Formerly  Publisher  and  General  Manager 
the  New  York  Herald  and  Evening  Tele¬ 
gram  and  Business  Director  the  Paris 
Herald. 

Thirty  years’  experience  on  New  York 
City  newspapers,  serving  from  office  boy 
to  Publisher.  Was  considered  an  expert 
In  circulation  and  delivery.  Have  thor¬ 
ough  knowledge  working  routine  of  all 
departments,  Editorial,  Advertising,  Me¬ 
chanical.  Am  not  looking  for  a  title,  but 
want  employment  where  my  experience 
should  justify  the  consideration  of  a  news¬ 
paper  or  publication  that  needs  the  ser¬ 
vices  of  a  competent,  reliable  man. 

Address  Prank  B.  Flaherty.  14207  Cherry 
Ave.,  Flushing,  L.  I. 


Manafactaring  (Themlst  is  receptive  to  any 
profit-sharing  plan  to  advertise  very  high- 
class  remedy  by  newspaper  publisher. 
Write  fully.  A-927,  Editor  St  PublUher. 

Circulation  Promotion 

Prensotien,  to  bring  "better  times."  Hud¬ 
son  De  Priest  &  Associates,  world's  record 
oirculation  bulldera  246  5th  Ave.,  N.Y.C, 


Situations  Wanted 


Situations  Wanted 

•Assistant  to  General  Manager,  large  daily, 

35,  college  graduate,  versatile  education, 
good  on  contacts,  public  speaker,  have  been 
president  of  my  state  press  association.  12 
years’  successful  experience  publishing 
large  weekly  newspapers.  Know  the  news¬ 
paper  game  thoroughly.  Plenty  of  recom¬ 
mendations  from  men  who  count.  Now 
employed.  A-943,  Editor  &  Publisher. 

Circulation — Well  known  circulator,  now 
employed,  desires  to  make  a  change. 
Would  like  to  locate  on  the  Pacific  Coast 
or  in  the  Southwest  States.  Have  held 
present  position  many  years.  An  econom¬ 
ical  builder  of  good,  permanent  circulation. 
References  of  the  beat.  Have  splendid 
record.  Prefer  city  of  100,000  or  more. 
Experience  on  morning,  evening  and  Sun¬ 
day  papers.  A-911,  Editor  &  Publisher. 

Circulator,  15  years’  experience,  at  present 
employed  by  leading  New  York  City  daily 
as  traveling  representative,  wants  position 
as  Circulation  Manager.  Four  years  in 
this  position  and  previously  four  successful 
years  N.  Y.  World.  Thoroughly  familiar 
all  branches  circulation  work,  including 
home-delivery,  boy-sales  and  promotion. 
Can  produce  record  of  many  fine  accom¬ 
plishments.  Age  34,  excellent  record  and 
highest  references  from  past  and  present 
employers.  Will  go  anywhere.  Prefer 
paper  with  about  50,000  in  competitive  field. 
Can  arrange  to  come  for  interview  if  not 
too  distant.  A-947,  Editor  &  Publisher. 

Editorial — Young  newspaper-man,  six  years’ 
•xperienco  on  rewrite,  straight  reporting, 
telegraph  and  sports.  Will  go  anywhere. 
A-915,  Editor  &  Publisher. 

Editorial — Harvard  man.  eight  years’  ex¬ 
perience  editorial,  feature  writing,  make¬ 
up.  wishes  connection.  Excellent  refer¬ 
ences.  D.  Huger  Bacot,  36  Meeting  St., 
Charleston,  S.  C. 

Editorial  Writer — Conservative  Republican 
editorial  writer,  nationally  recognized,  in¬ 
vites  correspondence  with  publishers. 
A-948,  Editor  &  Publisher. 

Editor — Writer,  M.  A.  degree.  34,  now  em¬ 
ployed,  but  in  blind  alley,  wants  position 
with  publication  or  organization  where 
University  teaching,  free  lance  writing, 
and  editorial  experience,  coupled  with  per¬ 
sonality,  energy  and  ability,  will  assure 
worth-while  future.  A-940,  Editor  &  Pub¬ 
lisher. 

Editor— Brilliant  editor,  28.  college,  eight 
years’  intense  editing,  publishing,  writing 
background,  wishes  to  connect  with  only  a 
progressive  daily  as  editor  or  feature  edi¬ 
tor.  Will  Include  as  part  of  routine  a 
daily  column  of  wide  interest.  Has  work¬ 
able  ideas,  is  loyal  and  has  splendid  style 
of  writing  newspaper  copy.  Will  work 
only  for  publisher  who  is  headed  some¬ 
where,  who  can  pay  a  fair  salary  and  who 
will  allow  him  to  open  up  all  his  forces. 
Guarantees  additional  circulation  and  more 
advertising  if  he  is  given  wholehearted 
cooperation.  Wire  or  write,  A-941,  Editor 
&  Publisher. 

Newspaper  Publishers — Now  is  time  to  get 
radio  station  license.  Favorable  policy 
passed  radio  commission  Oct.  10.  Will 
construct,  then  manage  station  for  you. 
Nominal  salary,  but  wish  participate  earn¬ 
ings.  Adequate  experience,  both  radio  and 
press.  Anywhere  U.  S.  A-942,  Editor  & 
Publisher. 

Salesman — Sales  Executive— Business  Man¬ 
ager — Assistant  to  Publisher — A  man 
whose  record  as  a  profit-producing  employe 
is  far  above  the  average  requests  an  op¬ 
portunity  to  present  this  record,  covering 
20  years,  to  a  publisher  dissatisfied  with 
present  profits.  No  city  less  than  50,000. 
Available  January  1st.  A-946,  Editor  & 
Publisher. 

Mecbanicol  Equipment  (or  Sole 

Engraving  Department  Equipment,  all 
standard  brands.  New  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street,  New  York  City. 


Newspaperdom’sLeadingClrculatlonBullders 
Morrison  Plan 

- -  —  -  _  "The  Plan  that  Pays  and  Proves  It” 

New  York  newspapers  material  in  favor  company, 

e\f  ^  ^  ^  Royal  Union  Bldg.,  Des  Moinea,  Iowa. 

ot  such  an  increase.  The  facts  were 


Advertising  Man — Broad  sales  experience. 
Creator  of  saleable  merchandising  ideas. 
Excellent  lay-out  artist  whose  work  in 
black  or  color  has  outstanding  merit. 
Ideal  man  for  copy  service  and  promotion 
work.  A-949,  Editor  &  Publisher. 

Advertising  Man.  under  40,  IS  years  suc¬ 
cessful  experience,  builder  of  linage  and 
new  accounts,  seeking  greater  opportunity. 
Experienced  in  managership  and  now 
employed.  A-936,  Editor  &  Publisher. 


Photoengraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  480  West  Broadway,  N.  Y. 

Type  (or  Sale 

TRADE  YOUR  OLD  TYPE  FOB  NEW! 
If  you  are  in  the  market  for  some  new 
modern  faces,  type  that  will  help  build 
your  business,  write  for  our  money  saving 
deal.  Harry  Baird  Corporation,  417  "K" 
N.  State  St.,  Chicago. 


Better  Dolly  Newspapers  in  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  In¬ 
crease,  regardless  of  business  conditions  in 
your  field,  write  or  wire  collect  The  Charles 


divulged  in  an  inquiry  by  the  State 
Transit  Commission,  and  were  widely 
published,  but  Mr.  Graves  may  have 
been  quite  ignorant  of  them. 

It  was  after  Mr.  Graves  had  retired 
to  his  ivory  tower  that  Mr.  Lee  gave  it  P*r.‘'“we  Company,  occidental  Building, 

as  his  “personal”  opinion  that  we  should  ”  - 

recognize  Russia.  Thus  Mr.  Graves  Successfully  Proven  circulation  Service 

may  not  have  known  that  the  press  The  CarrfM^-SoTv?ce?C^rge?*Sys*tem  plan  is 
agent  S  clients  were  then  angling  for  »  modernized  and  unusual  plan  that  is 
oil  concessinns  I’n  Russia  operation  on  the  best  weekly  publl- 

vu  cuiiLCSSlons  in  KUSSia.  cations  in  the  U.  S..  adaptable  to  either 

Let  me  apologize,  as  Mr.  Graves  did,  "all-pald”  or  "all-free’’  types  of  weeklies, 
for  intruding  a  “oersonal  interluHe  ”  '^"’y  successful  experience  in  seml-metro- 

Af..  T  u  J  t  mieriuae.  polltan  centers.  Installation  costs  are 

Alter  1  had  spoken  my  mind  in  print  self-llquldatlm.  Details  of  plan  and  ref- 
about  Mr.  Lee’s  methods  and  his  sub-  erences  on  request.  The  Jno.  E.  Foster 
itandar^c  iT  mcinous  ana  ms  suo  organization,  728  West  65th  St.,  Chicago, 
Standards,  he  wrote  me  that  I  had  been  in. 


CLASSIFIED  ADVERTISERS! 

When  you  send  in  a  “Situation  Wanted”  ad,  also  send  a  brief 
outline  of  your  experience,  name  two  references,  and  inclose  your 
photo  if  possible.  This  data  is  kept  on  file.  We  occasionally 
have  direct  calls  for  help  and  use  these  inquiries^for  the  benefit 
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SHQPIAIKTHIREr 


By  MARLEN  PEW 


HEADLINE  WRITER 
B>'  L.  Herbert  Henegan 
Mute  salesmen  of  tlie  tales 
Reporters  tell — of  gay  divorcees. 

Murders,  mobs  and  of  the  hell 

And  thunder  caused  when  munitions  makers 

tiive  birth  to  brutal  wars — 

You  get  no  by-lines  for  your  thankless 
Chores  when  reducing  iiaragraphs  by 
.'scores  to  measured  words  that  say. 

Between  two  column  rules,  what's 
Happening  in  the  world  today. 

When  some  bold  birdman  spans 
Mountains,  seas,  skies. 

You  can't  behold  his  landing 
With  your  eyes,  the  city  desk 
Will  send  a  man  for  that — 

With  staff  photographers  trailing 
At  his  back,  to  catch  the  drama 
Of  his  history-making  fact. 

While  you  pore  dttmbly  over  copy 
At  your  daily  stint  of  chasing 
Accurate  synonyms  to  print. 

The  world  should  know  more  of  these 

I  "nsung  chanticleers,  whose  swift 

Word  pictures  bring  forth  smiles 

And  tears,  from  all  the  world 

Who  reads  without  a  thought 

How  by  a  word  some  great  emotion's  caught. 

♦  *  ♦ 

Edward  j.  meemax,  editor 

Memphis  Frcss-Scimitcir,  writes ; 
“It  is  reported  that  Huey  Long  has 
signed  a  contract  to  write  a  feature  of 
100  words  a  day. 

“Who  is  going  to  print  it  ? 

“Surely  not  the  newspapers,  which 
Huey  intends  to  gag. 

“Surely  newspapers  will  not  give  him 
this  opportunity  to  use  his  flair  for 
publicity,  by  which,  under  the  guise  of 
showmanship  and  alleged  humor,  he  is 
coldly  and  with  calculation  building 
himself  up  for  that  day,  when,  in  a 
situation  of  political  or  economic  break¬ 
down,  he  might  be  able  to  set  up  a 
national  dictatorship  as  he  has  already 
set  up  a  state  dictatorship.” 

*  ♦  ♦ 

WE  wish  we  could  share  Mr.  Mee- 
man’s  faith  in  the  wisdom  of  the 
entire  craft,  but  it  taxes  our  sophisti¬ 
cated  imagination.  A  syndicate  letter  by 
the  King  of  Louisiana  would  not  have 
a  ghost  of  a  chance  of  showing  in  most 
of  the  newspapers  of  the  United  States, 
but  we  are  sure  there  are  some  editors 
who  would  take  it  on,  hoping  to  gain  a 
few  hundred  or  thousand  hill-billy  read¬ 
ers.  They  would  not  reason  whether 
the  feature  serves  good  public  policy 
or  whether  it  would  make  just  a 
little  more  confusion  in  the  confounded 
world  in  which  we  dwell.  They  would 
base  their  estimate  wholly  on  its  power 
to  add  to  circulation  totals.  These  are 
the  editors  who  have  given  currency  to 
vicious  anti-social  and  faked-up  "news” 
columns,  who  rationalize  free  pub¬ 
licity  exploitation  of  the  trusting  reader 
as  “news  service”  and  who  can  always 
be  depended  on  to  print  a  disproportion¬ 
ate  volume  of  crime,  salacious  movie  and 
court  news,  fakes  and  frauds  of  all  de- 
scrifAions,  because  that  is  a  quick  way  to 
get  circulation.  The  effect  of  such  matter 
on  the  public  mind  is  not  the  business  of 
such  ^itors.  They  regard  their  work 
as  strictly  a  commercial  venture.  Any¬ 
thing  which  “pulls”  is  O.  K. 

*  *  * 

WE  are  informed  that  Senator  Huey 
L^ng  has  copies  of  “900”  news¬ 
papers  in  the  United  States  that  contain 
“libels”  which  he  may  some  day  sud¬ 
denly  desire  to  prosecute. 

The  information  came  from  a  gentle¬ 
man  named  Capt.  George  H.  Maines, 
who  advises  us  that  he  isn’t  Senator 
Long’s  press  agent,  but  is  operating  for 
himself  the  “Louisiana  Press  Bureau”. 
Denying  that  he  receives  pay  for  his 
advocacy  of  Long  for  President  in  1936 
or  1940,  Capt.  Maines  admits  he  spends 
much  of  his  time  attempting  to  induce 
the  editors  of  Northeastern  U.  S.  A. 
to  correct  their  outrageous  falsehoods 
concerning  the  Louisiana  Dictator,  and 
not  without  some  success,  according  to 


his  story.  Capt.  Maines,  as  a  former 
newspaperman,  doesn’t  want  to  see  the 
.American  press  do  Senator  Long  an  in¬ 
justice,  or  get  into  trouble  by  reprinting 
"libels”  that  appear  in  prejudiced  Loui¬ 
siana  newspapers.  So  he  goes  around, 
from  office  to  office,  without  a  nickel 
to  show  for  his  pains,  explaining  that 
Senator  Long  has  a  huge  brain,  has  quit 
boozing,  was  once  histlily  praised  as  a 
constitutional  lawyer  by  the  late  Mr. 
Chief  Justice  Taft,  and  is  at  present 
solely  engaged  in  preventing  tlic  advent 
of -a  L'.  S.  communistic  .state.  "He's 
really  our  best  defender  of  capitalism,” 
said  the  Captain.  When  I  suggested  he 
was  priming  the  pump  for  a  possible 
day  when  an  American  Hitler  would 
liKjk  good  to  an  element  in  need  of  a 
savior,  C'apt.  Maines  said:  "Oh,  no, 
he’s  not  a  Facist.” 

Maybe  some  New  Orleans  newspaper¬ 
man  will  tell  us  what  the  Louisiana 
Press  Bureau  is,  accounting  for  the 
philanthropic  efforts  of  Capt.  Maines  to 
keep  editors  straight  on  Senator  Long. 
Curiosity  is  eating  into  my  vitals.  But, 
in  the  meanwhile,  I  doubt  if  any  news¬ 
paperman  who  has  charged  Long  with 
demagoguery,  or  pictured  him  as  a  vio¬ 
lent  politician  with  an  overpowering  yen 
for  publicity  and  with  a  rationalized  be¬ 
lief  that  he  may  extend  his  Louisiana 
Kingdom  from  Coast  to  Coast,  need 
worry  two  minutes  over  any  one  of  the 
900  threatened  libel  suits. 

♦  ♦  ♦ 

This  week  I  received  the  following 
interesting  letter  from  an  able  news¬ 
paperman  of  the  midwest,  local  officer 
of  a  regional  Guild,  who  for  obvious 
reasons  could  not  permit  the  use  of  his 
name  in  these  columns : 

“The  conservative  element  of  the  Am¬ 
erican  Newspaper  Guild  is  now  formu¬ 
lating  plans  to  swing  the  Guild  move¬ 
ment  back  to  the  paths  that  were  de¬ 
serted  by  the  lefties,  now  in  charge  of 
the  national  office. 

“A  few  of  us,  who  by  the  way  were 
‘in’  on  the  movement  at  the  very  begin¬ 
ning,  but  were  outweighted  and  out¬ 
voted,  have  been  quietly  gathering 
strength  for  what  we  hope  will  be  a  suc¬ 
cessful  effort  to  bring  about  a  profes¬ 
sional  organization. 

“I  think  you  will  agree  with  me  when 
I  say  that  such  an  organization  is 
needed.  I  am  reminded  of  what  my 
publisher  told  me  when  I  explained  the 
Guild  movement  to  him,  more  than  a 
year  ago :  ‘I  hope  you  succeed,  and 
while  I  do  not  think  I  am  the  kind  of 
publisher  against  whom  employes  must 
defend  themselves,  by  such  measures, 
I  do  realize  that  there  are  many  news¬ 
papers  in  this  country  that  are  bleeding 
editorial  workers.’ 

“We  believe  that  the  office  (national 
Guild  headquarters)  should  be  moved 
out  of  New  York  City;  that  Jonathan 
Eddy  (Executive  Secretary),  should  be 
replaced  immediately  and  that  antago¬ 
nistic  attitudes  be  dropped ;  that  organi¬ 
zation  and  advancement  of  professional 
standards  should  take  prec^ence  over 
labor  questions  and  strikes.” 

The  letter  concludes:  “Please  let  us 
have  your  thoughts  on  the  subject  of  a 
professional  guild.” 

*  *  * 

My  first  thought  is  that  a  profes¬ 
sional  guild  can  be  a  success  and 
work  marvels  for  both  newspapers  and 
newspapermen,  whereas  the  present 
union  has  demonstrated  its  futility. 
Publisherj  will  not  accept  it,  and  are 
well  advised  in  that  decision.  For  more 
than  a  year  Editor  &  Publisher  has 
been  urging  the  British  Institute  of 
Journalists  as  a  model  of  a  newsmen’s 
organization  that  would  sweep  this  coun¬ 
try  and  would  make  its  power  felt  in 


improving  certain  local  conditions 
which  are  admitted  to  be  bad  by  every¬ 
one  who  has  had  experience  in  the  na¬ 
tional  field.  We  have  published  several 
articles  concerning  the  British  Institute. 
They  are  available  to  guildsmen  and 
others  who  are  studying  the  problem. 

♦  »  ♦ 

The  professional  guild  that  I  regard 
as  feasible  and  desirable  has  in  its 
favor,  looking  to  successful  operation, 
the  primary  fact  that  it  seeks  to  give 
as  well  as  take.  That  principle  is 
fundamental  in  every  department  of 
modern  life.  Mere  “take”  organizations 
depend  upon  violence  in  some  form  for 
success.  Violence  is  not  winning  in  the 
modern  world.  The  watchword  of  1934 
progress  is,  "cooperation”,  the  antithesis 
of  violence.  I  can  see,  in  my  mind's 
eye,  a  professional  guild  that  would 
revolutionize  news  methods,  eliminating 
practices  that  are  embarrassing  jour¬ 
nalism  and  damaging  newspaper  proiier- 
ties  all  over  this  country,  buch  an  or¬ 
ganization  would  invite  into  the  ranks 
men  possessed  of  standards  of  education 
and  personal  character,  to  substitute  for 
those  (thank  heaven  a  minority)  who 
remain  in  the  newspaper  business  more 
by  reason  of  brass  and  reckless  cyni¬ 
cism,  than  by  any  aptitude  or  achieve¬ 
ment.  There  is  a  type  of  newspaper¬ 
man  in  New  York,  for  instance,  with 
whom  I  have  had  experience,  that  can 
be  distrusted  on  every  score,  especially 
in  reference  to  primary  newspaper 
ethics.  He  could  not  possibly  rate  eli¬ 
gibility  in  a  professional  guild. 

The  question  of  affiliation  with  the 
A.  F.  of  L.,  the  U.  S.  Chamber  of  Com¬ 
merce,  the  Baptist  or  Catholic  churches, 
the  Elks  or  Communists,  could  not  pos¬ 
sibly  be  worth  a  minute’s  consideration 
by  a  professional  guild,  guided  by  the 
established  tenet  of  American  news- 
paperdom  that,  to  be  free,  newspapers 
must  have  no  entangling  alliances.  The 
kind  of  professional  body  I  envision 
would  not  attempt  to  usurp  editorial 
powers,  or  override  the  publishers,  but 
would  cooperate  with  them,  helping  to 
build  a  bigger  and  better  press,  iyith 
more  jobs  for  workers,  and  a  vastly 
higher  degree  of  public  confidence  in  the 
printed  word. 

*  «  * 

HEYWOOD  BROUN,  some  time 
ago  put  to  me  a  question,  some¬ 
thing  like  this :  “What  is  a  professional 
guild  going  to  do  when  a  publisher  re¬ 
fuses  to  recognize  the  right  of  his  em¬ 
ployes  collectively  to  bargain?  What 
is  the  weapon  a  professional  guild  can 
use  when  it  fails  to  curb  admitted  abuse 
of  editorial  workers  by  anti-social  pub¬ 
lishers  ?”  My  answer  is  that  it  is  easily 
conceivable  that  a  professional  guild  can 
be  built  in  this  country  whose  mere 
power  of  moral  suasion  would  a  thou¬ 
sand  times  exceed  the  power  of  boycott, 
strike  and  similar  violence.  Such  a 
^ild  would  establish,  through  fact-find¬ 
ing  and  the  processes  of  conscience, 
g(^-will  and  dignity,  standards  of 
working  conditions,  pay  and  also  com¬ 
petency  and  ethics  that  no  publisher 
would  dare  to  flout.  A  new  code  would 
spring  up  to  guide  all  editorial  workers 
and  it  would  be  respected  by  publishers 
because  its  benefits  would  be  demon¬ 
strably  reciprocal.  It  would  be  of,  for 
and  by  newspapermen.  It  would  derive 
its  power  from  within  the  organization, 
not  from  without,  and  certainly  not  by 
reason  of  any  political  action. 

*  «  * 

I  BELIEVE  in  a  local  guild  which 
recognizes  the  local  competitive  con¬ 
dition.  The  office  guild  is  also  not  to 
be  condemned,  as  the  familiar  arguments 
made  against  the  “company  union”  do 
not  apply  to  the  newspaper  office.  Some 
of  the  Guilds  that  are  now  running  most 
smoothly,  are  essentially  staff  organi¬ 
zations.  A  publishers’  employes  have 
called  on  him,  expressed  what  they 
hoped  for,  have  heard  his  story  of  what 
he  could  or  could  not  do,  have  compro¬ 
mised  and  bargained,  all  in  good  spirit, 
and  have  come  away  usually  with  more 
than  they  had  dared  to  request.  In 
:  other  instances,  local  Guild  committees 
have  waited  on  a  publisher,  only  to  see 
him  freeze  when  he  recognized  in  them 
the  employes  of  his  old  rival  down  the 


street.  There  usually  isn't  much  love 
lost  among  rival  local  publishers,  and 
such  negotiations  naturally  have  lacked 
candor  and  sometimes  good-will. 

It  is  not  my  belief  that  the  average 
publisher  lacks  sympathy  for,  and  in¬ 
terest  in,  all  editorial  employes.  In 
most  offices,  publishers  regard  editorial 
workers  as  their  most  faithful,  able  and 
deserving  associates.  The  publisher  does 
not  look  upon  the  average  newsman  as 
one  who  would  care  to  be  put  on  a 
time-clock  status,  or  would  suit  sudi 
a  harness.  Editorial  men  come  and  go 
pretty  much  at  will,  and  are  bettered 
by  this  comparative  freedom  of  actioa 
In  some  offices  this  willing  spirit  hat 
been  exploited,  by  overworking  and  un¬ 
derpaying  men,  and  therein  lies  the  evil 
In  many  offices  known  to  this  writer 
editorial  pay  is  not  disproportionate,  and 
men  have  not  been  overworked,  a  fact 
best  testified  to  by  the  refusal  of  such 
employes  to  have  anj-thing  to  do  with 
the  .American  Newspaper  Guild.  .And 
in  nearly  all  offices,  even  those  ruled 
by  hardboiled  commercialized  editors, 
editorial  men  at  least  boast  vacations, 
sick  leave,  and  other  considerations  un¬ 
known  and  unwanted  by  mechanics  on 
a  union  time-clock  status.  Tlierefore, 

I  see  no  parallel  between  the  “company 
union”  of  mechanics  and  a  staff  guild 
However,  if  a  city  or  regional  local 
guild  is  preferred,  it  also  would  suit  the 
principle  of  a  national  professional  guild 
That  would  be  a  national  body,  made 
up  of  delegates  from  the  local  guilds, 
meeting  on  scheduled  dates  to  fix  gen¬ 
eral  principles,  and  determine  working 
methi^s,  much  after  the  fashion  of  the 
annual  gatherings  of  the  members  of 
the  American  Society  of  Editors. 

V  V  * 

WHETHER  the  midwest  guildsmen 
can  bring  the  American  News¬ 
paper  Guild  back  to  the  “paths  that 
were  deserted  by  the  lefties”,  is  a  ques¬ 
tion.  Moving  the  headquarters  out  of 
New  York,  and  firing  Mr.  Eddy,  and 
presumably  Mr.  Broun,  would  help,  no 
doubt.  Publishers,  with  one  or  two 
exceptions,  seem  to  have  lost  faith  in 
this  organization,  and  its  silly  antagon¬ 
isms,  largely  demonstrated  in  the  mis¬ 
guided  Guild  Reporter.  A  _  few  are 
Communists,  and  all  the  American  Com¬ 
munist  has  in  mind,  you  know,  is  to 
“bust  up  the  meeting”  if  he  can’t  run 
it.  Then,  too,  there  is  a  reporter  type, 
especially  around  New  York,  who 
looks  upon  the  Guild  as  a  shield.  He 
dares  the  boss  to  fire  him,  no  matttf 
how  rotten  his  job  may  be.  He  wM 
not  part  with  the  “union”,  with  A.  F. 
of  L.  affiFiations,  without  a  struggle. 
It  would  not  be  a  simple  thing  to  un¬ 
scramble  this  Guild  egg.  My  own  no¬ 
tion  is  that  local  Guilds,  whose  memb« 
remain  true  to  original  newspaper  prin* 
ciples,  and  value  the  free  press  as  the 
keystone  of  American  democracy, 
easily  in  the  next  year  or  two  establish 
a  professional  body,  call  it  guild,  so¬ 
ciety,  association,  league,  or  what  not, 
that  would  sweep  the  nation  in  due  time 
and  ultimately  make  Broun’s  union  v^ 
ish  like  a  bad  dream.  Of  this  the  mid¬ 
west  professionals  may  be  sure:  Pub¬ 
lishers  will  not  accept  the  America! 
Newspaper  Guild  as  constituted — it  hai 
been  hamstrung  by  its  “lefties”.  Many 
publishers,  in  my  belief,  would  recog¬ 
nize  a  professional  body,  true  to  ^ 
principles  of  American  journalism,  with 
something  to  offer  as  well  as  to  take. 
And  whereas  the  American  Newspap^ 
Guild  has  achieved  merely  a  crop  of 
bitterness,  a  professional  organizatioi 
could  make  itself  a  ^wer  in  the  newi- 
paper  business,  realizing  not  only  the 
professional  but  the  just  economic  eiah 
of  its  members.  It  should  not  be  of  the 
“right”  nor  of  the  “left” — it  should  be 
of,  for  and  by  the  independent  braini 
that  make  the  public-service  newspapert 
of  this  country,  day  by  day. 

GALENA  PAPER  100  YEARS  OLD 

The  Galena  (Ill.)  Gazette  celebrate! 
its  100th  anniversary  Nov.  22.  A  com¬ 
plete  set  of  files  for  the  century  is  one 
of  the  paper’s  chief  possessions.  It  hn 
not  missed  an  issue  in  that  time,  excejl 
on  holidays  and  Sundays. 
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